ttors  in  New  York  Session  Revise  Resolution  Passed  at  Annual  Meeting  and  Vote  New  Measure 
Into  Operation  Effective  Oct.  1 ,  1 926 — Recipients  of  “Clubbing”  Newspapers  Must  Know 
•  '  They  Are  Buying  Two  Publications 


important  ruling  regulating  sale 
of  newspapers  in  combination  was 
Bously  adopted  by  the  board  of 
ors  of  the  Audit  Bureau  of  Cir- 
ns  meeting  in  New  York  last 
^heduled  to  become  effective 
1  ftis  year,  it  changes  completely 
bureau’s  procedure  regarding  club- 
,  offers,  and  is  described  as  making 
lltsolution  on  the  subject  introduced 
Harlan  G.  Palmer,  Hollywood  (Cal.) 

at  the  last  annual  convention, 
|li^t,  and  therefore  designed  better 
■otect  both  advertiser  and  publisher.” 
adopted  the  ruling  reads: 

"  ere  two  or  more  daily  or  Sunday 
pers  are  distributed  together,  if 
areolation  of  either  is  to  be  certi- 
ir  paid,  the  price  charged  for  the 
ation  shall  be,  in  the  case  of 
copies  of  dailies,  the  highest  ad- 
price  of  the  highest  priced  paper 
froup,  plus  not  less  than  one  cent 
of  the  additional  papers, 
ti  the  case  of  single  copies  of  Sunday 
rs  the  price  charged  shall  be  the 
t  advertised  price  of  the  highest 
^per,  plus  not  less  than  20  per 
ojthe  price  of  each  of  the  other 
I.' 

or  carrier  subscriptions,  the  price 
shall  be  the  highest  advertised 
of  the  highest  priced  paper  for  such 
ions,  either  in  the  city  of  publica- 
or  outside  of  it,  plus  not  less  than 
S’  cent  of  the  advertised  price  of 
of  the  other  papers;  for  mail  sub- 
s,  the  price  charged  shall  be  the 
advertised  price  of  the  highest 
Jfoblication  in  the  respective  ter- 
I  served,  plus  not  less  than  10  per 
of  tlie  advertised  price  of  each  of 
r  papers.” 

ained  to  Editor  &  Publisher. 
ley  Clague,  managing  director  of 
eau,  the  ruling  was  adopted  for 
pose  of  making  certain  that  the 
t  of  papers  sold  in  combination 
know  that  he  was  buying  two 
and  not  just  one.  Thtls  if  one 
costing  three  cents  was  sold  with 
t  paper  the  price  must  be  four 
order  to  be  rated  as  paid  circula¬ 
rly  the  A.  R.  C. 

!  the  case  of  Sunday  papers  where 
i^lls  for  ten  cents  and  the  other  at 
combination  they  must  be  sold  for 
ts. 

Aird  clause  was  included  in  order 
ovide  for  differences  arising  from 
.Ascription  rates,  Mr.  Clague  said. 
It  bureau’s  procedure  in  the  past 
that  two  publications  could  be 
sold,  distributed  and  counted  as 
culation  if  at  least  50  per  cent  of 
ce  of  both  publications  is  collected, 
er  words  if  two  daily  newspapers 
Icombined  and  sold  together,  if  one 
Jffced  at  three  cents  and  the  other 
IJriced  at  two  cents,  if  three  cents 
toUected  that  would  be  more  than  SO 
cent  of  the  combined  price  of  both 
ons,  and  therefore  would  be 
as  circulation  under  the  rules  of 


the  bureau  since  it  has  been  in  existence. 

The  ruling  changing  this  practice  as 
adopted  last  week  was  drawn  up  after 
long  study  and  consideration  on  the  part 
of  Mr.  Clague,  the  bureau’s  newspaper 
advisory  committee,  and  a  special  com¬ 
mittee  appointed  by  O.  C.  Harn,  bureau 
president,  at  the  November  meeting  of 
the  directorate. 

It  was  submitted  to  the  February 
meeting  by  Mr.  Clague  with  the  recom¬ 
mendation  that  it  be  made  effective  as 
of  April  1.  The  question  of  the  date 
was  argued  with  Guy  Elarl,  of  the  Los 
Angeles  Express,  appearing  before  the 


board  to  ask  for  sufficient  delay  to  allow 
him  to  adju.st  his  business. 

The  move  to  change  existing  proce¬ 
dure  on  clubbing  arrangements  had  first 
been  set  in  motion  by  Mr.  Palmer,  rep¬ 
resenting  the  Dailies  Division  of  the 
Southern  California  Editorial  .\.ssocia- 
tion,  and  voicing  objection  to  the  fact 
that  the  Los  .\ngeles  Express,  Mr.  Earl’s 
paper,  was  being  sold  in  combination 
with  the  Alhambra  Posi-Advoeate, 
Glendale  Press,  Pasadena  Etvning  Post, 
San  Pedro  Daily  News,  Venice  Evening 
Vanouard,  Hollywood  Nru’s.  Redondo 
Daily  Breeze,  and  Santa  Monica  Outlook. 


DING  PLAYS  A  NEW  HNE  ART 


Jay  N.  Darling,  famons  American  cartoonist,  has  tamed  etcher  in  the  period 
of  his  convalescence  from  a  recent  serious  illness.  Our  picture  shows  him 
at  the  etching  proof  press. 


Mr.  Earl  in  his  plea  before  the  A.  B. 
C.  board’s  New  York  meeting  declared 
he  would  require  at  least  six  months  to 
put  into  operation  the  advanced  subscrip¬ 
tion  price  which  would  be  necessitated 
by  the  new  ruling.  Since  the  board 
agreed  that  valuable  property  rights 
were  involved,  it  was  moved  and  passed 
that  the  ruling  should  not  become  ef¬ 
fective  until  Oct.  1. 

Hugh  O’Donnell,  assistant  business 
manager  of  the  New  York  Times,  rep¬ 
resented  the  bureau’s  newspaper  advisory 
committee,  when  the  ruling  was  adopted 
by  the  board. 

The  board  meeting  at  which  the  new 
ruling  was  adopted  in  New  York  was 
described  to  Editor  &  Publisher  as 
“one  of  the  most  enthusiastic  in  the  as¬ 
sociation’s  history.”  The  few  absent 
were  unavoidably  detained,  and  those  at¬ 
tending,  the  writer  was  told,  gave  the 
combination  sale  problem  “closest  con¬ 
sideration.” 

“Whether  or  not  the  new  ruling  solves 
the  problem  remains  to  be  seen,”  Mr. 
Clague  said  after  the  board  meeting  in 
an  exclusive  interview  with  Editor  <k 
PuBUSHER.  “It  is  the  aim  of  the 
bureau  to  serve  both  the  advertiser  and 
the  publisher,  and  we  have  kept  this 
aim  constantly  in  mind  when  debating^ 
this  question.  Now  we  believe  we  have 
reached  a  solution,  but  the  solution  will 
only  be  tested  when  the  ruling  is  put 
into  operation  next  October.  Then  we 
will  be  able  to  see  if  it  will  work  out 
satisfactorily.  The  special  committee 
appointed  by  Mr.  Ham  and  the  news¬ 
paper  committee  framed  the  ruling  after 
exhaustive  research.  The  members  of 
the  two  committees  are  unanimous  that 
the  ruling  is  sane  and  sensible. 

“Mr.  Palmer  had  expressed  the  desire 
that  the  board’s  ruling  be  made  retro¬ 
active  to  October,  1925,  the  date  when 
his  resolution  had  been  passed  by  the 
membership.  This  was  not  considered 
fair  to  Mr.  Earl.  It  was  recommended 
therefore  that  the  date  be  April  1.  Mr.- 
Earl  had  requested  an  opportunity  to  ap¬ 
pear  before  the  board  in  New  York  and 
his  request  was  granted.  He  made  it 
very  clear  to  the  board  members  that 
at  least  six  months’  delay  was  necessary, 
and  the  vote  was  unanimous  changing 
the  date  to  October,  1926. 

“We  are  confident  the  action  of  the 
board  on  this  matter  will  be  appreciated 
by  the  membership  despite  the  fact  it 
changes  and  delays  the  resolution  sub¬ 
mitted  to  and  passed  by  the  members  in 
convention.” 

Directors  attending  the  New  York 
meeting  and  voting  on  the  clubbing  rule 
were : 

Mr.  Harn,  National  Lead  Company, 
and  bureau  president;  F.  R  Davis,  Gen¬ 
eral  Electric  Company,  Schenectady, 
N.  Y. ;  W.  A.  Strong,  Chicago  D~ily 
News;  E.  R.  Sbaw,  Power  Plant  En¬ 
gineering,  Chicago;  B.  H.  Brairhle, 
■American  Chicle  Company,  Long  Island 
City,  N.  Y. ;  Mason  Britton,  McGraw- 
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Hill  Company,  Inc,  New  York;  J. 
.Murray  Gibbon,  Canadian-Pacific  Rail- 
v.’ay  Company,  Montreal ;  L.  L.  King, 
Go^year  Tire  &  Rubber  Company, 
Akron,  O. ;  S.  R.  Latshaw,  Butterick 
Publishing  Company,  New  York;  Marco 
Morrow,  the  Capper  Farm  Press,  Topeka, 
Kan.;  David  B.  Plum,  the  Troy 
Record;  B.  Kirk  Rankin,  Southern  Agri¬ 
culturist,  Nashville,  Tenn. ;  F.  W.  Stone, 
American  Review  of  Reviews,  New 
York;  E.  E.  Taylor,  Postum  Cereal 
Company,  Inc.,  New  York;  P.  L. 
Thomson,  Western  Electric  Company, 
New  York;  W.  S.  Ashby,  Western  Clock 
Company,  La  Salle,  Ill.;  and  W.  K. 
Towers,  Paige-Detroit  Motor  Car  Com¬ 
pany,  Detroit,  •  Mich. 

The  resolution  as  framed  by  Mr. 
Palmer  and  passed  by  the  A.  B.  C. 
membership  the  1925  convention,  now 
replaced  by  the  new  version  passed  by 
the  directorate,  read: 

“Resolved,  that  where  two  daily  or 
Sunday  newspapers  are  distributed  to¬ 
gether,  if  the  circulation  of  each  is  to  be 
certified  as  paid,  the  price  charged  for 
the  combination,  shall  be  greater  than 
the  price  at  which  either  may  be  pur¬ 
chase  separately." 

At  the  November  meeting  of  the 
board  the  matter  was  considered  and  it 
was  then  resolved  that  Mr.  Harn  ap¬ 
point  a  special  committee  to  consider 
the  matter,  confer  with  the  newspaper 
committee  and  report  to  the  January 
session. 

The  committee  Mr.  Harn  appointed 
consisted  of  L.  B.  Jones,  P.  L.  Thom¬ 
son,  Walter  Hine,  W.  A.  Strong,  D.  B. 
Plum,  F.  W.  Stone,  Marco  Morrow,  B. 
Kirk  Rankin,  Mason  Britton  and  Mr. 
Qague,  Mr.  Harn  was  committee  chair¬ 
man. 


FOUyER  USED  TO  STeJ 
PRESS  AGENT  TIDE 


Ad  Manager  Sent  Hand-Oots  to 
Chiefs  With  Succinct 

of  Why  Publicity  U 
Wasted  Effort 


Aaaijriii 


Gene  and  Mrs.  Fowler  this  week  returned  from  European  tonring.  The  former 
managing  editor  of  New  York  American  (right)  started  for  Egypt,  but  colorful 
Rome  held  him  too  long  under  its  spell.  Mr.  Fowler  has  joined  King  Features 

Syndicate. 


By  a.  D.  Manages 
In  line  with  the  suggestions  nade  h 
Editor  &  Publisher  some  time  ago 
tive  to  sending  back  “publicity”  to  ftos, 
at  whose  behest  it  is  sent  out,  the  write 
prepared  and  used  while  he  was  adverts. 
ing  manager  of  a  certain  daily  newspape 
a  small  folder  that  may  prove  of  interts 
to  others  who  have  to  handle  the  daih 
grist  of  press  agent  stuff. 

The  folder  and  the  publicity  were  ate 
to  the  concerns  advertised.^iot  to  th 
press  agents  or  the  publicity  departmots 
sending  the  stuff  out.  All  of  the  matt- 
rial  received  that  could  be  gotten  into  a 
ordinary  envelope  and  mailed  fw  two 
cents  was  returned.  When  oiUy  a  priael 
or  mimeographed  “story”  was  received, 
the  whole  offering  was  sent.  When  nat; 
or  cuts  were  included  with  the  story,  otlr 
the  proofs  were  sent. 

The  folder  consisted  of  an  x  11 
sheet  of  cherry  bond  in  the  form  of  a  six 
page  folder,  of  double  thicloiess.  As 
folded  for  mailing,  each  of  the  two  o« 
side  pages  carried  the  legend,  "Why  wf 
are  sending  your  publicity  home."  The 
third  page  on  what  was  the  bade  of  the 
sheet  when  opened  to  the  text  carried  the 
name  of  the  paper,  its  address  and  the 
names  and  addresses  of  the  New  Yoritand 
Chicago  representatives.  The  envelope 
used  was  a  No.  6K.  of  cherry  bond  tn 
match  the  folder.  The  text,  which  oor- 


Eastern  members  of  this  committee  and  on  Sunday  with  the  New  York  300  and  400,  as  against  10,000  daily  news-  ered  the  three  inside  pages,  was  as  fol 
met  in  New  York  to  discuss  the  subject  American.  papers  of  a  paper  printed  in  a  city  only  lows: 

Dec.  1,  while  western  members  met  in  “So  you  see,”  he  said,  ‘it  is  not  a  ten  miles  from  the  center  of  the  city.  “Do  you  give  away  any  of  your  prod 

Chicago  Dec.  8  and  9.  On  Dec.  12,  Mr.  condition  peculiar  to  the  state  of  Cali-  Why?  Because  no  newspaper  in  Los  ucts? 

Clague  submitted  to  members  of  the  fornia.  It  has  now  reached  the  eastern  Angeles  could  give  them  the  news  that  “Do  you  ask  the  butcher,  the  baker 


committee  and  to  members  of  the  news-  coast,  it  is  working  from  coast  to  coast,  the  community  demanded.’ 
paper  committee  a  report  covering  the  It  is  eventually  going  to  come  to  the 

recommendations  of  both  the  eastern  and  point  where  it  w'ill  concern  and  effect - 

western  members.  each  one  of  you.” 

E.  Lansing  Ray,  publisher  of  the  St.  F.  W.  Kellogg,  publisher  of  the  Los  WEEKLIES  AWARDED  PRIZES 
Lotus  Globe-Democrat,  is  chairman  of  Angeles  Express,  who  had  sold  his 


and  the  candlestick  maker  to  give  y(w| 
what  you  need  of  their  goods? 

“You  do  not? 

“Then  why  ask  us  to  give  you  win;  I 
you  need  of  our  product?  I 

“We  take  it  that  you  are  in  business  to  I 
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the  newspaper  committee,  other  members  property  to  Mr.  Earl,  was  also  afforded  piy*  Paper*  Sinwied  Out  for  Honors  make  money.  If  you  gave  away  what  yw  I 
of  which  are:  Mr.  O’Donnell,  New  York  a  hearing  at  the  A.  B.  C.  Chicago  con-  k  w  '  p  profits  wouldn’t  amount | 

Times;  Gardner  Cowles,  Dcs  Moines  vention.  He  niade  it  clear  that  he  was  ^  isconsin  rress  jq  much.  That  is  elementary. 

Register  and  Tribune;  D.  E.  Town,  of  within  his  rights  as  far  as  existing  A.  First  honors  in  the  1925  Community  same  boat, 

the  Hearst  general  management ;  and  B.  C.  rules  were  concerned,  and  expressed  Service  contest  held  under  the  auspices  “Part  of  our  income  is  derived  froo 
T.  R.  Williams,  of  the  Pittsburgh  a  willingness  to  abide  always  by  the  of  the  Wisconsin  Press  Association  were  selling  newspapers;  it  won’t  meet  th 

Gazette  Times  and  the  Pittsburgh  Chron-  bureau’s  laws.  awarded  to  the  Spring  Valley  Sun,  for  payroll.  The  rest  of  our  receipts— om 

tele  Telegraph.  He  explained  why  the  Express  had  a  single  service,  and  to  the  Burlington  chief  revenue — we  get  from  the  sale  of 

Concerted  agitation  against  clubbing  built  up  its  combination  sale  arrange-  Standard  Democrat  for  several  services,  advertising  space, 

first  began  in  September,  1925,  when  the  ments,  as  follows:  The  announcement  was  made  at  the  mid-  “If  we  gave  away  that  space  we  couldn’t 

^uthern  California  Editorial  Associa-  “There  are  in  Southern  California,  in  winter  meeting  of  the  association  in  Mil-  sell  it.  If  we  didn’t  sell  it  we  c^dn’t 

tion  in  annual  convention  appointed  Mr.  Los  Angeles  County,  outside  of  the  City  waukee  recently.  stay  in  business. 

Palmer  to  represent  its  membership  at  of  Los  Angeles,  about  1,500,(X)0  popula-  The  contest  was  judged  by  Professors  “There  is  another  angle  from  which 
the  Bureau’s  Chicago  meeting  formally  tion.  I^s  Angeles  has  about  1,000,0(X)  Willard  G.  Bleyer  and  E.  Marion  John-  matter  should  be  viewed.  Our 

to  request  the  A.  B.  C.  to  “make  such  population,  and  Los  Angeles  County  has  son,  of  the  University  of  Wisconsin  readers  don’t  expect  advertising  in  oor 

cdianges  in  its  rules,  regulations,  or  about  2,5(X),0(X)  population.  There  are  Course  in  Journalism,  Prof.  J.  H.  Kolb,  ”cws  columns.  If  we  are  to  retain  their 

practices”  that  would  prevent  certifica-  about  twenty  cities  there.  Outside  of  University  of  Wisconsin  agricultural  respect  and  confidence — which  we  nmst 

tion  as  paid  circulation  copies  of  news-  Los  Angeles,  there  are  very  few  impor-  sociologist,  John  R.  Wolf,  Milwaukee  do— it  behooves  us  to  be  fair  with  them 

papers  sold  with  other  papers  \vithout  ^nt  cities  in  the  State  of  (.  alifornia.  Journal,  and  Don  E.  Mowry,  manager,  “Lastly,  consider  this.  All  those  con- 

additional  charge.  can  number  them_  on  one  hand.  One  Madison  (Wis.)  Association  of  Com-  cerned  in  the  production  of  the  reams 

Mr.  Palmer  then  argued  that  the  is  San -Diego;  one  is  Fresno;  one  is  merce.  of  “publicity”  sent  us — the  paper  makers, 

questbn  did  not  concern  Southern  Cali-  Sacramento ;  one  is  Oakland ;  and  one  is  Judges  of  the  rontest  desrriheH  the  manufacturers,  the  engravers,  die 

fornia  exclusively.  He  said  a  poll  had  San  Francisco.  Los  Angeles  County  Editor  Charles  Lowater’s  Bie  writers,  the  illustrators  and 

been  taken  among  newspapers  through-  Iws  more  population  than  all  the  rest  of  ^ ydicv  Sun  as  the  “Wakimr  of  a  agents— are  paid  well  for  thdr 

•  out  the  nation  upon  the  matter.  Of  270  the  state  put  together.  coSnitr  consSusness  and  omoSe”  ^nd  all  they  do  is  prepare  some- 

replying,  he  said,  260  had  declared  they  In  the  days  when  I.os  Angjles  was  p  Zimmermann’s '®  useless  unless  it  is  published, 

were  opposed  to  the  practice.  young,  the  Los  Angeles  Express  used  to  ton  standard  bfm^^Tt  ^ye  effSe  K’^e  or  refuse  it  life.  And 

“Are  we  maintaining  a  standard  which  devote  a  great  part  of  its  paper  to  the  f  seven  Sfferem  commuSv  engaged  in  its  creatko, 

we  are  glad  to  point  to  as  indicative  of  news  of  these  communities,  bi  t  as  they  ®“P^Yc  ditterent  community  expected  to  do  our  part  without  rt- 

the  high  plane  upon  which  our  news-  grew,  it  was  impossible  to  cover  all  of  i‘oJci.is.  muneration. 

papers  stand,  when  that  standard  per-  these  communities,  and  we  li.ave  some  N^t  to  the  Spring  Valley  Sun.  Editor  “ig  fair?” 

mits  one  newspaper  to  be  given  free  with  cities  in  Los  Angeles  Count,  that  are  D.  F  Burnham’s  Waupaca  Post  per-  Circumstances  did  not  permit  carrying 

another  newspaper  and  yet  the  certifica-  very  important.  If  you  will  group  all  formed  the  best  single  service  m  its  cam-  on  the  experiment  long  enough  to  note 
tion  of  that  free  paper  is  classed  as  paid  of  the  cities  outside  of  Chicago,  and  Pai^  for  an  area  tubercular  test  for  any  results.  It  may  be  for  that  matter, 
circulation?”  Mr.  Palmer  asked  at  that  bring  them  m  within  a  radius  of  twenty-  ^ttle.  The  plan  for  organizing  a  system  that  no  results  would  be’apparent,  regard- 
time.  miles  of  Chicago,  all  ot  the  cities  for  conducting  county-wide  tubercular  1^55  of  how  long  the  exMriment  were 

“We  make  no  objection  to  the  cluh-  in  Illinois,  excepting  F.ast  St.  Louis,  you  tests  was  originated  bv  Editor  Burnham  continued  But  it  is  beliwed  that  if 
bing  of  newspapers  together.  We  ask  will  have  a  situation  very  similar  to  and  has  been  adopted  in  other  counties.  ^  concerted  effort  along  similar  lines  were 
only  that  a  price  be  charged  so  that  it  what  we  have  m  Los  Angeles  Next  to  the  Burlington  Standard  Demo-  to  be  made  by  a  considerable  numW  of 

may  be  determined  from  that  price  that  “At  the  time  I  published  the  Pasadtna  crat.  Editor  Harry  H.  Heidemann’s  newspapers,  it  would  bring  a^ut  somt 

the  recipient  of  two  papers  is  willing  to  Evening  Post,  the  S'tar  News  in  that  citv  Algoma  Record  Herald  performed  the  abatement  of  the  nuisance 

pay  something,  little  though  it  mav  be,  had  a  circulation  of  something  over  10.-  most  worthy  services.  Thirteen  separate  _ _ 1_ 

but  that  he  be  willin®^  to  pay  something  (XX)  copies,  and  the  Los  .\ngales  news-  services  were  performed  effectively  by  p.j  i  ^  f,  .  .  ,  nu- 

for  the  secorvd  paper.”  papers,  ten  miles  away,  had  a  cirnilation  the  Algoma  paper.  '  *'®**™Pf  t-«rtoonwt,  uu» 

Mr.  Palmer  also  called  attention  to  as  follows :  The  greatest  circul«fion  was  Honorable  mention  for  performing  a  Carl  J.  Rostrup,  51,  cartoonist  for 
the  news  story  he  had  read  in  Editor  the  Herald  of  1800  papers  a  day.  Then  single  service  was  given  to  the  Waterloo  many  years  on  the  Baltimore  Neva 


with  the  New  York  Evening  Journal,  time  of  900,  and  the  Record  had  between  h'  dties. 


previous  Sunday. 


WHY  0.  C  HARN  QUfT  READING  AUTO  PAGES 


A.  B.  C.  President  and  National  Lead  Company  Executive  Denounces  Free  Publicity — Discusses 

Trend  Towards  Co-operative  Advertising 


charge  of  a  salaried  manager,  Arthur  East. 

Mr.  Harn  is  an  old  newspaper  man,  a 
graduate  of  the  Cleveland  Press.  He 
started  first  as  a  reiwrter  on  the  Cleve¬ 
land  Leader,  immediately  after  he  liad 
received  his  degree  from  ComelL  Trans¬ 
ferring  to  the  Press,  he  became  telegraidi 
editor  before  leaving  to  engage  in  press 
association  work,  as  editor  of  the  Cleve¬ 
land  office  of  the  Scripps-McRae  wire 
service. 

From  this  latter  work,  Mr.  Ham  went 
into  trade  journalism  in  Cleveland  as 
editor  and  manager  of  a  grocery  paper, 
credit  goes  to  the  co-operative  advertis-  ments  on  the  general  subject.  We  have  There  he  began  writing  advertisemems 

ing.  never  introduced  sales  talks,  advocating  for  clients.  One  of  the  clients  was  the 

“From  the  start  it  has  never  lessened  various  trade  brands,  and  we  have  never  H.  J.  Heinz  Company,  of  which  he  sub- 
the  advertising  activities  of  the  individual  attempted  to  disguise  the  source  of  the  sequently  became  advertising  manager, 
companies  taking  part.  Our  endeavor  articles.”  He  stay^  with  this  concern  a  year,  and 

was  to  make  the  public  realize  in  a  Mr.  Ham  said  it  was  true  that  the  in  190o  took  a  similar  position  with  the 

general  way  the  value  of  protecting  annual  appropriation  collected  for  the  National  Lead  Company,  where  he  is  now 
,  .  .  *’)  National  Save-the- Surface  Campaign,  also  chairman  of  the  sales  committee  as 

serrate  trade  brands  were  boosted.  All  which  amounted  last  year  to  about  $250,-  well  as  advertising  manager. 

000,  was  expended  largely  in  the  maga-  When  Mr.  Ham  first  took  over  his 
zines,  but  he  said  local  groups  of  painters  work  with  the  National  Lead  Company  it 
and  paint  dealers  had  placed  considerable  had  no  national  trade  mark.  Its  white 
business  in  their  local  newspapers  as  a  lead  brands  only  had  local  prestige.  To 
result  of  missionary  work  carried  on  by  make  general  advertising  possible,  Mr. 
the  compaign  committee.  Ham  originated  the  “Dutch  Boy  Painter” 

“We  have  tried,  and  successfully,  too,  as  the  company’s  trade  mark. 

to  arouse  the  interest  of  local  paint  - 

organizations  in  advertising  in  their  home  DRAKE  ESTATE  SCHEME  EXPOSED 
newspapers,”  Mr.  Ham  said. 

“We  have  impressed  them  with  the  ad-  _  .  _  .  _  „ 


By  PHILIP  SCHUYLER 


OC.  HARN,  advertising  manager  of 
*  the  National  Lead  Company,  and 
president  of  the  Audit  Bureau  of  Circula¬ 
tions,  is  a  “bug”  on  automobiles.  It  is 
just  one  of  his  many  interests.  He  drives 
his  own  car,  has  done  so  for  years,  and 
trades  in  old  models  to  buy  new  ones 
frequently.  Once  upon  a  time  it  was  his 
daily  habit  to  read  with  interest  and  care 
the  newspaper  automobile  pages. 

“Do  you  know  why  I  quit  reading  Surface  Campaign  Committee. 
them?”  he  asked  the  writer  this  week, 
and  then  answered  the  question  himself. 

“Because  they  became  uninteresting  and 
dull  examples  of  press  agent  art.  The 
motor  stories  deteriorated  into  the  usual 
lalesmanager’s  idea  of  a  good  time.  I 
was  able  unfailingly  to  detect  free  pub¬ 
licity. 

“Now,”  he  added,  “I  read  only  the  auto-  ^ _  _ _  _  __  ^ _ 

mobile  advertisements  in  the  newspapers  property  by  use  of  paint  and  varnish.  No 
and  magazines.  I  have  lost  confidence  in  ^  ‘  *  ..... 

the  news  columns  of  the  automobile  sec-  paint  and  varnish  concerns  could  join  in 
tion.  To  me  they  have  become  simply  and  most  of  them  did. 

“Since  the  beginning  of  the  Save-the- 
was  Surface  drive  there  has  been  a  very 
strong  trend  towards  similar  co-operative 
enterprises.  It  amounts  to  a  recognition 
a  great  many  advertisers 


wasted  newsprint.”  v 

Mr.  Ham’s  graphic  statement 
made  during  an  interview  this  week  in 
which  he  discussed  the  evfdent  trend 

towards  co-operative  advertising,  a  move-  on  the  part  of  _  „ _ ^  _ 

ment  in  which  he  has  been  interested  that  some  advertising  promotion  can  be 
since  the  National  Save-the- Surface  accomplished  very  successfully  by  an  in- 
Campaign  was  started  some  six  yeap  ago.  dustry  working  as  a  unit.”  newspapers, 

In  addition  to  the  advantages  which,  he  The  writer  had  the  impression  that  the  “\V^  ....... ...... 

said,  resulted  when  competing  manufac-  National  Save-the-Surface  Campaign  had  visability  of  taking  the  seasonal  kink  out  D**  Moines  Evening  Tribune  Attneks 

turers  get  together  to  promote  a  general  relied  almost  entirely  on  the  purcluse  of  of  painting  by  ‘  -  -  - 

advertising  campaign,  he  sketched  the  pip  space  in  the  magazine  and  the  promiscu-  newspaper  adveri 
falls  to  avoid,  and  one  of  them  was,  in  his  ous  spreading  of  unasked  for  press  “As  an  exampl 

own  phrase,  promiscuous  prps  agentry.  agentry  to  tell  the  story  in  the  news-  point  to  the  actio 
Mr.  Harn  listed  his  oppositions  to  free  papers,  and  Mr.  Ham  was  questioned  on  in  Minneapolis  ai 
publicity.  that  point.  In  reply  he  said  a  “tremen-  the  National  Saw 

“I  am  very  much  opposed  to  free  pub-  dous  amount”  of  paid  advertising  had  been  .\  local  fund  wa; 
licity,”  he  began.  “I  don’t  believe  it  is  placed  in  newspapers  by  local' painters  as  season  painting, 
a  gcKxl  thing  for  either  the  publication  a  result  of  the  Save-the-Surface  nwve-  cessful,  using  ne 
or  the  manufacturer,  because  generally  ment  and  declared  the  “educational  other  phases  of 
the  work  of  a  press  agent  is  of  inferior  bureau”  of  the  campaign  had  been  created  in  the  propositi 

tutorial  value  and  fails  in  reader  in-  in  response  to  demands  from  outside,  and  fund  in  this  one 

terest.  not  by  the  inside  sponsors.  from  $2,000  to  | 

“It  is  bad  for  the  manufacturer,  be-  “After  the  campaign  had  been  under  round  building  m 
cause  he  obtains  his  best  hold  on  the  way  a  short  time,”  he  explained,  “a  great  sidered  impractic 
public  by  telling  his  own  story  in  his  own  many  publications  began  to  see  there  General  adver 

way,  paying  for  space,  and  placing  his  was  considerable  interest  in  redecorating  Save-the-Surfact 
copy  m  those  media,  which  have  the  by  painting  and  varnishing.  We  began  by  money  obtain( 
confidence  of  the  peorie.  to  receive  requests  from  various  publica-  300  member  i» 

“As  an  advertiser  I  only  want  to  use  t'ons  for  articles  on  the  subject.  facturers  contrih 

those  media  which  are  strong  editorially,  “We  received  so  many  such  requests  in  annual  gross  sa 
which  have,  in  other  words,  real  reader  fact  that  finally  we  created  our  education-  money  so  colle< 

confidence.  As  a  reader,  I  find  I  can  al  bureau  to  supply  the  demand.  This  common  treasui 

^tect  free  publicity  at  a  glance.  was  three  years  ago.  WTien  the  requests  definitely  how  m 

“I  am  a  strong  believer  in  the  power  are  for  exclusive  material,  we  make  sure  ministration  of 

of  straight-forward  advertising  over  the  what  we  send  out  is  exclusive.  But,  also,  obtained  is  in  tl 
name  of  the  manufacturer  for  whom  the  we  have  sent  out  many  mats  of  articles  nmde  up  of  repi 
copy  is  written.  A  manufacturer  doesn’t  on  redecoration.  These  we.  have  en- 

have  to  slip  over  his  message  in  the  guise  deavored  to  make  authoritative  state- 

of  news.  Advertising  has  a  very  strong 
appeal  and  the  best  way  to  get  results  is 

to  pay  your  way.”  _ 

.\s  an  example  of  the  futility  of  press 
agentry  success  followed 

purchase  of  paid  space  in  the  newspapers, 

Mr.  Harn  cited  the  case  .of  traction 

trouble  in  Geveland.  The  traction  in-  .  i-- 

terests  were  giving  out  their  side  of  the 
tangle  through  public  relations  experts. 

In  the  news  columns,  Mr.  Ham  said,  the 
Then  the  com- 


DISCCMTINUES  SUNDAY  EDITION 


D«a  Moinws  Capital  Tranafoiring 
Featurwa  to  Saturday  laaaa 

The  Des  Moines  (la.)  Capital,  evening 
newspaper,  discontinued  its  Sunday  edition 
with  the  issue  of  Feb.  21. 

The  4-page  comic  section,  in  colors,  the 
dramatic  ai^  society  pages  of  the  Sunday 
edition  were  transferred  to  the  Satur^y 
edition. 

In  announcing  the  suspension  of  the 
Sunday  paper  the  Capital  stated:  that  it 
has  been  unprofitable  since  it  was  started 
in  .April,  1919. 

New  presses  with  new  stereotyping 
machinery  costing  more  than  $100,000  are 
being  installed  in  the  Daily  Capital’s 
mechanical  departments. 


issues  became  confused, 
panics  resorted  to  paid  advertisements. 
distinct  difference  in  the  public  attitude 
followed. 

Mr.  Ham  has  good  reason  behind  his 
belief  in  naid  space.  Just  after  the  war, 
from  an  idea  originated  and  nurtured  into 
being  by  Earnest  T.  Trigg,  of  Philadel¬ 
phia.  the  paint  and  varnish  manufactur¬ 
ers  of  America  raised  $100,000  for  a 
general  co-operative  advertising  cam- 
paism  by  informal  voluntary  subscriptions. 
This  was  the  beginning  of  the  National 
Save-the-Surface  Campaign. 

Five  years  ago  defenders  of  the  cam¬ 
paign  made  the  boast  that  the  business  of 
the  manufacturers  participating  would  be 
doubled  bv  1926. 

“We  (M  It  in  less  than  five  years,”  Mr. 
narn  said  this  week.  “And  much  of  the 


As  a  reader,  I  find  I  can  de* 
tect  free  publicity  at  a  glance — 
O.  C.  Ham. 


Morning  Publiabers  Advnrtiamg 

The  Morning  Newspaper  Publishers 
.Association  is  launching  an  advertising 
campaign  directed  at  agencies  and  na¬ 
tional  advertisers  to  stress  the  advan¬ 
tages  of  the  morning  newspaper  field.  A. 
Schaefer,  of  the  Ft.  IVayne  (Ind.) 
Joumal-Gasette  is  president  of  the 
grot^.  Emerson  B.  Knight,  Inc,  Indian¬ 
apolis,  is  preparing  and  placing  the  copy. 
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Editor  &  Publisher  for  February  27,  1  92b 


SPACE  GRAFTERS  HANDED  KNOCKOUT 
BY  INLAND  DAILY  PRESS  MEMBERS 


DAIUES  RE-ELECT  SCHILPUN 


Resolution  Asking  Publishers  to  Return  All  Free  Publicity  to 
Advertisers  Adopted  Unanimously  at  Chicago 
Meeting — Introduced  by  Huckle 


A  LL  the  resources  of  the  Inland  Daily 

Press  Association  were  placed  behind 
the  drive  against  free  space  grafters  at 
the  annual  meeting  in  Chicago  last  week 
with  the  adoption  of  a  resolution  calling 
upon  members  to  return  all  free  publicity 
received  to  the  advertiser  in  whose  in¬ 
terest  it  is  sent. 

The  resolution, "passed  unanimously  by 
the  convention,  was  presented  by  T.  O. 
Huckle,  business  manager  of  the  Ypsil- 
mti  (Mich.)  Daily  Y psilantian-Press,  at 
the  conclusion  of  a  speech  in  which  he 
emphasized  the  evils  of  free  publicity. 

The  resolution  as  adopted  follows: 

“Resolved:  That  it  be  the  sense  of 
this  convention  that  every  member  of 
the  Inland  Daily  Press  Association  ^ 
urged  to  join  in  a  concentrated  move¬ 
ment  to  help  kill  the  space  grafters,  who 
live  almost  entirely  off  of  newspaper 
publishers,  by  the  following  intensive  co¬ 
operation  : 

“First :  Upon  all  free  publicity  re¬ 
ceived  from  space  grafters  (this  term 
not  applying  to  Red  Cross,  church,  or 
worthy  benevolent  associations)  place 
the  Inland  anti-free  publicity  rubber 
stamp.  Members  of  the  National  Edi¬ 
torial  Association  should  affix  also  the 
N.  E.  A.  red  sticker. 

“Second :  Prepare  a  circular  or 
folder  setting  forth  in  brief  paragraphs 
the  publisher’s  viewpoint  of  the  space 
grafter’s  unfairness  to  all  concerned. 

“Third :  Place  all  of  above  with  pub¬ 
lisher’s  rate  card  in  a  large  plain,  en¬ 
velope  without  postage  and  return  it  to 
the  advertiser,  or  organization  (not  to 
the  space  grafter)  who  upon  receiving 
requests  from  many  points  at  once  for 
stamps  to  cover  postage  due  on  letters, 
will  awaken  to  the  fact  that  publishers 
are  no  longer  the  fools  space  grafters 
represent  them  to  be. 

“Be  it  Further  Resolved:  That  the 
Inland  Secretary  be  asked  to  set  this 
resolution  in  either  bold  face  type  or  in 
a  box  in  the  next  Inland  Bulletin  so  that 
all  members  not  present  today  may  real¬ 
ize  the  seriousness  of  this  concentrated 
effort.” 

Mr.  Huckle  in  his  speech  preceding  the 
introduction  of  the  resolution  said: 

“Isn’t  it  strange  that  so  many  con¬ 
cerns  and  organizations  are  generous  to 
the  ‘dear  public,’  and  expect  that  the 
newspapers  should  fall  in  with  their 
ideas  of  publicity?  At  the  outset,  let 
me  challenge  any  publisher  here  to  name 
a  single  manufacturer  who  ever  sent 
out  one  line  of  free  imblicity  on  behalf 
of  the  ‘dear  public’  without  first  realiz¬ 
ing  in  the  final  analysis  that  it  is  for  his 
ultimate  gain. 

“No  publisher  can  afford  to  sit  back 
and  say,  ‘What  little  I  may  run  in  my 
paper  will  do  no  harm  and  it  really  does 
help  me  out  in  a  “pinch”  sometimes.’  Just 
as  a  few  publishers  by  cutting  advertis¬ 
ing  rates,  hurt  the  whole  profession,  so 
does  the  running  of  the  least  bit  of  free 
publicity  react  unfavorably. 

“Now  when  you  have  run  these  ‘ex¬ 
clusive  stories,’  prepared  at  great  ex¬ 
pense  by  the  space  grafters — would  it 
shock  you  to  know  that  after  you  have 
published  this  so-called  news  in  columns 
that  arc  not  for  sale  at  any  price  the 
press  agent  takes  out  his  rule  and  checks 
up  every  inch  of  it?  He  measures  this 
the  same  as  you  do  any  local  or  national 
display  account  and  then  charges  it  up 
on  his  records  for  the  various  manu¬ 
facturers  or  organizations  at  your  one¬ 
time  national  rate. 

“Would  it  interest  you  to  know  that 
these  space  grafters  are  now  so  numer- 
.  ous  that  they  are  actually  selling  free 
publicity  space  they  get  from  weak- 
Imeed  publishers  just  as  some  weak- 
kneed  publishers  used  to  cut  their  ad¬ 
vertising  rates  when  national  advertisers 


came  to  them  direct  to  avoid  agency  and 
special  representative  commissions? 

“I  do  not  think  that  it  is  necessary 
for  me  to  dwell  further  on  the  evils  of 
free  publicity.  If  any  have  not  yet 
caught  the  intent  of  my  remarks  so  far, 
they  are  beyond  any  publisher’s  help. 

“Resolving  to  run  no  more  free  pub¬ 
licity,  but  to  throw  it  in  the  waste¬ 
basket  will  not  kill  the  octopus  as  long 
as  there  are  some  publishers  who  will 
continue  to  let  it  creep  in. 

“There  is  but  one  way,  according  to 
experts,  to  fight  space  grafters^  and  that 
is  to  return  all  material  received  to  the 
advertiser  direct  —not  to  the  space 
grafter. 

“Right  now,  while  publishers’  trade 
journals,  and  Editor  &  Publisher  in 
particular,  are  doing  such  a  fine  work 
in  helping  us  fight  this  evil  of  evils,  is 
the  time  to  take  action  and  do  something 
worthwhile  and  effective.” 

The  resolution  was  then  presented  and 
passed  unanimously. 


Northwest  Group  Holds  Annual  Con¬ 
vention  in  Mnneapolis 

Fred  Schilplin,  publisher  of  the  St.  Cloud 
Daily  Times,  and  Fred  La  Fraid,  publisher 
of  the  Little  Falls  Daily  Transcript,  were 
re-elected  president  and  secretary,  respec¬ 
tively  of  the  Northwest  Daily  Press  As¬ 
sociation  which  held  its  annual  meeting  in 
Minneapolis,  Feb.  18.  L.  S.  Whitcomb, 
Albert  Lea  Evening  Tribune;  Harry  Hill, 
Fargo  (N.  D.)  Forum,  and  Edward  L. 
Ogilvie,  South  St.  Paid  Daily  Reporter, 
constitute  the  new  executive  committee. 

“Prosperity  is  not  returning  to  the 
Northwest.  It  is  here,”  said  R.  P.  Palmer, 
advertising  manager  of  the  association,  in 
an  address.  He  based  his  assertion  upon 
his  report  that  advertising  linage  origin¬ 
ating  in  the  Twin  Cities  and  carried  by 
Northwestern  dailies  in  1925  was  200,000 
lines  more  than  for  the 
Other  speakers  were 
manager  of  the  association,  and  S.  C. 
Theis,  advertising  representative  of 
Northwestern  dailies  in  Chicago  and  New 
York. 


CHICAGO  PRESS  PLANS 

$4,000,000  building 

100  Men  Will  Be  Asked  to  Be, 
$10,000  Founders’  Bonds  to  Stsrt 
Construction  on  20-Story 
Building  i. 


Harry  G.  Fisher,  president  of  the  Chi 
cago  Press  Club,  has  issued  a  brodinre 
bearing  the  title  “Chicago  Press  Clnh’. 
Four  Million  Dollar  Building  Program" 
The  club  has  been  renam^  the  Greater 
Chicago  Press  Club  and  a  drive  has  been 
started  to  build  a  20-story  building,  ser- 
eral  floors  of  which  will  ^  given  over  to 
the  club  proper. 

The  club’s  plan  of  financing,  as  set 
forth  in  the  brochure,  is  “to  invite  100 
men  of  standing  to  purchase  a  bo^  for 
$10,000  bearing  6  per  cent  interest  (on  the 
previous  year,  pj^n  of  cumulative  preferred  shares)  to 
R.  R.  Ring,  graeral  ^e  known  as  a  Founder’s  Bond."  TV 


Journal-Post 

More  than  600 


Staff 


Frolics 

attended 


persons  attended  the 
second  annual  frolic  of  the  Kansas  City 
Journal-Post  staff  Feb.  16.  Entre  Nous, 
a  12-page  tabloid  was  issued  for  the  oc¬ 
casion,  prepared  under  the  direction  of 
E.  D.  Moore,  promotion  manager. 


FULL  PAGE  OF  CLASSIFIED  DREW  15,000 
TO  LOS  ANGELES  AUTO  SALE 
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BUREAU  OF  BUSINESS  S 

TANDARDS 

^NOTICE  IS  HER'EB 

Y  GIVEN: 

|Thal  Starling  iunday.  Feb.  1926, al  10a.m., 

tbestod  Gl  AutomobilcS| 

tcrmcrly,  owned 'by  ihe  above  named  Bankrupt 

will  be  sold  one  by  one  or 

in  I3is  tc 

CEil  those  piescnl.  Tbis  Sa!e  to  Ccniinuc  Until  All  Cars  Arc  Sold 

;  at:  the :  Bog  Tent  Nc 

E.  Cor, 

Bond."  The 
bonds,  in  addition  to  bearing  interest,  en¬ 
titles  the  holder  to  an  associate  member¬ 
ship,  barred  from  holding  office.  If  the 
$10,000  bond  series  does  not  result  in 
$1,0(X),000,  the  club  plans  to  issue  a  sec¬ 
ond  series  of  $1,000  bonds,  the  holden  to 
be  entitled  to  certain  public  club  priv¬ 
ileges. 

The  booklet  describes  the  membership 
plans  as  follows  :“A  committee  formed  of 
the  managing  editors  of  all  local  dailies, 
along  with  the  local  superintendents  of 
the  Associated  Press  and  the  United 
Press  (or  their  appointed  proxies)  will 
pass  upon  the  qualifications  for  racnier- 
ship ;  secondly,  a  committee  formed  of  the 
business  managers  of  the  Giicago  papers 
(or  their  proxies)  shall  have  entire 
charge  of  the  finances  of  the  club  and 
shall  O.  K.  or  veto  all  expenditures  of 
the  club  above  $500.” 

Weeklies  Plan  Chicago  Ad  OSes 

W.  C.  Jarnagin,  formerly  managmg 
editor  of  the  Des  Moines  (la.)  Capital 
and  now  publisher  of  the  Storm  Lakt 
(la.)  Pilot-Tribune,  weekly,  and  Justin 
Barry,  publisher  of  the  Cherokee  (la.) 
Times  are  forming  an  organizatko  of 
Iowa  weekly  publishers  for  the  purpose 
of  employing  an  advertising  solidtor  to 
sell  the  Iowa  weekly  field.  The  repr^ 
sentative’s  office  will  be  in  Chicago. 


HILL  and  WASHINGTON  STS, 

Absolute  Qu^araintee of  Title 

:  I  aod  Cctli(ib(c  of  'Cwoersdip  I  j 

jTer^ms  of  Sale:==205?:  lipii  award  Of'  Isid, 
I  Balance  Casbi  foilowiog  day;  or  12;  equal  ImoDthty  pay  icots 

T)ic  Craicst  hblic  Oficring  of  AntoiLfibilcs  Evg  frcscQtcd  in  Sonhern  Caiforgla 

un  MKu  tu  SUB  I  I  mi  US  cusa :  M(  ns  cm  I 


Sherman  Join*  Lancton  Company 

The  Lanston  Monotype  Machine  Com¬ 
pany  of  Philadelphia  announces  that  after 
March  1,  Frank  M.  Sherman  will  he 
its  director  of  advertising  and  publkity. 
On  that  date  Mr.  Sherman  closes  his  of¬ 
fice  in  Chicago,  where  for  two  years  he 
has  been  operating  an  advertising  agency 
under  his  own  name,  and  will  move  to 
Philadelphia. 


A.N.A.  Sets  Convention 


iPgiCED  Afi 


iv?  tecs  ictmeMi  t 


WBCLESAlt  OF  IJSEi  CAR  Ma'rKFI  VAL^icS  -  -  -  - 


I  B.AJ  JACOBS.  Official  |ADCtiOBc!cr 

AUCTION  HOURS- 10 TO  12A.M  ,'7T04P.M.'  ?  T09  tV^*GS 


!  I  J.  E.  PRICE,  Aatf-citcr  ‘a  Charge  ef 

All  Carls  'Mulst 


-  EVERY  CAR  OPEN 


Date 

of  the 


The  semi-annual  convention 
Association  of  National  Advertisers  will 
be  held  May  10  to  12,  at  the  Edgewater 
Beach  Hotel,  Chicago,  it  was  announ^ 
this  week  by  Robert  K.  Leavitt,  associa¬ 
tion  secretary. 


Private  ^ics  8  A.  M. 

Sale 

Be  So! 


FOR 


to  lOP.ti. 


Dean  WilUamt  Honorad 

Dean  Walter  Williams  of  the  Sdtool 
of  Journalism  at  the  University  of  Mis¬ 
souri  was  recently  named  “professor  a- 
traordinary”  by  the  National  University 
of  Mexico,  following  a  series  of  lectures 
he  delivered  there  on  the  subject  of 
"Journalism  of  the  United  States.” 


Above  is  an  nnusnal  full-page  advertisement  which  appeared  in  the  classified 
columns  of  the  Los  Angeies  Examiner,  Snnday,  Feb.  7.  Column  rules  were  left  in 
and  none  bnt  open  face  and  agate  type  used.  It  advertised  the  sale  of  the  bank¬ 
rupt  stock  of  automobiles  of  J.  K.  Fronk.  known  as  the  “Ponzi  of  Hollywood.” 
R.  EL  Seiler,  classified  mtuiager  of  the  Examiner  believes  it  to  be  the  largest 
single  classified  advertisement  that  has  ever  appeared  in  a  newspaper.  There  have 
been  full  page  classified  advertisements  from  one  firm  in  other  newspapers,  bat 
tneh  advertisements  have  been  made  up  of  a  number  of  advertisements  and  not 
just  one,  he  states.  This  advertisement  appeared  only  in  the  Lob  Angeles  Examiner 
and  resulted  in  8,000  people  attending  the  sale  on  Sunday  alone  and  15,000  attend¬ 
ing  the  first  three  days,  Mr.  Seiler  said. 


Illinois  Meeting  Postponed 

Meeting  of  the  Illinois  Press  Associs* 
tion,  previously  set  to  coinci^  writh  the 
Inland  Daily  Press  Associatioa 
at  (Thicago  will  now  be  hdd  March  5 


Weekly  Adopting  T,|sM*Hl 

Beginning  Saturday,  March  13,  ^ 
Lhng  Beach  (N.  Y.)  Progress,  weekly, 
will  become  a  tabloid  newspaper,  i- 
Kaplan,  photographer,  has  been  added  ta 
the  staff. 
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HARVARD  AWARDS  PRESENTED  AT  DINNER 

Winners  Feted  at  New  York  Advertising  Club — E.  E.  Calkins  Given  Gold  Medal — Mrs.  Proetz  Twice 
Honored — Pedlar  &  Ryan,  Joseph  Richards,  Young  &  Rubicam,  and  W.  D.  Humphrey  Win 


CXDRMAL  presentation  of  the  1925  ing  could  not  yet  be  classed  as  a  pro- 
r  Harvard  Advertising  awards,  founded  fession.  As  yet,  he  said,  its  standards 

•  1923  by  Mward  W.  Bok,  was  made  of  eligibility  were  not  strict  enough,  there 

®  ^  VV  B.  Donham  of  the  Harvard  was  rather  a  spirit  of  competitive  jeal- 
ShoSof  Business  Administration  at  a  ousy  than  co-operation  and  friendly 

in  honor  of  the  winners  held  at  rivalry,  a  tendency  to  guard  “secret 

j^flvertisinK  Club  of  New  York,  Feb.  knowledge”  instead  of  sharing  in  knowl- 

^  ^ge  and  adding  to  the  general  store, 

\s  summoned  to  receive  their  prizes  and  insufficient  interest  in  the  develop- 
■  -inners  were :  nicnt  of  courses  of  education  looking 

Ernest  Elmo  Calkins,  president,  Calkins  towards  preparation  for  advertising  work. 

*  Holden,  Inc.,  New  York,  awarded  In  making  the  medal  award  to  Mr. 

^  medal  for  “distinguished  personal  Calkins  the  jury  said :  “Although  handi- 
irvke  to  advertising.”  capped  by  an  incurable  deafness,  his  vivid 

_  personality  and  fine  intellect  have  been 

a  constant  inspiration  in  upholding  the 
highest  ideals  of  the  advertising  fra¬ 
ternity,  and  for  this  service  he  has  been 
chosen  by  an  unanimous  jury  as  the 
reciirient  of  the  gold  medal  for  the  year 
1925.  As  a  partner  in  the  firm  of  Calkins 
&  Holden,  Inc.,  since  its  inception  in 
1902,  he  has  long  been  a  leader  in  es¬ 
tablishing  advertising  agency  practice. 
Calkins  and  Holden  early  became  recog- 


ri 


Mrs.  Eama  P.  Proeu 


physicians,  and  one  to  nurses,  in  their 
professional  media. 

In  addition,  two  supplementary  news¬ 
paper  campaigns  were  run  during  the 
year  in  territories  where  the  salesmen 
were  having  difficulty  in  maintaining 
their  quotas. 

“In  the  marketing  of  gasoline,  substi¬ 
tution  is  an  evil  that  has  grown  to  alarm¬ 
ing  proportions,  especially  in  New  York 
City,”  .R.  M.  Newcomb  of  the  Joseph 
Richards  Company  stated  in  describing 
the  prize-winning  Tydol  campaign. 

“An  investigation  made  by  the  Tide 
Water  Oil  Sales  Corporation  indicated 
that  in  some  cases  70  per  cent  of  the 
gasoline  being  sold  from  a  Tydol  pump 
was_  not  Tydol  at  all.  Car  owners  were 
paying  the  full  market  price  for  what 
they  supposed  to  be  Tydol,  and  were  re¬ 
ceiving  instead  an  inferior  substitute. 

_  “Tide  Water  had  two  courses  of  ac¬ 
tion — either  to  withdraw  entirely  from 


tablishing  advertising  agency  practice.  the  rich  New  York  market,  or  devise 

Calkins  and  Holden  ^rly  became  recog-  poration  was  awarded  $2,000  in  cash  and  a  new  and  effective  way  of  stamping  out 
nized  as  the  type  of  new  agency  TOt  certificate  for  the  most  conspicuous  re-  substitution.  It  was  finally  decid^  to 
was  entirely  to  displace  the  old.  The  search,  the  purpose  of  which  was  to  bring  sc®l  the  Tydol  pumps  in  sudi  a  way  that 
first  complete  plan  for  an  advertismg  about  economy  or  obtain  efficiency  in  ad-  only  genuine  Tydol  could  be  sold  from 
campaign,  in  typewritten  outline,  _  illtu-  vertising  by  producing  information  of  fhem,  and  to  advertise  the  fact  in  the 

trated  with  exhibits,  was  evolvw  in  the  general  value  in  furthering  the  knowl-  New  York  newspapers, 

offices  of  this  firm,  and  was  such  a  nov-  science  of  advertising.  This  “The  first  advertisement  of  the  cam- 

elty  that  it  was  worn  out  throu^  being  ^  research  which  developed  an  paign  was  a  double  spread  in  every  im- 

borrowed  and  shown  to  advertisers  by  index  of  effective  buying  power  for  con-  portant  newspaper  in  New  York.  It 

representatives  of  newspapers  and  maga-  sumers  by  counties  in  the  United  States,  creat^  a  sensation.  Within  24  hours 
zines.  The  first  attempt  to  merchan-  jijig  Q^ly  award  made  for  re-  practically  every  big  legitimate  competi- 

dise  advertising  campaigns  to  smesmen  search  in  1925,  whereas  two  were  made  tor  of  the  Tide  Water  had  endorsed  Tide 
and  dealers  also  was  made  by  Calkins  1924^  one  of  $1,500  to  J.  Walter  VVater’s  stand. 

and  Holdra.  .  u  Thompson  Company,  New  York,  for  in-  “At  the  close  of  the  campaign  a  check- 


and  Holden. 


VVater’s  stand. 

“At  the  close  of  the  campaign  a  check¬ 
up  was  made,  and  it  was  found  that  the 


“Mr.  CalkiM  early  realized  that  art  vestigation  into  and  analysis  of  sul^rip-  op  was  made,  and  it  was  f^nd  tlut  the 

and  typography  must  play  an  important  ^jon  circulation  of  44  general  magazines  advertising  had 

part  in  advertising.  Trained  as  a  printer,  jn  metropolitan  Cincinnati  by  various  !•  Reduced  substitution  of  inferior 
he_  also  studied  art  to  prepare  himself  to  groupings,  and  the  second  to  Bj^on,  Dor-  gasolines  for  Tydol  to  an  absolute  mini- 
utilize  the  vast  resources  of  art  in  sell-  stJne  &  Osborn,  Inc.,  for  a  field  survey  mum. 

mg  messages.  He  helped  to  organize  ffie  report  for  the  American  Radiator  Coro-  2.  Introduced  &  new  and  accurate  war 
Ernest  Elmo  Calkins  hrst  art  department  in  ^y  agimc^  T^  pany.  of  checking  Tydol  dealers. 

art  department  of  Calkins  and  Holdra  Postum  Campaign  of  Young  &  3.  Cemented  the  relationship  between 

Young  &  Rubicam,  Philadelphia,  for  ^rtUine^aSTVre^t^^^^^^^^  Rubi^  was  written  for  a  prod^  that  Tydol  dealers  and  Tide  Water, 

the  Postum  Cereal  advertising  campaign,  -ntr^uc^  ffie  tvJoera^w  "'“"r  n  ^  Tydol 


cellence  of  its  planning  and  execution,” 
iwarded  $2,000  cash  prize  and  certificate. 


Postum  was  universally  known,  and  has  “The  campaign  ran  from  Oct  8  to 
.  ^ried,  at  one  time  or  another,  m  the  Nov.  21  in  6  New  York  City  newspapers. 


poration’s  “Tydol”  campaign,  deemed 
“the  most  excellent  local  campaign  of  a 
manufacturer,  awarded  $2,000  and  a  cer- 
tilicate 

Pedlar  &  Ryan,  Inc.,  New  York,  for 
the  retail  store  campaign  for  Ovington’s 


Joseph  Richards  Company,  Inc.,  New  been  tried,  at  one  time  or  another,  m  the  Nov.  21  in  6  New  York  City  newspapers. 

York^  the  Tide  WateV  Oii  Sales  Cor-  Jested  aifd  ^la^S  ^  Mr  of  hom«.  ,  •  ,  •  I*  “"listed  of  one  double  spread ;  4  ^ull 

poration’s  “Tydol”  campaign,  deemed  ®  of  the  order  to  obtain  a  substantial  11^  pages;  5  half  pages;  one  1,050  line  and 

“the  most  excellent  local  campaign  of  a  “nnJ  held  the  Art  “  Postum  business,  it  appear^  three  600  line  advertisements.” 

manufacturer,  awarded  $2,000  ^  a  cer-  «™bitions  now  held  annually  by  the  Art  necessary  to  create  a  new  interest  in  the  Sophistication  of  copy  and  art  work 


.  ...  .  ,  product,  and  a  new  pi 

‘The  first  book  descrroing  the  work-  accomplished  by : 
ing  of  the  new  type  of  advertising  agency,  1  Continuine  the 


necessary  to  create  a  new  interest  in  the  Sophistication  of  copy  and  art  work 
product,  and  a  new  prestige  for  it  This  was  the  motif  of  the  Ovington  rampaign 


the  retail  store  campaign  for  Ovington’s  J  1..  Con^uing  the  old  negative  appeal  York  agency, 

store.  New  York,  awarded  $2,000  Ld  a  writtra  ^gamst  coffee  th^  had  been  largely  re-  the  Harvard 

certificate  ,  “’Tv  Advertising,  written  sponsible  for  the  Postum  business  already  award  for  the 

In  the  ,!;*'* '^*^**^  2.  Stressing  the  positive  values  of  the  excellence  of 

use  of  text,”  awarded  $1,000  and  a  cer-  Pos*“®— t*®  distinctive  flavor,  the  whole-  planning  and  ex- 

tifkate.  .vAiu  u  tnbuting  editor  of  Advertising  and  Sell-  materials  of  which  it  is  made,  its  ^ution 

Willard  D.  Humphrey,  of  McKinney, 


which  won  for  Pedlar  &  Ryan,  New 


,-".11  TT  •  -  at.  u  some  materials  of  which  it  is  made,  its  ecution. 

Willard  D.  Humphrey,  of  McKinney,  Fortnightly  ^  was  pven  the  h^  convenience  and  its  economy.  Describing  the 

Marsh  &  Cushing,  Inc.,  Detroit,  for  the  t  Presenting  a  new  way  of  preparing  copy  Mr.  Ryan 

idvertisement  most  effective  in  the  use  I^ox  Allege  in  recc^ition  of  his  work  instant  Postum  with  hot  milk,  that  makes  said: 
of  pictorial  illustration,  awarded  $1,000  “  '^eal  drink  for  chUdren.  ^  “In  my  letter 


it  an  ideal  drink  for  children. 


of  pictorial  illustration,  awarded  $1,000  field  of  advertismg.  it  an  ideal  drink  for  children.  “In  my  letter 

ttd  a  certificate.  ^rs.  Proetz,  twice  winner  of  a  Har^rd  4  Making  Postum  advertising  suffi-  that  accompanied 

Mrs.  Erma  Perham  Proetz,  of  the  award,  was  graduat^  from  W^mgtM  ciently  constructive  to  be  accepable  to  the  campaign,  we 
Gardner  Advertising  Company,  St.  Louis,  University,  St.  Louis,  in  1913.  ^  c^  publications  of  the  highest  grade— thereby  pointed  out  the 
for  the  advertisement  m^t  effective  in  New  York  some  ti^  later  and  jomrt  bringing  the  product  into  the  best  com-  following  points: 


fw  the  advertisement  most  effective  in 
we  combination  of  both  pictorial  illus- 


the  editorial  staff  of  the  Dry  Goods  pany. 


We  rather 


»at^  and  text,  aw^d^**'$l*5)o'  aiicT^  7“”*  5.  Using  beautiful  pictures  and  fine  that  Ovington’s  is  Tww*as  Rva» 

oenificate.  ^he  joined  the  uardner  Agency,  at.  Toms,  typography  for  the  prestige  and  interest  a  shop  with  a  tremendous  variety  of 

H.  G.  Weaver  of  the  General  Motors  ^  ™  associations  give.  merchandise  and  to  reflect  this  shop  truly 

Corporation  for  the  most  conspicuous  scrvrcing  of  Pet  Milk  copy.  A  little  more  ^  Telling  the  whole  Postum  story,  the  aim  of  the  advertising  has  always 


a  shop  with  a  tremendous  variety  of 
merchandise  and  to  reflect  this  shop  truly 


f*^rch,  $2,000  and  a  certificate. 

speakers  at  the  dinner  were  Bruce 
^on  of  Barton,  Durstine  Si  Osborne, 


than  a  year  ago  she  was  placed  in  charge  quietly  and  convincingly,  in  an  effort  to  been  to  present  a  new  facet  with  each 
of  this  account.  sell  the  product  to  a  few  people,  rather  piece  of  copy,  to  show  a  great  variety, 

The  copy  which  won  the  prize  for  Mrs.  than  to  flash  a  showy  but  inadequate  not  of  merchandise  alone,  but  of  copy, 


JJ^York,  representing  the  jurors-  Mrs.  Proetz  was  a  full  page  in  the  Ladies  publicity  message  before  the  eyes  of  art  treatment  and  size  of  space. 

Prof.  G.  B.  Hotchkiss,  New  York  Home  Journal.  Described  as  “a  very  many.  “Approximately  50  artists  worked  on 

G^ersity,  and  Mr.  Calkins.  feminine  advertisement”  by  Mrs.  Proetz,  7.  Preparing  what  amounted  to  seven  the  campa^.  There  were  several  htm- 

Mr.  (falkins  declared  his  award  pos-  it  showed  the  single  figure  of  a  woman  distinct  campaigns,  in  an  effort  to  come  dred  individual  pieces  in  h.  The  back- 

sibly  typified  the  progress  made  in  adver-  holding  up  a  portion  of  meat.  The  cap-  as  close  as  possible  to  each  type  or  class  ground  of  the  campaign  is  newspapers 

|“wg  during  the  past  25  years.  He  said  tion  read  “Cooked  In  Milk."  of  prospects.  These  campaigns  were  dif-  and  in  each  of  12  papers  we  use  an  av- 

•*  could  not  claim  all  the  tribute,  but  In  1924,  Mrs.  Proetz  received  $1,000  ferent  in  both  text  and  illustrations.  One  erage  of  200  insertions  a  year. 

pass  it  along  to  his  associates  who  for  the  advertisement  most  effective  in  was  directed  to  men,  through  magazines  “The  Ovington  campaign  has  always 
^  made  his  success  possible.  In  closing  use  of  pictorial  illustration.  read  largely  by  men ;  one  to  women  and  been  for  the  sophistication  of  its  copy  and 

«  expressed  the  hope  that  a  Harvard  General  Motors  Corporation  advertis-  mothers,  through  their  own  magazines;  its  art  work  as  well.  This  has  been  de- 

^ward  would  eventually  be  created  for  ing,  in  addition  to  Pet  Milk,  won  a  prize  one  to  older  children  and  one  to  young  liberate.  We  believe  that  the  curse  of 

Pf^Ution  to  a  “super  cop'  ^writer.”  for  the  second  consecutive  year.  To  H.  children,  in  magazines  reaching  the  two  too  many  advertisements  is  the  perpetual 

rrof.  Hotchkiss  asserted  tnat  sidvertis-  G.  Weaver  of  the  General  Motors  Cor-  age  groups;  one  to  teachers,  one  to  ‘we  want  to  sell  something’  on  the  part 
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Ilf  tlx-  iiuTchant,  atnl  b)  an  indirection, 
OviiiKton'k  have  as»uiiu-<l  that  people 
want  to  buy  there  and  have  Ih-kuii  their 
a<lvl■rti^inK  from  that  jMiint. 

“Thi-i  docNn’t  mian  that  the  svIIiiik 
I'lrment  has  Inen  out  of  the  lopx.  Ap¬ 
proximately  9()  per  cent  of  the  adver¬ 
tising  is  direct  merchandise,  .\bout  lU 
per  cent  of  it  is  given  in  a  humorous 
trcatmeiit.  But  that  10  per  cent  of  the 
advertising  entirely  leavens  the  whole 
campaign. 

“One  of  the  beliefs  back  of  it  is  that 
it  is  necessary  to  pay  the  reader  in  in¬ 
terest  for  his  having  read  your  adver¬ 
tisement.  By  doing  that  lie  will  read  a 
great  many  more  of  them  and  the  success 
of  Ovingtor.’s  store  is  a  pretty  good 
proof  that  if  a  person  reads  100  Oving- 
ton  advertisements  in  a  year  we  are 
quite  apt  to  get  some  business  out  of  it.” 

Describing  his  prize-winning  Hays 
glove  advertisement,  which  was  judged 
the  best  in  use  of  pictorial  illustration, 
J.  D.  Humphrey  of  McKinney,  Marsh  & 
Cushing,  Inc.,  Detroit,  said; 

“What  we  tried  to  achieve  in  the  series 
of  Daniel  Hays  glove  advertisements  was 
a  treatment  that  would  first  of  all  be 
‘different,’  truly  and  objective  that  is 
much  easier  stated  than  accomplished. 
The  woodcut  motif  was  arrived  at  by 
process  of  elimination  and  settled  upon 
after  much  discussion  and  experiment. 
A  study  of  previous  advertising  done  by 
Daniel  Hays  and  a  review  of  all  competi¬ 
tive  material  did  not  reveal  anything  ex¬ 
cept  that  there  were  established  and 
almost  standard  methods  of  picturing 
gloves.  A  glove,  like  the  part  of  the 
anatomy  it  covers,  is  a  most  difficult  ob¬ 
ject  to  portray  in  any  manner  except  the 
inanimate. 

“In  nearly  all  glove  advertising  the 
product  is  shown  laid  flat,  very  delicately 
retouched,  arranged  to  show  a  back  with 
embroidery  and  a  palm  with  the  branded 
button.  All  these  illustrations  looked 
alike  except  for  the  button  <md  they  all 
had  an  appearance  that  marie  the  word 
embalmed  a  common  and  very  descrip¬ 
tive  adjective.  In  the  progress  of  our 
work  another  standard  practice  to  por¬ 
tray  quality  was  to  employ  very  skill¬ 
fully  lighted  photographs  using  silks  or 
tapestries  for  a  background.  The  third 
method  provided  the  atmosphere  of  qual¬ 
ity  by  canes,  top  hats,  bridal  reins,  and 
the  famous  burning  cigarette  on  the  table 
edge  with  glove  in  juxtaposition.  For¬ 
tunately'  we  had  time  to  be  dissatisfied 
with  our  first  ideas  and  sketches. 

“Our  first  rough  sketches  in  search 
for  a  theme  idea  produced  a  full  variety 
of  the  above  treatment.  The  woodcut 
was  a  technique  that  would  permit '  a 
transcription  of  a  well-lighted  photograph 
and  at  the  same  time  would  be  entirely 
different  than  the  common  tendency  to¬ 
ward  photographs.  It  enabled  us  to  tth- 
phasize  the  product  Iteyond  what  a 
specially  lighted  photograph  could  pro¬ 
duce.  Then,  too,  some  very  old  estab¬ 
lished  firms  including  Daniel  Hays  still 
have  woodcut  reproductions  upon  their 
product  package.  The  very  appearance 
of  such  packages  recalls  the  days  of 
pioneer  merchants  and  imparts  something 
of  the  integrity  of  old  established  firms. 
The  idea  was  in  perfect  harmony  with 
the  client’s  slogan  which  we  would  use 
in  any  event,  ‘Gloves  since  1854’  and  so 
our  publication  campaign  came  about  in 
this  day  when  all  publications  carry  so 
much  good  looking  advertising  matter 
obviously  the  output  of  professional  pro¬ 
duction,  mere  nicety  of  display  will  not 
gain  attention.” 

Mr.  Humphrey  added  that  distinction 
is  the  quality  most  needed  in  advertise¬ 
ments,  saying  that  many  small  store  ama¬ 
teur  writers  are  getting  more  returns 
per  dollar  on  crude  copy,  which  at  least 
attracts  attention. 

“Maybe  some  of  us  professionals  could 
afford  to  be  not  so  darned  professional,” 
he  concluded.  “The  cost  of  opening  up  a 
sales  market  is  rapidly  growing  no 
cheaper.” 

Members  of  the  jury  were :  Ex-Gover¬ 
nor  Henry  J.  Allen,  of  Kansas,  and  pub¬ 
lisher  of  the  IVichita  Beacon;  Bruce  Bar¬ 
ton,  of  Barton,  Durstine  &  Osborn,  Inc., 
advertising  agency.  New  York;  Neil  H. 
Borden,  assistant  professor  of  advertising 
in  the  Harvard  School  of  Business  Ad¬ 
ministration  ;  Dr.  M.  T.  Copeland,  pro¬ 


fessor  of  marketing  in  llie  ‘ame  Khool ; 
.Mac  Marlin,  president  of  the  .Mac  Mar¬ 
tin  .Xdvertising  .Xgency,  Minncapolii; 
Malcolm  Muir,  vice-pre>i<lcnt  and  chair¬ 
man  of  the  sales  board  of  the  .McGraw- 
Hill  Company,  publishers.  New  York; 
Stanley  Kesor,  president  of  the  J.  Walter 
Thompson  Coni]Kmy,  advertising  agency. 
New  York;  Tim  Thrift,  advertising 
manager  of  the  .Nmerican  Multigraph 
Sales  Company,  Geveland,  and  C.  K. 
WtHKlbridge,  president  of  the  .\ssixiated 
.\dvertising  Clubs  of  the  World,  ami 
l>rcsident  of  the  Dictaphone  Corporation, 
New  York. 

Seven  certificates  and  cash  awards  to¬ 
taling  $11,000  and  a  gold  medal  were 
awarded  for  the  past  year  against  nine 
cash  awards  totaling  $12,000  and  a  gold 
medal  for  1924.  Members  of  the  jury  of 
award,  nine  prominent  publishers,  adver¬ 
tising  men  and  Harvard  professors,  met 
at  the  Harvard  School  of  Business  Ad¬ 
ministration  last  month  and  considered 
the  advertisements  entered  in  the  compe¬ 
tition,  announcement  of  their  decision 
being  reserved  until  now.  Material  was 
submitted  from  all  parts  of  the  country, 
representing  a  wide  field. 

The  jury  has  made  recommendations 
for  several  minor  changes  in  the  awards 
for  1926,  according  to  Dean  Donham, 
the  most  important  of  which  are  the  in¬ 
clusion  of  an  award  for  the  advertising 
campaign  of  industrial  products  deemed 
best  and  an  award  for  the  best  local 
campaign  produced  locally  in  any  small 
city  or  town.  z\nnouncement  of  the 
awards  to  be  given  for  1926  will  be  issued 
shortly. 

FAILURES  FAILED  TO  ADVERTISE 


Joseph  Analytes  Cincinnati  Business 
Disasters  in  Light  of  Paid  Publicity 

Eighty-four  percent  of  the  business  con¬ 
cerns  which  failed  in  Cincinnati  during 
1924,  never  did  any  advertising,  Jesse 
M.  Joseph,  advertising  man,  told  members 
of  the  Cincinnati  Advertisers  Club  at 
their  weekly  luncheon  recently.  Thir¬ 
teen  per  cent  advertised  in  haphazanl 
style  and  then  only  at  rare  intervals,  ac¬ 
cording  to  Mr.  Joseph.  The  remaining 
four  per  cent  went  out  of  existence,  be¬ 
cause  of  internal  disagreements  and  other 
conditons  bearing  no  relation  to  advertis¬ 
ing,  he  said. 

“iLoften  hapjiens  that  advertising  fails, 
liecause  of  the  indifference  and  absolute 
discourtesy  of  the  sales  people  in  a  store,” 
he  charg^.  “This  is  the  fault  of  the 
management,  which  has  neglected  to  train 
its  help  in  the  art  of  selling  and  being 
polite  to  customers. 

“You  can’t  expect  a  clerk  to  compete 
with  the  salesman  who  goes  from  house 
to  house  and  who  knows  his  subject  fully, 
because  he  has  been  trained  in  advance. 
That  is  why  the  door-to-door  canvasser 
is  getting  the  business  while  the  clerk  in 
the  store,  owing  to  a  lack  of  efficiency, 
is  not.” 

Some  advertising  copy,  the  speaker  de¬ 
clared,  is  not  effective,  since  it  is  written 
in  “high-brow”  language  not  understand¬ 
able  to  the  great  masses  of  the  people. 
Other  copy,  written  by  national  advertis¬ 
ers,  was  classified  by  Mr.  Joseph  as  “sel¬ 
fish,”  inasmuch  as  it  is  devoted  almost  en¬ 
tirely  to  a  description  of  the  product, 
leaving  the  local  dealer  in  many  instances 
without  room  even  to  insert  the  name  of 
his  store. 

Mr.  Joseph  presented  figures  showing 
that  $600,000,000  was  spent  in  the  United 
States  for  newspaper  advertising  in  1924; 
$300,000,000  for  direct-by-mail  advertising 
and  only  $150,000,000  for  magazine  adver¬ 
tising. 


Thomas  J.  Dugan  Dead 

Thomas  J.  Dugan,  telegraph  editor  of 
the  Passaic  (N.  J.)  Daily  Herald,  and 
said  to  be  one  of  the  oldest  active  news¬ 
papermen  in  New  Jersey,  died  after  a 
heart  attack  at  his  home  at  Qifton,  N. 
J.,  Wednesday  night.  He  was  about  60 
years  old.  Mr.  Dugan  had  been  at 
various  times  on  the  staffs  of  the  Pater¬ 
son  News,  Paterson  Guardian,  Newark 
Star,  New  York  Evening  JVdrld  and  St. 
Louis  Republic.  His  wife  and  two 
daughters  survive. 


PLAN  REORGANIZATION 
OF  BROOKLYN  EAGLE 


Now  Corporation  Proposod  to  and  Ac- 
ceptod  by  Stockholdort  Will  Insura 
Continuation  of  Prasant  Policias 
and  Managemant,  Says  Gunnison 


\  plan  proposing  reorganization  of 
the  Brooklyn  Eagle  by  formation  of  a 
new  corporation  has  been  accepted  by 
a  majority  of  stockholders  in  that  paper 
and  will  be  put  into  u|Kration  shortly,  it 
was  announced  this  week. 

Explaining  the  proposal,  Herbert  F. 
Gunnison,  president,  sakl : 

“Owing  to  the  fact  that  large  blocks 
of  Eagle  stock  were  held  by  estates  and 
other  stixkholders  who  had  expressed  a 
desire  to  rearrange  their  holdings,  it  was 
proposed  to  form  a  new  corporation  to 
take  over  the  stock  of  the  older  corpora¬ 
tion.  A  proposal  to  this  effect  has  been 
submitted  to  the  stockholders  and  has 
been  accepted  formally  by  a  substantial 
majority  and  will  be  put  into  effect  at  an 
early  date.  This  will  insure  a  continua¬ 
tion  of  the  old  management  and  the 
policies  of  the  paper. 

“The  Eagle  will  this  year  celebrate  its 
85th  anniversary.  The  paper  was  estab-  , 
lished  in  1841  by  Isaac  Van  Anden,  who 
was  succeeded  in  the  presidency  by  his 
nephew.  Col.  William  Hester,  who  in 
turn  was  succeeded  by  his  son,  William 
V.  Hester,  whose  son,  William  V.  Hes¬ 
ter,  Jr.,  is  a  member  of  the  present  board 
of  directors  of  the  paper.” 

The  proposal  to  the  stockholders  was 
submitted  by  the  executives  of  the  present 
organization,  Herbert  F.  Gunnison,  presi¬ 
dent  ;  Raymond  M.  Gunnison,  vice-presi¬ 
dent;  William  V.  Hester,  Jr.,  secretary, 
and  ilarris  M.  Crist,  treasurer. 

The  reorganization  is  to  be  made,  ac¬ 
cording  to  the  letter  to  stockholders 
“owing  to  the  fact  that  large  blocks  of 
the  stock  of  the  corporation  are  held  by 
estates  and  other  stockholders  who  have 
expressed  a  desire  to  rearrange  their 
holdings,  so  that  these  holdings  shall  be 
represented  by  preferred  stock  with  fixed 
cumulative  divkiend  rates,  and  rights  in 
the  assets  of  the  corporation  prior  to  the 
rights  of  the  common  stock,  while  at  the 
.same  time  retaining  a  substantial  parti¬ 
cipating  interest  in  the  earning  power  of 
the  corpeiration  over  and  above  the 
amount  of  the  preferred  dividends.” 

The  underwriters  of  the  plan,  who  are 
now  in  charge  of  the  business  of  the 
Brooklyn  Daily  Eagle  say  that  they  are 
“willing  to  undertake  the  burdens  result¬ 
ing  from  the  issue  of  preferred  stock 
and  to  assume  substantially  all  the  future 
risks  of  the  business,  provided  they  are 
accorded  the  opportunity  to  subscribe,  at 
a  fair  price,  for  the  common  stock  to  re¬ 
sult  from  the  recapitalization. 

The  plan  contemplates  the  formation  of 
a  new  holding  corporation  in  which  the 
property  of  the  present  company  shall 
be  vested.  It  will  have  the  following 
capitalization:  $1,. 500, 000  of  first  pre¬ 
ferred  7  per  cent  cumulative  stock, 
divided  into  15,000  shares  of  $100  par 
value  each ;  $750,000  of  second  preferred 
6  per  cent  cumulative  and  participating 
stock,  dividefl  into  7,500  shares  of  $100 
par  value  each ;  25,000  shares  of  common 
stock ;  $750,000  of  6  per  cent  notes,  of 
w’hich  $250,000  will  be  payable  at  the  ex¬ 
piration  of  each  of  the  next  three  years. 

_  Flach  shareholder  is  invited  to  exchange 
his  present  shares  on  the  following  basis : 

For  each  share  of  Brooklyn  Elagle 
stock  now  outstanding,  one  share  of  7  per 
cent  first  preferred  stock,  one  half  share 
of  second  preferred  stock,  and  $50  face 
amount  of  the  6  per  cent  notes.  The 
shareholder  is  offered  $200  face  amount 
of  the  new  securities,  in  other  words, 
$100  of  7  per  cent,  $50  of  6  per  cent  pre¬ 
ferred  and  $50  in  notes.  The  old  stock 
is  quoted  considerably  below  $200  per 
share. 

The  underwriters  ask  that  they  be  al¬ 
lowed  to  subscribe  to  the  new  common 
shares  at  $10  each  in  the  ratio  in  which 
their  plan  is  successful ;  that  is,  if  51  per 
cent  of  present  holders  agree  to  the  plan, 
they  be  permitted  to  subscribe  to  51  per 


-  ■  -J”'"?.  "ui  ne  OeposuH  »  , 
New  york  liank  for  n<>t  less  than  J 
years.  Tl»e  dep.i»ii»  are  to  be  uikW^ 
March  31,  192r».  or  impI  later  titan  60 da« 
thereafter  in  case  the  un<lerwriter* 
l.p  exleiul  the  option  to  sliareholtjer.  2. 
that  pr-ripul.  ” 


A.  W.  FELL  BUYS  DAILY 


Take*  80  Per  Cent  Interest  in  W;il;.^ 
port  (Pa.)  Gazette  A  Bulletta 

Albert  W.  Fell,  manager  of  the  Pa*,, 
sylvania  Newspaper  Publishers  .\ssocia. 
tion,  announced  Feb.  20  the  purchase  bt 
him  and  his  asso- 
ciates  of  the  Hi. 
liamsporl  ( 
Gazette  &  Bulli. 
tin.  Mr.  Fell  him. 
self  holds  80  per 
cent  of  the 
paper’s  stock. 

Col.  H.  R. 
I-aird,  who  has 
been  treasurer 
and  general  man¬ 
ager  of  the  paper 
for  the  past  16 
years,  will  retire 
with  the  Brown 
interests,  but  wiB 
remain  in  chara 
of  the  business  until  April  1. 

Many  improvements  will  be  made  m 
the  paper  involving  the  expenditure  of 
a  large  sum  of  money,  Mr.  Fell  sail, 
details  of  which  will  be  made  public 
later. 

Mr.  Fell  is  not  new  in  the  Williams¬ 
port  field,  having  served  as  business 
manager  of  the  li'illiamsport  Sun  for 
five  years.  Later  he  became  head  of 
publicity  for  the  Congregational  Qinrch 
in  America,  following  which  he  became 
publisher  of  the  Hudson  (N.  Y.)  Dafly 
Star.  Previous  to  last  June  he  was  man¬ 
ager  of  the  New  England  Daily  News- 
papers^  Association,  resigning  at  that  time 
to  join  the  Pennsylvania  publishers' 
group  in  the  same  capacity. 


Albezt  W.  Fell 


STEVICK  BUYS  IN  ARKANSAS 


Champaign  Publisher  Acquires  Tex¬ 
arkana  (Ark.)  Tezarkaniaa 

(.By  Telegraph  la  Editoz  &  Pusuizn) 
Texarkan.Xj  .\rk.,  Feb.  25.— For  a 
reported  consideration  of  $150,000  the 
Texarkana  (Ark.)  Daily  Texarkaim 
has  been  sold,  effective  Nlay  1,  to  Darid 
W.  Stevick  of  the  Champaign  (IB.) 
News-Gazette  by  J.  L.  Wadley,  pro¬ 
prietor  of  the  Texarkanian  since  1913. 

The  deal  includes  a  building  valued  at 
$27,5UO  and  a  recently  installed  $30,000 
Duplex  tubular  press.  It  is  underst^ 
Mr.  Stevick  contemplates  $25,000  im¬ 
provements.  The  Texarkanian  is  an  af¬ 
ternoon  publication. 


WORK  OF  U.P.  IN  “MOVIE” 


Film  Required  7  Month*  to  Msks— 
Bickel  Showing  It  on  Tour 

A  “movie”  depicting  the  work  of  the 
United  Press  and  its  men  throughout  the 
world  has  just  been  completed  and  n 
now  being  shown  before  editorial  asso¬ 
ciations,  schools  of  journalism  and  similff 
organizations.  It  required  seven  months 
to  make 

Karl  A.  Bickel,  president  of  the  Unitd 
Press,  is  just  completing  an  extensiw 
trip  during  which  he  has  addressed  » 
merous  organizations,  and  exhibited  tk 
new  film.  Bickel’s  engagements  incliw 
the  Advertising  Club,  St.  Louis,  Fet 
16;  Kansas  College  of  Agriculture 
hattan,  Kan.,  Feb.  18;  Eleventh  Di^ 
Conference  of  Advertisers  and  Publish¬ 
ers,  Pueblo,  Col.,  Feb.  23;  Chamber  * 
Commerce,  Omaha,  Neb.,  Feb.  25;  Ne¬ 
braska  Editorial  Association  HaOTj 
Neb.,  Feb.  26;  Rotary  Gub,  Springhe*' 
Ill.,  March  1 


h  tl  I  I  tn  (V  l‘  u  h  1 1  »  h  f  r  I  ••  r  f  ••  h  r  u  m  r  y 


J  7.  I  tiit* 
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‘'An  Intuitive  Granp  of  Mast  Psychology**  is  Belief  of  Winkler,  Formerly  New  York  American  **WeVe 
All  Veras  and  Cravens  at  Heart,**  He  Says  Citing  Big  Cases  to  Support  **Elscape**  Theory 


JUST  WHAT  IS  THIS  YELLOW  JOURNALISM? 


rilM  it  JO-callctl  >ellow  journal- 
*  John  K.  Winkler,  former 


By  PHILIP  SCHUYLER 


(leretl.  Where  have  >iui,lieeii  all  day? 
The  Tory’s  iK-en  on  the  street  since 


•  Y^k' American  reporter,  asked  awl  Aivrcf  /otr  letu-rs  in  the  Ihill-Mill.f  murj,-r  nnslery,  li;,  story  of  Pol  Kinn,  noon 

■  j  ,|,i4  Question  the  other  <lay.  .</am  Brotuin-ay  “hulti-rdy,"  ami  a  m'U'sf’alU'r-shaJirurii  Gould  elol'cnu-nl  -iiuiJi  Jane  dehnitely  proved  to  Win^kler  that 


jjjjj  question  the  other  <lay.  slain  Brotulway  ‘'hultfrdy,"  ami  a  m'U'sf'atn'r -shadowed  Gould  elo/>cmenl 
*®.lt  jj  ,  type  of  journalism  that  in-  details  of  these  int-id  stories  are  told  for  the  hrsl  lime  hi  this  coneluding  article 
jjj^y  grasps  and  janders  to  the  yearn-  in  o  .tcriVs  on  sensational  Journalism,  as  recalled  by  John  K.  U'intler.  tor  15 
of  the  95  per  cent,  he  said.  years  ref'orler  lor  the  Xetv  York  .Iniericaii,  note  tcriling  for  the  magaciiies. 

n,..r.,n  in  \meriea  Mystery,  sex,  and  gold,  a  headline  trinity,  is  said  by  II  inkier  to  form  the 

i.’iiel  ingredients  ol  yellow  Journalism,  a  commodity  which  must  be  handled  like 
fickles.  let  us  say,  not  roses. 


tTi  every  moron  in  .\menca. 

female  and  Shubert  clioriis  man 
jqAmg  with  interest  these  days  the 
"  nations  of  the  Cathcart-Craven  case. 
CrtfT  man  of  them  would  like  to  be  an 
M  of  Craven,  every  woman  a  Vera. 
Tierdlow  press,  and  most  newspapers. 
l*ink,  have  at  least  one  or  two  yellow 
jjaks  in  them,  merely  provide  means 
if  escape  for  the  repressed  rabble." 
Writing  for  multitudes  of  vicarious 
Vtras  and  men  who  dream  of  a  Craven 


KQiade  has  been  Winkler’s  business  for 

s  maaarine  writer,  he  ^ 


jiaiK-r  men  thought  differently.  Most  of 
them  were  interested  in  trying  to  learn 
whether  or  not  any  love  letters  had 
pas.sed  between  Mr.  Hall  and  Mrs. 
Mills.. 

If  there  had  been  letters,  Winkler  and 
mother,  was  convinced  that  Mrs. 


oDsthis  past  work  by  a  far  jess  pleas- 
Bt  name  than  even  this  implies. 

Bat  this  catering  to  the  subconscious 
jdrts  of  spinsters,  unhappy  wives,  shop 
Bfb,  stenographers,  hungry  flappers  and 
it  masses  of  men  who  yearn  with  Bab- 
Mt  to  follow  the  Earl  of  Craven  to 
it  African  veldt  with  the  sliadowy 
pmjjit  of  their  dreams,  must,  in  Wink- 
io's  opinion,  be  accepted  as  an  impor- 
Bit  part  of  any  newspaper  man^ 
ifnlosophy,  if  he  wishes  ever  to  ple^e 
j*  public  tliat  pays  for  the  papers,  v 
Winkin',  as  told  in  previous  install- 
Mts  in  Ais  series,  became  unpaid  pub- 
lidty  advisor  for  Mrs.  .Anne  U.  Stillman, 
ad  in  that  capacity  aided  in  "personal- 
fflog”  her  to  newspaper  readers  as  the 
■nation’s  sweetheart.”  Because  of  this  ex- 
ptrience  and  others  in  his  career  of  sen- 
satiooal  journalism,  he  has  reached  the 
onclnsion  that  “we  are  all  Veras  and 
Cravens  at  heart.” 


was  the  sort  of  person  who  would 
have  preserved  them.  They  must  be 
hidden,  he  thought,  in  the  Mills  home. 
How  to  get  the  letters?  Who  would 
know  where  they  were? 

<Jne  day  bundles  of  the  Xew  York 
.American  were  dumped  off  trains  in  Xew 
Brunswick.  On  the  front  pages  of  them 
was  a  box  arlvertising  the  fact  that  on 
the  following  day  publication  of  the 
“secret  Hall-Mills  love  letters”  would 
commence. 

Newspaper  men  swarmed  to  Winkler. 

"Where  and  how  did  you  get  them? 
What  are  you  hiding  out  on  us?"  they 
asked. 

Winkler  said  he  wasn’t  sure  how  the 
Utters  had  been  obtained  by  his  office. 
Some  expressed  the  opinion  he  had 
"faked"  them.  Today,  he  gives  this  in¬ 
dication  of  the  manner  in  which  the 
Hearst  papers  obtained  one  of  the  great¬ 
est  Ix'ats  of  recent  years : 


“1  was  certain  there  was  an  ‘Abelard 
AVe  are  all,  I  l)elieve,  subconscious  ^  Heloise  love  affair  between  the 
nstrels  and  romanticists,”  Winkler  said  clergyman  and  Mrs.  Mills.  I  was  just 
in  explaining  his  philosophy.  “We  all  certain  love  letters  had  passed  be- 
Ttara  to  be  a  Cellini  or  a  Casanova.  Even  •"cen  them  and  that  they  would  be 
J  Y.  M.  C.  A.  secretary  gets  a  thrill  read-  '*!  Mills  home, 

ag  of  a  sex  scandal  in  the  newspapers.  /  ^  harlotte  Mills,  the  16-year-old 

“A  reporter  in  sensational  journalism '  dJ*"K>>ter,  seemed  to  me  to  be  my  best 
'  bet  in  getting  the  letters.  If  anyone 

knew,  she  was  the  person.  With  another 
newspaper  man  and  another  girl.  One 
night  I  took  Charlotte  on  a  dinner  party 
to  a  roadhouse  seven  miles  from  New 
Brunswick.  Charlotte,  I  saw,  glorified 
in  the  case.  What  she  seemed  to  want 
most  was  to  be  able  to  capitalize  on  the  know  her?" 

puhlicity  the  case  had  given  her.  "Yes,”  said  Winkler.  “She  was  call- 

*Yes’,  I  told  her,  ‘you  have  greating  herself  King  before  she  was  mur- 


shnnld  be  serious  with  the  95  per  cent 
md  c.vnical  and  satirical  with  the  five 
per  cent.  The  brainy  reporter,  and  I 
wan  men  like  Irvin  Cobb,  Herbert  Bay¬ 
ard  Swope,  and  Frank  O’Malley,  are 
wn  who  recognize  that  news  is  simply 
a  cominodity  to  be  peddled  like  pickles, 
ks  us  say.  The  great  majority  of  people 
like  pickles. 

"Some  two  hundred  years  ago  an  Eng¬ 
lish  comedian  cracked  the  line  that  roses 
hhom  only  in  June,  while  pickles  are 
beautiful  all  the  year  round.  After  all 
oewspapw  men  are  dealing  with  delica- 
tesOT  minds.  Most  of  the  time  we  are 
writing  about  pickles,  not  roses. 

,  The  technique  of  the  ideal  reporter 
»  pobably  the  most  exacting  in  the 
JwM.  He  must  be  able  to  step  from  the 
kvel  to  a  West  Jamaica  negro  elevator 
®an  to  a  Social  Register  drawing  room 
Whout  marring  his  stride.” 

Probably,  although  he  did  not  say  so, 
quotation  from  Walt  Whitman 


IKtssibilities.  A’ou  may  write  for  the 
newspapers  and  make  big  money,  you 
may  be  able  to  get  on  the  vaudeville 
.>tage.  What  you  need  is  a  lawyer  to 
act  as  an  adviser.  Let  me  arrange  that 
for  you.’ 

"In  my  report  to  the  office  on  the  ne.xt 
day,  I  suggested  that  a  lawyer  tie  sent 
out  to  act  personally  for  Charlotte.  The 
lawyer  came.  In  three  days,  the  letters 
had  been  obtained,  found  under  a  carpet 
in  the  Mills  home.  I  know  the  lawyer 
got  them.  The  attorney  denies  it  to  this 
<iay.’’ 

A  New  A’ork  story  that  also  had  the 
headline  trinity  of  mystery,  sex  and 
>  gold,  was  the  Dot  King  murder,  the  first 
of  the  “Broadway  butterfly”  cases.  For 
a  long  time  it  furnished  vicarious  thrills. 

C)n  the  evening  that  this  story  broke, 
Winkler  was  reading  before  his  fire  in 
his  apartment.  The  telephone  rang  and 
a  girl’s  voice  asked  if  he  was  going  to 
be  home  and  could  she  call. 

The  speaker  was  a  former  forger,  a 
high-class  “gold-digger"  and  a  notorious 
within-the-law  blackmailer.  Winkler 
had  become  acquainted  with  her  report¬ 
ing  a  case  when  she  had  been  unsuc¬ 
cessfully  sued  for  blackmail  by  a  wealthy 
turfman.  At  the  time  she  was  running 
a  resort  in  Chicago.  Mrs.  Winkler,  nee 
.Anne  Dunlap,  and  then  a  star  woman  re¬ 
porter  for  the  New  York  .American, 
was  to  be  at  home,  and  a  friend  was 
there  also,  Winkler  invited  the  woman 
to  come. 

“By  the  way,  Jane,”  (that  is  not  her 
real  name)  Winkler  said,  after  a  short 
while  of  casual  conversation,  “have  you 
ever  seen  this  girl  before?”  He  pushed 
over  a  copy  of  an  evening  paper  that 
carried  Dot  King’s  picture. 

Jane  gasped.  “That’s  Dorothy 
Keenan,”  she  replied.  “Of  course  1 


the 


'"iRrrs  in  Winkler’s  mind ; 

‘^something  pernicious  and  dread ! 
^f'cthing  far  away  from  a  puny  and 

I»nas  life!” 

A  realization  of  the  quotation,  ak 
must  have  come  to  him  at  the 
^  when  the  Halls-Mills  murder  mys- 
^  W'as  front  page  news.  It  was  a  per- 
W  news]»per  mystery,  a  story  which 
springing  daily  sensations  “far  away 
52™  ®  puny  and  pious  life.”  About 
newspaper  men,  Winkler  among 
Brunswick  where 
oodles  of  the  church  rector  and  his 

irrs  fr>und  beneath  a  crah- 

*Pple  tree. 

ntystery  it  became  ap- 


■  hnittm  .*'***•”  ouc  of  the  favorite 
I  the  would  play  its  part  in 

F  tWJ***'  ^urch  people  were  denying 


“Peddling  pickles”  in  Canada,  or  in  other  words  chasing  Harry  K.  Thaw  after 
his  escape  from  Matteawan  in  1913.  Back  seat  (left  to  right).  Lester  Wal- 
bridge.  Note  York  Sun;  J.  K.  Winkler,  New  York  American,  Rodney  Bean, 
New  York  Times,  and  Charles  K.  Ulrich,  New  York  Herald,  (front)  Capt. 
John  Lanyon,  private  detective  for  William  Travers  Jerome,  and  Edward 
Brecker,  New  York  W'orld. 


she  liad  known  the  murdered  Broadway 
butterfly.  Site  said,  too,  she  thought  she 
knew  the  murderer.  All  night  long  they 
talked.  Jane  told  that  “Ifot"  had  been 
a  girl  in  one  of  her  resorts.  The  man 
she  thought  must  have  killed  “Dot”  she 
described  as  a  hanger-on  with  a  notori¬ 
ous  gang.  He  was  taking  money  from 
Dorothy.  When  Jane  was  in  New  York 
three  weeks  before  this  man  had  told  her 
he  was  through  with  Dorothy.  He  asked 
Jane  to  tip  him  off  on  the  layout  of 
Dorothy’s  apartment,  to  tell  him  where 
the  jewels  were  kept. 

“I’ll  get  in  there  and  choke  the  life 
out  of  her,  and  we’ll  split  50-50,”  he  said. 

Conversation  in  the  Winkler  apart¬ 
ment  began  to  lag.  One  of  the  group 
went  to  the  window  and  raised  the 
shade.  The  sun  was  shining.  It  was 
S  o’clock  in  the  morning. 

Anne  Dunlap  jumped  up. 

“I  have  an  appointment  at  nine  o’clock 
in  Staten  Island,”  she  e.xplained. 
“Hylan  has  named  a  ferry  boat  William 
Randolph  Hearst,  and  Mrs.  Hearst  is 
to  christen  it.” 

She  left  on  her  assignment.  Winkler 
telephoned  the  American  he  had  a  big 
smash  on  the  Dot  King  mystery,  and 
wrote  the  story  which  crowded  other 
news  out  of  the  first  page  the  next 
day — the  life  story  of  the  murdered  girl. 
To  the  police  he  gave  the  name  of  the 
man  mentioned  by  his  visitor  as  the  mur¬ 
derer.  They  brought  him  to  police  head¬ 
quarters,  questioned  him  at  length,  but 
could  not  break  his  alibi. 

“He  is  driving  a  gyp  taxi  in  New 
A'ork  today.”  Winkler  said.  “I  am  con¬ 
vinced  he  killed  Dot  King.” 

The  mystery  remains  unsolved. 

These  two  Winkler  reminiscences  have 
been  stories  of  mystery  and  sex.  .A  third 
he  recalled  has  gold  as  primary  interest, 
the  wealth  of  the  Gould  family.  Mrs. 
Winkler  played  an  imixirtant  part  in 
"breaking’  this  story,  which  might  be 
called  the  personally  conducted  elope¬ 
ment  of  Edith  Gould  and  Carroll  W. 
Waiinvright.  First  news  of  an  elope- . 
ment  of  a  young  couple,  socially  prom¬ 
inent,  in  the  millionaire  class  1  What 
newspaiier  wouldn’t  fall  over  itself  to 
.get  it? 

It  was  cocktail  hour  in  the  A’’ale  Qub. 
New  York.  .A  group  of  members  were 
playing  cards  in  a  comer,  sippin,g  as 
the  pasteboards  were  flicked  down.  A 
young  boy  approached,  excused  himself, 
and  whispered  in  the  ear  of  one  of  the 
players,  a  prominent  New  York  attorney. 
.\'(Klding  his  excuses,  the  lawyer  left 
the  players. 

-A  few  moments  later  he  came  back 
laughing. 

“That  is  Carroll  Wainwright,”  he 
said.  “He  wants  to  elope  with  young 
Fdith  Gould,  and  was  asking  me  in  what 
state  he  should  go  to  get  married  easi¬ 
est.”  Others  at  the  table  were  all 
lawyers.  The  speaker  was  certain  con¬ 
fidence  would  be  kept. 

.Another  had  overheard.  In  the  of¬ 
fice  of  the  American,  Winkler  was  called 
to  the  telephone. 

“Here’s  a  story  might  interest  you,” 
a  friend  said.  “One  of  the  Gould  girls 
is  going  to  elope  either  today  or  to¬ 
morrow.” 

That  was  all  he  would  tell  at  the- 
time.  A  hard  tip  to  work  on.  'The 
Social  Register  was  consulted.  It  was 
finally  decided  that  Edith  Gould,  then 
about  17,  was  the  most  likely  prospec¬ 
tive  honevmooner. 

Anne  Dunlap  went  out  to  see  what 
more  she  could  learn  from  Winkler’s 
A'ale  Gub  friend.  Late  that  night  she 
obtained  from  him  the  facts  that  the 
boy’s  last  name  began  with  ‘W,"  and 
had  another  “W”  in  the  mkMle.  Again 
{Continued  on  page  47) 
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"Cnmhining  law  an<l 

64  A  LKGAL  newspaper  man,  combin- 
ing  ihe  best  features  oi  both 
law  and  journalism,”  is  the  way  John 
Holliday  Perry  has  been  described. 

His  background  is  one  of  the  briefest 
in  American  newspaper  annals.  Born 
in  Kentucky  of  a  family  which  reaches 
back  to  Commodore  Perry  and  beyond, 
he  graduated  at  19  from  the  University 
of  Virginia  and  went  to  the  Northwest. 
In  Seattle,  he  practiced  law  and  became 
appointed  public  prosecutor,  in  which 
job  he  distinguished  himself  for  aggres¬ 
siveness.  and  sheer  legal  smartness. 

EL  W.  Scripps  discovered  Perry  fight¬ 
ing  stubbornly  in  the  Seattle  courts.  He 
offered  him  a  job  as  national  counsel 
for  the  Scripps-McRae  string,  and  Perry- 
accepted. 

This  was  15  or  so  years  ago  when  the 
Scripps  organization  didn’t  think  a  day- 
in  a  new  daily’s  life  was  complete  with¬ 
out  an  injunction  or  a  contempt  of  court 
party.  Perry’s  life  for  nearly  a  decade 
was  a  succession  of  railroad  depots,  hotel 
lobbies  and  court  rooms.  lie  battled 
casi-s  by  the  hundreds  and  never  lost 
one.  Later  he  resigned  from  the  United 
Press  .Associations,  Newspaper  Enter¬ 
prise  Association  and  Scripps’  Papers, 
and  then  turned  to  newspaper  publishing. 

He  iKUight  into  the  old  .American 
Press  .Association,  gradually  acquired 
•control  and  turned  it  into  a  new  organ¬ 
ization.  He  also  acquired  the  Auto¬ 
caster. 

He  jumped  across  the  country  to 
Minneapolis  and  bought  the  Minneapolis 
Mnes  after  operating  in  Tulsa  as  half- 
owner  of  the  Tulsa  Tribune  and  selling 
the  Si’tillle  Post-Intrlligencer  to  William 
Randoliih  Hearst.  The  News  didn’t  pan 
out  well.  Perry  sold  it  and  took  a  flight 
to  Reading.  Pa.,  after  his  fingers  were 
singed  a  hit  in  Charleston,  S.  C.  There 
lie  tiMik  the  Reading  Times  and  built  it 
into  a  valuable  property. 


journalism” — John  H.  Perry 

In  1921  he  acquired  the  J acksoniille 
(Fla.)  Journal.  .After  this  purchase  he 
took  over  the  Pensacola  Journal,  and 
later  the  Pensacola  Xnas.  Before  and 
during  negotiations  for  these  properties 
Perry  entered  banking  in  Florida  -with 
his  brother  Norvin.  Starting  with  the 
Bank  of  Commerce,  Latin-American 
Bank,  and  Merchants  &  Mechanics  Bank 
they  took  over  in  turn  more  than  a 
dozen.  .All  the  while  his  Florida  inter¬ 
ests  were  growing. 

“I  never  have  viewed  Florida,”  he 
said  recently,  “as  a  get-rich-quick  game. 
Anybody  who  has  seen  the  state  develop 
as  I  have  seen  it  must  have  more  respect 
for  it.  True,  Florida  isn't  yet  what 
might  be  called  an  industrial  state ;  but 
its  prosperity  isn’t  merely  the  prtnluct  of 
excitement  or  the  gambling  instinct. 

“Florida  will  beat  the  world's  cynicism 
by  surviving  its  boom  and  continuing 
its  growth. 

“Naturally,  a  man  who  has  so  many 
hostages  to  fortune  in  Florida  as  I  have, 
would  be  unwise  to  do  anything  else  but 
laud  the  state.  Outside  of  that,  if  I 
didn't  own  a  paper  or  a  penny.  I’d  be  for 
Florida  because  my  business  judgment 
made  me  back  Florida  years  ago,  and 
that  judgment  has  been  justified  in  divi¬ 
dends,  and  in  .something  besides — my  own 
good  health.” 

With  his  rise  to  fortune  Perry  has 
shared  prosperity  with  those  who  work 
for  him.  He  is  not  a  large  .salary  payer, 
hut  the  handful  of  executives  who  grew 
up  with  him  in  the  Scripps  organization 
and  joined  him  in  his  newer  ventures 
have  all  progressed  handsomely.  FLvery 
one  of  them  is  independent  because 
Perry  pays  with  stock  interest  and 
bonuses.  Two  men,  this  side  of  35,  who 
have  earned  a  livable  salary  with  Perry 
for  ten  years,  would  each  be  worth  more 
than  a  quarter  million  dollars  if  they 
“casheri  in”  today. 


It  is  difficult  to  name  any  one  mental 
trait  as  responsible  for  Perry’s  success. 
He  is  not  the  nose-grinding  Alger  of 
fiction.  He  takes  things  easily,  lives  a 
wholesome  life  at  his  Hastings-on-Hud- 
son  home  when  he  isn’t  in  Florida,  puts 
in  about  five  hours  on  an  average  at 
his  office,  and  passes  out  all  details  to 
his  lieutenants,  giving  the  head  execu¬ 
tives  full  authority  and  holding  them 
alone  responsible  for  results.  He  com¬ 
mands  loyalty  and  gives  it. 

One  cannot  .say  that  he  rose  from  ab¬ 
ject  poverty  to  riches,  because  it  wouldn’t 
be  true.  His  uncle,  John  Holliday,  for 
whom  he  was  named,  owned  the  Indian¬ 
apolis  News. 


ROCHESTER  DAILY  SOLD 
ON  COURT  ORDER 


Democrat  &  Chronicle,  Morning, 
Actume*  Ownership  of  Herald  After 
Judicial  Decision — To  Continue 
for  “A  Short  Time” 


Sale  of  the  Rochester  (N.  Y.)  Herald 
to  its  morning  newspaix-r  rival,  the 
Democrat  &■  Chronicle,  was  ratified  in 
a  decision  handed  down  Tuesday  at  Buf¬ 
falo  by  Judge  John  R.  Hazel  of  the  F'ed- 
eral  District  Court.  The  sale  was  fore¬ 
cast  in  last  week’s  Editor  &  Publisher. 

Announcement  was  made  that  publica¬ 
tions  of  the  Herald  would  continue  for 
“a  short  time.” 

The  decision  was  the  result  of  a  pro¬ 
ceeding  to  show  cause  why  the  assets  of 
the  Rochester  Herald  Publishing  Com¬ 
pany  should  not  be  sold  to  the  Roches¬ 
ter  Printing  Comiiany,  publishers  of  the 
Democrat  &  Chronicle.  The  decision 
provided  that  $235,000  shall  be  paid  for 
the  property,  with  the  exception  of  some 
cash  assets  amounting  to  ^,000  and  ac¬ 
counts  receivable,  said  to  amount  to 
$127,000.  FLquities  in  life  insurance  poli¬ 
cies  held  by  employes  also  are  excepted. 

There  is  a  stipulation  in  the  decision 
that  the  Rochester  Printing  Company 
shall  make  a  bid  of  at  least  $50,(XX)  for 
the  real  estate  of  the  Herald  when  it  is 
sold  in  Rochester  at  public  auction  on 
March  29. 

The  Herald  went  into  receivership  on 
.Aug.  4,  1925.  and  continued  until  Jan.  19, 
1926,  when  the  receivers,  John  W.  Baker, 
vice-president  and  general  manager, 
Ithaca  Journal  .Wetes.  and  John  \V.  Rem¬ 
ington,  a  Rochester  attorney,  sought  an 
order  authorizing  them  to  sell  the  as¬ 
sets  of  the  Herald  to  its  competitor.  The 
decision  of  this  week  confirms  the  sale. 

Officers  of  the  Rochester  Herald  Com¬ 
pany  at  the  time  of  the  sale  were  Bruce 
Potter,  president  and  treasurer ;  F,dwin 
C.  Mason,  vice-president;  William  D. 
Manning,  secretary. 


Favorable  Retponiet  Foretell  Sue 

of  Conference  —  Committee  ^  IcJ  Sol 
Organization  to  Be 


Named 

— Japan  Show*  Intereit 


Phelps  Watertown  Standard  President 


Charles  .A.  Phelps  was  chosen  president 
of  the  Standard  Publishing  company, 
publishers  of  the  IVatertown  (N.  Y.V 
.Standard,  at  a  meeting  of  the  board  of 
directors  held  last  week.  George  Duffy 
was  elected  vice-president,  .A.  B.  Parker, 
general  manager  and  treasurer  and  Miss 
Hazel  E.  Ryan,  secretary. 

The  new  board  of  directors  consists  of 
Charles  .A.  Phelps,  George  Duffy,  C.  W. 
A'alentine,  A.  R.  Kessinger,  Rome,  B.  B. 
Taggart.  D.  M.  Anderson,  Addison  B. 
Parker,  L.  C.  Mitchell,  George  A.  Glynn, 
F.  K.  McFLvoy,  W.  A.  Mather,  Adams, 
and  C.  J.  Reeder,  Carthage. 


By  .Aijiin  E.  Johnson 

(Genera  Correspondent.  Editor  &  PpuisBn, 

Geneva,  Feb.  12.— Definite  steps  tt. 
wards  the  convocation  of  an  IntematinS 
Press  Conference  will  be  taken  by 
Council  of  the  League  of  Nations  wlw 
it  meets  early  in  .March,  as  a  result  d 
the  large  number  of  very  favorable  ^ 
sponses  received  from  a  canvass  of  th 
world’s  press. 

So  great  has  been  the  interest  that  th 
Committee  of  Organization,  which  ‘ 
originally  planned  to  have  12  or  15 
bers,  will  now  probably  consist  of  ^ 
50.  This  Committee,  which  will 
chosen  by  the  I.eague  Council,  upon  t!e 
recommendation  of  press  organization!  of 
various  countries,  will  meet  in  Gene* 
early  this  summer,  or  probably  late  in  th 
spring,  to  draw  up  an  agenda  for  th 
conference  and  decide  upon  meth^  of 
procedure. 

Inasmuch  as  most  of  the  questions  sv- 
gested  in  the  communications  receivedW 
the  League  are  technical,  such  as  trie 
graph  farilities,  reduced  rates,  etc.,  tkt 
sub-committees  will  be  detaiW  to  dol 
with  these  matters.  Other  questions,  suck 
as  “property  rights”  to  news,  copjrights, 
etc.,  will  lie  handled  by  a  sub-committe 
especially  (|ualified  to  deal  with  tii« 
problems  while  items  of  semi-political  in- 
ix)rt,  such  as  censorships,  travel  facilitie 
and  rights  of  correspondents,  interchagt 
of  international  news  facilities  such  is 
tours,  reduced  railway  rates,  etc.,  will  be 
discussed  by  governmental  representa¬ 
tives. 

Japan  is  the  latest  country  to  maniiesi 
interest  in  the  conference  and  committee 
representing  the  Japanese  press  have  beei 
appointed  after  a  series  of  meetings,  to 
attend  to  Oriental  interests  and  co¬ 
operate. 

The  response  received  from  the  .Amer¬ 
ican  and  British  press  has  been  particular¬ 
ly  gratifying,  inasmuch  as  it  is  admitted 
tlat  these  two  countries  are  the  ones 
which  should  be  most  interested  Be 
cause  of  the  importance  of  the  .Anglc- 
Hritish  press,  each  country  will  be  al- 
low’cd  several  delegates — probably  four  or 
five  at  least  from  the  United  States. 

-According  to  plans,  each  of  the  press 
asstKiations  will  be  asked  to  name  a  rep¬ 
resentative  ;  the  larger  newspapers,  soil 
as  the  New  York  Times,  the  New  Yri 
World,  the  Nciv  York  Herald  Tribm. 
the  Philadelphia  Public  Ledger  and  tie 
Chicago  Nezi's  and  Chicago  Tribune,  it  's 
felt,  should  be  entitled  to  a  joint  repre 
sentative  because  of  their  large  cable  tol 
exiHrnditures  and  interest  in  foreign  sttfe 

Since  my  last  dispatch,  press  organia- 
tions  of  .Austria,  Bulgaria,  Denmark. 
I^ftua,  Norway,  Poland,  Switzerland  and 
Japan  have  sent  to  the  secretarat  ad¬ 
ditional  communications  regarding  li* 
Conference.  In  every  case  where  intere# 
was  mild  at  first,  the  press  has  becomt 
enthusiastic  over  the  possibilities  lor  coi- 
Crete  benefits,  both  to  the  press  and  tie 
public,  through  a  Conference. 

It  is  interesting  to  note  that  the  pf» 
departments  of  all  the  Foreign  Offices « 
lutrope,  without  exception,  have  lined  uP 
for  the  movement — influenced  undnnh- 
edly,  by  the  interest  displayed  by  pov 
lishers,  editors  and  correspondents. 
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Libel  Suit  Hearing  in  March 


The  suit  for  $15,000  in  the  libel  action 
brought  by  John  Polakas,  formerly  pub¬ 
lisher  of  the  Binghamton  (N.  Y.)  Polish 
Cithen.  against  Mrs.  Marie  K.  Gomolska, 
publisher  of  the  .Slosw  Polskic,  Utica, 
will  be  brought  up  for  appeal  before  the 
•Appellate  Division  of  the  Supreme  Court 
at  the  March  term.  The  action  was 
previously  tried  in  1924,  resulting  in  a 
verdict  of  no  cause  for  action.  The  suit 
instigated  by  Mr.  Polakas  was  the  cul¬ 
mination  of  a  series  of  charges  and  coun¬ 
ter  charges  between  the  two  parties. 


Toronto  M.  E.  Takes  First  VsestW 

.-After  37  years  service  on  the 
Globe,  during  which  he  rose  from  ™ 
reporter  to  managing  editor,  Ste*»' 
Lyon  left  on  Feb.  20,  for  his  fif** 
tended  holiday.  Accompanied  by  1*^ 
Lyon  he  will  spend  four  months  in 
ern  Europe,  afterwards  visiting 
and  Scotland.  Prior  to  his  deparW* 
entire  staff  of  the  Globe  assembled  to  w 
him  bon  voyage.  W.  G.  J  affray,  ^ 
(lent  of  the  Globe,  presented  Mr. 
with  several  travelling  gifts. 
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ASTRINGOSOL 


The  concentrated  mouth  prophif/oi  tic 


IG  GRAVURE  ADVERTISING  SPACE 
TO  LOCAL  MERCHANTS 


With  Specialized  Knowledge  and  Exclusive 
Assignment  Can  Make  It  a  Profitable 
Medium  for  Retailers 


il  Solicitor 
Gravure 


By  £.  LESUE  WATHEN 

(Rotogravure  Editor,  Buffalo  Courier) 

This  is  ihe  first  of  a  series  of  articles  on  the  topic  of  gravure  written  by  E. 

Wathen,  exclusively  for  Editor  &  Pubusher.  The  next  article  will  appear 
„  terly  dolt- 

fU£  mistake  that  nwst 


newspapers  advertising  is  no  mystery.  At  the  start, 
lell  gravure  it  has  one  hundred  per  cent  reader  atten- 
is  that  they  tion  value.  The  pictorial  section  interests 
t  assign  a  every  reader.  They  scan  every  page  and 
a  specialize  advertisement.  Why?  Because  it  is  en- 
ravure  ac-  tertaining  and  pleasing  to  look  at.  The 
Conse-  other  reason  is  that  pictures  of  the 
y  the  ad-  actual  merchandise  can  be  faithfully  re- 
ng  solid-  produced.  If  it  is  furniture,  the  exquisite 
bllows  the  design  is  shown  to  best  advantage;  even 
if  least  re-  the  grain  of  the  wood  is  visible.  In  the 
ince.  He  case  of  women’s  wearing  apparel,  the 
e  s  gravure  graceful  lines  of  the  garment  are  shown 
ising  rates  and  the  texture  of  the  fabric  retained, 
client,  who  Gravure  advertising  is  the  .same  as  dis- 
liately  com-  playing  merchandise  in  a  show  window, 
that  it  costs  The  consumer  sees  a  photograph  of  the 

_ ...jch.  This  is  article  advertised  which  does  not  mis- 

^ ~  ^  b«:ause  he  makes  represent  or  exaggerate,  as  an  artist’s 

FLButWAiBfM  a  mental  compari-  drawing  is  apt  to  do— it  instills  a  certain 
son  of  the  differ-  confidence  in  the  buyer, 
in  nrice  between  gravure  and  black-  Gopy  for  this  medium  should  devote  graph) 

^  hite  linage  The  solicitor  in  turn  at  least  two-thirds  of  the  space  to  an  tone  va 
'  no  effort  to  sell  gravure  and  signs  illustration.  Actual  photographs  of  the  highligl 
r  m  for  regular  newspaper  space  at  merchandise,  artistically  arranged,  are  de-  not  use 
illerrate  cidedly  preferable.  highlig 

\itional  advertisers  have  been  quick  ,  I  advocate  that  the  price  of  the  article  better  i 
•olije  the  pulling  power  of  advertis-  -^“oula  appear  on  the  advertisement,  be- 
Esace  in  gravure  sections  because  they  cause,  should  the  reader  be  interested  in  *  r 
Tkeener  sense  of  advertising  values  merchandise  shown,  the  next  thought  .  j||h 
■thareanalyzed  the  returns  in  sales  for  •*..  How  much  does  it  cost?”  If  the  Hgj 
i-iiollar  soent.  right,  the  sale  is  sure  to  follow.  WHI 

*  •  1 _ _  rrtlirc«a  or<»  fUinrre  ♦Uof 


Make  ropy  fool-proof  by  detailed  instructions.  If  copy  is  in  several  units  make 
u  dummy  layout  with  location  and  treatment  of  each  unit  clearly  indicated. 
The  above  is  an  excellent  specimen  layout. 


Record’s  Straw  Vote  and  Persistent 
Campiugn  Effects  Passage  of 
Act  Permitting  Bridge 
Charge 


Don’t  fear 
Pyorrhea 

Prevent  it! 


MhQAMtN 


This  is  an  excellent  example  of  the 
proper  use  of  gravure.  The  adver¬ 
tisement  is  dominated  by  the  picture 
and  the  copy  is  brief. 


i  \ )  visit  your  I 
Gi.  denUA  at  | 
^  least  ttoice 

a  year 

For  aampl*  writ*  MfM  Md  iddraM 
*•  thl*  ad  and  aafl  to 
Owt.&0 

mocmcK  snAiRS  •  cohmuy 


arouse  the  interest  of  the  mer- 
If't’.  It  is  well  to  suggest  a  trial  or  test 

‘•■■Piipi,  because  once  a  man  is  sold  on  j  j  i 

■awe  and  uses  the  proper  pictorial  **  considered  as  good  gra- 

W.  the  results  will  keep  him  sold  »Un«cf»*on  had 

Ifflow  of  a  local  shoe  account  that  “  photograph  of  the  actual 

t  three  months  to  sell  on  using  grav-  hotile,  it  would  have  made  a  very 
space.  When  they  started,  it  was  attractive  advertisement. 

^  a  test  campaign  to  run  for  eight 

?  column  by  100  ers  in  rotogravure,  arrange  the  make-up 

advertised  a  special  of  advertising  pages  to  have  pictures 
"t'  only,  and  the  re-  (editorial  material)  on  the  same  page  or 

the  ST^tifying  that  at  the  end  opposite  advertising  pages  whenever  pos- 
®P«i  th  advertiser  sible.  Keep  the  copy  of  rival  firms  well 

■  anH  '***  three  columns  separated,  but  do  not  sacrifice  the  artistic 

iris  ffrav,  ^cn  make-up  of  the  entire  section  to  cater  to 

"^his  is  only  the  advertiser  or  you’ll  kill  the  goose 
'  incrcasm^^fiT'-  advertisers,  who  that  lays  the  golden  egg.  Service  your 
'  consists  ?  volume  through  local  advertisers  and  help  them  prepare 

If  snarA  "  Scavure.  good  gravure  copy  at  cost  and  you  will 

‘ire  i«i,A  ^  could  fill  this  find  it  will  pay  in  the  long  run. 

who  testimonials  of  adver-  The  following  are  a  few  of  the  im- 

its  getting  remarkable  re-  i>ortant  rules  to  remember  in  preparing 

'lie  s  L  gravure  advertising  copy ; 

■«son  tor  the  success  of  gravure  I LLU^TRATION—A  good  dear 
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Trail  Blazers  of  Advertising 


The  Circus  Bill-Poster  Trail  Blazer 


Chapter  XXX 

The  Circus  Bill-Poster  Trail  Blazer 


IN'  advertising  characters  I  have  always 
been  interested  in  the  quaint,  the  odd, 
tlie  queer  and  the  eccentric.  Among  the 
host  of  ghosts  of  other  days  none  is  more 
in  this  class  than  the  old  circus  bill 
poster,  whose  com¬ 
ing  was  the  an¬ 
nouncement  of  va¬ 
cation  days,  bands 
playing,  parades 
and  great  excite¬ 
ment. 

When  he  came  to 
our  town  he  was  the 
hero  to  all  boys. 

His  tales  of  travel 
in  places  afar  off 
gave  him  a  wide- 
eyed  and  open- 
mouthed  audience. 

Our  town  took  on 
a  carnival  appear¬ 
ance  when  the 
winter-scarred  bill¬ 
boards,  rickety  old 
barns,  coal  sheds, 
fences  and  tele¬ 
graph  poles  became 
plastered  with  great 
glaring  pictures  of 
elephants,  horses, 
tigers,  lions  and  all 
ferocious  wild  ani¬ 
mals  ;  daring, 
gaudily  dressed 
trapeze  performers, 
funny  clowns  and 
all  the  other  mar¬ 
velous  wonders  that 
would  be  presented 
in  the  big  tent. 

We  boys  fol¬ 
lowed  the  bill  post¬ 
ers  because  they 
were  strange  ad¬ 
venturers  to  us. 

They  were  cham¬ 
pion  world  travel¬ 
ers,  globe-trotters, 
adventurers  and  ex¬ 
plorers  bold — they 
said  so  themselves. 

They  had  been 
every  where  and 
seen  everything 
worth  seeing — and  ^niall  bo>s  ; 

how  they  loved  to 
brag  alxjut  it. 

The  old  travel-worn  advertising  cars 
were  like  pirates’  dens.  Here  were  great 
stacks  of  colored  bills,  smelling  strongly 
of  printer’s  ink,  and  the  barrels  of  flour 
for  making  i>aste.  The  walls  were  cov¬ 
ered  with  pictures  of  famous  actresses  in 
tights,  which  at  that  time  were  consid¬ 
ered  scandalous.  The  comfortable,  tousled 
bunks  and  littered  tables  all  appealed  to 
youthful  imaginations.  The  youth  who 
was  permitted  to  sit  in  a  confab  within 
these  cherished  walls  was  considered  most 
lucky. 

The  life  of  a  circus  bill  poster  pro¬ 
vided  thrills  enough  to  lure  txiys  away 
from  home.  We  loitered  about  the  car 
to  help,  and  to  be  invited  to  enjoy  the 
privilege  of  those  marvelous  abodes. 

.'\bout  the  most  miraculous  things  in 
my  life  had  been  Robinson  Caruso,  the 
magic  lantern,  medicine  show  Indians, 
skillful  knife-throwers,  rope  walkers,  ven- 
Irilociuists  and  sleight-of-hand  perform¬ 
ers.  But  these  things  faded  into  nothing 
when  the  bill  posters  told  what  they  had 
seen.  They  had  seen  the  splendor  of 
large  cities  and  states.  They  told  mar¬ 
velous  tales  of  travel  in  Mexico,  Canada. 
South  .America  and  foreign  countries. 
Bull  fights,  bandits,  gambling  dens  and 
perils  galore  had  been  encountered  in 


their  rambling  about  in  the  advertising 
cars  of  the  circus. 

In  large  cities  they  had  seen  all  the 
wickedness  and  evils.  In  whispers  of  awe 
they  told  of  Custom  House  Row  in  Chi¬ 
cago  ;  Over  the  Rhine  in  Cincinnati ;  Utah 
Street  in  F.l  Paso ;  Barbary  Coast  in 
.San  Francisco,  and  hundreds  of  other 


the  pictures  they  painted  of  the  circus  to 
follow  in  their  wake.  Every  boy  was 
tipped  off  how  to  help  put  up  the  tents 
and  see  the  big  show.  Some  were  disap¬ 
pointed  when  they  got  hooked  in  by  the 
side  show  tent  erectors  instead  of  the  big 
main  tent. 

If  the  gaudy  colored  posters  did  not  sell 


food  goggle-eyed  to  hear  the  marvellous  tales  of  the  cirrus  hill-poster — henrhiiian  of 


widely  advertised  spots  of  wickedness  in 
the  world. 

In  those  days  great  sections  of  vice 
were  licensed  and  protected  by  law. 
.Stories  of  these  dens  of  iniquity  were 
passed  around  eagerly,  giving  them  the 
most  extensive  advertising.  The  old- 
timers  who  spun  these  yarns,  chewed 
scrap,  swore  and  talked,  and  acted  as  we 
thought  men  of  the  world  acted. 

But  the  life  of  a  traveling  bill  poster 
was  not  all  spinning  yarns  of  evils,  crimes 
and  rru'irvels.  Tliey  had  to  work  hard, 
liecause  every  man  on  the  crew  had  much 
territory  to  cover  each  day  with  his 
posters,  banners  and  telegraph  pole 
cards. 

Ixiaded  down  with  two  large  buckets 
of  paste,  brushes  and  bills  he  set  out  to 
cover  boards,  fences  and  barns.  He  was 
always  accompanied  by  a  gang  of  boys 
eager  to  lend  a  helping  hand  and  get  a 
free  “comp”  to  the  circus.  No  matter 
what  the  weather,  rain  or  shine,  he  had 
to  get  those  marvelous  posters  up.  His 
work  had  to  be  finished  when  the  car  was 
ready  to  move  on  to  the  next  stop. 

Boys  in  small  towns  learned  much 
about  other  lands  and  the  wonders  they 
never  even  dreamed  of  from  these  travel¬ 
ing  circus  advertising  men.  Marvelous 
were  their  tales  of  adventure,  superb  were 


the  community,  the  boys  by  word  of 
mouth  advertised  the  wonders  of  the  cir¬ 
cus.  They  knew  all  about  everything  be¬ 
cause,  hadn’t  Joe,  the  bill  poster,  sworn  it 
was  true? 

These  advertising  wanderers  were  he¬ 
roes  to  the  small  town  boys.  There  was 
always  a  fight  to  be  the  first  to  help  in 
carrying  the  buckets  of  paste  or  piles  of 
paper.  It  was  looking  over  the  horizon 
into  a  new  world  to  see  these  great  gobs 
and  splashes  of  color  going  up  slowly, 
forming  a  picture  which  once  seen  never 
can  be  forgotten. 


Chapter  XXXI 
Schemes  I  Have  Worked 


t^ROM  the  start  I  had  a  scheme  mind. 

There  was  a  peculiar  fascination  in 
the  old  guessing  contests,  prize  and  name 
contests ;  the  Rebus ;  What’s  What, 
Who’s  Who,  and  that  endless  number  of 
schemes  used  to  get  quick  action. 

While  some  schemes  and  contests  were 
worthless,  others  possessed  merit  be¬ 
cause  they  lived  up  to  conditions  and  de¬ 
livered  what  they  claimed  to  deliver. 

Who  can  say  that  they  were  all  bad  for 
advertising?  They  certainly  brought  re¬ 
sults.  .And  my  first  lesson  in  advertising 
was  “Results  are  what  count.” 


There  was  that  famous  old  "Pr^ 
tial  Guessing  Contest,”  which  1  h3 
work  out  and  put  on  newspaper!™ 
.A  double  spread  would  be  bouA 
newspaper  at  a  low  rate,  andT, 
would  be  put  up  into  50  space!  t 
were  sold  to  advertisers  at  varioB 
depending  on  position.  The  rate' 
figured  so  I 
good  profit  I 
result  froB 
space. 

The  pictffijl 
all  the  Prd 
of  the 
States  were  cj 
two  pieces  a 
ferent  angk^ 
one-half  of 
picture  wasp^ 
in  each  space. 

The  aa^ 
paid  for  tk 
arrangeneo 
most  conplat 
lures  presen: 
The  idea  la 
paste  the  ttoJ 
of  pictures  oil 
President  td 
give  the  nd 
each  Preskial 
names  ami 
dresses  of  nti 
vertisers  and  ^ 
specialties. 

For  small 
prizes  thousadj 
artistic  iq 
were  recend 
was  a  hig  sia 
the  newspqa; 
advertisers  «i 
delighted  id 
results. 

Such  tdi 
were  not  c  tsi 
fakes,  becaial 
stimulated  iai 
in  a  stoK  ii: 
offerings. 

Then  then 
the  old  letter! 
ing  contested 
ing  and  pil 
coloring  c®! 
for  chBdrei 
ing  up  a  btj 
advertising  words  froa 

firm  name,  Ota 

mark  slogan  or  name.  Just  as  pa 
was  the  advertisement  reading  o® 
rewards  for  j  ingles  and  verse,  advw 
some  business,  a  new  brand,  or  a  a 
event.  New  schemes  and  conte*' 
in  constant  demand.  The  adveiW 
to  have  a  stunt  that  was  novel  aait 
the  public  liked  to  gamble  for  ^ 
The  old  lotteries  of  the ’40s  had  a 
out,  but  in  their  place  had  come  a 
tising  contests,  which  offered  ati* 
awards  for  little  work. 

Slogans  and  advertising 
desired  by  advertisers,  and  the  <3] 
way  to  get  one  was  to  run  a  pr# 
test.  . ,  . . 

The  majority  of  old  advertii'-rl* 
schemes,  now  prohibited  by  the 
Department,  were  valuable  to  bS 
lot  of  excitement  about  somene*!” 
or  trade-marked  name.  Matf ' 
sales  were  made  because peuP**^. 
pel  led  to  buy  something  in  order# 
pete  in  the  contest. 

The  hope  of  getting 
nothing,  or  winning  some  attraco*! 
prize  brought  in  the  mo^mon^-  J 
Prize  contests  are  still  hem^ 
and  will  continue  to  be  worked  w 
success,  but  they  do  not  have  ttr 
they  once  did.  a- 

(To  Be  Continued  Next  n 
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Detroit  News  Advertisement 
Brings  Thousands 


A  DOUBLE  truck  advertisement  published  exclusively  in  The 
Detroit  News  brought  the  crowd  of  people  pictured  above  to 
the  Brushaber  Furniture  Company’s  doors  on  a  zero  morning. 
So  great  was  the  response  that  people  had  to  be  kept  in  line  for 
hours  nor  were  the  articles  advertised  of  such  a  nature  as  to  bring 
out  only  the  professional  bargain  hunters.  The  people  were  well 
dressed  middle  class  shoppers  of  the  type  that  has  learned  to  read 
advertising  in  The  News  with  confidence.  This  reader  faith  plus 
the  great  circulation  of  The  News  that  thoroughly  covers  the  whole 
Detroit  market  is  the  combination  that  many  of  the  world’s  most 
famous  advertisers  have  put  to  use  to  win  for  them  rich  returns  from 
America’s  Fourth  City.  And  that  combination  is  responsible  for  the 
publication  by  The  Detroit  News  during  1925  cf  33,366,494  lines  of 
advertising — the  greatest  volume  among  all  metropolitan  newspapers. 


The  Detroit  News 

Detroit’s  HOME  Newspaper 


315,000  Daily  Circulation 


350,000  Sunday  Circulation 


s 


NATIONAL  ADVERTISING  LOSING  SALES 
THROUGH  LACK  OF  LOCAL  TIE-UPS 


Hamlet.  We  can  forgive  them  ^ 
cause  they  are  heading  in  the  right 
tion  and  probably  will  ultimateh’ 
When  the  national  advertisers 
generally  see  the  gap  in  their  on«t 
due  to  the  lack  of  this  simple  pfoc 
local  tie-up  their  volume  will  certai 
crease,  their  sales  costs  diminish 
will  be  far  fewer  retailers  greetim 
salesmen  with  shelves  of  unsold 
and  doleful  tales  of  the  failure 
tional  advertising  to  create  local  sa 


EDITOR  &  PUBLISHER 
CALENDAR 

March  5-6 — Illinois  Press  Assn., 
mid-winter  meeting.  Hotel  Sher¬ 
man,  Chicago. 

March  11 — Southwest  Kansas  Re- 
pnblican  Publishers  Assn.,  meet¬ 
ing,  Parsons,  Kan. 

April  5-6 — Insurance  Advertising 
Men  of  Pacific  Coast,  first  meet¬ 
ing  sponsored  by  the  Insurance 
Advertising  Conference,  Los  An¬ 
geles. 

April  7-13 — First  Pan-American 
Congress  of  Journalists,  Wash¬ 
ington,  D.  C. 

April  7-9 — Direct  Mail  Advertising 
Assn.,  annual  convention,  Los 
Angeles,  Cal. 

April  12-14 — Fourth  District  A.  A. 
C.  W.,  annual  convention,  Or¬ 
lando,  Fla. 


Telling  Where  to  Buy  Should  Be  Important  Feature  of  All 
General  Copy,  Ad  Director  Declares,  Citing 
i  _  Experiences  With  Manufacturers 

;  •  '  By  R.  T.  SNODGRASS 

— J  -  Advertising  Director,  St.  Paul  Disfatck-Pioneer-Press 

'T'HE  other  ^3^  we  ran  an  advertise-  ulating  to  sales  than  the  honest,  energetic 
ment  fi  ^pwer  Fish  Brand  Slickers,  promotion  of  sales.  Volume  makes  vol- 
Sevcral  of  aty  friends  asked  me  where  ume  and  success  begets  success.  The 
they  could  buy  more  sales  a  retailer  makes  of  a  given 
Etail  in  line  the  more  retailers  want  to  handle 
.  One  that  line. 

On  the  other  side  of  the  case,  there  are 

_  '  national  advertisers  who  have 

without  found  the  truth  of  our  statement  that  all 
selling  is  local  selling  and  all  advertising 
These  few  take  meas¬ 
ures  to  acquaint  consumers  with  the 
places  where  their  goods  may  be  pur¬ 
chased  just  as  carefully  as  they  promote 


ASSOCIATES  HONOR  LYNCH 


Press  Room  Chief  Tendered 

Marking  40th  Year  on  Paper 

John  J.  Lynch,  superintendent  oi  s 
press  rooms  of  the  New  York  Hnt 
Tribune,  was  guest  of  honor  at  a  d  me 
given  on  Sunday,  Feb.  21,  at  the  Hoi* 
Roosevelt  by  LOtJO  friends  and  assocah 
on  the  fortieth  anniversary  of  his  * 
trance  into  newspaper  work.  His  egg 
rades  in  the  mechanical  department  ^ 
friends  presented  Mr.  Lynch  with  u  g 
scribed  gold  watch  and  a  check  for  111* 
In  1^7  “Jack"  Lynch,  then  17  ygg 
on  his  own  selfish  behalf,  and  provide  the  old,  began  his  appreiiticeship  on  the  Sit 
consumers  (whom  he  regards  as  his  cus-  York  Herald,  and ^  since  then  helmk 

- j  ..1.1.  ..-rll-1-  -1 - 1 —  ..1 - -  .  -1-t  png 

The  buy  the  goods.  men  s  imion.  It  was  he  who  initiated  k 


nran  told  -me  he 
had  called  on  five  a  few 
retailers 
finding  them. 

The  fact  is  that  local  advertising, 
these  goods  have 
a  very  fair  distri¬ 
bution  here,  suf-  ,  ... 

ficient  to  fully  the  merits  of  the  goods  themselves.  So 

justify  local  ad-  far  as  I  know,  without  a  single  exception 

V  e  r  t  i  s  i  n  g.  this  method  of  advertising  pays  out  of  all 
Of  course,  out  of  proportion  to  the  needle  in  the  haystack 
the  several  hun-  policy.  A  moment’s  thought  will  con- 

dred  possible  re-  vince  any  mind  that  this  must  be  so.  _  ^ _ _ _  _ _  . 

tail  outlets,  there  The  most  common,  universal  thought  in  tomers)  with  explicit  directions  where  to  come  internationally  known  in  the 

t  carry  this  excel-  the  human  mind  is  to  want  things.  The  buy  the  goods.  men’s  imion.  It  was  he  who  initial 

advertiser  couples  up  with  this  thought  It  is  all  very  well  to  furnish  elaborate  Prince  of  Wales  into  the  mysteries 

This  instance  is  but  typical  of  t’ne  ex-  and  induces  the  individual  to  want  his  display  cards  and  window  trims.  These  press  room,  when  the  British  heir 

perience  and  observation  w'hich  I  have  particular  article.  The  very  next  ques-  things  supply  the  “here  and  now’’  pro-  the  Herald  Tribune  a  year  and  a  ha 

had  for  some  25  years  in  connection  with  tion  is  “where  can  I  get  it?”  Ordinarily,  vided  the  customer  is  “here  and  now.”  To  A  feature  of  the  dinner  was  the 
national  and  local  advertising.  It  points  it  will  not  do  to  say  “at  all  dealers”  for  draw  in  the  larger  scattered  volume  of  cation  of  a  special  newspaper  for  i 

with  a  flaming  arrow  to  the  one  great  out  of  the  hundreds  of  advertised  brands  sales,  however,  and  bring  them  to  the  casion,  the  Lynch  Evening  Bm 

overlooked  and  neglected  element  in  ad-  there  are  very  few  which  have  such  '  t-  .i.  r  i  i 

vertising  which  is  costing  millions  upon  perfect  distribution. 

millions  of  dollars.  Even  in  the  case  of  these  few,  a  woman 

We  hear  a  lot  of  talk  about  national  does  not  visualize  all  grocers  or  all  drug¬ 
advertising.  There  ain’t  no  such  animal,  gists.  She  visualizes  some  particular 

In  its  last  analysis,  all  selling  is  retail  grocer  or  druggist,  perhaps  several,  but 

selling  and  all  advertising  is  retail  adver-  not  many.  If  there  is  one  near  her  home 

Using.  It  is  local.  It  is  individual,  per-  or  one  which  she  patronizes  quite  reg- 

sonal.  The  simple  exchange  of  a  piece  ularly  that  is  the  one  she  visualizes, 
of  g(K>ds  for  a  piece  of  money  over  a  Suppose  it  is  true  that  every  druggist 
piece  of  wood  or  glass  in  a  retpil  store  is  in  St.  Paul  carries  your  goods.  It  is  not 
the  essence  of  all  business.  The  great  true  but  suppose  it  were.  There  are 
national  monumental  business  institutions  about  160  of  them.  To  print  the  names 
are  great  simply  because  they  make  more  and  addresses  would  not  require  much 
of  these  simple  transactions.  Big  business  newspaper  space  in  proportion  to  the  pos- 
is  ju.st  an  accumulation  of  trifles.  sibilities  of  this  market.  Arrange  them 

Your  average  customer,  the  type  that  territorially,  and  every  woman  in  town 
makes  for  volume,  is  not  very  intellec-  will  run  down  the  list  to  see  if  her  pet 
tual,  not  over-persistent,  not  likely  to  druggist  is  there.  It  is  human  nature,  it 
pound  her  fist  on  the  counter  and  “want  irresistible.  She  will  do  this  even  if 
what  she  wants.”  She  is  still  less  likely  she  has  not  made  up  her  mind  to  buy. 
to  wear  out  her  shoes  and  temper  chas-  The  vei^  prwess  helps  to  make  up  her 
ing  all  over  town  after  the  advertised  *Tnnd.  This  is  not  theory,  it  is  proved, 

brand  even  though  she  had  her  mind  advertiser  who  has  tried  it. 

made  up  to  buv  it  at  the  moment  while  ®ur  office  we  have  standing  orders 

she  was  reading  the  ad.  from  a  number  of  retailers  to  run  tie-up 

What  would  you  think  of  a  man  who  copy  whenever  certain  national  adver- 
opened  a  hardware  store  in  St.  Paul,  for  tisers  appear  in  our  paper.  These  re¬ 
example,  and  placed  a  fine  big  announce-  tailers  know  by  their  own  experience  that 
ment  of  his  business  in  the  St.  Paul  THs-  highly  profitable.  The  national  ad- 

patch  but  never  mentioned  the  location  vertiser  in  these  cases  also  knows  it  is 
of  the  store?  Once  I  asked  a  friend  to  profitable  because  he  sells  more  goods  in 
write  a  speech  for  me  and  he  handed  me  this  market. 

Webster’s  unabridged  dictionary  and  said  Instead  of  a  few  such  cases,  we  should 
“Your  speech  is  in  this  book,  mv  boy.”  have  hundreds.  If  the  local  retailer  does 
All  1  had  to  do  was  to  find  the  words.  not  or  will  not  enter  into  the  tie-up,  this 
That  was  not  a  bit  more  ridiculous  than  does  not  relieve  the  national  advertiser 
placing  an  advertisement  in  a  newspaper  of  his  desire  and  duty  to  move  goods  in 

or  magazine  urging  people  to  buy  some-  this  market.  He  should  face  that  duty. 


Kiirv  T.  Snodgrass 


1  as  din  were  executive  secretaries  of  the o 
mittee  in  charge  of  arrangements,  i 
sers  executive  committee  consisted  of  Johi 
We  Moran,  chairman ;  G.  F.  Gillen,  R. 
oc-  Somers,  T.  A.  Ryan,  M.  A.  Kane,W, 


calling  attention  to  their  magnificent  - 

magazine  advertising  and  requesting  us  Competition  by  the  so-called  gats 
because  of  it  to  run  our  legs  off  securing  .sex  is  getting  keener.  Two  women  tt 
local  tie-ups.  Just  picture  that!  They  cently  held  up  a  South  Dakota  hank- 
are  those  who  would  play  Hamlet  without  Honolulu  Star-Bulletin. 


The  advertisers  who 
bought  more  space  in  The 
Indianapolis  News  in  1925  than 
in  both  other  Indianapolis  daily 
newspapers  together,  know  that 
The  News  consistently  delivers 
greatest  results  per  dollar  of 
advertising  cost.  The  proof  that 
they  know  it  is  the  way  they  ^ 
invested  their  own  money — 
in  The  News! 


was  the  average  net  paid  daily  cir¬ 
culation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  for 
the  month  of 


J.  E.  Lutz 
Tower  Bldg. 
CHICAGO 


Dan  A.  Carroll 
110  E.  42nd 
NEW  YORK 


January,  1926 


The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  Janu¬ 
ary,  1926,  was  186,979. 


Everything  in  Baltimore 
Revolves  Around 


rank  1.  Carr'o 

.AdveriisJrtq  Direcior 


Morning  Evening  Sunday 


\  t 

\  / 
\  / 

V  / 


Half  and  Half 

In  Columbus,  Ohio,  there  are  two  evening  newspapers  exactly 
dividing  the  field. 

Each  of  these  evening  newspapers  has  54,000  city  circulation. 

Columbus  is  a  bisected  market.  Use  Both  Newspapers.  Adver¬ 
tisers  cannot  cover  Columbus  without  The  Citizen. 

The  Columbus  Citizen  is  the  only  Columbus  newspaper  which 
belongs  to  the  A.  B.  C. 

Total  Circulation . 81,439 

(88%  of  which  is  Local  Circulation) 

The  Columbus  Citizen 

A  Scripps-Howard  Newspaper 

Member  of  the  A.  B.  C. 

Represented  in  the  national  advertising  field  by 

ALLIED  NEWSPAPERS,  INC. 

New  York  Chicago  Cleveland  Cincinnati  San  Francisco  Los  Angeles  Seattle 
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Editor  &  Publisher  for  February  27,  1  926 


CANADA  BARS  ‘‘UBERTr” 


Liberty  Magazine  was  declared 
from  Canada  Feb.  22.  in  arannT^ 
ment  made  by  George  H.  Boiv^^ 
ister  of  Customs  and  Excise,  wim  i 
dared  it  was  excluded  on  the 
that  It  published  articles  about  the  p!? 
of  WaUs  and  the  late 
Alexandra  which  were  misrepreZ 
tions  and  libelous. 

J.  M.  Patterson,  president  of  LiW 
issu^  a  statement  saying  some  meS2 
of  the  Canadian  Government  seemedi 
hold  a  ‘  mistaken  impression”  in 
the  magazine  from  Canadian  mails  T 
continued :  ’  ‘ 

“Nothing  can  be  further  from  the  fc 
On  the  contrary,  she  was  shown  is 
great  and  noble  lady  who  sustain^ 
silence  and  fortitude  those  trials  wh 
have  come  to  many  queens. 

“In  fact,  especially  in  the  older  di 
It  was  the  common  lot  of  queens  to 
their  royal  consorts  attracted  bv 
many  fair  faces  which  always  b 
siege  for  such  attentions.  Thei 


siege  for  such  aLieimons.  ihei 
nothing,  we  believe,  in  our  history  « 
has  not  been  a  matter  of  common  b 
edge  in  wide  circles.” 


EDITORS  AIDING  SOUTH  SOLVE  EDUCATIONAL  PROBLEMS 


|VEWSP.\PER  men  of  the  South  called 
'in  conference  at  Vanderbilt  University, 
Nashville,  Tenn.,  recently  were  asked 
to  analyze  the  present  educational  situa¬ 
tion  in  the  Southern  States  and  recom¬ 
mend  measures  for  improvement. 

The  following  list  of  questions  was 
given  for  consideration  to  the  newspaper 
men  attending  the  Conference; 

1.  W^hat  is  the  amount 'of  funds  in¬ 
vested  in  collegiate  and  university  work 
in  the  South  as  compared  with  the 
amount  of  capital  invested  in  Southern 
commercial  and  industrial  enterprises? 
What  share  of  the  wealth  produced  in  the 
South  within  the  last  five  years  has  gone 
to  benefit  colleges  and  universities  in  the 
South? 

2.  How  much  do  the  people  of  each 
state  of  the  South  give  toward  higher 
education  in  their  state,  both  in  taxe^  and 
donations,  as  compared  to  benefactions 
from  outside  sources? 

3.  What  are  the  sources  of  collegiate 
revenue  and  how  may  they  be  increased  t 
Upon  whom  should  rest  the  responsibility 
for  providing  neeiled  funds? 

4.  Cannot  the  newspapers  ascertain 
from  the  business  men  of  their  communi¬ 
ties  their  opinions  as  to  what  service  to 
tlie  industry  of  the  South  the  colleges  and 
universities  should  render,  both  in  student 
training  and  in  faculty  research? 

5.  Can  efficient  service  be  expected 
from  the  colleges  and  universities  of  the 
South  on  the  basis  of  their  present  eiiuip- 
ment  and  salaries  paid  to  faculty  mem¬ 
bers  ? 

6.  What  is  the  character  of  the  serv¬ 
ice  to  the  communitv  now  rendered  by  the 


universities,  colleges  and  professional 
schools  of  the  various  Southern  States? 

7.  What  should  the  Southern  States 
properly  spend  for  higher  education? 
What  is  spent  in  other  sections?  How 
does  each  Southern  state  now  rank  in 
this  regard? 

Newspaper  men  and  officials  in  the 
above  group  include;  left  to  right.  Col. 
Luke  Lea,  publisher,  Nashi’illc  Tennes¬ 
sean;  James  B.  Nevin,  managing  editor, 
Atlanta  Georgian;  Prof.  Henry  Beach 
Carre  and  Prof.  Edwin  Mims,  Vanderbilt 
University  (behind  Nevin)  ;  J.  G.  Stahl- 
man,  managing  editor,  Nashville  Banner, 
(sitting  in  back  row) ;  John  A.  Park, 
publisher,  Raleigh  Times;  James  H. 
Skewes.  publisher.  Meridian  Star;  Prof. 
J.  M.  Breckenridge,  Vanderbilt  Univers¬ 
ity;  Prof.  G.  W.  Dyer,  Vanderbilt  Uni¬ 
versity:  Tom  Wallace,  chief  of  eilitorial 
staff,  l.ouisville  Courier-Journal;  \'ictor 
H.  Hanson,  publisher,  Birmingham  Xeix-s, 
at  the  speaker’s  desk. 


Publisher  Gives  $5,000  to  Jevi 

.owner  of  the  Hovtt, 
r\  •  11*  (Tex.)  Post  Dispotch,  who  wis  vistiv 

PouHigtac  Seu’s,  was  elected  vice-presi-  in  New  York  this  week,  presented 
dent,  and  E.  Edmund  Scherrer,  of  to  the  United  Jewish  Campaim.  vU 
Chicago,  was  made  secretary  and  treasurer  is  endeavoring  to  raise  $15  000(100  C 
and  national  representative  of  the  League.  .American  Jewry.  He  is  not  a  Jew 


Weekly  to  Enter  Daily  Field 

The  Monrovia  (Cal.)  Messenger,  for 
4()  years  a  weekly,  will  enter  the  daily 
field  on  March  1,  according  to  announce¬ 
ment  by  C.  O.  Broxon,  publisher.  H. 
M.  Cfar.son  will  be  president. 

Church  Heads  Michigan  Dailies 

Felix  M.  Church,  editor  and  publisher 
of  the  Cadillac  (Mich.)  News,  was  elected 
president  of  the  Michigan  League  of 
Home  Dailies  at  the  annual  meeting  of 
that  organization  at  (irand  Rapids.  1  larry 
H.  Whitely,  managing  editor  of  the 


'BAe  MIAMI  HERALD 

is  first  choice 

with  the  national  advertiser  and 
Space  Buyer 

IN  THE  ENTIRE 
MIAMI  FIELD 


1925, 

1924. 


National  advertising  lineage 
for  the  years  1924-1925 

total  agate  lines,  2,601,536 
total  agate  lines,  1,761,326 

Net  gain  in  agate  lines 


“THIRTEEN  MONTHS  TO  LIVE” 


850,210  or  48  Per  Cent 


By  OCTAVUS  ROY  COHEN 

A  prippinp  circulation  serial 
featuring  a  <lown-aiul-out 
gentleman  who,  needing  money 
to  square  his  honor,  enters  into 
a  suicide  pact  whereby  he  must 
marry  a  strange  but  beautiful 
girl,  insure  his  life  for  $100,000 
and,  at  the  end  of  thirteen 
months,  drive  off  a  cliff  to  his 
death  or  be  murdereil. 


The  Miami  Herald  renders  a  comprehensive 
Merchandising  Service  to  all  national  adver¬ 
tisers  who  enter  the  Miami  field. 


^he  Miami  Herald 

"Florida’s  Most  Important  Newspaper" 


LEDGER 

INDFJ’ENDENCE  SQ. 


S  Y  N  D 


I  C  A  T  E 

PHILADELPHIA,  PA. 


FRANK  B.  SHUTTS.  Publisher 


□ 


Editor  &  Publisher  for  'February  2  7,  1  9  2  6 
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Strictly  on  its  merit  and  without 
resort  to  contests,  the  New  York 
Evening  Journal  has  made  remark¬ 
able  gains  in  circulation  month 
after  month  for  several  months. 


The  Average  Daily  Net  Paid  Circulation 
of  the  New  York  Evening  Journal  for 
Week  Ending  February  20,  1926 

738,193 

Copies  a  day  and  at  3c,  a  copy 
94%  Concentrated  in  New  York  and  Suburbs 


Over  700,000  men  and  women  buy  the  New 
York  Evening  Journal  every  day  and  TAKE 
IT  HOME  where  it  is  read  by  over  2,000,000 
people  —  the  largest  and  most  responsive 
FAMILY  CIRCLE  of  evening  newspaper 
readers  in  America. 

New  York  evening  journal 

Largest  Evening  Circulation  in  America  — 
and  at  3c  a  Copy  DaUy — 5c  on  Saturdays 

DOUBLE  THE  CIRCULATION  OF  ANY  OTHER  NEW  YORK  EVENING  NEWSPAPER  PLUS  100,000 


Editor  &  Publisher  for  February  2  7,  1  9  26 


U.  S.  RESTRAINS  OSTERMOOR  COMPANY  treasured  circulation 
FROM  MISLEADING  ADVERTISING  n.,  y.*  E,..i„  w»u  th.. 

-  Stunt  to  Pull  Up  Early  Editions  Samples  of  forms  used  by  the 

Trade  Commission  Bars  Use  of  Trade-Mark  Showing  Undue  ^^0^1  to  pull  up  circulation  of  Dei»rtment  and  for  the  iZ 

Resiliency  of  Material  Used  in  Firm’s  earlier  editions,  the  ATm  Kor*  £wnf»g 

.  IVorld  next  week  will  stage  a  "Treasure  corifidential  information  on  advert 

IVlattresses  Hunt,”  described  as  an  old  journalistic  under  Business  Opportunities  and  rtn 

trick  in  new  dress.  financial  securities  for  which  ^ 

(B>  Telegrafh  to  Editor  &  Publisher)  A  real  key  will  be  hidden  in  a  public  J”®”  desired,  are  bound  into  j 

^:ASHINGT0N,  D.  C,  Feb.  25 -By  presented  or  depicted  «  being  expanded  SfrilTa^ sentinel’ oMrw^  Fodr  pages  of  the  new  edition  oij 

^  an  order  issued  by  the  Federal  Trade  to  a  thickness  greater  than  the  thickness  day  for  a  week  definitions  of  three  words  ^^^nual  are  devoted  to  a 

Commission,  the  Ostermoor  &  Co.,  of  of  the  expansion  that  would  actually  oc-  .^.ju  prj„ted  in  the  "Home”  and  "City”  charging  compound  and  other  wonh' 

New  York  City,  is  required  to  discontinue  cur  without  artificial  manipulation  were  editions  until  the  sentence  is  completed,  which  about  400  words  are  listed,^' 

the  use  of  misleading  pictorial  representa-  the  ends  of  said  mattresses  or  cushions  ^vinner  will  be  the  person  who  first  Under  nearly  every  classification  Si 

tions  of  mattresses  manufactured  by  it  partly  opened  up  as  represented  in  said  finds  the  correct  words  from  the  defini-  ^ce  examples  of^  the  typographical  std 


and  offered  for  sale  to  the  general  public,  pictures.  ^  tions  and  brings  it  to  the  World  office.  which  advertisements  are  printed  | 

Commissioner  Humphrey  dissented.  (2)  Representing  pictorially,  mat-  ^  ^200  prize  is  offered.  - “ 

According  to  the  Commission's  findings,  tresses  or  cushions  tufted  on  parts,  of  William  Johnston,  the  World’s  sugges-  Veteran  Endows  Libn,, 

Edwin  A.  Ames,  named  individually  in  which  one  part  appears  finished  or  com-  tjon  editor,  combined  with  the  press  agent  Marcus  H.  Rogers  ncn-n 

the  proceedings,  owns  practically  all  of  plete  and  the  other  part  appears  partly  of  Douglas  Fairbanks  to  work  out  the  newspaper  man,  of  Mill  River 

the  capital  stock  of  the  Ostermoor  Com-  opened  up,  disclosing  expanded_  superim-  idea.  Fairbanks’  name  is  to  be  used  in  who  died  in  Springfield  Tan  ’ 

. . u:.rNU  in  tVio  ynolrino'  nnc#»H  1av'tf*rQ  of  tVip  material  wViprp  ^  •  •  •  1  •  ^ 


panv  which  was  a  pioneer  in  the  making  posed  layers  of  the  fabric  material,  where  advertising  the  contest. 

of  cotton  felt  mattresses  composed  of  lay-  the  expanded  superimposed  layers  of  fab-  _ 

ers  of  cotton  compressed  and  tufted  at  ric  material  are  represented  or  depicted  „  AccipiFn  UANnRnrtir 

various  points.  It  was  found  that  the  as  being  expanded  to  a  thickness  greater  riArtunuuK 

company  adopted  many  years  ago  a  trade-  than  the  thickness  of  the  expansion  that  - 


provision  in  his  will  for  bearing  hjif  J 
expense  of  the  Carnegie  Library  whi*  J 
obtained  in  1921  for  his  home  v:'J| 
The  bequest  becomes  effective  after  y| 
death  of  his  wife,  who  is  given  life  r-J 


gave  the  ground  on  which  the 
stands. 

Tribune  Tower  Wini  Prin 

The  Chicago  jury  of  award  in  thei-v 
tectural  contest  for  the  most  I't;--; 


Tower,  home  of  the  Chicago  Tribmi-' 
first  prize.  Raymond  M.  Hood  and  s 
Mead  Howells,  the  architects,  were 
the  ,1,-  _-i j 


mark  consisting  of  a  picture  of  a  mattress  would  actually  occur  without  artificial  New  Edition  of  the  New  York  Timei  of  the  entire  estate.  Mr  Rogers-^ 
of  which  one  part  appears  finished  or  manipulation  were  the  ends  of  said  mat-  Manual  of  Clatsilied  Advertising  gave  the  ground  on  which  t^^  -‘:- 
complete,  and  the  other  part  opened  up,  tresses,  or  cushions  partly  opened  up  as  .  -r-  l  •  j  stands. 

disclosing  expanded  superimposed  layers  represented  in  said  pictures.  The  Nerv  i  ork  Ttmes  has  issued  a  _ _ 

of  a  fabric  material.  (3)  Representing  pictorially  or  by  new  edition  of  its  Manual  of  Classified  Tribune  Tower  Wins  Prin 

It  was  further  found  that  the  pictorial  reading  matter  in  catalogues,  advertising  Advertising,  comprising  rules  applying  The  rbi'raoo  inrv  nf  Divarri  .u. 

representations  of  Ostermoor  mattresses  matter  or  otherwise,  that  the  mattresses  to  classilied  advertisements,  with  in-  yhW  jury  01  auardm^ 

appearing  upon  the  labels  and  in  the  ad-  or  cushions  manufactured  and  sold  by  instructions  to  agents.  The  nevy  edi-  Sin‘ 

vertising  of  respondent,  grossly  exag-  respondents  in  interstate  commerce  con-  tion  consists  of  40  pages,  7  x  10  inches,  ^Central  district  selected^?  -  ’ 

gerated  the  expansion  which  actually  tain  superimposed  layers  of  a  fabric  ma-  ^ith  an  attractive  goldenrod  cover  em- 

occurs  in  the  mattress  filling  freed  at  one  terial  which  when  unrestrained,  will  ex-  bossed  m  blue  and  black.  Ravmond^M.  HexJ^T  , 

end  from  restraint.  The  picture  indicates  pand  to  a  thickne.ss  greater  than  thick-  The  Manual  embraces  useful  informa-  Howells.' the  architects  wm?^ 

an  expansion  of  a  4-inch  restrained  mat-  ness  of  the  expansion  that  would  actually  tion  about  classified  advertising  in  the  medal.  ’ 

tress  when  opened  at  the  end,  to  about  35  occur  without  artificial  manipulation  were  ^^ew  York  Times,  including  suggestions 

inches  or  more,  whereas  it  was  found  as  .said  mattresses  or  cushions  partly  opened  telephoning  advertisements,  informa-  '  ■ 

a  matter  of  fact  that  the  actual  expansion  up  as  represented  in  said  pictures  or  ad-  tion  regarding  bills,  adjustments,  use  of 

did  not  exceed  from  three  to  six  inches  vertisements  or  reading  matter.  box  numbers,  the  general  rulM  and  in-  OVER 

above  the  restrained  thickness  of  the  mat-  (4)  Representing  pictorially  upon  formation  applied  by  the  Times  to 

tress.  This  pictorial  misrepresentation,  labels  or  tags  attached  to  or  placed  upon  advertisements  and  the  New  AAA  AA 

the  findings  continue,  misleads  the  pur-  the  mattresses  or  cushions  manufactured  York  Times  Advertising  Index  Expurga-  ^  ■  y  I II 11 1  Mil 

chaser  as  to  the  true  resiliency  of  the  and  sold  by  respondents  in  interstate  com-  fof'us  with  an  explanation  of  each  item.  ^VfVfVfBVV 

mattress  so  labeled  and  causes  the  pur-  merce  mattresses  or  cushions  with  ex-  The  Nev?  York  Times  Index  Ex-  •  s„l,scrintion  nrenavmmt. 

chase  of  the  Ostermoors  in  preference  to  panded  superimposed  layers  of  a  fabric  purgatorius  is  composed  of  twelve  rules  _  ^  _  F  F  y 

competitors’  mattresses  that  are  not  un-  material  appearing  from  the  partly  which  are  applied  to  the  acceptance  of  taken  in  during  the  World's 

truthfully  represented.  opened  up  cover,  with  or  without  a  advertising  in  the  New  York  Times  to  areatest  circulation  cam- 

The  Commission  also  found  that  two  of  woman  in  the  act  of  attaching  a  binding  prevent  the  insertion  of  misleading,  *  .  \ 

the  registered  trade-marks  of  respondent  to  said  cover,  or  in  the  act  of  placing  the  questionable,  fraudulent  or  otherwise  paign,  just  completed  for 

showing  the  opened  end  of  mattresses  tre-  uppermost  layer  in  position,  where  the  objectionable  announcements.  Every  ad- 

mendously  expanded,  but  without  the  expanded  superimposed  layers  of  fabric  tosyrtion  in  the  THE  CLEVELAND 

figure  of  a  woman,  have  been  cancelled  material  are  represented  or  depicted  as  New  York  Times  is  subject  to  these  py  a  T  TV  HFATFR 

by  the  United  States  Patent  Office  on  the  being  expanded  to  a  thickness  greater  regulations.  U  L.  A  1  i>  IJEjALJjn 

ground  that  such  trade-marks  are  de-  than  the  thickness  of  the  expansion  that  Suggestions  for  the  typographical  r>Y 

scriptive.  This  ruling  has  been  sus-  would  actually  occur  without  artificial  of  a  Want  advertisernents,  announce- 

tained  by  the  Court  of  Appeals  of  the  manipulation  were  the  ends  of  said  mat-  Salesmen  and  RmI  Estate  are 

District  of  Columbia.  tress  or  cushions  partly  opened  up  as  fu  The  rules_  of  ■■■  eI  I  I  I  BiD % 

The  complete* order  requires  Edwin  A.  represented  in  said  pictures.  r®  .  Times _ against  religious  V  kl%li 

Ames,  Edwin  A.  Ames  trading  as  Oster-  _  discrimination  in  advertisements  are  care- 

fn.fto"'*  f?om™“e'cUy  S’ ii°  ■  To  ^  in«rn.,l„„,l  situation  tn>’y  "^Sati„„s  ?„  r '°a.T  cl.’ssS 

cease^^  ana  oesisi  irom  a  rcci  >  or  i  Balkans,  suppose  Florida  and  Cali-  tion  from  Announcements  to  Shoppers’  Care  of  LOUISVILLE  <K».)  HEMLOHST 

(T)  Representing  pictorially.  mat-  News.  Columns,  including  Automobile  Ex-  ||  —  "  ^ 

tresses  or  cushions  with  expanded  super-  , , ,  ,  yrTfi  iT rvi  i~i  ■  vTiv  ■  TTiTiTiT.'T;. : _ rrr^~  r.  _  _  -  j _ : _ i- . 

imposed  layers  of  a  fabric  material  ap-  ;  ~  - - 

pearing  from  a  partly  opened  up  cover,  E  NOOZIE  SAYS: 

with  or  without  a  woman  in  the  act  of  ■  .  - 

pSiri  th,"p,™i  iLS  !  MO  MftTTta  ■  ‘I  by  itself,  and  does  not  requite 

ii  how  much  \r  braggadocio  to  give  it  setting. 


o  the  ^^C8ts 
uchest  matket... 
Sonihem  Califearma 
and  her  ^600,000 
piosperoos  people. 


NOOZIE  SAYS: 

Mo  rAfVTTta 
HOW  MUCH  \T 

BLOWS  —  The 
V/IND  NEVER 
^  BRAGnS.  ^ 


.More  than  .'MS, 906  Sunday 
More  than  I6S,000  Daily 


By  courtesy  of  The  International  Syndi* 
cate,  Baltimore.  Md..  who  use  Certified 
Dry  Mats. 


Q  Quality  shows  off  by  itself,  and  does  not  require 
braggadocio  to  give  it  setting. 

Q  Certified  Dry  Mats  are  being  used  by  SEVERAL 
HUNDRED  newspapers,  and  we  are  content  to  base 
our  claims  on  the  opinions  of  these  customers. 

Q  We  never  brag  that  Certifieds  are  best,  this 
that  or  the  other  thing.  We  encourage  you  to 
COMPARE  and  form  your  own  opinions. 

Q  Why  not  try  Certifieds  now  ? 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York,  N.  Y. 

for  wet  mat  printing  with  DRY  MAT  facility- — use  Certifieds 
MADE  IN  U.  S.  A. 


OVER 

$307,000.00 

in  subscription  prepaymenb 
taken  in  during  the  World's 
greatest  circulation  cam¬ 
paign,  just  completed  for 

THE  CLEVELAND 
PLAIN  DEALER 
BY 

HGLLISTERS 

Cfrculation  Otf^nuatibu 

WIr,  or  Writ,  Us  «M  _ 
Cora  of  LOUISVILLE  (Ky.)  HERALII-NST 


Editor  &  Publisher  for  February  2  7,  19  2  6 


LINOTYPE 


TRADE 


HERE  ARE  YOUR  LINOTYPES 
as  many  as  your  product  demands — different 
types  of  Linotypes  for  different  kinds  of  work 
— Single  or  Multiple  distribution — one,  two 
or  three  main  magazines — with  or  without 
auxiliaries — can  be  supplied  to  cast  either  30 
or  42  picas,  maximum  measure. 


HERE  ARE  YOUR  TYPE  FACES 
as  many  as  you  need — conveniently  stored  in 
Standard  Interchangeable  Linotype  Maga¬ 
zines — ready  to  produce  composition  of  the 
highest  quality  in  unlimited  volume. 


PUT  ANY  SELECTION  OF  FACES 
on  the  Linotype  that  is  best  adapted  to  the 
work  in  hand.  When  that  job  is  finished,  it 
takes  only  a  minute  to  remove  the  magazines 
and  re-equip  the  Linotype  for  its  next  task. 


pTi’ 

l~T  1 

J 

in 

MERGENTHALER  LINOTYPE  COMPANY 

Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Agencies  in  the  Principal  Cities  of  the  World 


display  set  in  the  new  naeciss  face,  now  being  cut  for  the  linotype,  body  in  linotype  scotch 
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Editor  &  Publisher  for  February  27,  1926 


FINE  PRINTING  AND  FREE  PUBLICITY 
SHARE  IN  OREGON  CONFERENCE 


U.  of  Oregon  to  Install  Press  for  Artistic  Work  With  Money 
Raised  at  Newspaper  Conference — J.  D.  Thomison 
Named  President  at  Two-Day  Meeting 


(By  Teleeraph  to  Editor  &  Publisher) 
"C'UGENE,  Ore.,  Feb.  21. — One  hundred 
and  fifty  Oregon  newspaper  men, 
magazine  workers  and  printers,  the  rec¬ 
ord  attendance  in 


the  history  of  the 
meetings,  attended 
the  eighth  annual 
State  Newspaper 
Conference,  held 
under  the  aus¬ 
pices  of  the  Uni¬ 
versity  of  Oregon 
School  of  Jour¬ 
nalism  at  Eugene, 
Feb.  19  and  20. 
The  Conference 
was  voted  the 
most  successful 
ever  held. 

Dr.  John  Henry 
Nash,  San  Fran- 


J.  D.  Thohison 


cisco,  noted  American  printer,  was  the 
headliner  on  the  program.  Other  speak- 
ers  included  metropolitan  and  weekly 
newspaper  men,  representatives  of  adver¬ 
tising  agencies,  publishers  of  trade  and 
class  Journals,  and  commercial  printers. 

Inspired  by  Dr.  Nash’s  showing  of  great 
masterpieces  of  printing,  including  work 
of  some  of  the  great  Renaissance  printers 
and  of  William  Morris,  Cobden-Sander- 
son  and  others,  the  delegates  spontane¬ 
ously  agreed  to  a  fund  sufficient  to  help 
establish  in  the  University  of  Oregon 
Press  a  special  press  for  fine  printing 
which  will  be  supervised  on  occasional 
visits  to  the  Oregon  campus  by  Dr.  Nash. 

This  special  press  will  turn  out  at  least 
one  fine  book  each  year.  Dr.  Nash  will 
contribute  the  hand-made  paper  for  the 
book  and  hopes  that  a  gift  of  special  book 
type  will  be  made  to  the  university  by 
a  tyjK’  company.  A  gift  of  $1,000  from 
state  newspapers  and  typothetse  will  pro¬ 
vide  such  other  additional  equipment  that 
may  be  needed.  The  San  Francisco  print¬ 
er  already  plans  to  print  the  first  Oregon 
volume  in  Cloister  light-face  type,  cut  by 
Morris  Fuller  Benton,  type  designer  for 
the  American  TyjK'  Founders  Company. 

There  is  pending  before  the  University 
Board  of  Regents  a  recommendation  for 
the  appointment  of  Dr.  Nash  as  a  visiting 
lecturer  on  typography  in  the  University 
School  of  Journalism. 

Joe  D.  Thomison,  part  owner  of  the 
Hood  Kh'cr  Glacier,  was  elected  presi¬ 
dent  and  Prof.  George  H.  Turnbull  of  the 
School  of  Journalism,  secretary  of  the 
1927  conference.  Mr.  Thomison  was  born 
38  years  ago  in  Fayetteville,  Tenn.,  is 
a  graduate  of  Stanford  University,  and 
has  been  on  the  staff  of  the  Glacier  as 
reporter,  editor,  and  owner  for  the  past 
15  years.  He  succeeds  as  president, 
George  K.  .-Xkin  of  the  Ontario  Argus. 

The  program  got  off  at  a  jump  Friday 
morning  when  Walter  W.  R.  May,  execu¬ 


tive  news  editor  of  the  Portland  Oregon¬ 
ian,  read  a  paper  on  “Publicity,  Advertis¬ 
ing  and  the  News.’’  Mr.  May  attempted 
to  state  working  principles  for  the  main¬ 
tenance  of  high  ethical  editorial  standards 
upstairs  and  efficient  business  standards  in 
connection  with  general  news  and  such  de¬ 
partments  as  automobiles,  theatres,  mov¬ 
ies,  and  others  in  which  the  line  between 
news  and  advertising  is  often  difficult  to 
define. 

“I  believe  the  problems  that  arise 
between  the  editorial  and  news  depart¬ 
ments  would  be  more  than  half  solved  if 
the  editorial  department  could  get  rid  of 
what  at  times  seems  to  be  an  ‘inferiority 
complex’  in  relation  to  the  advertising  de¬ 
partment,”  said  Mr.  May. 

He  ascribed  this  condition  to  the  fact 
that  in  times  past,  when  the  advertising 
department  functioned  with  close  rela¬ 
tionship  to  the  business  manager,  it  was 
able  to  force  the  editorial  department  “to 
do  the  thing  editors  felt  was  not  good 
newspapering.”  Mr.  May  advocated  the 
building  up  in  newspaper  shops  of  the 
spirit  of  mutual  helpfulness — a  good-na¬ 
tured  understanding  between  the  editorial, 
advertising,  and  circulation  departments. 

“Newspapers  themselves  are  in  part  re¬ 
sponsible  for  the  school  of  publicity  agents 
that  has  developed,”  he  said,  declaring  as 
an  example,  that  newspapers  today  almost 
demand  that  theatres  hire  publicity  agents 
to  gather  and  give  the  press  the  news  that 
newspapers  should  gather  for  themselves. 
Many  stories  furnished  by  publicity  men 
are  good  stories,  he  added,  of  interest  to 
the  public. 

“If  there  is  a  publicity  agent  evil,  it 
is  a  local  one  in  every  newspaper  organ¬ 
ization,”  he  continued,  “to  be  handled  and 
remedied  by  the  tact,  the  integrity  and 
discretion  of  the  various  editors  and 
sub-editors,  who  have  a  fair  comprehen¬ 
sion  of  what  should  be  paid  advertising. 
I  believe  we  as  editors  have  sharp  enough 
wits  to  protect  ourselves  against  unneces- 
.sary  abuse  in  this  respect,  and  if  the  busi¬ 
ness  office  would  leave  that  entirely  to 
our  judgment  we  would  fare  a  little 
better  than  we  do  now.  I  am  frank  to 
.say  I  am  not  in  the  least  afraid  of  pub¬ 
licity  agents  and  the  evils  they  represent. 
Their  wares  are  to  me  often  more  inter¬ 
esting  than  the  news  that  comes  in  from 
the  police  court  and  the  Chamber  of  Com¬ 
merce.  Half  of  the  features  we  pay 
good  money  for  as  bait  to  advertisers  are 
little  less  than  publicity  for  their  cre¬ 
ators.” 

George  P.  Cheney,  Enterprise  Rec¬ 
ord-Chieftain,  spoke  on  “The  Publicity 
Problem  -\s  It  Strikes  A  Weekly  Editor.” 
He  confessed  that  there  are  “very  few 
items  printed  that  have  not  advertising 
value  for  somebody,”  and  instanced  the 
story  of  Marion  Talley’s  debut  at  the 
Metropolitan  Opera  as  an  example  of  this. 


Mr.  Cheney,  however,  scored  the  publicity 
agents  who,  without  understanding  the 
field  of  publicity  or  its  technique,  bom¬ 
barded  his  office  with  “stories.”  From 
some  of  these  agencies  Mr.  Cheney  gets 
three  envelopes  a  week,  each  containing 
the  same  story. 

The  Friday  afternoon  program  dealt 
particularly  with  advertising  concerns, 
with  papers  by  Frank  B.  Appleby, 
Agrande  Observer;  Fernon  P.  Churchill, 
Honig-Cooper  Agency,  San  Francisco; 
W.  C.  Kaley,  Portland  Oregon  Voter; 
Byron  O.  Garrett,  Oregon  City  Enter¬ 
prise. 

A.  L.  Mallory,  Tillamook  Headlight, 
reported  on  his  recent  conference  with 
other  editorial  heads  on  the  proposed  In¬ 
ternational  Press  F'oundation. 

The  annual  conference  luncheon  and 
banquet  were  entertainment  features. 

The  Oregon  Trade  and  Class  Journal 
Association  elected  Warren  C.  Kaley, 
manager  of  the  Oregon  Voter,  Portland, 
president. 


Mr.  Payne  himself  read  the  bool, 
dictated  the  necessary  picture 
Louis  Hanlon,  staff  artist. 


PICTURES  VS.  TEXT 


Payne  of  Mirror  Makes  One  Drawing 
Do  for  2,900  Words 


managing  editor  this  wH, 
also  added  a  new  stunt  to  tabloin;.!? 
list  by  starting  the  practice  of 

-Bible  text  in  a  Jx  over  oteri^ 

of  each  day  s  leading  stories.  ^ 

“I  just  want  to  prove  that  the  BiW. 
can  cover  every  conceivable  news 
that  can  be  written,”  he  said  ^ 
When  Earl  Carroll,  theatrical  pro- 
ducer,  gave  his  “bath  tub  party  "X 
MirroPs  exclusive  story  carried  the  ten 
from  Proverbs  23,  31,  33: 

“Look  not  thou  upon  the  wine  when  if 
IS  red,  when  it  giveth  his  color  in  Z 
cup,  when  it  moveth  itself  aright 
“At  last  it  biteth  like  a  serpent  and 
stingeth  like  an  adder.  ™ 

“Thine  eyes  shall  behold  stranje 
women,  and  thine  heart  shall  utter  ^ 
verse  things.” 

Because  the  Mirror  had  first  printfd 
the  fact  that  the  Earl  of  Craven  was  in 
New  York,  Countess  Vera  Cathcart  the 
“moral  turpitude”  victim,  called  at  the 
tabloid’s  office  lirst  when  freed  from  Ellis 
Island  late  Sunday  night,  Feb.  21. 


FLEXIDEAL 


TEE  IMPORTED  DRY  MAT 

OF  SUPERIOR  QUALITY 

Write  for  Free  Samples 


FLEXIDEAL  COMPANY,  Iukco 


15  WILLIAM  STREET 


,  NEW  YORK  CITY 


An  old  Chinese  proverb  says  one  pic¬ 
ture  is  worth  10,000  words. 

Philip  A.^  Payne,  managing  editor  of 
the  New  York  Daily  Mirror,  put  it  to 
practical  test  this  week  synopsizing  a 
novel  in  picture  form  for  his  publica¬ 
tion.  On  Monday  he  was  able  to  make 
10  pictures  do  the  work  of  29,600  words 
from  “The  Temptress,”  a  novel  by  V. 
Blasco  Ibanez,  which  he  is  serializing. 
Each  day  the  synopsis  o'’  preceding  chap¬ 
ters  is  being  picturized. 


New  United  Press  Clients 


The  Orlando  (Fla.)  Reporter-Star \\k 
week  was  added  to  the  list  of  new  Umted 
Press  clients  in  Florida,  when  full  djy 
leased  wire  service  was  inauguratei 
The  Reporter-Star  also  receives  the 
United  News.  Other  new  U.  P.  clients 
are  the  Okmulgee  (Okla.)  Tmes-Dema- 
crat  and  the  Melbourne  (Fla.)  ^/ar.  The 
Reading  (Pa.)  Tribune,  which  use?  U.  P. 
service,  has  added  the  United  News  re¬ 
port. 


getting  attention 


those  who  do  not  know  your  product 
exists  cannot  buy  it! 


Aftgravure  Advertising  turns  the  spot¬ 
light  of  attention  of  hundreds  of 
thousands  of  eyes  right  to  your  mer¬ 
chandise.  Like  a  well-groomed  sales¬ 
man.  this  medium  with  its  beautiful 
reproduction  in  brown  tones  presents 
your  advertising  pictures  and  message 
in  an  interesting  and  attention  com¬ 
pelling  manner. 


The  number  of  regular,  consistent 
advertisers  in  the 


ARTGRAVURE  SECTION 


of 


|,The  Providence  Sunday  Journal 


increased  over  fivefold  in  1925.  This 
fact  alone  is  sufficient  proof  that  our 
gra\Tire  section  produces  results. 


Circulation 
over  70,000  Net  Paid 


Providence  Journal  Company, 


Providence^  R,  /. 


CHAS.  H.  EDDY  CO. 

Botton  Mew  York  Chicago 


R.  J.  BIDWELL  COMPANY 

Lot  Angelea  San  Franciico  Beatl 


Nothing  Succeeds  Like  Circulation 

The  Net  Paid  Daily  Average  Circulation  of 

Wat  ©ronton  ©imra 

For  the  Last  Quarter  of  1925  was 

40,36 1 

For  upwards  of  twenty  years,  the  Trenton  Times  has 
been  playing  its  part  in  helping  to  build  a  solid  com¬ 
munity. 

With  malice  towards  none,  the  Trenton  Times  has 
stood  squarely  for  the  rights  of  everybody,  and  the  re¬ 
ward  has  been  a  circulation  growth  unequalled  in  any 
field  of  similar  size  in  the  country.  No  force  or  premium 
methods  are  employed  to  stimulate  the  circulation. 

The  Trenton  Times  covers  this  trading  zone  like  the 
dew. 

The  Times  is  equipped  mechanically  to  handle  any 
volume  of  business. 

Character,  Production  Facilities  and  Honest  Circula¬ 
tion,  that’s  what  the  Times  has  to  offer. 


National  Representatives 

KELLY-SMITH  COMPANY 

Vlarbridge  Building  Waterman  Building  Atlantic  Building  Tribune  Tower 
New  York  City  Boston,  Mass.  Philadelphia,  Pa.  Chicago,  Ill. 
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GOLDEN  SECTION”  BEST  ATTENTION 
GETTING  MODEL  FOR  AD  COPY 


John  A.  Hartford,  president  of  the  r^.' 
Atlantic  &  Pacific  Tea  Compa^' 
there  was  no  truth  in  the  statem«t  £ 
the  A.  &  P.  chain  is  to  be  acquired^ 
the  National  Food  Products 
The  copy  was  low  in  attention  value.^' 
According  to  the  Golden  Section  , 
four-column  advertisement  should  be  M 
lines  deep.  The  outstanding  pleasi„^ 
shaped  copy  of  this  width  was  a  striWt» 


Tests  Indicate  Physical  Proportions  of  Space  Often  Determine 
Pulling  Power — Model  Sizes  for  One  to  Six  Column 
Ads  Given — Copy  Analyzed 


By  HAMMOND  EDWARD  FRANKUN 

WHAT  shape  of  newspaper  advertise-  A  page  nearly  solid  with  heavy,  type- 
”  ment  will  get  the  most  attention?  As  cramm^  local  grocery  and  chain  store 
a  result  of  a  desire  to  get  the  most  value  advertisements  and  a  lower  left  position 
for  the  most  reasonable  expenditure,  did  not  prevent  140  lines  on  three  columns 
many  advertisers  are  giving  thought  to  with  ample  white  space,  featuring  Max- 
this  question  in  connection  with  their  well  House  Coffee,  from  standing  out 
1926  campaigns.  strongly  in  the  Milwaukee  Journal. 

Recently  completed  psychological  tests  .\gain.  the  combination  of  white  space 
indicate  that  certain  shapes  are  far  more  with  agreeable  shape  won! 
pleasing  than  others  if  the  advertiser  will  Robert  Burns  Cigars,  with  140  lines  on 
have  the  wisdom  to  use  them.  A  check-  three  columns.  Ford  with  145  lines  on 
up  of  small  and  large  daily  newspapers  at  three,  the  Star  car  with  140  lines  on  three, 
random  just  made  by  the  writer  corrob-  Rieck-Mcjunkin  Milk  and  Maytag,  all  of- 
orates  this.  It  shows  that  those  manu-  fered  exceptional  attention  value  and 
facturers  who  cannily  or  unconsciously  pleasing  form. 

are  applying  correct  principles  are  get-  Cuticura,  with  55  lines,  was  the  most 
ting  more  attention  for  their  money.  consistent  advertiser  in  the  various  issues 
The  proportion  of  1  to  1.62  has  the  most  noted  which  exemplified  the  application 
pleasing  effect  on  the  human  eye,  it  was  of  the  principle  to  single  column  copy, 
discovered  by  Zeitung  in  1855.  Witmer  Time  after  time  it  was  found  that  Cuti- 
in  experimenting  with  many  rectangular  cura  was  getting  attention  out  of  pro¬ 
shapes  came  to  the  same  conclusion.  The  portion  to  its  less  fortunately  shaped 
closer  an  advertisement  harmonizes  with  neighbors. 

this  law,  the  more  it  is  likely  to  arouse  a  Ground  Gripper  Shoes  with  60  lines, 
favorable  feeling  on  the  part  of  the  reader.  Pertussin  for  coughs  with  55  lines,  Hale’s 
The  proportion  may  vary  a  bit,  in  fact  as  lx*ader  Coffee  with  55  lines.  Nature’s 
low  as  1  to  1.25.  Remedy  with  56  lines,  Resinol  with  60, 

The  “Golden  Section”  applied  to  news-  Musterole  with  60  lines  single,  Quality 

paper  advertising,  which  has  a  column  Cookies  with  55  lines,  and  Blondex  in  _ 

2J4  inches  wide,  would  make  the  ideal  45  lines,  came  nearest  to  illustrating  the  dinary  reader 
shape  as  follows :  use  of  the  proportion  in  single  column  lines  hy  two  c 

One  column  advertisement,  .50  lines  or  size.  annotmccmcn'.. 

y/i  inches  deep.  On  double-column  copy,  advertisers  ap- 

T wo  column  advertisement,  100  lines  or  pearcd  much  more  accustomed  to  making 
7  inches  deep  (total  si»ce  200  lines).  use  of  the  proper  Golden  Section  size,  l(l(> 

Three  column  advertisement,  150  lines  lines  deep  on  two,  with  some  slight  vari- 
or  lOj/5  inches  deep  (total  space,  450  ations  over  or  under.  Kven  though  rather 
lines).  covered  by  other  advertisements  in  a  WBBB 

Four  column  advertisement,  200  lines  pyramided  page  and  advertisement  for 
or  14  inches  deep  (total  space,  800  lines),  (.'alifornia  lemons  in  90  lines  by  two  col- 
Five  column  advertisement,  250  lines  or  umns  drew  the  eye  amazingly  well  with 
18  inches  deep  (total  space,  1,250  lines),  the  aid  of  white  space. 

Six  column  advertisement,  300  lines  or  Bayer’s  Aspirin  enjoyed  an  excellent 
ZH'i  inches  deep  (total  space,  1,800  lines),  sliowing  as  did  copy  for  Edna  Wallace 
That  this  table,  which  is  adapted  from  Hopper,  the  latter  with  a  photo  of  tlu 
one  by  Mac  Martin,  an  agency  head,  has  actress  and  coupon.  Even  though  95  on 

much  practical  value  is  intimated  by  the  two  columns,  an  advertisement  of  fertil- 

findings  of  Richard  B.  Franken  of  New  izer  by  the  Planters  Fertilizer  &  Phos-  WmmB 

York  _  University,  whose  experiments  phate  Company,  Charleston,  S.  C,  was 
lead  him  to  say :  "lost”  due  to  position  and  all-type  copy. 

“The  results,  taken  as  a  whole,  seem  to  An  advertisement  by. Frank  Brothers,  105  wmlm 

indicate  that  the  use  of  agreeable  shapes  lines  by  two,  in  the  San  Antonio  (Tex.)  |||||||L 

helps  the  attention-getting  power  of  the  Exf^reas,  achieved  far  more  than  ordinary  fjlllj  M 

advertisements;  and  their  use  in  news-  value  from  its  money  with  the  help  of  a  i  M 

paper  advertising  is  certainly  recom-  snappy  picture,  white  space  and  next- 

mended.”  reading  position.  ''i  Im' 

Of  the  “best”  three  column  newspaper  Newsy  copy  on  Palm-Olive,  by  Norma 
advertisements  in  his  tests,  J,ie  found  that  Talmadge  measured  exactly  100  by  two 

50  per  cent  conformed  to  this  shajH.'  sug-  columns.  Others  which  benefited  by  the  !  'm||I 

gested  by  the  Golden  Section.  Thirty  per  exact  proportion  were  Stim  (for  falling  ^  9  f 

cent  of  the  two  column  advertisements  hair),  the  F.diphone  with  hand-lettering  J  ii”i|  f 

had  the  same  general  proiK>rtion.  In  tii>pcd  at  an  angle.  Waterman’s  Pen,  the  tl'  '111 

single  column  copy,  he  di.scovered,  very  .Nlissouri  Pacific  lines,  John  Deere  imple-  I 

few  advertisers  are  sticking  to  the  law —  ments  and  Ernst  &  Ernst,  .\dvertising  of  t 

in  fact  none  of  the  “best”  single  column  the  Portland  Cement  .\s.sociation  and  of  '  I  i 

advertisements  which  won  high  place  in  the  Terheyden  Company,  diamonds,  the  i't  I  !• 

his  various  scientific  attention  te.sts  fol-  latter  at  Pittsburgh,  conformed  to  the  iil,  '!  |p 


WRIGLEYlS 


also  ranked  well. 

Miller  Bonds  and  Humming  Bint 
Hosiery  had  the  field  to  themselves  wha 
it  came  to  approximating  space  250  lines 
deep  on  five  columns,  with  the  excer^ 
of  an  advertisement  with  a  couDon^ 
lished  by  Wayne  Oil  Burners.  ^ 

There  was  no  lack  of  originality  on  j- 
the  part  of  some  advertisers  who  utiliioi 
tellingly  odd  shapes.  For  instance,  in  tb 
A  ties  City  (Mich.)  Daily  Star,  intiig. 
tisemeiit,  "New  Ford  models  at  redoced 
prices,”  in  depth  of  20  lines  stretekd 
across  the  bottom  of  two  pages  in  use 
issue.  Such  advertising  cannot  help  {g. 
ting  read— when  the  newspaper  pennj, 
its  use,  which  is  seldom. 

Will  Rogers  “did  his  stuff"  for  Bdl 
Durham  in  single  column  in  a  number  ol 
papers.  Outside  right  spaces,  two  col- 
uinns  wide  and  a  full  page  deep,  for  Ma 


in  the  New  Handy  Pack 
is  the  biggest  value  in 
long'lasting  flavorful 
enjoyment  that  you 
can  buy. 

It  Is  the  best  Peppermint 
Chewing  Sweet  for  aix7  money. 

Handy  Pack  fits  hand, 
pocket  and  purse. 

dook  for  WRIGLEYI^  RK.Handy  Ihck 

on  3ronT  Dealer'^  Counter 


avdiTone 


.gencies 

orvi'ce. 

slot  to 


.■\n  example  of  how  copy  may  be  very 


FINANCIAL 

ADVERTISING 


During  the  year  1925,  as 
well  as  (luring  each  of 
the  five  preceding  years, 
T'he  New  York  Sun  pub¬ 
lished  more  Financial 
.\dvertising  thati  any 
other  New  York  evening 
newspaper. 


UtCEST  DAILY  ClICUlATtON  IN  IROOKITN  OF  ANT  IIOOKLTN  NEWSFAm 


2)S0  Broadway  New  York 


Editor  &  Publisher  for  February  27,  192 
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DUPLEX  HEAVY  DUTY  INTERCHANGEABLE  SUPER-UNIT  DOUBLE  OCTUPLE 

Patented  Jan.  12,  1926 


IKTEROHAiraEABLE  SEBION— PERXANEHT  EamPKEHT. 


THE  DUPLEX  PRINTING  PRESS  COMPANY 


BATTLE  CREEK,  MICHIGAN 


WORLD  BLDG.,  NEW  YORK 


NEW  CHICAGO  TEMPLE  BLDG.,  CHICAGO 


SUPER-UNIT  PRESS  HISTORY 


No  such  boon  has  ever  before  been  offered  to  the  publisher  who  wants  to  put  in  fine  equipment  and  know  that  without 
unnecessary  pressroom  expense  or  discarding  of  machinery  additional  requirements  can  be  taken  care  of  in  future  years. 
Write  to  us  or  ask  our  representatives  for  fuller  deUib  O 

LATEST  LEADING  DEVELOPMENl  IN 
DUPLEX  SUPER-UNIT  HEAVY 
DUTY  PRESSES. 


1  the  FIRST  LOW-CONSTRUCTION  UNIT  was  designed 

la/UO  and  PATENTED  BY  HENRY  F.  BECHMAN  (Patent  ^ 

No.  81 4.5 10)  for  the  DUPLEX  PRINTING  PRESS  COM-  p 

PANY  in  1906  after  a  long  study  of  the  inconveniences  and  _ 

problems  of  the  decker  type  machine. 

This  was  the  type  with  units  end  to  end  built  exclusively  for  years 
by  the  DUPLEX  PRINTING  PRESS  COMPANY  and 
installed  even  as  early  as  January,  1906,  in  a  two  unit  or  32  page 
size  in  the  pressroom  of  the  New  York  Journal  of  Commerce  and  in 
many  following  installations.  With  pressure  of  work  in  the  various 
lines  on  the  DUPLEX  PRINTING  PRESS  COMPANY’S 
factory  facilities  in  later  years  the  building  of  this  type  of  press 

was  licensed  by  the  DUPLEX  PRINTING  PRESS  COM-  ' 

PANY  to  Walter  Scott  &  Company  who  have  continued  to  build 

large  numbers  of  presses  under  it.  earliest  type  dxtplex  press-first  built  m  isoe. 

Five  or  six  years  of  development  of  newspapers  brought  still  further  needs  into  view  for  press  builders  to  consider,  and  the 
problems  of  larger  production  under  new  conditions.  The  advantages  of  the  unit  type  were  fixed  and  recognized,  but  the 
newer  problems  inspired  another  plan  of  use  which  was  FIRST  DEVELOPED  AGAIN  BY  THE  DUPLEX 
PRINTING  PRESS  COMPANY  under  the  invention  and  design  of  Henry  F.  Bechman. 

4  4  ^  THIS  NEXT  STEP  IN  UNIT  PRESS  LEADERSHIP  was  also  completely  novel  and  the  subject  of  a  patent 

grant  No.  1,054.493,  issued  to  the  DUPLEX  PRINTING  PRESS  COMPANY  and  Mr.  Bechman  on 

February  25,  1913.  The  construction  appealed  immediately  _ 

to  publishers  and  hundreds  of  units  built  under  this  design  have 
been  installed. 

Extremely  successful  in  high  speed  productive  work  the  tandem 
arrangement  became  from  that  time  forward  the  standard 
Duplex  Press  for  semi-cylindrical  plates.  It  became  so  popular, 
in  fact,  that  competitors  who  had.  previous  to  Mr.  Bechman’s 
patent,  confined  themselves  entirely  to  the  decker  type  of  ma¬ 
chine,  felt  compelled  to  again  follow  the  Duplex  lead  insofar  tamseii  duplex  super-urit  sextuple  as  first 
as  patent  rights  would  let  them.  Specialized,  improved,  and  built  dt  or°b]^w  wf^DEstRED****^’ 
simplified  units  of  this  tandem  arrangement  (with  web  rolls 

above,  at  the  end  or  below,  as  individual  offices  may  find  most  desirable)  have  remained  the  standard  DUPLEX 
SUPER-UNIT  PRE^ES  tl^t  have  been  DEVELOPED  CONSTANTLY  WITH  NEW  PATENTED 
FEATURES  brought  in  from  time  to  time. 

1  AND  NOW  ANOTHER  NEW  AND  FURTHER  FACILITY  for  publishers  following  the  trend  of  the  times 

X  looking  ahead  to  see  what  in  pressroom  service  is  going  to  be  required  for  the  greatest  convenience  of  the  growing 

and  developing  newspaper.  Again  leading,  the  DUPLEX  PRINTING  PRESS  COMPANY  is  able  to  offer  under 
RECENTLY  GRANTED  PATENT,  the  INTERCHANGEABLE  TYPE  OF  DUPLEX  SUPER-UNIT, 

designed  and  perfected  during  the  last  two  or  three  days  of  analysis  of  newspaper  needs  and  mechanical  possibilities. 
This  patent  was  issued  on  January  12,  1926,  No.  1,569,065. 

What  is  this  new  leading  development,  again  the  subject  of  a  DUPLEX  patent? 

It  is  a  standardized  construction  affording  a  SIMPLICITY  IN  PRESSROOM  arrangement  and  rearrangement 
never  before  practically  conceived.  It  is  a  method  of  press,  folder,  and  roll  unit  construction  by  which  COMPLETE 
INTERCHANGEABILITY  OF  POSITION  IS  ACCOMPLISHED,  so  that  tandem  line  presses  of  these  units 
can  be  altered  in  relation,  just  like  dominoes  in  a  row,  at  any  time,  in  accord  with  changed  requirements  of  output  or 
production,  sextuple,  octuple,  or  five-roll  or  other  combinations;  or  to  accommodate  additional  imits  or  desired  changes 
in  location  of  deliveries,  etc. 


EARLIEST  TYPE  DITFLEX  PRESS— FIRST  BUILT  IN  1906. 


TANDEM  DUPLEX  SUPER-UNIT  SEXTUPLE  AS  FIRST 
BUILT  IN  1918.  ROLLS  OOULD  BE  OVERHEAD,  AT 
END.  OR  BELOW  AS  DESIRED. 
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NEW  ENID  DAILY 


four  surface  combustion  stereotype 
furnaces  at  this  plant  with  the  following 
results:  Three  of  the  four  ten-ton  pots 
were  shut  down  and  the  men  detailed  to 
the  one  left  operating  which  was  an 

Auto-plate  junior  type  machine  having  _ 

a  caster  at  either  end.  Every  minute  Times,  an  independent  Dem^2 
about  five  plates  were  cast,  that  is  400  will  begin  as  soon  as  equio^ili 
pounds  of  metal  was  pumped  out  and  purchased  can  be  put  in  r«^ine„ 
the  same  amount  of  cold  metal  thrown  Incorporation  papers  show  tL 
in.  With  the  gas  at  8  pounds  pressure  Times  is  capitalized  at  $50  000 
the  temperature  of  the  bath  was  held  its  stockholders  are  Paul  R 
within  10  degrees  Fahrenheit  and  there  W.  T.  Whitlock  and  Emanuel  Feii"an' 
was  no  falling  off.  In  90  minutes  some  Enid,  and  newcomers  to  the  o  ’  k 
18  tons  of  metal  had  been  handled.  At  field. 

this  rate  the  pot  was  being  worked  to  Enid’s  present  two  papers  the  ' 
its  maximum  capacity.  Although  it  is  and  News,  are  owned  by  ConereJi. 
rated  at  6  plates  per  minute,  the  rate  M.  C.  Garber  of  the  Eighth  i 'kV 
of  4  is  seldom  reached.  Only  8  pounds  district. 

pressure  was  utilized  although  12  pounds - - 

per  square  inch  was  available  and  ready  d  j-  i  -l  t  e.  

ior  instant  use  if  demanded.  **“‘*'°  ^uit  Fded 

The  particular  burners  used  in  this  What  is  said  to  be  the  first  sta  t, 
installation  are  rated  as  3000  cubic  feet  libel  over  a  radio  was  filed  in  (ilibJz 
of  gas  per  hour  at  10  pounds  per  square  City  recently  by  C.  W.  Friss,  jST 
inch  pressure.  This  means  that  out  of  sheriff  of  Oklahoma  county  aaiw*. 


NEW  SURFACE  COMBUSTION  BURNER  SOLVES 
STEREOTYPE  METAL  PROBLEM 


1000  Advertising  Men  Osset 

More  titan  1,000  guests  attended  lit 


“^Daily  Oklahoman 
Oklahoma  City  Times 


temperature.  The  prevention  of  cold  air  ^  typical  installation  is  snown 
leakage  into  the  combustion  chamber  accompanying  photograph  taken 
eliminates  oxidizing  effects.  New  York  Times  P'^jtt,  whet 

The  Surface  Combustion  installations  pressure  gas  is  used.  The  Net 
are  so  designed  that  the  furnace  atmos-  l^orld  and  the  New  York  Heral 
phere  can  be  varied  at  will,  by  either  also  use  the  surface  combust 
simply  changing  the  gas  orifice  sizes  in  terns.  The  A  ew  York  Evenin 
the  inspirators  in  the  high  pressure  gas  plant  will  have  surface  combusti 
system,  or  by  changing  the  insert  in  the  pressure  gas  ^equipment  'J«talled 
inspirators  in  the  low  pressure  air-gas 
system.  This  is  an  advantage  because  in 
certain  classes  of  manufacture,  such  as 
vitrious  enamel  baking,  an  oxidizing  at¬ 
mosphere  must  be  maintained  in  the 
furnace  to  insure^  against  the  reduction 
of  the  metallic  oxide  bases  in  the  enamel. 

In  certain  other  industries,  such  as  metal 
treating,  an  oxidizing  atmosphere  would 
be  injurious  to  the  metal,  causing  it  to 
oxidize  with  the  formation  of  scale.  To 
minimize  this  production  of  oxide  or 
scale,  a  reducing  furnace-atmosphere  is 
maintained.  To  insure  this,  the  mixture 
is  often  adjusted  to  give  a  flue  gas  hav¬ 
ing  not  more  than  1  to  2%  carbon 
monoxide  content,  which  is  not  danger-  I  Exhaustive  statistics  and 
Srovided^”**"  adequate  flue  facilities  I  information  upon 

XlKk  hnrnprc  ar#*  maHp  or  monirteH  of  I  Texas  are  contained  in 


Net  Paid  Circulation  January,  1926 


Increase  Over  January,  1925 


And,  of  course,  without  premiums  or  contests. 

Complete  coverage  at  one  cost. 


Texas  Market 


ONE  ECONOMICAL  COMBINATION  RATE 


Represented  by  E.  KATZ  Special  Advertising  Agency 

New  York  Chicago  Kansai  City  Detroit  Atlanta  San  Francisco 


The 

Texas  Almanac 

By  Mail  60c 


Issued  by  the  publishers  of 

The  Dallas  Morning  News 


c^^nnouncement 


MR.  OSCAR  C.  ROESEN 

takes  charge  of  our  Sales  Department  on 
March  first. 

Mr.  Roesen  comes  not  as  an  employee 
but  as  an  associate  having  full  voice  in 
our  engineering,  manufacturing,  sales, 
managerial,  and  other  councils. 

For  many  years  Mr.  Roesen’s  father 
and  I  were  warm  personal  friends,  and  it 
is  because  the  son  displays  the  extraor¬ 
dinary  talent  and  splendid  human  qual¬ 
ities  of  the  father  that  I  have  invited 
Mr.  Roesen  to  join  our  group. 

Wood  Newspaper  Machinery  Corporation 

HENRY  A.  WISE  WOOD,  President. 

February  27,  1926. 


•  ) 


The  Wood  Bee-Line  I 


A  SUPERB  PRINTER  ESI 


repeat:  the  Bee- 
*  ^  line  uses  standard 


metropolitan  printing 
plates  made  by  an 
Autoplate  Machine. 
These  are  delivered 
ready  for  press — cold, 
dry,  and  wholly  fin¬ 
ished — with  great 
rapidity. 


So  great  is  the  Bee-Line’s 
accessibility  that  it  can  be 
plated  and  got  under  way  in 
less  time  and  with  less  effort 
than  any  other  smaller-city 
press.  Its  ink  may  be  set  from 
the  floor  without  reaching  into 
the  press,  and  every  ink  key 
may  be  sighted  directly  in  line 
with  the  column  it  controls. 


PAPER  ROLL  SIDE  OF  TH 


NET  PRICES  WOOD  BEE-LINE  PRESSES 
No.  1-16,  Single  Unit  4-6-8-12-16  pages . $15,130 


No  1-20,  Single  Unit  4-6-8-10-12-16-20  pages . 

No.  1-32,  Double  Unit  4-6-8-10-12-14-16-20-24-28-32  pages 

Prices  quoted  above  are  for  presses  fully  motorized,  without  stereotyping  equipment 

Additional  16  paged  units  ready  for  attachment  . 

Additional  20  paged  units  ready  for  attachment  .  .  ,  .  @ 


16,590 

25,240 


9,830 

11,280 


No.  1-32  prints  4*6-8-!( 
newspapers,  at  the  same  ^ 
metropolitan  newspap«P 
or  two  sections.  Its 
equipment,  is  $25,240. 


This  machinery  may  be  purchased  on  the  time  payment  plan  st 
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)F  THIe  unit  BEE-LINE  PRESS 


The  Bee-Line  requires  no 
pit,  and  may  be  set  flat  upon 
any  floor.  Thus  is  saved  the 
cost  of  a  pit  and  the  conse¬ 
quent  loss  of  the  basement 
beneath.  The  oily  filth  which 
a  pit  accumulates  is  avoided, 
and  the  incidental  risk  of  fire 
or  flooding. 

The  Bee-Line  needs  no 
paper  hoist.  All  of  its  paper 
rolls  are  handled  and  run  at 
floor  level.  It  uses  but  one 
paper  roll  for  products  up  to 
16  pages,  and  but  two  for 
products  up  to  32  pages.  The 
fewer  the  paper  rolls  needed 
to  make  up  a  product  the  less 
the  number  of  stoppages  for 
roll  replenishment  the  greater 
the  hourly  production,  and  the 
less  manual  labor  required  to 
run  a  machine. 


•mj 

5 


!0-24-28  and  32-paged  STEREOTYPE  EQUIPMENT 

l&ndsomely  as  a  standard  Pony  Auto-Plate  Machine,  motorized  Dry  Mat  Roller,  motorized 

1  •  3-Ton  Metal  Furnace  16  Chases 

Kluct  may  be  run  in  one  ,6  porm  Tables 

ized,  without  stereotype  Price  $9,420 

Extra  Chases  @  $50.00  Extra  Form  Tables  @  $54.00 

1  the  accommodation  furnished.  All  prices  f.o.b.  Plainfield,  N.  J. 


t 20-24-28  and  32-paged 
handsomely  as  a  standard 
roduct  may  be  run  in  one 
Jtized,  without  stereotype 


IlNERY  CORPORATION 


-PRK  CITY 
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E  D  I 


WHO  LEADS? 


IS  good  taste  any  longer  something  to  be  considered 
in  selecting  the  day’s  news  tor  millions  of  people? 
One  is  moved  to  ask,  after  reading  recent  issues 
of  some  New  York  dailies,  with  the  tabloids  in  mind 
as  most  flagrant  offenders  against  accepted  standards. 
Day  after  day,  with  scarcely  an  interruption,  one,  two 
or  all  of  these  popular  journals  display  in  headline 
and  picture  the  crass  indecencies  of  the  Tenderloin 
and  the  half-clad  forms  of  unfortunate  women  whose 
only  publicity  vehicles  a  few  years  ago  were  the 
“district  newspapers’’  of  a  half-dozen  cities.  The 
districts  have  gone,  their  newspapers  went  with  them, 
but  their  subjects  have  found  their  way  into  high 
society ! 

Not  the  Rome  of  -■Xgrippa,  nor  the  Paris  seen  at 
the  (Juatres  .Arts  ball,  ever  produced  a  more  de¬ 
grading  spectacle  than  the  midnight  party  at  a  New 
York  theatre  this  week,  when  a  nude  model  jwthe- 
tically  splashed  in  a  bathtub  of  wine,  which  she  then 
ladled  into  goblets  for  400  “gentlemen.”  Only  the 
lechers  of  the  court  shared  the  Xeronian  debaucheries. 
A  few  hundred  at  most  engage  at  a  time  in  Mont¬ 
martre's  scandalous  performances.  Those  participants 
got  what  they  wanted  and  they  had  and  have  no 
noticeable  standards  of  good  taste  or  decency  to  be 
destroyed.  But  here  in  X'ew  York,  the  degradation 
of  a  comparatively  few  people,  some  of  them  notorious 
and  some  merely  noted,  is  paraded  by  one  paper  before 
hundreds  of  thousands  of  readers,  many  not  yet  even 
adolescent. 

The  story  is  news,  we  hear.  It  has  the  elements 
of  mystery,  sex,  and  gold,  ever  lures  for  the  pennies 
of  the  multitude.  It  sold  papers,  we  do  not  doubt. 
The  story  was  told  not  vauntingly,  but  with  a  pious 
air  of  disgust  at  the  whole  performance.  But  it  was 
the  day’s  feature  of  the  paper  and  we  doubt  whether 
more  than  1  per  cent  of  the  readers  gave  a  thought 
to  the  reporter’s  trick  of  telling  the  tale.  The  posed 
full  length  picture  on  page  one,  the  page-wide  strip 
of  descriptive  drawings,  and  the  display  of  lingerie 
were  far  more  convincing  than  a  verbal  wrinkling  of 
the  no.se. 

This  is  not  the  leadership  for  which  the  people  are 
looking  to  the  press.  It  is  the  kind  of  leadership 
which  leads  the  public  to  countenance  the  current 
revelation  of  the  months-old  provision  made  by  Still¬ 
man  for  his  alleged  illegitimate  child — obviously  timed 
for  publicity  purposes  in  the  wake  of  the  Stillman 
reunion.  It  is  leadership  which  permits  an  editor 
with  impunity  to  name  and  portray  a  little  girl  as 
the  victim  of  a  fiend’s  lust — running  counter  to  every 
fine  tradition  of  the  craft.  .  It  is  leadership  which  ■ 
makes  the  public  wink  at  revelations  of  municipal 
graft  running  into  the  millions,  and  of  even  more 
iniquitous  raids  on  the  public  resources.  It  is  leader¬ 
ship  which  will  drive  a  knife  into  the  heart  of  the 
free  press  as  the  United  States  has  known  it  for 
one  hundred  and  fifty  years. 


Florida  fertility  is  not  limited  to  land — two 
newspapers  now  grow  where  one  or  none  stood 
a  year  ago. 


WELL  DONE! 


TTK  last  thing  that  the  publicity  agent  and  the 
fast-working  promoter  desires  is  publicity  for 
his  own  operations.  Witness  the  speed  with 
which  a  new  “drive”  for  public  subscriptions  evapo¬ 
rated  this  week  when  the  New'  York  Evening  Post 
turned  a  couple  of  real  reporters  loose  on  a  tip  sup¬ 
plied  by  morning  paper  want  ads. 

The  first  story  detailed  conversations  between  the 
reporters  and  the  chief  solicitor  of  the  International 
X'arcotic  Crusade,  a  breezy  individual  who  related  his 
success  in  getting  subscriptions  by  representing  him¬ 
self  as  the  secretary  of  a  local  judge—any  judge. 
That  story  stopped  the  “drive”  before  it  started.  The 
next  two  days’  news  reports  sent  the  promoters  of 
this  and  vaguely  allied  money-getting  engines  into  a 
frenzy  of  contradictory  statements  and  haste  to  escape 
prosecution. 

The  Kvening  Post  has  furnished  excellent  instruc¬ 
tion  in  fundamental  journalism,  in  addition  to  the 
great  public  service  rendered.  The  clean-cut  execu¬ 
tion  of  this  story  is  proof  that  the  efficiency  of  thfc 
publicity  man  and  his  cousin,  the  crooked  promoter, 
is  in  inverse  ratio  to  the  activity  of  intelligently  di¬ 
rected  reporters. 


RIAL 


What  man  of  you,  having  a  hundred  sheep, 
if  he  lose  one  of  them,  doth  not  leave  the  ninety 
and  nine  in  the  wilderness,  and  go  after  that 
which  is  lost,  until  he  find  it? — St.  Luke,  XV ;  4. 


MOTOR  SANDWICH  MEN 


Here  is  a  suggestion  for  traffic  executives,  civic 
officials  and  newspaper  editors  who  are  seeking 
means  of  lessening  traffic  congestion  in  city 
streets  and  diminishing  the  immense  losses  it  entails 
in  public  time  and  money; 

Stop  the  use  of  the  streets  by  vehicles  whose  only 
purpose  is  the  advertisement  of  somebody’s  goods, 
services,  or  entertainment. 

A  few'  days  ago,  when  New  Yorkers  were  strug¬ 
gling  afoot  and  awheel  through  snow-clogged  avenues, 
four  lines  of  traffic  were  stopped  at  42nd  street  and 
Broadway  to  permit  the  passage  of  two  lumbering 
interurban  buses.  The  only  function  of  these  vehicles 
in  this  moment  of  transportation  stress  was  the 
placarding  of  two  entertainment  spectacles.  .\t  this 
single  point  in  their  journey  around  the  city,  they  de¬ 
layed  more  than  50  cars  at  least  one  minute  each. 
That  was  a  direct  and  an  avoidable  loss.  No  one  can 
calculate  the  indirect  losses  that  resulted  from  the 
day’s  work  of  the  “juggernauts.” 

We  doubt  the  efficacy  of  this  or  any  other  “adver¬ 
tising”  whose  prime  product  is  public  resentment  at 
Its  presence.  We  doubt  also  the  possibility  of  easily 
convincing  its  users  that  the  public  does  resent  their 
methods.  The  important  fact  is  that  the  streets  are 
inadequate  now  in  most  cities  for  the  necessary  busi¬ 
ness  of  communication.  Motorized  sandwich  men 
hamper  the  lawful  business  of  all  who  use  city  streets 
and  they  do  no  service  that  cannot  be  performed  bet¬ 
ter  and  more  cheaply  by  other  recognized  media  of 
advertising. 


Robert  Livingston  tells  a  story  of  an  old 
lady  who  remarked'.  "The  newspapers  used 
to  brag  about  their  scoop's,  but  now  I  see  they 
can  only  brag  about  their  ancient  lineage,” 
which  is  another  reason  for  dropping  that  silly 
middle  "e.” 
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NEXT  DECEMBER’S  DOLLAR 

The  retail  merchant  who  used  to  line  ud  vj 
urday  night  to  get  his  slice  of  the*^*^ 
man’s  weekly  pay  envelope  is  now 
against  every  other  merchant  for  a  little  piece  of 
December’s  pay  check,  according  to  a  recent  m,... 
article  on  modern  instalment  purchase  practices 
irs  and  industrial  leaders  are  quoted  as  cnint 
doom  of  many  if  a  slackening  of  prosperity  i^. 
the  worker’s  weekly  wage.  Newspaper  editoj'’ 
chided  for  not  attacking  this  dangerously  tilted 
ture,  the  inference  being  that  tliey  fear  to  do  » 
they  offend  advertisers  who.se  welfare 
continued  instalment  purchases. 

That  last  point  is  hardly  true.  Innumerable 
articles  have  appeared  during  the  past  six  n 
quoting  respected  business  leaders  on  the  daijers 
over-reaching  the  national  purchasing  power 
“spokesman  of  the  White  House”  has  giva  H 
to  the  matter  and  his  pro  and  con  verdict  la 
duly  recorded  on  I’age  1  throughout  the  land 
have  been  taken  by  metropolitan  newspapers- 
Imsine.ss  men  and  economists,  with  the  resultiii| 
ions  about  evenly  divided.  Can  the  editor  ^ 
cral  conclusions,  applicable  to  local  conditions, 
this  mass  of  conflicting  evidence?  Probably  at 
Nevertheless,  the  public  and  private  resp.;: 
of  the  new  spaper  in  this  matter  cannot  be  :■ 
Newspaper  advertising  has  been  the  instroM 
which  this  method  of  financing  the  purchase  of  . - 
ries  and  necessities  has  largely  been  fostered  li 
small  measure,  the  tremendous  increase  in  mix 
advertising  during  the  past  few  years  is  doe  (o 
inten.se  mercantile  competition  for  the  consumer’s 
cut  and  future  dollar.  The  publisher  has  pr 
probably  to  a  greater  degree  tlian  any  individml 
chant,  and  if  tendencies  dangerous  to  the  welfan 
the  community  have  resulted,  the  newspaper 
and  editor  owe  it  to  their  readers,  their  advena 
and  to  themselves,  to  do  all  in  their  power  to 
and  divert  disastrous  consequences. 

Never  was  there  a  better  opportunity  in  this  a?; 
commerce  to  demonstrate  the  influence  of  an 
pender.t  press  over  the  cotisuming,  distributini 
manufacturing  interests  within  its  sphere.  Itwil 
for  all  the  skill  and  finesse  that  the  newspaper 
possesses.  It  will  not  be  easy  to  learn  from  the  :d 
the  factories  and  the  retail  stores  what  is  the  d 
state  of  the  market’s  credit  structure,  but  a  res;M 
editor  or  publisher  can  do  it.  It  will  be  more  iaf 
still  to  bring  these  people  to  end  or  diminish  the ij 
ger,  if  any  exists,  and  it  will  be  extremely  ditto; 
tell  the  story  to  the  consuming  public  in  a  mamerlj 
will  effect  a  chaiiRc  of  buying  methods  and  not 
irreparable  damage  to  all.  If  the  problem  eii 
can  be  solved  sanely,  with  courage  and  knowldjt 
with  hysteria  or  sensationalism,  and  the  ne»-M^ 
which  set  themselves  to  solve  it  should  earn  the 
tude  of  their  communities. 


Thcre’d  be  no  nezvspapers  tomorrow  if 
had  to  read  every  line  of  free  publicity  ^ 
reached  their  desks  today. 


THE  POST  OFFICE 


All  progress  toward  new'  ixistal  legislate 
while  the  Moses  joint  committee  awaits  ik 
port  of  the  I’ost  Office  Department  on  Ik 
tails  of  its  December  business.  Two  fflontb 
passed  since  flic  last  penny  of  December  ■ 
dn'ppcd  into  the  ixistal  cash  drawer,  but  the  ■ 
mint  is  not  yet  ready  to  render  a  balance  shtf 
the  month.  Six  months  and  more  have  pass 
the  Moses  committee  circled  the  country  ' 
information  from  the  users  of  the  ”’^''*  **  ***? * 
of  postal  service,  under  present  as  compared 
nuT  rate  schedules.  Obviously,  age  addsiW'^ 
this  information  nor  to  the  missing  data  tb 
Postmaster  (ieneral  is  expected  to  furnish. 

The  Inisincss  of  fixing  postal  rates  becomes 
of  confusion  investigation,  post  office  report, 
disregarding  both  the  investigation  and  the 
other  investigation,  aniither  report,  and  a  new 
as  haphazard  anrl  iin.satisfactory  as  its  ?■-; 
.Some  flay,  ('ongress  may  compel  the  M 
keep  books  that  reveal  and  do  not  conceal  tw®^ 
data.  Thin,  perhaps,  a  workable  structure  b 
rates  can  be  evolved. 


■M 
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PERSONAL 


sports  writer,  and  more  recently  author 
of  a  syndicate  series  of  sport  articles, 
has  been  chosen  secretary  of  the  Buffalo 
baseball  team  of  the  International  league 


FOLKS  WORTH  KNOWING 


- - _  r  TnVinson  of  the  training  squad  at  'T'HE  .\  ncarfc  J-)  Evening  News 

pnESlDENT  Walter  C.  Johnson  of  the  p]^  ^  was  tounded  in  1883.  In  the  43  years 

I  c— Newspaper  Publishers  Asso-  ■  c  ’  r  .u  •  that  since  have  elapsed  no  member  of  the 

^  guesTof  honor  of  the  Ghana-  Vw  ‘ Vr  c  staff,  in  the  mem- 

mm  )  Rotary  Qub  on  the  section  of  the  Wew  Fprfe  HcroW  Tribune  . 

( TO  48th  birthday  recently,  with  Mrs.  Downey,  is  traveling  hrough 
“Rented  with  a  handsome  clock.  Europe  He  >s  taking  in  Pans,  London, 

,  T>  Nice,  Rome  and  Naples. 

F  N.  Southam,  of  the  boutham  Press,  Bennett  for  15  years  as- 

.  vfftntreal  operating  a  chain  ot  news-  o.  u.  cenneii,  lor  lo  >ears  as 

Ej,  Montreal,  oiJ  b  sistant  to  the  several  dramatic  editors 

l^s  in  Hawaiian  Francisco  Examiner  has  re- 

Z  on  a  holiday  trip  to  the  Hawaiian 

Isbads.  r  .u  porters  on  the  Examiner.  Miss  Bennett 

(>orge  F.  Milton,  publisher  of  the  “classified  ad”  department 

Mosooga  (Tenn.)  Neivs  who  has  ^ 

li^  on  an  extende  westeni  trip  since  s^wyn  Kershaw,  has  resigned  from 
of  March  the  fiorr^fer  (Mass.)  Telegram- 

^  his  desk  the  mid  , i  r  u  Cocctte  to  become  managing  editor  of  v/mj. 

liSS  a,,l  !£'  ‘'zj'"'"""  Ite  eSp';io„"o( 


f^l^eld  Refrublican,  has  been  elected 
of  the  Connecticut  V'alley  Har- 
^  Alumni  Association. 

Karl  A.  Bickel,  president  of  the  United 


staff,  in  the  mem¬ 
ory  of  the  oldest 
— and  there  are 
a  lot  of  grizzled 
veterans  on  the 
News — has  had  a 
by-line  on  a  story. 
Even  initials  at 
the  tail  end  have 
been  as  scarce  as 
eels’  wings.  These 
identifying  marks 
began  to  be  al¬ 
lowed  to  a  re¬ 
stricted  few  only 
last  year,  with 
the  exception  of 


W.  R.  Waggoner,  financial  editor,  ,  jh*^  \\  ashington 

U-iMa  has  resigned  ,o  do  pub-  ZI'T'ST::' 

lic.ty  «ork.  "hole  spike,  but  no  individual. 

*  Tex  ^  Lane,  formerly  of  the  I  tni-  Walter  J.  Flanigan  came  to  the  News 


iw  Aewiations  sDoke  recently  before  i-ane,  iurHieri>  oi  uic  f  im-  waiter  J.  hlanigan  came  to  the  News 

Louis  Advertising  Club.  couver  i)Un  copy  desk,  has  joined  the  in  September,  1901,  as  music  and  dramatic 

'  Aiipn  wif,a  rif  the  EdtHOnt Oil  Bulletin ,  rectmtly  critic.  F'ver  since  he  has  written  acute, 

f  .u  M'-  I  •/  D  revived  under  Charles  E.  Campbell.  Two  learned,  just  and  conscientious  criticisms 

5ner  and  ^itor  of  the  If  tcltila  Beacon,  gr  Vancouver  newspapermen,  Alex  „f  pHys,  concerts,  soloists,  actors  and 
aanpanied  by  her  daughter.  Miss  Kosg  anj  w.  A.  de  Graves,  are  also  on  motion  picture  offerings.  The  most 
Hanetta  is  sailing  for  a  several  months  ,he  Bulletin.  modest  of  men,  he  is  known  and  re- 


I  OT  of  the  Medi  errancan.  Harold  Goff,  managing  editor  of  the  spccted  by  public  entertainers  the  country 

ni  TUF  Ri  iciNFitc  OFFirF  •S'afI  Fake  City  Deseret  Nervs,  has  re-  over.  But  his  work  was  entirely  anonym- 

.  /  .  .  turned  to  his  desk  following  a  rest  of  a  ous,  and  that  fact  suited  his  temperament 

pRAKK  DAL  I,  a  former  advertising  weeks  on  the  Pacific  Coast.  exactly. 

^  manager  of  the  Miami  Neivs,  has  Edward  F.  Darrell  of  the  New  York  when  the  time  came  for  Miss 

lOKd  the  sales  force  of  the  3/ iawii  Doi/y  ffprald  Tribune  staff  has  taken  a  six  Marion  Talley  to  make  her  debut  as  prima 
HmU.  He  will  have  charge  of  the  ^f  absence  to  cruise  among  O^ra  House, 

iaiiirc  page  advertising,  West  Indies  for  his  health.  .**■  l^took  himself  to  New 

Frank  Bird,  formerly  advertising  man-  ts  p  p:.™  late  editor  of  the  Good-  ' 

Uffof  the  B.  C.  Motorist  and  other  rvinnT  f,  Lr^rfce  so  many  times.  He  wrote  a  penetrating 

nle  journals  published  in  Vancouver,  .»_(r  ir;,f,r’  rvr.'n'li  t  D/,;/,,  criticism.  It  appeared  the  next  day.  But 


IN  THE  BUSINESS  OFFICE 


Aiui.  so  when  the  time  came  for  Miss 
Marion  Talley  to  make  her  debut  as  prima 
donna  at  the  Metropolitan  Opera  House, 
.Mr.  Flanigan  betook  himself  to  New 


Hade  journals  published  in  Vancouver,  ^taff  of  the  Red  IFitig’  (Minn  )  Daily  HapiKared  the  next  day.  But 

bas  been  appointed  advertising  manager  ^  ^  R^^riigan  s  modest  department 

of  the  FoncoMtvr  R/ar.  Republican  ...  of  niu.^'c.  No.  On  the  first  page  and, 

H  .  .  D  f  .1  •  .u  J-  Edward  Norcross,  former  city  edi-  nurabile  dictn,  with  a  fitting  start:  “Bv 

Ktahine^dcranment*  of  the^’^Voliwo  Vancouver  Morning  Sun,  went  Walter  J.  Flanigan,  Music  and  Dramatic 

^k)  Rfli/TReOiiWie  has  goM  whh  Evening  News.”  Thus  was 

o?’?s'h'i  "c^  "“7"'  '““"’n  ■  foTr*  -"r  'f  .fif’f"* 

kmlrn.  succeeding  S.  T.  Hopkins,  who  ^  J^ita  Van  Doren,  assistant  to  o  a  man  who.  of  all  the  big  staff  of  the 
hs  become  business  manager  of  the  lat-  Stuart  Sherman  literary  editor  of  the  ‘feserved  it  if  for  notlung  else 

jjf  jjjngj.  N^ezv  }  ork  Herald  Tribune,  has  returned  ^ban  because  he  never  had,  and  never 

u;  r,  t  k  •  a-  .  f  .u  to  the  office  after  a  long  absence  caused  would,  ask  it  for  himself, 

ft.  H.  Janies,  business  director  of  the  .  -  --  _ 

Stenmento  (Cal.)  Bee  and  the  Fresno  ^  V.  .•  i-  .  <•  1 

(Cal)  Bee,  recently  visited  Southern  "•  E.  Rawling.  formerly  news  editor  of  the  crew  of  the  Antinoe.  which  was 
California.  On  his  trip  he  visited  the  Victoria  Colonist,  has  joined  the  read  in  Congress  by  A.  E.  B.  Stephens, 

flants  of  the  Pasadena  Star-News  and  9^  ‘f*®.  Vancoiizvr  Province  as  an  representative  from  the  Cincinnati  dis- 

thf  Lniif  Benrh  Prett-Telearnnt  editorial  writer.  trict,  and  published  in  the  Congressional 


the  Long  Beach  Press-Telegram. 

R.  H.  Marshall  has  become  manager 


Miss  Rose  Lack,  formerly  of  Tulsa,  Record. 


trict,  and  published  in  the  Congressional 


«f  the  Santa  Ana  (Cal.)  Bulletin.  He  ’  ‘s  9°^  ®  feature  writer  on  the 


Barnard  L.  Flanagan,  of  the  Salt  Lake 
City  Tribune,  and  Mrs.  Flanagan  are 


*15  formerly  in  Pomona.  Tampa  Tribune.  City  Tribune,  and  Mrs.  Flanagan  are 

Frederick  Sale,  for  five  years  on  the  George  Perry,  city  hall  reporter  of  the  parents  of  a  son  born  recently, 

advertising  staff  of  the  Birmingham  Vancouver  Province,  has  been  appointed  .Albert  W.  Fuller  is  now  on  the  staff 
Post,  has  been  named  advertising  man-  secretary  of  the  Greater  Vancouver  Wa-  of  the  If’orcester  (Mass.)  Telegram, 
ager,  in  charge  of  local,  national  and  Board.  He  was  formerly  on  the  staff  of  the 

ttesified  advertising  on  the  Greenville  John  F.  O'Connell  has  joined  the  staff  Brockton  Enterprise. 

i^.C.)  Daily  Piedmont.  of  the  IPorcester  (Mass.)  Telegram.  Walter  Kai.ser,  city  hall  reporter, 

Charles  Kilgore  of  the  Chicago  Trib-  Charles  Ludwig,  reporter  on  the  Cin-  B  ichita  Eagle,  has  resigned  to  become 
»w  advertising  art  staff  had  three  can-  cinnati  Times-Star  recently  wrote  a  poem  oity  rooming  house  inspector, 
vases  accepted  by  committee  of  the  Chi-  "We  Lost  Two  Men”  based  on  the  rescue  (Continued  on  next  page) 

<^o  .Artists  exhibition  now  on  view  at 
I*  Art  Institute. 

William  Ettel  of  St.  Thomas  College,  j  ^  •  /«•  .m 

400  Satisfied  Newspapers 
(III)  And  the  List  is  Growing 

orculation  for  the  Waterloo  (la.)  Trib-  ” 

'THE  important  newspapers  in  approximately  400  cities  in  the  United  States  and 

- 1  foreign  countries,  with  daily  circulations  totalling  more  than  5,000,000,  use  the  Central 

IN  THE  EDITORIAL  ROOMS  Press  Association’s  complete  and  exclusive  lustrated  daily  news  and  feature  service.  A  I 

TlTin  DT7XTX  .  them; 

WUU  RENNIE,  sporting  writer  for  the 

New  Ynrh  ;e  ;«  Atlanta  Constitution,  Birmincham  News,  Indianapolis  Star,  Portland  (Me.)  Press* 

Rorida  with  fViA  XT  "V  1  r'*  **  J  Herald.  San  Diego  Tribune,  Newark  (N.  J.)  Star-Eagle,  Duluth  Herald,  Buffalo  Courier, 

imr  ^ir  Vi  ^  Louisville  Courier-JoumaL  Miami  Herald,  Omaha  Bee,  Denver  Rocky  Mountain  News, 

u  ,  period,  and  W  B.  Spokane  Chronicle,  Scranton  Times,  Akron  Beacon-Journal,  Raleigh  News  and  Observer, 

na  IS  there  with  the  Yankees,  the  Memphis  News  Scimitar,  Worcester  (Mass.)  Telegram-Gazette,  Springfield  (lU.)  State 

•«l*cncan  League  team.  W,  O.  McGee-  Register,  Davenport  Times,  Tulsa  World.  Wichita  Ea^le,  Okl^oma  Gty  Oklahoman, 

^  Sporting  editor,  has  gone  to  Florida  Lake  City  Deseret  News,  Houston  Quronicle,  Dallas  Times-Herald. 

pUy.  'vatch  both  teams  Increased  expenses  in  the  production  of  Central  Press  Service  have  been  offset 

L  p  by  a  steady  increase  in  the  number  of  clients,  with  the  result  that  the  base  rates 

outing  editor  of  the  St^  Paul  for  the  service  have  not  been  increased  in  nearly  ten  years,  despite  constant  additions  I 

JWav  Pioneer  Press,  is  on  a  snowshoc  “"vl  improvements, 
c  in  the  Northern  Minnesota  woods. 

I  Central  ^resfs!  laggociation 

poims*''"’  Canada  and  United  States  V.  V.  McNiit  Centril  Press  Bldg.,  H.  A.  McNitt 

_  '  President  Cleveland  Editor  and  Matuger. 

fed  Turbyville,  former  Baltimore 


400  Satisfied  Newspapers 
And  the  List  is  Growing 

The  important  newspapers  in  approximately  400  cities  in  the  United  States  and 
foreigrn  countries,  with  daily  circulations  totalling  more  than  5,000.000,  use  the  Central 
Press  Association’s  complete  and  exclusive  illustrated  daily  news  and  feature  service.  A 
few  of  them; 

Atlanta  Constitution,  Birmingham  News,  Indianapolis  Star,  Portland  (Me.)  Press- 
Herald,  San  Diego  Tribune.  Newark  (N.  J.)  Star-Eagle,  Duluth  Herald,  Buffalo  Courier, 
Louisville  Courier-Journal,  Miami  Herald,  Omaha  Bee,  Denver  Rocky  Mountain  News, 
Spokane  Chronicle,  Scranton  Times,  Akron  Beacon-Journal,  Raleigh  News  and  Observer, 
Memphis  News  Scimitar,  Worcester  (Mass.)  Telegram-Gazette,  Springfield  (lU.)  State 
Register,  Davenport  Times,  Tulsa  World,  Wichita  Ea^le,  Okl^oma  Oty  (>klahoman. 
Salt  Lake  City  Deseret  News,  Houston  Quronicle,  Dallas  Times-Herald. 

Increased  expenses  in  the  production  of  Central  Press  Service  have  been  offset 
by  a  steady  increase  in  the  number  of  clients,  with  the  result  that  the  base  rates 
for  the  service  have  not  been  increased  in  nearly  ten  years,  despite  constant  additions 
and  improvements. 

Central  $ress  Association 


V.  V.  McNilt 
President 


Central  Press  Bldg., 
Cleveland 


H.  A.  McNitt 
Editor  and  Manager. 


IMETROPOLITAN 


PEG 

MURRAY 

Will  appear  in  the 

NEW  YORK 
SUN 

Monday,  April  5 
and  thereafter 


Beginning  with  release  of  that 
date  the  daily  drawings  of 
this  champion  athlete  and 
champion  sports  cartoonist 
will  be  supplied  in  j'col.  size, 
or  in  present  a-col.  size,  as 
subscribers  desire. 


Metropolitan  Newspaper 
Service 

Maxifitilian  Etser,  Jr.,  General  Manager, 
150  Nassau  Street,  New  York  City 
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T  uuon  has  succeeded  Jerome 

vini  <  city  editor  of  the  Tampa 

f  L.  .e.  Mr.  McLeod  has  returned  to 
publicity  staff  of  the  D.  P.  Davis 
rroperties. 


C.  H.  Gibbons,  veteran  coast  news¬ 
paperman,  has  been  named  editor  of  the 
IVestcrn  Tribune,  which  is  the  new  name 
given  to  the  Tribune,  published  by  J.  S. 
Cowper. 

Blaine  Gibson  has  joined  the  Pasadena 
(Cal.)  Post  as  managing  editor. 

Ralph  Burkholder,  of  the  Topeka  Slate 
Journal  staff,  has  been  named  to  the 
faculty  of  the  English  department  of 
Washburn  College,  Topeka. 

G.  A.  Lundie,  formerly  of  the  Van- 
couver  Province  editorial  staff,  has  been 
appointed  jmblicity  secretary  of  the 
Queen’s  University  Endowment  Fund, 
Montreal. 

Jerome  Eberts,  formerly  political  re¬ 
porter  for  the  Victoria  (B.  C.)  Colonist, 
has  joined  the  staff  of  the  Vancouver 
Star. 

James,  Cullins,  formerly  of  the  Van¬ 
couver  Province  editorial  staff,  recently 
published  the  first  issue  of  the  Seattle 
Mining  News,  of  which  he  will  be  editor. 

T.  Harry  Wilson  has  been  named  city 
editor  of  the  Victoria  Colonist. 

Gilbert  G.  Weigle  for  25  years  on  the 
San  Francisco  Examiner,  also  an  in¬ 
structor  in  the  University  of  California 
School  of  Journalism,  has  left  the  Ex¬ 
aminer  to  join  a  weekly  district  paper. 

Amos  Claar,  formerly  in  newspaper 
work  at  Roaring  Spring,  Pa.,  has  gone  to 
Eustis,  Florida,  where  he  is  connected 
with  the  Daily  Lake  Region. 


Lewis  M.  Nachman,  from  classified 
staff,  Chicago  Evening  American  to 
classified  manager.  Green  Bay  (Wis.) 
Press-Gazette. 

Rhoda  Donoghue,  from  womens’  page 
editor,  Worcester  (Mass.)  Gazette  to 
society  editor  Springfield  (Mass.)  Repub¬ 
lican.  Eleanor  Casey  will  fill  Miss  Dono¬ 
hue’s  position  on  the  Gazette. 


WITH  THE  SPECIALS 


CAM  J.  PERRY,  publishers’  representa- 

tive.  New  York,  has  been  appointed 
Eastern  representative  of  the  following 
newspapers:  Shenandoah  (la.)  Sentinel- 
World;  Fairfield  (la.)  Ledger;  Baraboo 
(Wis.)  News;  Beaver  Dam  (Wis.) 
Citizen;  Berlin  (Wis.)  Journal;  Mani- 
toivoc  (Wis.)  Journal;  Neenah  (Wis.) 
A’czitf  &■  Times;  Watertown  (Wis.) 
Times;  also  the  Hospodar,  the  Bohemian 
farm  paper  of  Omaha  and  the  Pacific 
Homestead  of  Salem,  Ore. 

Oshawa  (Ont.)  Daily  Reformer  has 
Dpened  an  office  in  Toronto,  at  66  Temper¬ 
ance  Street,  with  Herbert  D.  Tresidder 
in  charge. 

Ingraham-Powers,  Inc.,  have  been  ap¬ 
pointed  national  advertising  representa¬ 
tives  for  the  Oswego  (N.  Y.)  Palladium- 
Times,  beginning  March  1. 

Louis  C.  Boone  has  taken  up  duties  as 
executive  in  Detroit  of  a  new  office  rep¬ 
resenting  the  Chicago  American,  Detroit 
Times,  Boston  American,  Wisconsin 
News  and  the  Rochester  Journal- Ameri¬ 
can.  He  will  organize  there  a  staff  to 
solicit  national  and  automotive  advertis¬ 
ing  in  Michigan,  Ohio  and  Indiana. 


editor  of  the  Nokomis  (111.)  Free  Press- 
Progress,  has  sold  his  interests  to  his- 
partner,  Edward  A.  Vandever,  effective 
March  1.  Oiarles  R.  Fredericks  has  pur¬ 
chased  an  interest  in  the  paper  and  will 
become  local  editor. 

Arkansas  Homestead,  an  agricultural 
paper  published  in  Little  Rock,  has  been 
sold  to  a  group  of  El  Dorado  newspaper 
men  organized  as  the  Stanley  Andrews 
Publishing  Company,  with  capitalization 
of  $125,000.  Stanley  Andrews,  editor 
of  the  El  Dorado  Daily  News  and 
Evening  Times,  is  president  of  the  com¬ 
pany. 

Sam  D.  Goza  of  Helena,  Mont.,  and 
R.  G.  Linebarger  of  Havre,  Mont.,  have 
purchased  the  Havre  Promoter  and 
changed  its  name  to  the  News-Promoter. 

Cecil  Wilcox  and  James  Wilson  have 
purchased  from  Coates  Brothers  the 
Lankershim  (Cal.)  Press. 

J.  C.  Martens  has  bought  the  Fairfield 
(W’ash.)  Standard  from  F.  P.-  Montieth. 


SPECIAL  EDITIONS 


TV/IICHIGAN  CITY  NEWS  P. 
edition,  Feb.  9.  ’  ' 


Kent  (.0.)  Tribune,  PubliA, 
Anniversary  edition.  ’ 


South  Bend  Tribune,  bl-Tag,  »„ 
bile  Review  edition,  Feb.  7. 


Deland  (Fla.)  Daily  Mens  fifu 
Third  Annual  Volusia  County  Fair ^ 
tion.  ' 


Williamsport  (Pa.)  Sun,  128-pu,: 
pansion  edition.  ^  ' 


Tampa  Tribune,  48-page  section  reca 
devoted  to  Tampa  Beach  developing 
Medford  (Mass.)  Mercury,  fi«. 
nual  automobile  and  business  shm  J 
ber,  Feb.  19. 

Orlando  (Fla.)  Morning  W 
Orange  County  Development  edition - 
sections,  Feb.  17. 


Mankato  (Minn.)  Daily  Frit  P-r 
18-page  auto  show  section,  Feb.  19. 


NEW  PUBUCATIONS 


A  H.  HOLLENBECK,  West  Plains, 
Mo.,  has  begun  publication  of  the 
Houston  (Mo.)  Republican.  Frank  Pat- 
tee,  Amsterdam,  is  editor.  Mr.  Hollen¬ 
beck  also  owns  the  Willow  Springs  (Mo.) 
Advocate  and  the  West  Plains  Journal. 

Ponca  City  (Okla.)  Kay  County  Times 
has  begun  publication  as  a  weekly  with 
Ernest  F.  Albright,  as  owner  and  editor. 

G.  W.  Lyall,  editor  of  the  Yuma 
(.■\riz.)  Herald,  has  started  a  new  weekly, 
the  Cale.vico  (Cal.)  Herald. 


ON  THE  MECHANICAL  S1D£ 

I  H.  FLETCHER,  Chicago 
•  completed  his  25th  year  in  tl*  i, 
posing  room  last  week.  Joe  Ho»lii 
the  engraving  room  and  H.  A 
of  the  stereotype  room  each  complaid 
years  of  service  with  the  paper. 


SUSPENSIONS 

C  J.  WAGLE,  owner  and  pabEsbe] 
the  Yale  (Okla.)  Payne  Csw 
News,  has  discontinued  publicati*  r 
his  paper  and  moved  the  plant  to  Brisa 
Okla. 

(Continued  on  page  32) 


NEW  PLANTS  AND  EQUIPMENT 


‘C’ARL  REAU,  of  the  Toledo  Blade 
business  office,  to  Gladys  N.  Cou- 
sino,  recently. 

Fred  C.  Christopherson,  business  man¬ 
ager  of  the  Sioux  Falls  (S.  D.)  Daily 
Press,  to  Frances  Cilly,  Feb.  14.  His 
bride  was  formerly  on  the  Press  force. 

Julian  Ramsey,  Rock  Island  (Ill.) 
Argus  reporter  and  formerly  of  the  Chi¬ 
cago  Evening  Post,  to  Miss  Helen 
Brandicon,  advertising  copy  writer  for  the 
Davis  Company,  Chicago,  in  Waukegan, 
Ill.,  recently. 

Mrs.  D.  O.  Brentzen,  feature  writer 
of  the  Vancouver  Province,  to  Thomas  R. 
Palmer,  sculptor,  recently. 

Kathryn  Seymour  of  the  classified  ad¬ 
vertising  department,  Chicago  Tribune, 
to  Marvin  Lowe,  recently. 

Gerald  A.  Smith,  reporter  for  the 
Fargo  (N.  D.)  Forum  to  Miss  Meryl 
Gray  of  Washburn,  Wis.,  in  Duluth, 
Minn.,  recently. 

Charles  A.  Parker,  feature  writer,  Bos¬ 
ton  Traveler,  to  Miss  Julia  S.  O’Conner, 
in  Boston,  Feb.  16. 

Cy  Corbett,  of  the  business  survey  de¬ 
partment,  Chicago  Tribune,  to  Miss 
Nancy  Naghten. 

A.  E.  Orlbeck,  rotogravure  department, 
Chicago  Tribune,  to  Miss  Edna  Hinze. 


■jyjINNEAPOLIS  STAR  has  installed 
two  Intertypes. 


Plans  have  been  drawn  for  a  new 
fireproof  building  to  house  the  Taloga 
(Okla.)  Times-Advocate.  G.  F.  Lang¬ 
ley  is  the  publisher. 

Gilmer  (Tex.)  Daily  &  Weekly  Mir¬ 
ror  has  purchased  a  Model  A  Duplex 
Web  Press,  to  be  installed  in  April. 

St.  Louis  Post-Dispatch  has  installed  11 
new  Intertypes. 

Adams  (Minn.)  Reznew  has  a  new 
Model  2  Intertype. 

Montevideo  (Minn.)  News  has  installed 
a  Miehle  press  and  (Dmaha  folder. 

Ulen  (Minn.)  Union  has  added  a  12  x 
18  Chandler  &  Price  Jobber. 

Granite  Falls  (Minn.)  News  has  in¬ 
stalled  an  Electrocaster. 

Brownsdale  (Minn.)  Six-Town  News 
has  added  a  Mi^el  X  Intertype. 

Aberdeen  (S.  D.)  American  and  News 
has  installed  a  16-page  Goss  rotary, 
straight  line  press. 

Omaha  World  Herald  will  shortly  in¬ 
stall  a  new  Intertype  with  the  C  equip¬ 
ment. 


DOES  YOUR  M 
PAPER  % 

GET  ITS  SHARE? 


Religious  leaders  throughout  the  country 
are  coming  to  realize  the  value  of  advertis¬ 
ing  to  the  progress  of  churches: 


The  Universalists  have  just  published  a 
publicity  manual  to  stimulate  and  teach  the 
use  of  publicity  to  local  churches ; 


The  Religious  Education  Department  of  the 
Abingdon  Press  has  just  published  a  new 
book  on  “Advertising  the  Church”;  and 


CHANGES  OF  OWNERSHIP 


HOLDING  NEW  POSTS 


‘p’RANK  AHLGREN,  from  manager  of 
the  Superior  department,  Duluth 
Herald,  to  Milwaukee  Journal  as  assist¬ 
ant  state  editor. 


Charles  W.  Hem  from  classified  pro¬ 
motion  manager,  Los  Angeles  Exanttner, 
to  classified  manager,  Seattle  (Wash.) 
Post-Intelligencer. 

R.  H.  Argubright,  from  copy  desk.  Salt 
Lake  City  Telegram,  to  Ogden  (Utah) 
Standard-Examiner.  He  is  succe^ed  by 
William  Gordon,  formerly  with  the  Asso¬ 
ciated  Press. 

J.  E.  Huffman,  from  assistant  advertis¬ 
ing  manager,  Billings  (Mont.)  Gazette, 
lo  advertising  manager,  Bozeman  (Mont.) 
Chronicle. 

Mary  O’Keefe,  from  Springfield 
(Mass.)  Republican,  to  Worcester 
(Mass.)  Telegram  as  assistant  women’s 
page  editor. 

Kenneth  Hamel  from  police  beat,  To¬ 
ledo  News-Bee  to  staff,  Toledo  Blade. 


l^ILLER  AND  SON,  publishers  of  the 
Elk  City  (Okla.)  News-Democrat, 
have  purchased  the  Elk  City  Press  and 
are  printing  both  papers  from  the  same 
office. 

D.  T.  Sandidge,  who  recently  bought 
from  C.  B.  Hale  the  Sheridan  (Mont.) 
Forum,  has  leased  it  to  C!harles  O. 
Walker. 

Stacy  Youngman  of  the  Kaw  City 
(Okla.)  News  staff  has  purchased  the 
Webb  City  (Okla.)  Herald  from  Mrs. 
Ella  Alvarado. 

Sale  of  the  Jefferson  (Tex.)  Weekly 
Jimplecute,  third  oldest  paper  in  Texas, 
to  the  News-Messenger  Publishing 
Company  of  Marshall  has  been  announced 
by  the  Marshall  Messenger  and  Marshall 
Morning  News.  The  Jimplecute  is  being 
merged  with  the  Jefferson  Journal,  which 
will  be  published  semi-weekly.  Ward 
Taylor,  noted  editor,  founded  the  Jimple¬ 
cute  61  years  ago. 

Harry  E.  Polk  and  Alvin  T.  Westdal 
have  purchased  the  Froid  (Mont.)  Trib¬ 
une. 

Luther  E.  Shoemaker,  for  eight  years 


Religious  periodicals  are  stressing  the  use 
of  various  advertising  media  such  as  news¬ 
papers,  posters,  direct  mail,  and  so  forth,  in 
the  up-building  of  church  activities. 


There  is  ten  times  more  church  news  in 
newspapers  today  than  four  years  ago. 


Is  your  paper  getting  its  full  share? 


Let  us  help  you  start  a  church  page  with 
our  plans  and  copy. 


Church  Advertising  Department 

ASSOCIATED  ADVERTISING  CLUBS 

383  Madison  Avenue, 

New  York,  N.  Y, 


I 
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Theae  Iowa  Daily  News¬ 
papers  have  pledged 
themselves  to  the  “Iowa 
Plan"  —  a  unique  way 
of  obtaining  uniform 
cooperation  for  worth¬ 
while  advertisers. 

If  your  sales  need  in¬ 
creasing — try  Iowa.  We 
will  help  you. 


Iowa 


the  Fourth  state  in  per  capita  Wealth! 


ONLY  three  states 

k  have  a  greater  per 
I  capita  wealth  than 
Iowa.  It  leads 

forty  -  four  other 

states ! 

Although  one  of  the  greatest 
of  all  agricultural  and  dairy 
sections,  Iowa  leads  thirty 

states  as  a  manufacturing 
center. 

In  fact,  agriculture  and  indus¬ 
try  play  an  almost  equal  part 


in  supplying  the  tremendous 
income  that  makes  Iowa  one 
of  the  richest  and  most  pros¬ 
perous  sales  outlets  in  the 
world. 

Since  every  family  in  the 
state  takes  a  daily  Iowa  news- 
p>aper,  it  is  obvious  that  here 
is  one  of  the  most  effective 
advertising  mediums  that 
money  will  buy. 

Yet  the  cost  is  very  moderate. 
You  can  completely  cover  the 


fertile  Iowa  market  for  only 
$  1 . 7  7  J/2  per  agate  line. 

Remember,  also,  that  your 
advertising  dollars  in  the  daily 
Iowa  newspapers  give  you  the 
added  advantage  of  the  Iowa 
selling  and  merchandising 
plan. 

All  the  leading  jobbers  in  the 
state  are  standing  back  of  this 
plan.  May  we  show  you 
what  it  will  mean  to  you?  Full 
information  up>on  request. 


The  Iowa  Daily  Press  Association 

DAVENPORT,  IOWA 


Tribune 

wne  Newi-Republi  can 
wungton  Gazette 
Arlington  Hawk-Eye 
Fall.  Record 
I^pidt  Gazette 
^kerville  lowegian  &  Citizen 


Council  Bluff.  Nonpareil 
Davenport  Democrat 
Davenport  Time. 

De.  Moine.  Capital 
De.  Moine.  Regi.ter  and  Tribune 
Dubuque  Telegraph-Herald 
Dubuque  Timea-Journal 


Fort  Dodge  Me..enger 
Fort  Madi.on  Democrat 
Iowa  City  PreM-Citizen 
Keokuk  Gate-City 
Mar.halltown  Time.  Republican 
Maaon  City  Globe-Gazette 
Mu.catine  Journal 


Oelwein  Regi.ter 
Ottumwa  Courier 
Sioux  City  Journal 
Sioux  City  Tribune 
Wa.hington  Journal 
Waterloo  Evening  Courier 
Waterloo  Tribune 
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WILLIAM  SEAVEK  WOODS,  edi- 


women  in  the  advertisiiiK  field  were  GETTY  CLOSES  UP  LAST 

quests  of  the  club.  They  were  Miss  .  .  ,  .  _ 


I'laire  A.  RosenbUxim,  Miss  Marjorie 


Literary  Digest,  and  gtewart.  Miss  Doris  I.  Merrielees,  Miss 


STILLMAN  CHAPTER 


FLASHES 


James  Melvin  Lee,  director  of  the  School  prances  P.  Darr,  Miss  Elsie  F.  Gerard, 


of  Journalisrn  at  New  \ork  University,  Adele  Hollander,  Miss  E.milv  Alter 

were  the  leader.s  of  a  journalism  forum  H  Kunkle. 

at  Weslevan  University,  Middletown,  ,,  .  r  ,  t'  » 

Conn.,  on  Monday,  Feb.  22.  Mr.  Woods  .  I<«‘l''-esentatives  of  the  FI^•A^c■I.^L  An- 


United  PreM  Man  Obtains  First  News 
of  Jay  Leeds’  Settlement  from 
“Flo” — Had  Made  Contact 
Early  in  Case 


Married  men  shouldn't  drink  and  - 
ones  have  no  cause  for  ririrtt'" 
Columbia  Record.  ■’>' 


How  pleasant  the  world  would  bl 
only  the  nsht  jieople  bad  an  ii  ieii  J 
complex. — Boston  Post.  ^ 


Frank  Getty,  of  the  New  York  staff 


Even  the  mighty  fail  to  penetrate  e 


Conn.,  on  Monday,  Feb.  22.  Mr.  Woods  I<«‘l''-esentatives  of  the  Financi.al  An-  Ho  Contact  ^  p,^ 

was  graduated  from  that  institution  in  'ertisers  Association,  a  dei»rtment  of  Early  in  Case  only  the  right  jx-ople  bad  an  i,,ie,i* 

1895  and  Professor  Lee  in  1900.  Im-  the  Associated  Advertising  Clubs  of  the  -  complex.-ff oi/on  Port. 

mediatelv  after  graduation  the  former  held  its  mid-winter  conference  prank  Getty,  of  the  New  York  staff  ,  .  ,  '  . 

went  to  Springfield,  Mass.,  to  work  on  »'  City  recently.  Carroll  Ragan  ^ews,  night  wire  service  of  /'-ven  the  mighty  fail  to  penetrate  e, 

the  Pc/irWfrai.  and  the  latter  went  to  the  Pres.den  ,  connected  with  the  Lmted  ,  lwI  Press,  closed  up  what  may  Cue  news^^r  recently  r.v 

same  city  to  work  on  the  Union.  Later  ^Jjates  Mortgage  &  Trust  Company,  New  to  one  of  them  as  Dr.  NicholasM  - 

Mr.  Wewds  came  to  Funk  &  Wagnalls  ' «>rk,  presided.  1-.,^  -  chapter  of  the  butler  of  Columbia  Lniversity.”-j/; 

Company  to  edit  the  Literary  Digest  and  International  Conference  of  Hi  si-  Stillman  case,  (’t>oiis  journal.  _ 

Professor  Lee  liecame  associated  with  ness  P.aper  Editors,  at  its  annual  meet-  when  he  ob- 

the  same  company  as  literary  editor  of  ing  in  the  Congress  Hotel,  Chicago,  last  |  1  tained  exclusively  Capt.  Roald  Amundsen  impresses  u 

the  Circle  .Magazine ;  a  pt  riodical  which  Octolier,  decided  to  appoint  a  committee  I  Peb.  23,  first  man  who  was  fortunate  in  not  . 

Funk  &  Wagnalls  once  issued.  for  the  furtherance  of  “uniformity  of  '  pews  of  provi-  around  when  Dr.  Cook  was  seUiiie 

Dr.  Jose  Manuel  Puig  Casauranc,  >tvle;’  as  applied  to  the  printeil  w.|rd.  i  sions  made  by  ^tiu:k.-Columbus  Ohio  State  Jotrvi 

Secretarv  of  Public  Education  in  the  ITesident  Aldrich  of  the  Conference  has  I  James  A  Still-  , 

cabinet  of  President  Calles  of  Mexico,  apix.inted  the  following  committee ;  Harry  I  niaii  for  the  care  It  usually  takes  fit e  years  for  a tre 


will  come  to  the  United  States  the  latter  f-llman,  ^itor-in-chief  of  the  Inlaml 
iiart  of  February  to  deliver  a  series  of  /Vnitcr,  Chicago,  chairman ;  Edmund  G. 
lectures  in  the  capacity  of  exchange  ‘■''**8,  editor  of  the  .Imenean  Printer, 
professor  at  the  Universitv  of  Missouri  'ice-presi- 


Sch.».i  of  Journalism.  '  ‘  ‘  Publishing  Company.  Cleve- 

.  ■  r  r  1-,  land;  H.  C.  Parmelee,  editor  of  t  liem- 

An  intercollegiate  conference  of  liter-  .Metallurgies  engineering.  New 


Frank  Getty 


ary  magazine  editors  was  held  at  Cam¬ 
bridge,  Mass.,  last  week,  those  attending 
iK'ing  the  guests  of  the  Harz'ard 
.Idz-oeatc. 


York ;  Norman  Firth,  editor  of  .System, 
Chicago,  and  Martin  Heir,  associate  e<li- 
tor  of  the  Inland  Printer,  secretary. 


officials  clainieil  that  no  other  wire  serv¬ 
ice  was  able  to  follow  up  Getty’s  inter- 


tain^  exclusively  Capt.  Roald  Amundsen  impresstsK 
F'eb.  23,  first  ‘"i  man  who  was  fortunate  in  not  , ' 
news  of  provi-  around  when  Dr.  C<»k  was  stHinj  ' 
sions  made  by  stock.  Columbus  Ohio  State  Jonmei 

James  A.  Still-  ,  „  ,  - - 

man  for  the  care  P  usually  takes  five  years  foratr# 
of  his  son  by  Flo  produce  nuts,  but  tbis  isn’t  trw  of 
Leeds.  tamily  tree. — Detroit  Free  Press. 

The  United  .  t; — 

Press  opened  its  .  ^'aybe  if  we  would  work  up  thetijjj 
day  wires  with  a  .Arnerican  political  platfons  k 
complete  story  "  ouldii  t  have  to  worry  about  th«  Bmi 
f  o  r  afternoon  ’’"hber  trust.— Birmiiig/iam  Age-Htrii 
newspapers,  and  .  ,  "  , 

)  other  wire  serv-  ®umewhat  cn-jnea. 

Up  Getty's  inter*  Those  who^  had  the  right  Ida}  ; 


ASSOCIATIONS  f)zARK  Press  .Asscxiation  at  Springfield. 

R-t-  i-oi-i-max-  V  J-*  e  ,1.  March  12  and  13.  Fmtertainment 

T.  FREEMAN,  city  editor  o  t  e  pjg,,^  ai-e  charge  of  the  Chamher  of 
*  I  If /oria  /  iiiici,  has  been  re-elected  as  C  ommerce  of  Springfield.  Officers  of 


One  hundred  editors  are  expected  to  view  with  Mrs.  Leeds,  since  she  had  j’'’m^  *'>^*’* 

attend  the  twice-a-year  meeting  of  the  left  New  York  for  F'lorida  before  the  Little  Roek  Arkansas  GiiMti 


story  was  sprung. 

Mrs.  Leeds,  soon  after  her  name  was 
first  linked  with  Mr.  Stillman’s,  disap- 
ixared.  She  was  found  in  Paris  by 


jiresident  of  the  Victori.a  Press  Club,  association  who  will  finish  their  term  ^\ebb  Miller,  head  of  the  U.  P.  Paris 


Am  RAFT  Club  of  Detroit  has  moved  to  with  this  session  are :  President.  \V.  E.  bureau.  Until  then  she  had  never  been 


new  and  larger  quarters  at  1104-5  F" reeland,  Forsythe  Republiean; 
Francis  Palms  Building.  Iiresident,  Ella  Pearl  Smith.  Clinto 


interviewed.  VV’hen  'he  later  sailed  for 


With  the  admission  of  the  one  hundretl  treasurer,  C.  Haney,  .turora  .Idzer- 
and  eightieth  new  mcmlier  within  five  tiser;  secretary.  May  Stafford  Hilbuni 


months,  the  board  of  directors  of  the  .\i)- 
vERTisiNG  Club  of  Bciston  announces 


Iiresident,  F:ila  Pearl  Smith.  Clinton  lixe;  this  country.  Miller  cabled  to  the  United 
treasurer,  C.  Haney,  .iurora  .Idzer-  States  suggesting  that  a  U.  P.  staff  man 
tiser;  secretarv,  Mav  Stafford  Hilbuni,  meet  her  on  arrival, 
special  writer,  of  Webb  Citv,  Mo.  Gdty  met  her  at  Quarantine.  No  in- 


pecial  writer,  of  Webb  City,  Mo. 
F'orty-first  annual  banquet  of  the 


that  the  memliership  drive  started  last  Rhode  Island  Pre.'s  Cu  b  was  held  on 


SeptemlxT  has  reached  its  quota.  Dur-  F'eb.  22.  at  the  Narragaiisett  Hotel. 


ing  the  drive  for  a  membership  of  .5(X).  Providence.  .\t  a  meeting  precixling  the 
the  directors  voted  that  no  initiation  fee  dinner,  the  following  officers  were  elected 


terview  was  ’’spilled’’  then.  Later  to 
( ietty  she  told  for  the  first  time  her  own 
story  which  was  sent  over  the  associa¬ 
tion’s  wires  in  four  daily  installments. 

F'rom  Mrs.  Leeds  last  Monday,  Getty 
learned  the  details  of  the  settlement. 


would  be  charged.  Today  here  are  507  for  the  year:  President,  Roy  L.  Sawin.  ,  ,  V'*'*  .^’^ment. 

nu  mbers  in  the  club.  Il'arren  (/arc//c;  vice-presidents,  Kirtland  ’’m  the  name  of  a  special  Still- 

WOMFS’S  PRFSS  CiUB  of  Pittsburgh  H.  Wilson.  Odd  l  elloios  Journal,  Jona-  man  attorney  who  confirmed  the  facts. 

WO.MENS  1  RESS  GLLB  OI  rittSDUrg  ,  Comstock  ('ranstnn  V,--  c  Wil  <  lettv  has  Ixcii  With  the  United  Press 

Pa.,  celebrated  its  33th  anniversary  Feb.  *  ■  Lonistoik  gianston  .\i,,s,  \\  ii-  - 

13  with  a  ilinner  at  the  Women’s  City  ''^im  H.  Lyon,  Manutaetunng  J.'zeeler;  years- _ 

Club.  Covers  were  laid  for  31  persons,  recording^  secretarv.  F,dwin  .\.  Noyes.  Tin, 

.Mrs.  FMith  Taylor  Thomson,  president,  ff  icF/orrfY/cim/urrf.  corresponding  secre-  Lebben  Buffalo  Expret.  City  Editor 

was  toastmistress.  tary,  r.dward  r  .  bibky ;  trt*asiircr,  Edwin  J.  I^bherz  has  fH‘cn  appointed 

Press  Gallery  of  the  Ontario  Leg-  Jv  "w.JU'  ’’  city-editor  of  the  Buffalo  Le  tress  with 

1  1  1  .1  _  t  *t _ • _  -cr  >v .  vai  ooacoCK.  wMirli  he  lia^  been  acsoriafen  tnr  the  T>a<;t 


From  the  Elrod 

Leads,  Slugs  and  Plain  Rules 

in  any  quantity.cuttoanyleniitli 


was  toastmistress. 

Press  Gallery  of  the  ().\-tario  Leg¬ 
islature  has  elected  the  following  offi¬ 
cers  for  1926, — President,  W.  E.  Elliott, 
London  Free  Press;  vice-president,  V. 
P.  I-'oster,  Toronto  Mail  and  Emtire; 
secretary,  D.  R.  Oliver,  Toronto  Globe; 
treasurer,  Ewart  Munro,  Canadian  Press. 

Central  Illinois  Press  Associ.ation 
was  launched  last  week  at  a  meeting  in 


PRESS  ASSOCIATION  NOTES 


Edwin  J.  Ix-bherz  has  Ixen  appiiinted 
city  editor  of  the  Buffalo  E.xpress,  with 
which  he  has  been  associated  for  the  past 
ten  years.  The  Express  has  just  com¬ 
pleted  installation  of  a  universal  copy- 
desk,  in  charge  of  William  M.  McQennan. 


IJRY.ANT  H.ARBl-'RT,  for  several  Jobn  Dunn,  formerly  of  Syracuse  and  F. 
years  with  the  .-\ssociated  Press,  is  E.  Jacobson,  formerly  of  Jamestown,  have 


now  manager  for  the  International  News 
bureau  at  Columbus.  O. 


been  added  to  the  FLxprcss  copy  reading 
staff,  to  which  .\.  1-!.  Backus  and  F.  W. 
•Morrison  also  have  been  assigned.  Paul 


Urbana.  111.,,  of  the  Champaign  County  "hh  the  As- 

Press  Association  and  will  be  perfected  ^  Columbus  tor  several  j),,,  lat, 

later  in  the  Spring.  F.ditors  and  pub-  >cars,  has  been  transferred  to  Chicago.  Irving  W.  Moynihan,  former  city  hall  am 


desired  at  actually  less  than  tht 
cost  of  distributing  used  material 
TheElrod  is  simple  and  automatic 
— no  expert  operator  is  required 
Elrod  material  is  cast  from  any 
standard  slug  metal  and  is  of  a 
high  quality,  standing  up  eien 
under  severe  stereotyping  and 
press  conditions. 

Ludlow  Typograph  Co. 

2032  Clybourn  Ave.,  ^icago 

San  Francisco— New  York 
Atlanta— Boston 


lishers  from  the  central  district  w-ill  be  United  Press  representatives  through- 
invited  to  this  meeting  at  which  Uni-  out  the  country  are  making  a  series  of 
versity  journalism  faculty  members  will  radio  talks  about  its  service.  The  series 
speak.  was  inaugurated  by  Karl  A.  Bickel,  presi- 

Industrial  Advertisers  group  of  the  address  from 

.Advertising  Club  of  St.  I>oi:is  met  KOA,  Denver.  D.  D.  Meredith  took  to 
Friday.  Feb.  26  at  the  Forest  Park  Hotel,  Minneapolis,  Feb.  24;  Reuel 

fieorge  D.  Crain,  Jr.,  publisher  of  Class,  Moore,  ffnm  Portland,  Ore.,^  Feb.  23; 
Chicago,  discussed  “The  Trend  of  In-  .J-  Randau,  from  Miami;  H.  E. 


jiolitical  writer  for  this  newspaper. 


LUDLOW  QUALITY  COMPOSITION 


dustrial  Advertising.’’ 

Officers  of  the  Texas  Newspai-er 
F’ubi.ishers’  As.sotiation  re-elected  dur- 


Swisher,  from  station  KGD,  Oakland, 
Cal.,  F'eb.  27;  while  future  radio  dates 
include  H.  \V’.  Sharpe,  from  station 


Tampa  Tribune 
—and  Ws  Ludlows 

Mr.  j.  Mimms  in  a  recent  letter  said:  “We  are  vf 
well  pleased  with  the  results  we  get  from  1 


ident,  and  G.  J.  Palmer,  Houston 
Chronicle,  sixeial  commissioner. 

Calhoun  County  (Ia.)  Press  .\sso- 
(lATiON  was  launched  last  week  at  Rock- 


Ugarte  Named  Preis  Congress  V.  P. 


(i.Mio.N  was  launtiieo  lasi  week  ai  ivolk-  r-,. _ t-  .  r  it  -  /-■.  »■, 

II  ...-,1  T-  IS  r _ _  Jose  Gomez  Lgarte  of  Me.vtco  City  LI 

orclirlc,',?-’  A  B  \taftknn  R^rlkwell  f!>"Vfrsal^  tecn  _apiwinted  to  succeed 


president;  A.  .  Ray  Mattison,  Rockwell  Rkffier  AldZ:  ar  o  x 

(  ity,  vice-president ;  Miss  Mer.an  I  ong,  vice-presidents  from  Mexico  to  the  Press 
Manson  secretary-  reasurer.  Mat-  Congress  of  the  VN  orld.  according  to  Dean 

tison  Rockwell  City,  was  named  fourth  Williams  of  the  .School  of 

member  of  the  executive  committee.  Journalism  at  the  Universitv  of  Missouri. 
Every  news,«Tx-r  of  the  county  was  rep-  3^,  president  of  the  Congre'ss.  The  othe; 
resented  at  the  meeting  and  enrolled.  vice-president  from  Mexico  is  F'elix  F. 

Women’s  AiivERTtsiNG  Club  of  Pitts-  Palavicini,  who  was  elected  at  the  second 
BURGH  held  a  Valentine  luncheon  on  F'eb.  session  of  the  Congress,  held  in  Honolnlii. 
15,  as  a  compliment  to  the  retiring  pres-  The  third  session  will  meet  in  Geneva, 
ident.  Miss  Miriam  Geismar.  New  Switzerland.  Sept.  14-18. 


Mr.  J.  Mimms  in  a  recent  letter  said:  “We  are  very 
well  pleased  with  the  results  we  get  from  the 
two  Ludlow  units  recently  installed  here.  This 
equipment  gives  us  a  large  variety  of  typefaces,  where¬ 
by  we  are  enabled  to  produce  very  attractive  display, 
and  it  at  the  same  time  eliminates  the  necessity  of  car¬ 
rying  large  quantities  of  foundry  type  in  our  cases. 


I 


Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 


San  Francisco:  .S  Third  Street 
Atlanta:  41  Marietta  Street 


New  York:  63  Park 
Boston:  261  Franklin  Strw 
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I 


eading  the  South  In  Local 

Lineage 

/^NCE  more  The  Birmingham  News  led  the  South  in  the  volume  of  local 
advertising  carried  in  one  year.  The  News  stood  second  in  national  and 
second  in  total  volume. 

This  tremendous  local  lineage  is  made  possible  by  the  complete  coverage, 
the  reader  confidence  and  prestige,  the  character  that  The  News  has.  Local 
merchants  long  ago  learned  that  the  cost  per  sale  is  less  when  their  advertising 
is  placed  in  The  News. 


New  Orleans  Times-Picayune . 

LOCAL 

10,166,735 

CLASSIFIED 

5,149,344 

NATIONAL 

2,772,775 

TOTAL 

18,088,854 

The  Birmingham  News . 

12,121,802 

2,001,244 

2,849,826 

16,972,872 

Dallas  Times-Herald . 

1 1,662,961 

2,201,076 

1,946,887 

15,810,924 

Memphis  Commercial-Appeal, 

.  9,762,962 

2,867,214 

2,890,545 

15,520,722 

Atlanta  Journal . 

8,756,692 

2,315,754 

2,816,884 

13,889,330 

Houston  Chronicle . 

8,401,680 

2,791,880 

2,686,922 

1 3,880,482 

Louisville  Courier-Journal  .  .  . 

8,461,006 

2,694,631 

2,415,932 

13,571,569 

Dallas  News . 

7,853,909 

3,079,743 

2,356,985 

13,290,637 

Richmond  News-Leader . 

7,998,732 

2,122,316 

2,053,534 

12,174,582 

Charlotte  Observer  .’ . 

8,1  12,944 

1,419,712 

2,102,506 

11,635,162 

Louisville  Times . 

7,614,441 

1,910,060 

1,601,883 

1 1,126,384 

Atlanta  Constitution . 

6,130,978 

1,799,770 

2,164,400 

10,095,148 

Houston  Post-Dispatch . 

6,412,854 

2,034,662 

1,575,770 

10,023,286 

New  Orleans  Item . 

7,023,431 

1,689,423 

1,308,918 

10,021,772 

Norfolk  Leader-Dispatch  .  .  .  . 

6,674,794 

1,121,386 

1,649,172 

9,445,352 

New  Orleans  States . 

6,860,574 

1,265,397  . 

966,694 

9,092,665 

Ft.  Worth  Star-Telegram .  .  .  . 

5,083,806 

1,352,680 

2,583,504 

9,019,990 

Nashville  Banner . 

5,572,504 

1,139,236 

1,723,344 

8,435,084 

Birmingham  Age-Herald.  .  .  . 

5,481,896 

1,507,856 

1,354,850 

8,344,766 

Knoxville  Journal . 

5,670,714 

1,404,459 

1,006,775 

8,081,948 

Chattanooga  News . 

5,453,579 

872,938 

1,446,249 

7,772,766 

New  Orleans  Tribune . 

,  4,049,939 

1,145,832 

991,217 

6,186,978 

Birmingham  Post . 

4,039,616 

318,682 

553,532 

4,91 1,830 

*Floncla  newspapers  are  excluded  owini;  to  abnormal 
conditions,  real  estate  advertising  comprising  the 
greater  portion  of  the  total  volume  carried  by  them. 


THE  SOUTH’S  GREATEST  NEWSPAPER 

Has  No  Records  to  Break  But  Its  Own 

National  Representatives 

KELLY-SMITH  COMPANY 


Marbridge  Building 
New  York  City 


Waterman  Building 
Boston,  Mass. 


Atlantic  Building 
Philadelphia,  Pa. 


Tribune  Tower 
Chicago,  Ill. 


J.  C.  HARRIS,  JR. 
Atlanta 
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WHAPS  WHAT  IN  THE  FEATURE  FIELD 


Milt  Grots  Signs  S-Year  Contract  With  World  Syndicate — New  Serial 
by  Hazel  Deyo  Batchelor — Gene  Fowler  Joins  King  Features 
— Stein  Writes  “Does  Marriage  Interfere  With  a  Career?” 


garet  Sanger,  and  Jane  Cowl.  The  ar¬ 
ticles  are  illustrated  with  half-tones.  An¬ 
other  Ledger  offering  announced  this 
week  is  called  “Sonnysayings,”  a  one- 
column  comic  mat  captioned  with  a  baby 
gag,  drawn  and  written  by  Fanny  V. 
Cory. 


Production  Shi 
Actual  Tons  ion 
Per  Month  Per  Uoa 
1923 — January  ...  127,452  123JEU 

1922—  ••  105.808  mTS 

1921—  “  123,830  1161M 

1920 —  **  129,663  128i09| 


1\4  ILT  GROSS  Yiddish  dialict  writer,  .Another  serial  has  come  from  the 
creator  of  ‘‘Gross  Exaggerations,”  prolific  pen  of  Hazel  Deyo  Batchelor, 
this'  week  signed  a  five-year  contract  f  his  one  is  called  "The  Marriage  Med- 
with  the  JVcw  York  World  and  the  'Her,”  and  is  distributed  nationally  by 

the  Ledger  Syndicate,  Philadelphia. 


Karl  K.  Kitchen,  conductor  of  “Up 
and  Down  Broadway,”  for  the  New 
York  Evening  World  and  the  World 
Syndicate,  is  at  present  writing  about 
Palm  Beach,  telegraphing  his  copy  north 
tor  daily  distribution. 


King  Features  Syndicate,  in  charge  of 
serials  by  Eleanore  Meherin,  author  of 
"Chickie,”  announces  a  new  story  by 
the  same  author  entitled  ‘‘Her  Fling.” 


Martin  Brainier,  who  draws  the 
Winnie  Winkle  comic  strip  for  the  Chi¬ 
cago  Tribune  Newspapers  Syndicate, 
lias  signed  a  contract  with  the  George 
and  Billy  West  Moving  Picture  Corpora¬ 
tion  to  do  a  series  of  two-reel  comedies 
in  which  actors  will  impersonate  Winnie 
and  other  of  his  strip  characters. 


This  is  the  way  Milt  Cross  says  he 
gets  ideas  for  “socksassful  coloons.” 


Bernard  Dibble,  maker  of  the  "Dabby 
Dingle”  strip  has  joined  the  art  depart¬ 
ment  of  King  Features  Syndicate.  He  is 
the  nephew  of  Thomas  Dibble,  city  edi¬ 
tor,  .Vrw  York  Evening  Journal. 


World  Syndicate,  distributor  of  his 
copy. 

In  accepting  the  World  offer.  Gross 
rejected  contracts  with  five  other  syndi¬ 
cates  and  a  magazine.  He  returned  to 
New  York  recently  from  Hollywood, 
Cal.,  where  he  was  assisting  Charlie 
Chaplin  in  the  production  of  his  forth¬ 
coming  picture. 

Before  starting  “Gross  Exaggerations,” 
Gross  was  drawing  a  daily  strip  under 
the  title  “Banana  Oil.”  He  is  continuing 
his  comic  art  work. 

Asked  for  a  sample  of  his  dialect, 
Gross  sat  down  and  wrote  for  Editor 
&  Publisher; 

“Tan  rizzons  how  it  should  be  sock¬ 
sassful  cotoons. 

“Rizzon  No.  1 — Be  funny  tan  times.” 


Kin  Hubbard,  creator  of  ‘‘Abe  Mar¬ 
tin”  for  the  National  Newspaper  Serv¬ 
ice.  Chicago,  with  Mrs.  Hubbard  are 
spending  a  winter  vacation  at  Holly- 
wood-by-the-Sea,  Fla. 


Norman  E.  Brown,  sports  editor  of 
the  Central  Press,  Cleveland,  has  been 
assigned  to  Florida  to  cover  golf  events 
there  and  tour  the  baseball  camps. 


Gene  Fowler,  former  managing  editor 
of  the  New  York  American,  has  returned 
from  a  pleasure  trip  abroad  and  last 
w^ek  joined  the  staff  of  King  Features 
Syndicate,  Inc.,  New  York.  Prior  to 
becoming  managing  editor,  Fowler  gained 
wide  reputation  as  a  sports  writer  and 
editor.  It  is  understood  he  will  write 
some  sports  for  the  syndicate  in  addi¬ 
tion  to  serving  in  an  executive  capacity. 
Mr.  and  Mrs.  Fowler  on  their  trip  had 
expected  to  visit  Egypt,  but  changed 
their  plans,  spending  most  of  their  vaca¬ 
tion  in  Rome. 


DO  YOU  NEED 
A  TRAINED  MAN? 


The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  newspaper, 
magazine  and  advertiaing  men, 
wants  to  help  you  find  him. 
'The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  yon  expect  a  vacancy,  please 
write  Robert  B.  Tarr,  Director, 
Personnel  Bureau  of  Sigma  Delta 
CH,  P.  O.  Box  115,  Pontiac, 
Michigan. 


NO  CHARGE  TO 
EMPLOYERS. 


CAMPAIGN 


IT  IS  KNOWN  BY  ITS  ACHIEVEMENTS  □ 
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Canadian  Milla 


LARGE  NEWSPRINT  PRODUCTION 


U.  S.  and  Canadian  Mills  Made 
279,714  Tons  in  January — 11%  Gain 


1926 — January 
1925—  “  . 

1924—  “  . 

1923 —  "  . 

1922—  “  . 

1921—  ••  . 

1920—  "  . 


139,688 

121,605 

110,529 

99,587 

81,072 

71,113 

72,313 


136,491 

122,234 


10g,6g 


Newsprint  production  in  the  United 
States  during  Jan.,  1926,  amounted  to 
140,026  tons  and  shipments  to  139,012 
tons.  Production  in  Canada  amounted  to 
139,688  tons  and  shipments  to  136,4<J8 
tons,  making  a  total  United  States  and 
Canadian  production  of  279,714  tons  and 
shipments  of  275,510  tons.  There  were 
also  13,862  tons  of  newsprint  made  in 
Newfoundland  with  925  tons  made  in 
Mexico  so  Aat  the  total  North  American 
production  in  Jan.,  1926,  was  294,501  tons. 
The  newsprint  mills  also  made  1,379  tons 
of  hanging  paper  in  Jan.,  94  tons  of  which 
were  made  in  Canaua. 

During  Jan.  the  United  States  mills 
operated  at  94.6  per  cent  of  rated  capacity 
and  the  Canadian  mills  at  96.2  per  cent. 

The  United  States  mills  made  8  per 
cent  more  in  Jan.,  1926,  than  in  Jan., 
1925,  and  the  Canadian  mills  made  15 
per  cent  more  than  in  Jan.,  1925. 

The  combined  production  of  the  United 
States  and  Canadian  mills  in  Jan.,  1926, 
was  11  per  cent  more  than  in  Jan.,  1925. 

Stocks  of  newsprint  paper  at  United 
States  mills  totaled  16,338  tons  at  the 
end  of  Jan.  and  at  Canadian  mills  14,^2 
tons,  making  a  combined  total  of  30,940 
tons  which  was  equivalent  to  2.7  days’ 
average  production.  The  newsprint  Serv¬ 
ice  Bureau’s  statistics  for  the  month 
follows : 

United  States  Mills 


96.... 
83,231 
67,001 
70.91* 

United  States  and  Canadiaa  1 

1926 — January 
1925—  “  . 

1924— 


279,714  275J10 

251,047  249,531 


1923— 

1922— 

1921— 

1920— 


241,701  234;i9i 

227,039  220;siJi 


186,880 

194,943 

201,976 


186,4341 

183,171* 

199,014 


IOWA  PLANS  STATE  PRII 


State  Forms  and  Blanks  to  Be 
at  Anamosa  Pritoa 


1926— January 
1925—  “  .. 

1924—  "  . 


Production  Shipments 
Actual  Tons  Tons  Mill 
Per  Month  Per  Month  Stocks 
, .  140.026  139,012  16,338 

. .  129,442  127,297  26,268 

. .  131,172  125,576  28,680 


The  Iowa  state  board  of  cooqfl 
week  took  a  significant  step  tovfl 
tablishing  a  state  printery  at  Anaa^l 
formatory  to  supply  all  state 
with  printed  material.  The  superWl 
of  printing  and  binding  at  the  refa 
was  instructed  to  prepare  a  priot 
printed  forms  and  blanks  use^ 
various  political  subdivisions.  Mo( 
800  forms  have  been  assembled 
mates. 

The  “state  use  plan”  has  been  ( 
bitter  controversy  in  the  state 
suited  in  the  closing  of  the  pen^| 
apron  factory  as  result  of  clotl 
tation,  although  auto  license 
being  made  there  and  prison  labw  i 
introduced  in  other  fields.  J.  R  ] 
Fort  Dodge,  chairman  of  the  priz 
said,  “the  policy  of  the  state  be 
be  to  live  up  to  the  law  as  longj 
the  law,”  referring  to  the  recent  I 
tion  which  directed  wide  applia 
penal  labor.  A  concerted  drive  i 
organized  for  repeal  of  the  lawi 
next  general  assembly. 


Winifred  Van  Duzer.  King  Features 
Syndicate,  has  written  a  new  serial 
called  “The  Good  Bad  Girl.” 


Lenore  Lingan.  formerly  chief  libra¬ 
rian  of  the  Cleveland  Press,  has  joined 
the  staff  of  the  Central  Press  .Xssocia- 
tion,  Cleveland,  in  the  same  capacity. 


Hanna  Stein  has  interviewed  30  fa¬ 
mous  women  to  form  a  series  under  the 
title  “Does  Marriage  Interfere  With  a 
Career?”  for  the  Ledger  Syndicate, 
Philadelphia.  Among  opinions  expressed 
are  those  of  Judge  Jean  Norris,  Galli- 
( ‘iirci.  Elinor  Glyn,  Gloria  Gould,  Mar- 


INTERNATIONAL  PAPER  CO 


Executive  and  Main  Sales  Offices 

100  EAST  FORTY-SECOND  STREET 
NEW  YORK 

(Pershing  Square  Building) 


Manufacturers  of 


NEWSPRINT 

SUPEROTO 

KRAFT 

BAG 

GROUND- WOOD  AND 


SULPHITE  BOND 

envelofI 

offseI 

BOOl 

CYLINDER  SPECIALTY 


J.  L.  FEARING 

Vice  President  and  Sales  Manager 

100  Eazt  42nd  Street,  New  York 


R.  C.  TILDEN,  F.  B.  SMIDT,  J.  V.  McNAMARA  and  J.  P,  PARSOi 

Assistant  Sales  Managers 

L.  M.  DAVIS 

Manager  News  Division 


Sales  Agents  as  Follows' 


JOHN  E.  A.  HUSSEY 

New  EngUmti  Salei  Agent 
4S  Milk  Street,  Boston,  Mass. 


R.  B.  HARBISON 

Wettem  SaUt  Agent 
111  W.  Washinftan  Street,  0 


W.  E.  MANSHELD 

Atlanta  Sale$  Agent 
Grant  Building,  Atlanta,  Ga. 
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Pintburgh  SaltB  Agma 
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BROCK  ROWLEY  &  SCHROFF 

Philadelphia  RepretenUUivet 
Pennsylvania  BuOdinz,  Philadelphia,  Pa. 


Hus  biter^^WUusut  Om  Stop 


Read  the  details  of  this  splendid 
Six  months*  performance 


Mr.  Campbell  made  this 
test  for  cost'findinj:  pur' 
poses  only.  He  made  no  ef¬ 
fort  to  create  a  record.  We 
believe  this  establishes  the 
greatest  performance  rec¬ 
ord.  in  the  world,  and  his 
six  months’  expenses  of 
only  three  and  a  half  cents 
a  day  proves  Intertype’s 
claims  for  lowest  up-keep. 

Intertype  sales  arc  increas- 
ins’  because  of  Intertype 
performance.  What  the 
Intertype  is  doing  for  the 
Hayward  Daily  T^ews  it 
can  do  for  you.  Write  now. 


No  Standardized  Intertype 
Has  Ever  Become  Obsolete 


Executive  Offices,  1440-A  Broadway.'New  York 

Ni  Vi  YoRK  ;  rni('A(;o  :  Mkmphis  :  San  Francisco  :  Boston  :  Los  Angeles  :  London 
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Editor  &  Publisher  for  February  27,  1  926 


LAWYER-EDITOR  DEAD 

Col.  T.  J.  Randolph  of  Charlottesville 
(Va.)  Progress  Victim  of  Apoplexy 


ster  Tuttle,  of  the  Boston  Herald  edi¬ 
torial  staff,  died  Feb.  16,  in  a  Boston 
hospital. 

Georoe  K.  Allen,  for  the  past  six 
years  in  the  mechanical  department  of  the 


Colonel  Thomas  Jefferson  Randolph,  58,  Boston  Post,  died  last  week, 
attorney  and  associate  editor  of  the  Char-  M.\j.  H.  W.  Grantl.\nd,  93,  Civil 
lottesxille  (Va.)  Daily  Progress,  died  of  "ar  veteran  and  grandfather  of  Grant- 
apoplexy  Feb.  18.  He  was  a  member  of  land  Rice,  sports  writer  for  the  Nezv 
the  prominent  Randolph  family  of  Vir-  Y^rk  Herald  Tribune,  died  at  a  hospital 
ginia  and  a  well-known  member  of  the  in  Nashville,  Tenn.,  last  week,  as  the  re¬ 
state  Bar,  having  been  admitted  to  the  suit  of  a  fall.  Major  Grantland  was 
bar  in  1892.  for  many  years  owner  of  a  large  planta- 

Mr.  Randolph  was  a  member  of  the  tion  in  Northern  .\labama  and  also  was 
presidential  electoral  board  in  1920.  He  cashier  of  the  First  National  Bank  of 
served  also  on  the  staff  of  former  Gover-  Nashville. 

nor  E.  Lee  Trinkle.  John  M.  Atwood,  74,  day  foreman  of 

The  fimeral  took  place  last  Saturday  the  Boston  Globe  composing  room  for 

afternoon.  the  past  30  years,  died  Feb.  15  at  his 

Mr.  Randolph  was  born  at  “Clover-  home  in  Dorchester,  Mass.  He  had  been 
fields,’’  in  .\lbemarle  County,  in  1868.  He  employed  50  years  on  the  Globe, 
attended  local  schools  and  went  to  the  Dr.  S.amuel  Oliver  Young,  81,  oldest 
McCabe’s  University  School.  Later  he  native  born  resident  of  Houston,  Tex., 
completed  his  education  at  the  University  and  founder  of  the  old  Houston  Post 
of  V’irginia,  receiving  deg^rees  of  B.  A.,  now  the  Post-Dispatch,  died  at  a  sani- 

Ph.  B.  and  M.A.  After  graduating,  he  tarium  in  Houston  Feb.  17.  He  served 

studied  law  in  Norfolk  and  taught  in  the  in  the  Civil  War  in  the  Confederate 
Norfolk  Academy.  army.  After  aiding  in  the  founding  of 

In  1913  he  returned  to  Charlottesville  the  Houston  Post  Dr.  Young  went  to 
and  since  has  been  engaged  in  the  practice  Galveston  as  managing  editor  of  the 
of  law',  and  helping  in  the  editing  of  the  Galveston  News. 


Charlottesville  Progress.  R.aymond  Bissell,  47,  general  manager 

— — — -  of  the  Buffalo  Commercial  under  the 

EVERETT  C.  JOHNSON  ownership  of  C.  A.  Finnegan,  died  on 

_  Feb.  23,  in  his  home  in  Buffalo.  Recentlv 

Editor  .nd  Publi.her  of  Newark  (Del.)  Bissell  had  been  associated  with  the 

Cutler  Desk  Company  at  Buffalo. 

Po«t  Diet  at  49  George  Olden  Potts,  40,  formerly 

Everett  C.  Johnson,  49,  editor  and  pub-  police  reporter  and  special  writer  on  the 
lisher  of  the  Newark  (Del.)  Post,  died  San  Diego  (Cal.)  Union  and  Tribune, 
suddenly  Friday  night,  Feb.  20,  at  his  died  Feb.  9.  He  was  a  native  of  New 
home  in  Newark.  He  was  born  in  Sussex  Jersey. 

county,  49  years  ago.  Educated  at  Dela-  How.vrd  M.  Kutchin,  83,  who  set  by 
ware  College,  now  the  University  of  Del-  hand  all  of  the  type  in  the  first  daily  edi- 
aware,  he  was  graduated  in  1895.  He  tion  of  the  San  Diego  Union  on  March 
bought  a  farm  near  Newark,  selling  the  20,  1871,  and  in  many  other  subsequent 
produce  in  the  Wilmington  market.  It  editions  of  that  newspaper  until  type- 
was  while  so  engaged  that  he  started  his  setting^  machines  were  introduced,  died  in 
printing  plant  at  Newark  and  the  Newark  San  Diego  on  Feb.  16.  He  was  the  first 
Post,  which  was  first  issued  in  1908.  foreman  of  the  mechanical  department  of 
From  1916  to  1920  he  was  secretary  of  the  Union,  after  it  became  a  daily,  and 
state  of  Delaware  under  Governor  John  was  later  its  managing  editor.  He  was 
G.  Johnson.  He  was  a  noted  orator.  editor  of  the  San  Diego  Tribune  in  18% 
- -  and  1897. 

U.  S.  Correspondent  Die*  in  China  Christian  Hecnauer,  67,  until  re- 
,  ,  ,  „  r  cently  editor  and  publisher  of  the  Mans- 

Bert  L.  Kuhn,  formerly  on  the  staffs  of  (q.)  Courier,  died  a  few  days  ago 

the  Chicago  Herald  and  Examiner  ana  gj  home  in  Columbus.  He  formerlv 
the  t  hicago  Evening  African,  died  at  ^vas  connected  with  the  Columbus  Ex- 
his  post  at  Shanghai,  China,  "here  he  f<ress  and  Sonntagsgast  in  Columbus  and 
was  correspondent  for  International  News  ^^as  well  known  among  German  news¬ 
service,  according  to  word  received  in  jjaper  men. 

hicago,  Feb.  20.  Mrs.  Kuhn,  the  former  j.  Elmer  Mobley,  55,  postmaster  of 

Irene  Cobelli,  a  newspaper  woman,  w-as  in  ^  recently  pub- 

Chicago  on  a  visit  at  the  time  of  his  ij^her  of  the  Santa  Rosa  Republican,  died 
•  Feb.  15,  at  his  home  of  heart  failure. 

He  came  to  Santa  Rosa  in  1891  to  work 
Joseph  A.  Butler  Dead  on  the  Press  Democrat,  later  joining  the 

Joseph  x\.  Butler,  37,  assistant  to  Isaac 

D.  White  in  charge  of  the  bureau  of  I’e  published  the  Republican,  later 

accuraev  and  fair  plav  of  the  Nezv  York  ”'-'"1.8  Bie  paper.  He  sold  it  to  G. 
IVorld, 'died  Feb.  21  in  a  New  York  hos-  Bansing  Hurd  of  Corvallis,  Ore.,  six 
pital.  .\s  a  World  staff  reporter,  he  ob-  ffionths  ago.  -nr,  , 

tained  information  that  led  to  the  arrest  aIuchmore,  68,  mlbvr  of 

of  Celia  CcHiney,  "iKib-haired”  bandit.  i  '  ^‘f'f®’’"Pof>l>shcr  of 


tained  information  that  led  to  the  arrest  ^Iuc^MORE,  68,  f'^lfivT  of 

of  Celia  CcHinev,  "iKib-haired”  bandit.  1  -  ^*f'fo’'"Pobhsher  of 

■ _  the  Ponca  City  (Okla.)  Nezvs  and  pres- 

ident  of  the  Oklahoma  Press  .•\ssociation, 
died  at  his  home  in  Winfield,  Kan. 

~  ^  Maurice  L.  Vittu,  publisher  of  the 

T.  Cou  Thomas  MELvtN  Seeley,  //yrfc  Parit  (Ill.)  //craW,  a  ncighborhocKl 
61,  publisher  of  the  Yarmouth  weekly,  died  Feb.  12. 

(N.  S.)  died  on  Feb.  18.  He  spent  Harry  C.  Freese,  73,  editor  and  piib- 

his  lifetime  in  the  newspaper  business,  lisher  of  the  Hays  (Kan.)  Tree  Press 
working  for  papers  in  St.  John,  N.  B.,  for  31  years,  died  at  his  home  recentlv. 
Summerside,  P.  E.  L,  Annapolis  Royal,  He  retired  in  1913. 

New  Waterford,  Pictou  and  other  places  Edward  G.  Ryan,  23,  editor  and  man- 
in  Nova  Scotia.  Following  the  war,  in  ager  of  the  Rochester  (N.  Y.)  Cathohe 
which  he  served.  Col.  Seeley  assumed  Journal,  died  last  week, 
control  of  the  Times.  Fred  D.  Sherman,  48,  owner  and  edi- 

Dana  W.  Jones,  36,  a  Boston  adver-  tor  of  the  St.  Paul  Herald  and  former 
tising  man,  died  Feb.  15,  in  Cambridge,  state  commissioner  of  immigration,  died 
Mass.,  following  two  operations.  He  Feb.  18. 

was  recently  with  the  Commonwealth  J.  H.  Brunemer,  87,  veteran  of  the 
Press,  Worcester,  and  previous  to  that  Civil  War  and  founder  and  editor  of  the 
was  in  the  printing  and  advertising  busi-  Laclede  (Mo.)  News,  died  recently  at 
ness  in  New  York.  the  U.  S.  Soldiers’  Home  in  Sawtell, 

Mrs.  Mary  J.  Marshall,  47,  a  news-  Cal. 
paper  writer  and  magazine  contributor,  John  Wesley  Knab,  25,  a  sports 
under  the  pen  name  of  M.  Jeanette  w  riter  on  the  Cincinnati  Times-Star,  died 
Marshall,  dirf  last  week  at  her  home  in  a  few  days  ago  at  his  home  in  that  city. 
Hallowell,  Me.  She  was  the  author  of  John  CuR'ns,  45,  former  North 
the  “Polly  I>etters’’  in  the  Boston  Post  Dakota  publisher  and  editor  of  the 
and  did  her  first  newspaper  work  on  the  Spencer  (S.  D.)  News  but  since  last 
Lexington  (Mass.)  Independent.  summer  in  charge  of  a  newspaper  sub- 

Franklin  E.  Tuttle,  son  of  Web-  scription  crew,  died  Feb.  17. 


BIROTADRUCK 


(Bi-rota-druck) 


Hydraulic  Matrice  Press  and  Process 


f' — 


Direct  Pressure  Matrice  Die  Embossing 

The  American  Birotadruck  matrice  press  and  process  is  a 
hydraulic  direct  pressure  matrice  moulding  press  and  process 
—definite  in  all  its  functions  moulding  a  perfect  die  cut  and 
embossed  mat  ready  for  the  casting  box  wnthout  loss  of 
time.  Through  the  Birotadruck  method  pressure  on  the 
machine  is  under  complete  control,  without  slip,  drop  or 
vibration  and  may  be  maintained  indefinitely. 

No  More  Crushed  Type  or  Blurred  Pages 

Any  desired  pressure  may  be  obtained  without  injury  to 
type  or  illustrations.  Under  the  Birotadruck  process  half 
tone  illustrations  are  embossed  and  the  matrice  die  sunk 
simultaneously  with  the  moulding  operation.  The  plate 
cast  in  the  casting  box  carries  a  mechanical  reproduced  em¬ 
bossing,  sinking  the  high  lights  and  raising  the  deep  tones 
on  half  tone  photo  engravings,  thus  securing  the  same  effect 
on  rotary  printing  presses  as  obtained  by  underlaying 
cuts  and  overlaying  tympan  on  flat  bed  and  offset  presses. 

No  Change  in  Equipment 

There  are  no  changes  necessary  on  presses,  stereo  or 
other  equipment.  The  Birotadruck  Matrice  Press  and 
Process  takes  the  place  of  Matrice  Rolling  machines  and 
adds  refinements  and  features  not  heretofore  available  in 
matrice  moulding. 

Either  wet  or  dry  mats  may  be  used  with  full  success. 

The  Birotadruck  Press  and  Process 

is  the  recently  perfected  European  newspaper  picture  print¬ 
ing  process  now  being  used  by  a  number  of  Continental 
European  Daily  newspapers.  By  this  hydraulic  press  and 
process  clean,  deep  cut  mats  are  produced  in  from  thirty  to 
forty  seconds.  The  operation  is  simple  and  “fool  proof’  and 
automatic  in  control.  The  American  Birotadruck  Company 
has  further  perfected  the  original  press  and  it  is  built  to 
American  standards  in  this  country. 

Installations  have  been  made  on  the  plants  of  the  New 
York  Times,  New  York  Herald-Tribune,  Boston  Globe, 
Dallas  News  and  machines  are  being  built  on  orders  from 
other  metropolitan  newspapers. 

For  sample  of  pages  produced  under  actual  working  con¬ 
ditions  and  other  information,  address 

AMERICAN  BIROTADRUCK  COMPANY,  be. 

Suite  1202 

120  West  42nd  St.  New  York  City 
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Motor  Car  Builders  Prefer 
me  FREE  PRESS 
In  Detroit 


During  1925,  the  motor  car  manu¬ 
facturers  of  America  gave  The 
Detroit  Free  Press  a  clear  prefer¬ 
ence  in  placing  advertising  copy  in 
Detroit  to  make  sales.  This  prefer¬ 
ence  extended  over  practically  the 


Bmclf .  73,988  lines 

Hudson  and  Essex .  54,270 

Chrysler  . .  54,1 71 

Chevrolet .  47,531 

Studebakcr .  47,075 

Dodge .  38,349  " 

Paige  &  Jexveil .  37,176 

Oakland  .  35,695  “ 

Jordan .  31,800 

Nash  .  29,242  “ 

Wilhs  Overland .  28,571  “ 

Oldsmobile  .  25,607 

Ford  .  20,143  “ 

Rickenbacker .  19,505 

Reo .  18,629  “ 

Hupp .  18,237  “ 

Peerless .  17,501 

mils  St.  Claire .  17,043  “ 


entire  list  of  active  automobile 
manufacturers.  Below  is  given  a  list 
of  the  motor  car  manufacturers 
using  The  Detroit  Free  Press  during 
1  925  with  the  total  number  of  lines 
of  advertising  used  by  each. 


Cadillac .  16,087  lines 

Pierce  Arrofv .  14,224 

Franklin .  13,231 

Flint .  11,949  “ 

Mormon  .  1 0,830 

Cleveland .  10,369 

Star .  10,181  " 

Chandler .  9,648 

Diana .  9,628 

Ajax  .  9,346 

Moon .  9,246 

Packard .  6,873 

Durant  .  3,489 

Continental  Motors .  2,672 

Elcar .  1,739  “ 

Lincoln .  1 ,592 

Rollins .  999  “ 

Kissel . : . . .  585  " 

Stearns  Knight .  280 


First  in  Motor  Car  Advertising 
During  1Q25 


During  the  year  1925  The  Detroit  Free  Press  carried  815,522  lines  of  motor 
car  advertising.  This  figure  represents  40%  of  the  total  volume  of  motor  car  ad¬ 
vertising  carried  by  all  Detroit  papers,  and  a  lead  of  8,492  lines  over  its  nearest  con¬ 
temporary.  This  leadership  in  what  is  really  automotive  advertising  clearly 
establishes  The  Free  Press  as  the  most  able  Detroit  medium  for  the  advertiser  to 
use  who  desires  to  cover  the  actual  buying  power  of  the  great  market  represented 
by  America’s  Fourth  City. 


^  DETROIT  TREE  PRESS 

** Starts  the  Day  in  Detroit” 

VE^R.R.£C  (SL  CONKLIN,  Inc.,  National  Kepresentatives 

NEW  YORK  CHICAGO  DETROIT  SAN  YRANCISCO 
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ADVERTISING  AGENCY  AFFAIRS 

New  AdTcrtisinf  illustration  Service  Formed  in  New  York — Bergen 
Advertising  Company,  St.  Louis,  Elects — O’Keefe  Awarded 
Gold  Medal 


SEITZ  ARTICLES  DRAW  CaOe.  Defend.  Actio.  «  WsHI 
KANSAS  COMMENT  ,  President  Callw  wrjrte  a  sig*d 

fense  of  Mexico’s  policy  of  ^ 
foreign  bom  teachers  and  preaS 
Standardisation  Sending  Readers  to  the  New  York  World,  which  that' 
Journals  of  Opinion  for  Information  published  Feb.  25. 

Peterson  Tells  Kansas  Press —  SSSSifP 

DiscusMS  Criticism  {■ 


A  NEW  advertising  illustration  service 
has  been  organized  in  New  York  to 
be  known  as  Morgan  &  Bierwirth,  Inc. 
Raymond  G.  Morgan  has  been  associated 
with  the  Ethridge  Company  for  many 
years,  as  one  of  their  figure  men.  and 
John  H.  Bierwirth,  Jr.,  has  been  with 
the  Ethridge  Company  21  years,  the  last 
10  years  as  executive  manager  of  the  art 
department.  Studios  of  the  new  organiza¬ 
tion  will  be  located  at  232  Madison  ave¬ 
nue,  with  an  association  of  artists  se¬ 
lected  to  cover  every  branch  of  advertis¬ 
ing  illustration. 

Elmer  D.  Bergen  has  been  named  presi¬ 
dent  of  the  Bergen  .Advertising  Company, 
St.  Louis  to  succeed  Howard  S.  Bergen, 
who  resigned  Feb.  1,  to  become  associated 
with  the  Home  Appliance  Company. 
Harry  J.  Higwein  has  been  elected  sec¬ 
retary-treasurer  of  the  Bergen  organiza¬ 
tion. 

Percy  J.  Orthwein  has  been  elected  a 
director  of  the  D’Arcy  Advertising  Com¬ 
pany,  St.  Louis.  Mr.  Orthwein  began  his 
business  career  with  this  agency  12  years 
ago  as  assistant  art  director.  lie  is  now 
an  account  executive.  Other  directors  of 
the  D’.Arcy  Company  are  W.  C.  D’.Arcy, 
J.  F.  Oberwinder,  Edward  Beecher,  C.  C. 
Pangman,  E.  H.  Turner  and  -Archie  Lee. 

Maj.  Patrick  F.  O’Keefe,  president 
P.  F.  O’Keefe  Advertising  -Agency,  Inc., 
Boston,  has  been  awarded  a  gold  medal  by 
the  directors  of  the  Society  of  -American 
Florists  for  the  slogan  “Say  It  With 
Flowers,”  originated  by  him  and  so  suc¬ 
cessfully  used  by  florists  the  country  over. 
The  medal  is  to  be  presented  at  a  meeting 
of  American  florists  in  New  Orleans 
next  summer. 

LeBaron  Coakley  of  New  A'ork  and 


Boston,  has  joined  the  Freeman  Advertis¬ 
ing  -Agency,  Inc.,  Richmond,  Va.  Mr. 
Coakley  is  a  graduate  of  the  Boston 
School  of  Practical  -Art,  the  Boston  -Acad¬ 
emy  of  Fine  -Arts,  and  studied  at  the  Art 
League  of  New  York. 

-A.  J.  Olsen,  Los  .Angeles  advertising 
man,  has  been  apjiointed  held  manager  of 
Hammel,  Sutphen  &  Freiberg,  Inc.,  a  Los 
-Angeles  advertising  agency.  Prior  to  this 
apiiointment  he  was  with  the  L.  S.  Gill- 
ham  Company,  holding  the  various  offices 
of  sjiace  buyer,  production  manager,  ac¬ 
count  e.xecutive  and  vice-president.  He 
has  been  the  executive  secretary  and 
treasurer  of  the  California  .Advertising 
Service  .Association  for  the  past  year. 

Leon  E.  Haynes  has  been  added  to  the 
copy  staff  of  the  DeForest  Porter  -Ad¬ 
vertising  agency  at  Buffalo.  He  formerly 
was  with  the  Walz  -Advertising  .Agency. 

Wimberly-Hubbard  -Agency,  Inc.,  an 
advertising  concern  organized  at  Fort 
Worth  in  1919,  has  opened  offices  at 
Houston,  in  the  Bankers  Mortgage  build¬ 
ing.  The  firm  is  composed  of  P'.  W. 
Wimberly,  president;  .A.  E.  Hubbard, 
vice-president,  and  J.  H.  Wimberly,  sec¬ 
retary-treasurer. 

John  J.  Beck,  formerly  with  the 
Mumm-Romer-Jaycox  .Advertising  agency 
at  Columbus,  O.,  has  joined  the  Robbins 
vl-  Pearson  Advertising  Company. 

E.  E.  Brugh,  vice-president  of  Qyde 
W.  Riley  .Advertising  System,  Chicago, 
and  a  member  of  the  national  advertising 
commission  of  the  -Associated  Advertising 
Clubs  of  the  W’orld.  is  visiting  Cuba, 
Florida  and  several  other  southern  points 
on  his  honeymoon. 


The  impending  danger  of  the  “journals 
of  opinion”  superseding  the  daily  news¬ 
papers  as  individualistic  media  of  expres¬ 
sion  was  featured  by  Elmer  T.  Peterson, 
editor  of  Henry  J.  -Allen’s  H'icltila  Dea¬ 
con,  in  a  dinner  address  to  the  Kansas 
Press  Association  recently. 

He  commented  upon  Don  Seitz’s 
strictures  on  modern  newspaper  editor¬ 
ial  expression  and  admitted  that  Seitz's 
criticism  has  a  basis  in  present-day 
tendencies,  warning  the  erlitors  that  the 
young  college  students  of  today  crave 
the  mental  stimulus  they  find  in  such 
journals  as  The  Xeic  He^ublic,  the 
.imerican  Mercury.  McS’aughl's  Mimthly 
and  The  Nation.  Not  finding  enough 
of  this  stimulus  in  modern  newspajK-r 
expression,  they  turn  to  sources  which 
too  often  are  destructive  in  tendency. 
It  would  be  a  calamity  to  abandon  this 
peculiarly  valuable  field,  he  said. 

In  line  witli  this  address  was  an  article 
by  Mr.  Peterson  in  the  Saturday  Eve¬ 
ning  Post  a  week  later,  commenting  upon 
the  present-day  vogue  for  lambasting 
the  booster,  with  his  alleged  standardiza¬ 
tion  and  conformism  and  exalting  the 
destroyer.  The  writer  points  out  that 
the  destructive  critics  are  the  ones  who 
are  standardized  and  “mark  time  with 
eyes  right,  waiting  for  the  cue  of  the 
top-sergeant,”  while  the  builders  of  the 
typical  “Boosterburg”  are  diverse  and  in¬ 
teresting  in  their  methods,  contrary  to 
the  accusation  of  the  “intelligentsia.” 

While  admitting  the  faults  of  the  so- 
called  “Babbitt”  and  hoping  for  an  elim¬ 
ination  of  banal  ritual  and  by-play  in 
civic  organizations,  he  says  that  the  ob¬ 
jectionable  type  is  an  exception  rather 
than  the  rule. 


Linotype  Mailbag 


MODEL  26 

'has  worked  to  perfectic^ 


"Law  August  we  installed  » 
of  your  modem  Model  Twea(y« 
Linotype  machines  and  tbo^ 
perhaps  you  would  like  tol^ 
how  we  like  the  machine,  had 
that  was  claimed  for  it.  Wt  Wa 
had  no  trouble  with  it  whaine 
and  it  his  worked  to  perfectn 
since  it  was  installed.  After 
the  machine  since  August,  we 
not  see  how  we  ever  got  ak^ 
without  it.  During  the  Qirw^ 
rush  we  handled  advertiica« 
with  half  of  the  work  it  reqahi 
before.  We  are  setting  almoKcim 
line  of  our  advertisements  on  6 
26,  with  an  occasional  big  linen 
by  hand,  otherwise  the  entire  fan 
are  machine  set.  It  is  a  wondaii 
machine  and  does  the  work  fora' 

St.  Charles  Cosmos-Momi 
St.  Charles,  Ms 


■LINDTYPe-) 
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WITH  THE  GENERAL  ADVERTISERS 


Co-operative  Ice  Cream  Campaign  to  Start  in  June - Remington  Arms 

Wins  Cash  Register  Patents — Federal  Commission  Objects  to 
Ostermoor  Trade-Mark 


A  Single 

Advertising  Appropriation 

Will  cover  the  two  publications  that  reach  those  who  control 
the  national  advertising  of  the  United  States  and  Great  Britiia 


pLANS  calling  for  investment  of 
$250,000  for  a  12-month  advertising 
campaign  were  adopted  Feb.  20  by  the 
executive  and  advertising  committees  of 
the  National  Association  of  Ice  Cream 
Manufacturers.  The  account  is  being 
handled  by  the  Gardner  Advertising 
Company,  with  J.  E.  Finneran,  vice-pres¬ 
ident  and  manager  of  the  St.  Louis  office 
in  charge.  Advertisements  will  appear 
over  the  name  of  the  Ice  Cream  Re¬ 
search  Institute. 

The  Gardner  Advertising  Company  as¬ 
serts  that  the  ice  cream  industry  makes 
an  annual  investment  of  nearly  $6,000,00D 
for  advertising,  most  of  which  is  placed 
in  the  newspapers. 

C.  G.  Morris,  of  New  Haven,  Conn., 
is  chairman  of  the  national  publicity 
committee,  and  V.  F.  Hovey,  Schenec¬ 
tady,  N.  A’.,  vice-chairman. 

The  Remington  Arms  Company  has 
been  established  as  the  chief  competitor 
of  the  National  Cash  Register  Company 
in  a  final  decision  by  the  Court  of  .Ap¬ 
peals  on  the  National  Company’s  claim 
to  patents  held  by  the  Remington  Com¬ 
pany. 

TTie  National  Cash  Register  Company 
had  sought  to  compel  the  Remington 
.Arms  Company  to  make  an  assignment 
of  cash  register  patents  covering  inven¬ 
tions  of  Frederick  F.  Fuller,  who  left 
the  National  Cash  Register  Company  to 
take  employment  with  the  Remington 
Arms  Company.  Mr.  Fuller  is  known 
as  the  oldest  cash  register  inventor  in 
the  United  States. 

The  National  Cash  Register  Company 


employed  Mr.  Fuller  at  $5,000  a  year 
under  a  contract  for  a  year  beginning 
February  17,  1909. 

Irenee  du  Pont,  president  of  E.  1.  du 
Pont  de  Nemours  &  Co.,  Wilmington, 
Del.,  has  notified  directors  of  the  com¬ 
pany  he  does  not  wish  re-election.  It  is 
believed  Lammot  du  Pont,  a  brother,  will 
be  chosen  head. 

The  Beech- Nut  Packing  Company  and 
controlled  affiliated  companies  report  for 
1925  net  income  of  $2,0^,243  after  esti¬ 
mated  Federal  taxes,  comparing  with 
$2,187.6(X1  in  1924.  Sales  showed  an  in¬ 
crease  of  13.7  per  cent  over  the  previous 
year. 

The  annual  report  of  the  Douglas- 
Pectin  Corporation,  including  its  sub¬ 
sidiaries,  the  Douglas  Packing  Company, 
Ltd.,  and  the  Oil  Emulsion  Corporation, 
for  last  year  shows  net  income  of  $457,- 
381  after  charges,  equivalent  to  $1.52  a 
.share  earned  on  the  outstanding  300,000 
no  par  shares  of  stock.  This  compares 
with  $383,771,  or  $1.27  a  share  earned  in 
1924. 

Net  income  of  the  Paige  Detroit  Motor 
Car  Company  in  1925  after  expenses, 
depreciation,  interest,  taxes,  etc.,  was 
$2,437,865.  against  $1,588,085  in  1924. 
Net  sales  were  $62,763,787,  against  $57,- 
679.259.  the  latter  figure  representing  bal¬ 
ance  after  elimination  of  inter-company 
profits.  Surplus  after  dividends  was  $1,- 
.379.494.  against  $705,229. 


EDITOR  &  PUBLISHER 

New  York 

and 

ADVERTISING  WORLD 

London,  Eng. 

have  entered  into  an  agreement  in  respect  to  editorial  and  advertiiini 
representation  in  their  respective  fields  and  thereby  afford  a  iin|l« 
source  of  information  and  service  for  those  interest^  in  intenatioBil 
marketing  and  advertising. 

Combination  Advertising  Rates  for  12  Insertion  Contract 

Full  Page  . $280.00  per  insertion 

Half  Page .  145.00  per  insertion 

Quarter  Page .  82.,50  per  insertion 


You  are  cordially  invited  to  communicate  with  Eoitok  4  Pvium*. 
Suite  1700  Time*  Building.  New  York,  for  further  details  of  circulitioa 
editorial  policy  and  mechanical  requirements  of  Advestising  WotLB.  TM 
office  can  be  of  great  assistance  to  manufacturers  who  desire  infornalM 
in  regard  to  marketing  conditions  of  Great  Britain.  Publishers  of  Icadiaf 
American  newspapers  will  also  avail  themselves  of  this  opportnahy  * 
deliver  their  messages  to  the  largest  advertisers  of  Great  Britain,  maa;  d 
whom  are  keenly  interested  in  the  markets  of  America. 
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A  Straight  Talk  to  the 
Advertiser's  Pocketbook 

pROBABLY  more  failures  have  resulted  from  unwise  selection  of 
^  mediums  than  from  any  other  source.  And  the  sum  of  money  abso¬ 
lutely  wasted  through  this  cause  alone,  unquestionably  totals  millions.  • 

So  far  as  the  St.  Paul  market  is  concerned,  the  problem  of  medium  DOE^ 
NOT  EXIST.  The  Dispatch  and  Pioneer  Press  have  solved  this  most 
perplexing  advertising  problem. 


It  is  fundamental  that  an  advertising  medium  should  do  the  fol¬ 
lowing  three  things,  and  the  better  it  does  them,  the  more  valu¬ 
able  it  is  to  the  merchant. 

JST:  Concentrate  Upon  the  Desired  Market. 

The  Dispatch-Pioneer  Press  does  in  a  remarkable  degree. 
The  total  net  paid  city  circulation  is  more  than  987c  of  the 
estimated  number  of  English-reading  families  ...  al¬ 
most  1007  coverage. 

2ND:  Involve  a  Minimum  of  Waste. 

Morning,  evening  and  Sunday  home  delivered  circulation 
permits  the  advertiser  to  talk  to  every  member  of  the 
family  regardless  of  his  newspaper  preference  or  what 
his  reading  habits  may  be.  The  best  medium  for  any  ad¬ 
vertiser  is  the  one  that  will  enable  him  to  tell  his  story  to 
the  greatest  number  of  his  possible  customers  in  their 
homes. 

3RD:  Produce  Results  in  Reasonable 
Proportion  to  its  cost. 

The  Dispatch  and  Pioneer  Press,  either  SEPARATELY 
or  COMBINED,  offer  the  lowest  rate  per  line  per  thousand 
of  home  delivered  circulation  in  the  Twin  Cities.  Adver¬ 
tisers  in  these  papers  talk  to  the  largest  group  of  St.  Paul 
people  that  can  possibly  be  reached  in  any  man¬ 
ner  and  they  do  it  at  ONE  LOW  COST. 


AND  the  unu.sual  reader-inter¬ 
est  and  reader-confidence '  of 
these  12-hoiir  newspapers  ADDS 
strenijth  to  every  advertisement 
that  appears  in  their  columns. 
The  ONE  Known,  Definite,  Posi¬ 
tive,  Steadfast,  Unfailing,  ele¬ 
ment  in  advertising  in  St.  Paul 
is  the  certainty  of  the  St.  Paul 
Dispatch  and  Pioneer  Press.  If 
your  goods  and  prices  are  right, 
and  the  time  for  selling  them  is 
right,  then  good,  strong  advertis¬ 
ing  in  the  Dispatch  and  Pioneer 
Press  MUST  bring  you  more 
business. 

These  papers  carry  YOUR 
message  to  this  entire  market 
...  in  the  most  effective  way 
and  at  the  lowest  cost. 


T"*  7  o«' 


^t.  $aul  Btspatcl) 

IpiLui  ^toiurr  ipxm 

“The  12-Hour  Papers” 

Flexible  -  Effective  -  Economical 


\fi  AVERAGE  NET  PAID  CIRCULATION,  JANUARY,  1926 

City  home  delivered  circulation  Total  city  circulation  Total  circulation 

Dispatch  . 48,509  Dispatch  54,208  Dispatch . 88,838 

Pioneer  Press . 48,516  Pioneer  Press . 60,367  Pioneer  Press . 74,939 

Sunday  Pioneer  Press  48,464  Sunday  Pioneer  Press  55,539  Sunday  Pioneer  Press  150,620 

Combined  Total  Daily  Circulation  163,777 
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INDIANAPOLIS  NEWS  VETERAN  CELEBRATES 
50  YEARS’  CONTINUOUS  SERVICE 


W.  F.  Ellis  at  the  stone  on  50th  anniversary 


'Y^'ll-I-IAM  T.  ELLIS,  assistant  super- 
^  intcndont  of  the  composing  room, 
celebrated  his  golden  anniversary  with 
The  Indiaiuil>olis  Neufs  and  rounded  out 
full  50  years  of  continuous  service,  Mon¬ 
day,  Feb.  15.  He  reported  for  work  at 
his  usual  hour  of  6  A.  M.,  closed  the 
starter  page  of  the  last  edition,  and  then 
attended  a  dinner  at  the  Columbia  Club, 
where  executives,  editorial  workers,  ad¬ 
vertising  and  circulation  men  and  mem¬ 
bers  of  the  printing  and  mechanical  crafts 
and  trades  assembled  to  do  him  honor. 

More  than  a  hundred  members  of  the 
News  organization  gathered  at  dinner 
to  pay  tribute  to  “Bill”  Ellis,  dean  of 
them  all.  Meredith  Nicholson,  Indiana 
author  and  novelist,  and  formerly  tele¬ 
graph  editor  of  the  News,  epitomized  the 
sentiment  of  the  occasion  and  the  assem¬ 
bly  when  he  said  in  a  message :  “Rill  El¬ 
lis  never  missed  a  mail  or  stung  a  friend 
and  heaven  can  ask  no  more.”  Louis 
Howland,  editor,  William  Herschell,  the 
News  poet,  Curtis  Hodges,  general  man¬ 
ager,  Hilton  U.  Brown,  chairman  of  the 
hoard  of  directors,  J.  M.  Schmid,  busi¬ 
ness  manager,  Frank  T.  Carroll,  adver¬ 
tising  director,  Lot  I^e,  former  telegraph 
editor  and  Don  U.  Bridge,  manager  of 
national  advertising,  all  paid  tribute  to 
Mr.  Ellis.  Warren  C.  Fairbanks,  one  of 
the  owners  of  the  News,  sent  a  congratu¬ 
latory  message  to  Mr.  Ellis. 

Mr.  Ellis  received  numerous  gifts  from 
his  fellow’  workers,  including  a  watth. 
$50  in  gold,  and  the  coveted  diamond 
button  for  50  years’  service,  the  first 
ever  presented  by  the  News. 

When  “Bill”  Ellis  came  to  the  News  in 
1$76,  at  the  age  of  19  and  with  still  two 
years  to  serve  as  printer’s  devil,  the  News 
was  a  seven-column,  four-page  paper, 
with  a  circulation  of  2,000.  It  was 
printed  on  a  flat-bed  press,  and  the  com¬ 
posing  room  staff  numbered  seven  print¬ 
ers.  In  a  half  century,  Mr.  Ellis  has 
seen  the  News  grow  to  4S  to  OO-page 
editions.  The  little  composing  room  staff 
of  seven  printers  has  grown  to  L50,  and  a 
battery  of  seven  quadruple  Hoe  presses 
has  superseded  the  little  flat-bed  of  50 
years  ago.  One  man  composed  all  the 
advertisements  by  hand  when  Mr.  Ellis 
joined  the  News  staff,  now  75  men  arc 
required  to  compose  the  advertisements 
for  one  day’s  issue. 

Mr.  Ellis  was  born  on  July  ISth,  1856, 
at  Smithfield,  Fayette  County,  Pennsyl¬ 
vania,  and  came  with  his  parents  to  In¬ 
diana  at  the  age  of  nine.  Two  years’  ap¬ 
prenticeship  with  the  Ladoga  Herald  and 
the  Nnhle<eeiUe  Independent  antedated  his 
connection  with  the  News.  He  has  held 
his  present  position  as  assistant  superin¬ 
tendent  of  the  composing  room  for  48 
years.  He  has  missed  only  three  weeks 
from  his  jf>h.  exclusive  of  vacations.  .\t 


one  time  he  worked  seven  years  without 
a  single  day  off. 


Three  River  Paper  Mill  Starts 

Four  of  the  new  machines  being  in¬ 
stalled  in  the  International  Paper  Com¬ 
pany’s  Three  River  mill  were  operated 
for  the  first  time  recently.  They  made 
the  first  10  tons  of  newsprint  at  a  spei 
of  800  feet  a  minute,  said  to  be  a  record. 
Joseph  Fearing,  International’s  vice- 
president,  denied  reports  the  firm  was 
seeking  to  buy  1,600, (XX)  acres  of  New 
Brunswick  timber  land  as  reported  by 
the  Fredericton  IN.  R.)  Dailv  Gleaner, 
Feb.  24. 


EDITOR’S  MUMMY  HOAX 
STIRRED  WISCONSIN 

Scientists  and  News  Men  Aroused  at 

“Discovery”  But  Rusk  County 
Journal  Chief  Explains  It  Was 
Only  a  “Brightener” 

Edward  Richardson,  editor  of  the  Rusk 
County  (W’is.)  Journal,  read  the  tale  of 
the  famous  moon  hoa.x  perpetrated  on 
a  gullible  public  back  in  the  early  days  of 
the  New  Fork  Sun,  when  it  started  as  a 
penny  paper. 

He  also  read  of  the  hoax  that  James 
Whitcomb  Riley  put  over  on  one  of 
Poe’s  poems  when  he  claimed  that  the 
poem  was  discovered  in  the  fly  leaf  of 
an  old  school  book. 

The  inspiration  that  these  two  stories 
gave  Editor  Richardson  has  now  made 
him  the  most  famous  man  in  Wisconsin 
over  night.  For  Richardson,  drawing 
upon  his  prolific  imagination,  went  ahead 
and  invented  some  narratives  that  would 
make  even  Locke’s  moon  hoax  in  the  Sun 
and  Riley’s  deception  of  Poe  look  mild 
by  comparison.  And  when  he  published 
them  in  his  weekly  an  entire  state  was 
set  agog.  Dailies  and  weeklies  through¬ 
out  Wisconsin  republished  one  of  the 
stories  giving  it  wide  circulation. 

Following  is  a  sample  of  his  mummy 
hoax : 

“The  mummified  body  of  a  man,  en¬ 
cased  in  the  living  trunk  of  a  tree  .  .  . 
dressed  in  clothes  that  fell  away  like 
ashes  .  .  .  holding  an  old  muzzle-loading, 
flintlock  rifle  .  .  .  petrified  by  the  sap  of 
the  live  basswood  tree  ...  in  whose 
])ocket  were  a  few  French  coins  which 
bore  the  date  1664  .  .  .  was  discovered 
near  Ladysmith,  Rusk  County,  .  .  .  and 
is  to  be  shipp^  to  the  University  of 
Wisconsin  at  Madison.” 

This  news  story,  containing  all  the  ele¬ 
ments  of  an  exciting  tale  of  adventure, 
possibly  of  a  gruesome  murder,  per¬ 
chance  of  great  historical  significance, 
was  published  two  weeks  ago  in  Rich¬ 


ardson’s  Rusk  County  Journal  bn 
credited  to  the  “Rusk  County  ‘Lyre' ' ' 

.As  the  story  spread,  scientists,,., 
Lniversity  of  Wisconsin  and  curahm 
the  Wisconsin  State  Historical 
at  Madison,  Wisconsin,  began  to  inS 
gate  the  tale  and  immediately  pronoJ 
it  a  hoax,  asserting  that  no  man  e 
be  petrified  by  the  juice  of  a  tret 
scraps  of  paper  and  clothing  coSd‘^ 
exist  for  250  years  undecayed-?; 
ardson  had  said  that  a  paper  fonni^ 
the  clothing  bore  the  date  16M  and 
name  of  a  French  explorer-and  • 
the  whole  story  must  have  been  spun 
of  whole  cloth. 

.As  investigators  and  newspaper  - 
began  to  get  hot  on  the  trail  of  Riel,;.: 
son  to  determine  the  verity  of  his  'v 
tied  body”  story  and  of  others  he 
published,  he  confessed  that  he  raanui 
tured  the  myths  to  liven  up  his  w, 
paper. 

“The  story  of  the  tree  etnbalmint  - 
one  of  a  series  of  hoax  stories  wK- 
we  are  publishing  under  the  signature 
the  ‘Rusk  County  Lyre,’  and  we  imr 
them  for  local  consumption  only," 
vealed  Editor  Richardson.  ‘Th^ , 
nothing  to  the  story  beyond  what  i 
imagination  of  the  ‘Lyre’  conceived  Si 
body  was  found.” 


GAZETTE  SOLD  FOR  $10SM 

St.  Joseph  Daily  Bought  by  Bt^S 
Trustees’  Sale 

The  St.  Joseph  (Mo.)  Gasette,ia:- 
ing  daily,  was  sold  at  a  trustees’  ae 
Tuesday  to  F.  L.  Ford,  president  of  !h 
First  National  Bank  and  the  First  Trat 
Company,  holder  of  the  paper’s  setm 
mortgage  bonds. 

The  price  was  $55,000,  subject  to  Sis 
mortgages  and  interest  amounting 
$50,()00,  making  the  total  of  $105,000. 

Mr.  Ford  announced  that  the  paper r. 
purchased  for  another  party  whose  naa 
will  be  made  known  as  soon  as  the  |rr«- 
erty  can  be  legally  transferrd.  The 
were  only  three  bidders. 


Panhandle  (Tex.)  Herald  Sold 

Dr.  J.  .R.  Nunn  and  J.  L.  Nunn,  who 
recently  sold  the  Amarillo  (Tex.)  Daily 
News,  and  David  M.  Warren,  who  was 
managing  editor  of  the  News  under  the 
Nunns’  ownership,  have  purchased  the 
Panhandle  Herald  from  I^e  Satterwhite 
who  is  speaker  of  the  Texas  House  of 
Representatives.  Warren,  who  is  still 
with  the  Amarillo  Nezes  and  Globe,  will 
move  to  Panhandle  and  take  charge  of 
the  Herald  March  1. 


Bathhurst  Mill  to  Double  Capacity 

The  only  newsprint  mill  in  the  Maritime 
Provinces  of  Canada,  that  of  the  Bathurst 
Company  Limited,  Bathurst,  N.  B.,  is  to 
have  its  capacity  doubled.  At  present  it 
is  a  one-machine  mill  of  65  tons  output. 
A  second  machine  of  similar  capacity  is 
on  order  and  will  be  installed  at  the  first 
of  next  vear. 


Minnesota  Veteran  Honored 

Frederick  Lowell  Smith,  82.  the  oldest 
printer  of  Minneaivolis,  whs  honored  Feb. 
11,  by  fellow  printers  and  the  local  ty- 
pothetse.  Mr.  Smith  went  to  St.  .Anthony 
now  Minneapolis,  69  years  ago  and 
worked  four  years  on  the  Falls  Ez’ening 
News.  Later  he  founded  the  Minne.sota 
Chronicle,  weekly,  which  was  absorbed  by 
the  Dail\  Atlas. 


.New  York  A.P.  Man  Diet 

Harvey  M.  Huhliard,  47,  an  editor  in 
the  I>atin-,Amcrican  department  of  the 
.Associated  Press,  New  York,  died  Feb. 
23.  of  pneumonia.  He  was  a  graduate 
of  Syracuse  University.  Before  entering 
newsjiaper  work  in  Syracuse  he  practiced 
law,  representing  New  York  legal  inter¬ 
ests  in  Mexico. 


/ - ONE  OF  A  SERIES  - - - 

Letters  That  Speak  for  Themselves! 

THE  PEORIA  JOURNAL  THE  PEORIA  TRANSCRIPT 

SUNDAY  JOURNAL. TRANSCRIPT 
Peoria,  Illinois 

*T  can  unhesitatingly  say  that  the  service  which  you  have  been  giving  us  on  our  cbeddof 
proofs  has  been  very  satisfactory.  Before  taking  on  your  new  service  we  reedni  i 
great  number  of  requests  from  agencies  asking  for  missing  proofs  and  we  bad  triei 
a  great  many  different  ways  to  correct  this.  We  tried  your  old  system  of  codinf 
papers  and  as  you  know  we  were  not  satisfied  with  that.  We  then  had  special  envuipB 
made  and  marked  to  the  attention  of  the  Checking  Department.  These  were  mailed  M 
the  agencies  and  advertisers  by  first  class  mail.  We  thought  that  this  method  worid 
assurexlly  l>e  the  best  but  we  still  found  we  were  having  trouble. 

I  was  at  first  very  skeptical*  about  turning  over  the  entire  checking  copy  situatiot  a 
your  company  but  since  doing  so  we  have  found  this  to  l)c  the  most  satisfactory  me^ 
we  have  ever  used.” 

Yours  very  truly,  ; 

JOURNAL-TRANSCRIPT,  Roy  A.  Pratt,  Mgr.  N'at’I  Adt. 

Dhe  J(/v£?/r/s/>2^^HECKING  BU REAI^/ttc.  _ 


538  So.  QarkSc. 
CHICAGO 


79  Madison  Avenue 
NEW  YORK 


^FOR  PROMPT  SERVICE..^ 

TYPE 

BORDERS  -  ORNAMENTS  -  BRASS  RULE 

Printers  ’  Supplies 

KELLY  PRESSES'KLYMAX  FEEDERS  -  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carried  in  stock  for  prompt  shipment  at  the  foScnjtcing  Selling  Houses  of  thej 

z^merican  Type  Founders  Qmpanj 


BOSTON  RICHMOND 

NEW  YORK  ATLANTA 

PHILADELPHIA  BUFFALO 

BALTIMORE  PITTSBURGH 

CLEVELAND 


MINNEAPOUS  SAN  FRANCISCO 

KANSAS  CITY  PORTLAND 

DES  MOINES  SPOKANE 

DENVER  WINNIPEG 

LOS  ANGELES 
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The  Growth  of 

Powers  Engraving  Companies 

Is  the  result  of  rendering  continuous  satisfaction 

Complete  day  and  night  service  for  newspapers^ 
publications  and  advertising  agencies. 


We  have  kept  step  with  the  mechanical  departments  of  the  news¬ 
papers  in  the  progress  of  recent  years. 

We  are  pioneers  of  new  methods  — 

Spending  thousands  of  dollars  every  year  in  experimenting  on 
and  developing  new  processes  for  the  advancement  of  the  in¬ 
dustry  by  improving  the  quality  of  our  engravings 

Developed  cold  enamel  process  on  zinc,  which  is  far  superior  to 
any  other  method  ever  used  for  line  engravings 

Perfected  hot  enamel  on  zinc  and  copper,  and  raised  the  stand¬ 
ard  of  engravings  on  both  metals 

Invented,  and  developed  the  wet  cooler,  which  prevents  buck¬ 
ling —  simplifying  the  method  and  improving  quality 

Developed,  burning-in  stove,  and  etching  machines 

Invented,  and  developed  emulsion  film  camera,  which  produces 
results  that  are  far  superior  to  the  callodion  process. 

For  a  comprehensive  understanding  of  your  problems — consult  us 

- Prompt  Service - 

- Unsurpassed  Quality - 


POWERS  PHOTO  ENGRAVING  COMPANY 

154  Nassau  St.,  New  York  City.  Beekman  4200 

POWERS  REPRODUCTION  CORPORATION 

205  W.  39th  St.,  New  York  City.  Pennsylvania  0600 

POWERS  FOURTH  ENGRAVING  COMPANY 

Broadway  and  50th  St.,  New  York  City.  Circle  1300 
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STRONG  MOVE  IN  BRITAIN  TO  BAR 
DIVORCE  DETAILS  FROM  NEWSPAPERS 

Bill  Now  in  Parliament  Has  Support  of  Women’s  Organiza¬ 
tions,  Churches,  and  Bar  Members — Declare  Sex 
News  Undermining  Morals 

By  HUGH  J.  HARLEY 

IJRUHIBITION  of  scandalous  details  prominence  and  tret^uency  to  consider 
in  British  newspapers  concerning  that  they  are  manifestations  of  the  social 
divorce  and  police  cases  may  result  from  1*^^  of  our  people 


in  the  petition  and  answer;  (3)  submis¬ 
sions  on  points  of  law;  (4)  the  summing- 
up  of  the  judge  and  the  finding  of  the 
jury. 

"Where  I  differ  from  the  agitators  who 
think  they  are  on  the  side  of  the  angels 
is  that  1  believe;  (1)  that  the  present 
law  can  do  all  the  new  Bills  aim  at  doing, 
and  (2)  that  w’hile  the  new  Bills  might 
preserve  the  pudity  of  little  people  they 
would  open  the  door  pretty  wide  to 
blackmail.” 


agitation  most  strongly  supported  for  the 
listing  and  passage  of  a  Bill  of  Parlia¬ 
ment  providing  for  the  strict  regulation 
of  such  reports.  The  Archbishop  of 


There  has  been  objection  to  this  Bill, 
but  in  reply  to  those  who  would  oppose 
it  1  can  say  that  this  question  has  not 
been  brought  forward  by  Pharisaical  puri- 


PLAN  $500,000  PUBUCITY  FUND 


York  is  one  of  the  leading  prelates  who  f^us  but  has  been  pressed  by  lawyers  and 
has  not  only  endorsed  the  bill  but  who  public  men  who  regard  the  present  con- 
presided  recently  at  a  meeting  to  open  dition  as  a  great  public  evil  which  de¬ 
an  active  campaign  throughout  the  Brit-  mands  public  attention  and  correction.  It 


ish  Isles. 

The  meeting  held  in  London  was 
largely  attended  by  representatives  of 
religious  and  civic  bodies,  and  it  was 


is  time  that  we  determined  by  the  test 
in  Parliament  whether  there  is  a  really 
strong  public  opinion  on  the  matter.  It 
has  been  said  that  this  bill  would  violate 


noticeable  that  a  great  proportion  of  the  the  freedom  of  the  press,  but  while  that 
audience  was  composed  of  women.  Scores  freedom  is  a  great  public  right,  I  hold 
of  clergymen  were  in  attendance.  that  its  abuse  becomes  a  great  public 

A  resolution  was  adopted  which  urged  wrong.  .  . 

upon  the  Government  the  importance  of  .  ‘‘The  Royal  Commission  was  greatly 
giving  facilities  for  the  spe^y  passage  impressed  by  the  honest  and  sincere  de- 
of  the  measure,  stated  that  the  evils  com-  sire  of  all  the  representatives  of  the 
plained  of  were  generally  admitted  and  clean  and  wholesome  newspapers  in  the 
that  their  abolition  was  necessitated  by  country  to  mitigate  the  evil.  They  seemed 
law.  The  measure  has  the  support  of  the  unanimous  in  their  opinion  that  it  should 
Mothers’  Union,  The  National  Union  of  be  dealt  with  but  again  and  again  their 
Teachers,  the  Council  of  the  Law  Society  representatives  pointed  out  that  they  were 
and  all  the  religious  denominations.  "ot  free  but  were  compelled  to  act  in  a 
“This  pollution  of  the  public  mind  by  the}’  would  not,  of  themselves. 


tlie  wholly  unnecessary  publication  of 
masses  of  unsavoury  details  in  judicial 
proceedings  where  sex  matters  are  in¬ 
volved,  is  one  of  the  most  serious  evils 
with  which  we  have  to  deal,”  said  the 
Archbishop  of  York.  “It  is  constantly  in¬ 
creasing  and  is  a  matter  in  which  not 


wish,  because  of  the  fierce  competition  of 
journals  with  a  less  honorable  standard. 

“The  commission  was  so  impressed  by 
the  obvious  g(x)d  will  of  the  representa¬ 
tives  of  responsible  newspapers  that  it 
refrained  from  making  any  drastic  recom¬ 
mendations  and  contented  itself  with  ex- 


New  England  Group  to  Spend  Huge 
Sum  to  Attract  Visitors 

Plans  for  the  spending  of  $500,000  for 
publicity  to  attract  summer  visitors  to 
New  England  this  coming  summer,  were 
discussed  in  Boston,  Feb.  18,  at  a  meeting 
of  various  business  and  hotel  men,  act¬ 
ing  under  the  auspices  of  the  committee 
on  recreational  resources  of  the  New 
England  council,  an  organization  of 
prominent  business  men  designed  to 
boost  New  England.  What  portion  of 
tliis  sum  will  be  spent  in  paid  advertis¬ 
ing  was  not  stated. 

Discussion  of  conditions  in  the  various 
states  and  examination  of  the  plans  pro¬ 
posed  for  the  coming  season  were  the 
principal  features  of  the  meeting,  other 
than  the  appointment  of  the  following 
committee  to  have  charge  of  the  pub¬ 
licity  campaign :  Frank  C.  Hall,  of  the 
Hotel  Somerset,  Boston,  president  of  the 
New  England  Hotel  Association;  David 
Daly  of  Pawtucket,  R.  I.;  T.  F.  Joyce, 
publicity  director  and  assistant  to  the 
president  of  the  Boston  &  Maine  Rail¬ 
road,  and  Miner  H.  Paddock,  Jr.,  presi¬ 
dent  of  the  L.  C.  Smith  Typewriter  Com¬ 
pany  of  Boston,  Massachusetts. 


ton  of  2,240  pounds  was  set  by  the  iar«- 
dealers  asking  $10.64.  *** 

These  prices  were  not  justified  by  nri,* 
f.o.b.  mines.  After  urging  retail  de^ 
to  moderate  their  prices  the  Daily 
went  into  the  spot  coal  market  and  botS 
a  low-volatile  run  of  mine  bituminS 
coal  which  it  placed  on  the  market* 
$8.75  per  gross  ton,  $1.90  under  the  Iowm 
dealer  price  and  $10  to  $12  under  the 
dealer  price.  ^ 

To  do  this  arrangements  were  nait 
with  a  few  dealers  to  receive  the  coal  from 
the  Daily  News  without  charge  of  am 
kind,  conditionally  on  dealers  agreS 
to  handle  and  haul  it  for  $2.50  a  toa 
This  some  dealers  undertook  to  do  and 
the  Daily  News  has  taken  orders  fn® 
householders  for  every  ton  of  the  coal 
it  bought  in  the  open  market  and  deliven 
to  householders  is  now  being  made.  ^ 
The  campaign  was  handled  for  the 
News  by  Matthew  F.  Boyd  of  the  staff 
who  conducted  a  similar  campaign  for  the 
IVashington  Herald  in  1923. 


only  the  Church  but  the  State  has  a  vital  pressing  the  hope  that  attention  having 


concern.  1  am  glad  to  say  that  the 
Cliurch  of  England  has  not  been  silent 
on  the  matter  for  the  Church  Assembly 
has  passed  a  strong  measure  of  support 
for  the  bill,  which  has  been  prepared  by 
Sir  Evelyn  Cecil.  I  was  appointed 


been  called  publicly  and  officially  to  the 
evil,  the  proprietors  of  the  newspapers 
would  do  their  utmost  of  their  own  free 
will  to  check  the  flood  of  filth.” 

Sir  Evelyn  Cecil  has  announced  that 
he  proposes  to  bring  the  bill  up  for  ac- 


member  of  a  Royal  Commission  to  deal  ^ptance  and  consideration  by  the  new 
with  the  question  and  the  impression  Parliament. 

Writing  in  John  Bull,  under  the  head¬ 
ing,  “The  Back-door  to  Blackmail,”  H. 
M.  Richardson,  general  secretary  of  the 
National  Union  of  Journalists,  said  re¬ 
cently  ;  “A  raging  campaign  is  being 
waged  just  now  with  the  object  of  push¬ 
ing  through  Parliament  a  Bill  to  clean 
up  the  Press.  People  look  at  the  text  of 
the  Bills  and  see  that  it  is  intended  to 
make  it  punishable  to  publish  any  in¬ 
decent  matter.  ‘Excellent,’  they  exclaim. 
“And  their  enthusiasm  grows  when 


made  on  the  minds  of  the  Commissioners 
by  the  evidence  which  was  taken  indicated 
clearly  to  them  the  existence  of  an  evil 
that  was  undermining  popular  morals. 
Figures  were  presented  to  show  the  great 
amount  of  space  devoted  by  some  news¬ 
papers  to  this  sort  of  ‘news’  and  in  one 
of  the  leading  Sunday  newspapers  no  less 
than  238  columns  of  such  matter  were 
counted  within  a  year.  Evidence  also 
was  heard  from  the  president  of  the 
Chief  Constanbles  .\ssociation  which  in¬ 
dicated  that  publication  of  such  stores 
and  reports  of  Court  proceedings  had 


they  read  further  that  in  any  judical  pro- 
disastrous  effects  on  young  people,  par-  ceedings  for  dissolution  of  marriage,  for 
ticularly  those  at  the  age  of  adolescence,  nullity  of  marriage,  or  for  judical  separa- 


‘I  should  say  that  the  evil  with  which 
we  have  to  cope  lies  particularly  in  the 
insidious  suggestion  made  day  after  day 
and  month  after  month  by  an  accumula¬ 
tion  of  this  scandalous  testimony.  It 
might  be  contended  perhaps  that  not  one 
story  was  indecent  of  itself,  though,  this 
hardly  can  be  maintained  in  view  of  the 
exploitation  of  these  accounts  as  special 
‘features.’  But  it  is  perfectly  demon¬ 
strable  that  the  total  effect  of  these  ar¬ 
ticles  constantly  being  printed  is  to  defile 
the  mind  and  the  imagination  of  the  people, 
and  especially  of  the  young.  We  feel 
indebted  to  the  managers  of  most  of  the 
newspapers  of  the  country  for  the  ex¬ 
clusion  of  matter  that  is  really  obscene 
or  indecent,  but  the  evil  does  not  lie  so 
much  in  that  as  in  this  continual  pres¬ 
sure  of  sexual  suggestion  upon  millions 
of  newspaper  readers. 

“So  far  as  I  know  there  is  no  other 
civilized  country — in  Europe,  at  all 
events — where  the  Judge  has  not  either 
the  power  to  hold  such  cases  in  secret 
or  to  ensure  that  only  the  names  of  the 
parties  concerned  and  the  results  of  the 
case  are  published.  Tn  France,  miblica- 
tion  of  such  proceedings  is  prohibited  and 
yet  Paris  or  so  much  of  it  as  reads  Eng¬ 
lish  newspapers  can  read  and  probably 
does  read  with  avidity  these  sex  suits  in 
the  British  papers.  Any  foreigner  who 
reads  them  would  he  entitled  by  their 


Cline-Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
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Rockford  Register 
Gazette 
Rockford,  111. 

Ask  them  about  it, 
CLINE  ELECTRIC  MFC.  CO 

Chicago:  111  West  Washington  Straat 
New  York:  47  West  34th  Straat 
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DAILY  CUT  SOFT  COAL  PRICES 


Philadelphia  New*  Bought  Bituminous 
and  Undersold  Dealers 

campaign  conducted  by  the  Philo- 
di'lphia  Daily  News,  tabloid,  against 
prices  of  soft  coal  has  achieved  valuable 
results  both  to  householders  and  the 
newspaper. 

Soft  coal  prices  rose  as  a  result  of  the 
anthracite  strike  from  a  normal  level  of 
$7  to  $8  a  ton  to  as  high  as  $18  and  even 
$20  a  ton.  The  lowest  price  per  gross 


tion,  the  reporter  shall  be  limited  to  re- 
[lorting  ( 1 )  the  names,  addresses,  and  de¬ 
scription  of  the  parties  and  witnesses ; 
(2)  the  grounds  on  which  the  proceed¬ 
ings  are  brought  and  resisted  as  set  forth 
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Biggest  Half 
of  Baltimore  - 

i*  covered  by  the  combinetioB  ef 
The  Baltimore  News  and  Balti¬ 
more  American  with  a  email  fac¬ 
tor  of  duplication  and  rapidly 
growing  circulation.  You  can 
either  buy  these  papers  separate¬ 
ly  or  in  combination. 

The  News  with  a  13,143  net 
paid  GAIN  for  December  over  the 
year  previous  and  the  American 
with  15,393  gain  for  tha  same 
period  makes  the  News-American 
combination  29,038  circulation 
stranger  over  a  year  ago. 

THE  BALTIMORE  NEWS 

and 


PATMB,  BURNS  B  SMITH  OO. 
Biaatem  RepreaentaUve. 

a  UMAX  PATKB  CXX, 
Waatam  RaprsaentaUvCL 


TAHPA  MORNING  TRIBIIIIE 

“So.  Florida’s  Greatest  NetespapeP 

Eitablished  1894 

CIRCULATION 

SUNDAY..  59,202  DAILY. .34321 

In  addition  to  complete  coverage  ia 
Florida’*  industrial  and  commercial  city, 
the  Tribune  covers  190  cities  and  towni 
in  twenty-four  South  Florida  coumio- 
the  heart  of  the  most  rapidly  growim 
and  w'ealthiest  section  of  Florida.  Tlii, 
territory  includes  the  rich  industrial  dt. 
rus,  phosphate  and  truck-raising  district 
of  the  State. 

The  Tribune  stands  TWELFTH  amosj 
the  new'spapers  of  the  United  States  b 
volume  of  advertising  printed  duriai 
the  year  1925—21,650,678  lines. 

Only  one  New  York  newspaper  and  only 
me  Chicago  newspaper  piinted'mon'ai- 
vertlslng  In  1925  than  the  Tampa.Tiilmm 

The  S.C.Beckwilh  Special  Agency 

National  Kepresentative* 


Bmffmla,  Tha  Wondar  City  at  Awerkt 

Buffalo  —  A  Profitable 
Market  for  Advertiseri 

Sales  in  Buffalo  are  splendid 
for  advertised  goods.  Employ¬ 
ment  conditions  excellent, 
retail  and  other  bustnes*  thriv¬ 
ing.  One  newspaper  will  pul 
your  story  over  to  83%  of  the 
people— that  paper  is  the 

BUFFALO  EVENING  NEWS 

Read  in  4  out  of  S  Buffalo  homes 
Edward  H.  Butler,  Edkor  and  PoUbhw 
KaOr-Sarith  Caaapany.  Rapraamlallws 
MarfarUfa  Bl^.  Lytteu  BU|. 

New  York,  N.  Y.  Chkagw  B. 
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INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impo^ 
tant  posts  in  the  department 
Address  the  Secretary- 
Treasurer  please,  Mr.  Cla^ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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Livestock  in 


New  York  State 


Has  Increased  in  Value 


A  striking  development  in  the  livestock  industry  of  New  York  State  in  1925  was  the  increase  in  value 
per  head  which  accompanied  the  slight  decline  in  numbers  of  most  classes  of  animals.  The  value  of 
horses  increased  $3  a  head,  while  milch  cows  and  heifers  over  two  years  old  jumped  in  value  $18  a 
head,  going  from  $62  on  January  i,  1925,  to  $80  on  January  i,  1926,  or  an  increase  of  29  per  cent.  All 
cattle  taken  together,  although  declining  2  per  cent  in  numbers,  increased  in  value  from  $99,028,000  a 
vear  ago  to  $109,920,000  this  January.  Sheep  and  swine  also  showed  increases  in  total  value. 

The  aggregate  value  of  horses  and  mules,  cattle,  sheep  and  swine  on  the  farms  of  New  York  on  Jan¬ 
uary  I,  1926,  was  $184,213,000,  an  increase  of  16  per  cent  during  the  preceding  twelve  months,  accord¬ 
ing  to  the  livestock  report  issued  from  the  New  York  State  Department  of  Farms  and  Markets. 

This  is  an  added  chapter  to  the  evidences  of  increased  prosperity  in  the  Empire  State.  Other  indus¬ 
tries,  such  as  manufacturing,  commerce,  finance  and  agriculture  have  set  new  records,  and  the 
increased  earnings  of  the  workingmen  have  exceeded  the  increased  cost  of  living. 

General  prosperity  has  also  been  evidenced  in  the  record  volume  of  retail  sales. 

The  National  Advertiser,  with  carefully  distributed  merchandise,  will  find  the  daily  newspaper  his 
most  efficient  medium  of  sales  promotion. 
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HOW  A  SMALL  CITY  NEWSPAPER  MADE 
A  RADIO  SHOW  PROFITABLE 


Dealer  Resistance  Overcome  When  Crowds  Applied  for 
Tickets  to  Ithaca  Journal-News  Venture  Launched 
Without  Merchants’  Co-operation 


By  HOWARD  McLELLAN 


'T'Hl--  experience  of  many  small  cities  many  months  they  had  found  the  "power 
^  of  30.(X)0  population  or  less  with  radio  house  leak”  propaganda  and  had  made 
shows  has,  in  most  cases,  left  an  unpleas-  little  headway  against  it. 


ant  taste  in  the  months  of  either  the  radio  The  merchandising  value  of  the  show 


dealers  or  the  newspapers  which  have  l>egan  to  appeal  to  them  when  the  demand 
sponsored  them.  As  a  result  the  belief  for  tickets  was  created  by  a  single  adver- 


has  become  deep  seated  that  the  radio  tisement.  Xo  attempt  was  made  by  the 
show  is  a  big  city  proposition.  Dealers  newsiwper  to  force  the  .show  upon  the 


have  become  reluctant  to  participate  dealers. 


whether  the  show  is  their  own  joint  ven-  The  one  dealer  who  was  most  adamant 


ture  or  proposed  bv  their  local  newspaper,  in  his  refusal  to  participate  in  the  show 
“Folks  come  to  look,  listen  and  leave,”  tmally  called  Baker  on  the  phone.  He 


the  small  city  radio  dealer  responds  to  the  had  held  out  as  long  as  possible, 
newspaper’s  efforts  to  interest  him  in  a  “For  the  love  of  Mike,”  he  said,  ex- 

citedly,  “send  over  a  couple  hundred  show 
This  was  precisely  the  state  of  miml  tickets.  People  have  been  calling  for 
of  radio  dealers  in  Ithaca.  X.  Y.,  when  them  for  two  days.  Put  me  down  for  a 
the  Jourttal-Xncs  proposed  the  first  radio  booth  and  send  your  salesman  over  with  a 
show  in  that  citv  a  few  weeks  ago.  Ith-  contract.  I  never  dreamed  people  could 


aca  has  a  population  of  26.000  of  which  be  waked  up  to  radio  like  this. 


one-fifth  is  made  up  of  students  at  Cor¬ 
nell  University. 


The  dealers  went  into  the  thing  almost 
to  a  man  when  thev  were  convinced  that 


The  dealers  not  onlv  felt  that  the  city  there  was  a  latent  interest  in  radio  broad- 
was  too  small  for  a  successful  radio  show  casting  which  could  be  awakened  by  the 


but  they  believed  that  the  show  would  not  f'sht  stunt. 


flowing  each  night.  An  exceptional  pro¬ 
gram  was  broadcast.  Talent  was  easily 
obtained  from  a  local  conservatory  and 
other  sources.  Eiach  member  was  broad¬ 
cast  through  station  WEAI  at  Cornell 
University  and  between  each  number  was 
an  intermission  of  ten  minutes  during 
which  the  audience  found  itself  with  noth¬ 
ing  to  do  but  inspect  the  booths. 

The  total  attendance  was  amazing.  The 
radio  show  was  on  everyone’s  tongue  be¬ 
fore,  during  and  after  the  show.  The 
audiences  came  from  everywhere,  farmers 
from  the  rich  agricultural  sections  sur¬ 
rounding  Ithaca;  college  men  and  women 
from  Cornell ;  curious  radio  fans  came 
from  nearby  big  cities  to  see  what  a 
small  city  show  was  like.  Professors 
from  Cornell,  electrical  engineers,  and 
even  the  men  who  manned  the  power 
houses  which  were  credited  with  creating 
the  interference  ghost,  came. 

The  ether  ghost  had  been  laid. 

While  the  radio  equipment  is  not  being 
sold  like  hot  cakes,  sales  have  increased 
sufficiently  since  the  show  to  warrant 
the  asumption  that  tlie  show  did  it.  Doz¬ 
ens  of  hand-made  radios  have  been 
brought  to  light  and  discarded  for  more 
modern  equipment  and  as  to  the  “power 
bouse  leak”  and  other  nebulous  enemies 
of  good  radio  reception,  the  show,  aiul  the 
steady  advertising  campaign  carried  on  by 
hical  dealers  since,  have  pretty  nigh 
killed  them  off  entirely. 


the  VV'orld,  and  messages 
chmig^  the  two  gathering 

J.  Earl  Qauson,  assistant 
editor,  was  acting  chairman  at  the  v 
York  affair  in  the  absence  of  Mr 
official  chairman.  The  annual  rei-w  ^ 
staged  by  John  Butcher,  assisted  by  ntw 
members  of  the  staff.  The 
directed  by  William  Moss.  ThrS.!* 
courtesy  of  Pathe  Xews,  a  mot®  * 
ture  review  of  important  world  evC 
during  the  past  litteen  vears  n. 
hibited.  ^ 


I 


selling  attraction.  Furthermore  For  months  they  had  carried  on  direct- 


there  were  other  untoward  elements  work-  by-mail  campaigns,  had  used  newspaper 


WORLD  MEN  DINE 


ing  against  it. 


space  generously  and  had  tried  in  divers 


When  Wester  W.  Baker,  advertising  ways  to  beat  down  the  anti-radio  belief, 
manager  of  the  Journal-Xews,  approached  They  were  skeptical, 
the  dealers  he  was  bombarded  with  their  The  offer  of  tickets  through  the  dealers 
doubts.  brought  prospects  into  the  stores  who  were 

“It  won’t  sell  any  radio  outfits,”  they  "ot  on  any  radio  dealer’s  mailing  list  in 
chorused. 

“The  town’s  too  small,”  they  said.  T  l>ey  came  quite  willing  to  hear  about 

“Even  if  you  get  all  the  dealers  to-  radio.  Many  came  who  already  had  radio 
gether ;  even  if  the  town  was  larger  it  sets  and  who  had  experienced  trouble  with 
wouldn’t  be  a  success.  There’s  a  growing  what  they  guessetl  was  the  ”i>ower  house” 
belief  among  radio  users  here  that  radio  leak,  but  they  were  willing  to  listen  to  the 
reception  is  a  failure  because  the  city’s  dealer  s  selling  talk  aliout  this  or  that  new 
in  the  heart  of  a  belt  hit  by  violent  storms,  improvement  which  would  solve  their  diffi- 
Then  again  a  power  house  leak  seriously  cuUies. 

interferes  with  reception/’  was  the  final  College  radio  fanatics  brought  down 
and  apparently  unanswerable  argument.  made  outfits  and  replaced  them  with 

Baker  listened.  The  final  and  appar-  standard  eciuipment.  Interest  in  the  show 
ently  unanswerable  argument  gave  him  his  w'^s  so  keen  that  many  who  called  for 
cue.  tickets,  before  they  had  been  supplied  to 


“If  all  these  misgivings  and  mis-beliefs  dealers  by  the  newspaper,  called  a  second 
are  retarding  the  sale  of  radio  here,”  he  t'nic  to  get  them  and  listened  fpr  a  sec- 
replied,  “it’s  a  situation  which  only  our  ond  time  to  dealer  s  chanteys.  For  the 
newspaper  and  a  radio  show  will  remedy  Afst  time  in  many  a  moon  radio  dealers 
The  show  will  be  held;  the  Journal-News  were  busier  than  mercliants  in  any  other 
will  promote  it  and  we’ll  see  what  can  be  I'^e  in  the  city.  They  were  smiling  and 
done  to  lay  this  ether  ghost.  carrying  off  to  show  rooms  their  best 

“We’ll  do  more  than  that,”  he  promised,  eiiuipment.  They  spent  time  and  money 
“We’ll  agree  to  bring  nearly  every  visitor  garnishing  their  booths, 
into  your  stores  first  so  that  you  may  give  TIjc  dealers  had  become  so  enthusiastic 


Consistent 
Builders  of 
Circulation 


We  do  not  use  just  one 
outstanding  success  to 
show  you  as  proof  of  our 
ability.  Year  in  and  year 
out,  for  twenty-two  years, 
we  have  continued  to  make 
each  and  every  campaign 
a  success. 


a  second  opportunity  to  sell  them.  We’ll  t>cular  line  of  equ'pment.  The  idea  of 
make  it  an  intensive  selling  proposition,  boosting  their  Hnes  was  submerged.  Ev- 
For  three  nights  and  days  people  in  this  ‘^O’tb'f'g  was  “come  to  the  show.”  Not 
community  will  be  centering  attention  on  day  of  the  opening  did  they  be- 

radio.”  f’'"  stress  the  merits  of  their  respective 

In  spite  of  this  determined  stand  and  during  the  show,  they  ex- 

unqualified  promises  many  of  the  dealers  their  brands  in  large  space, 

were  again-^t  it.  A  few  were  willing  to  ^n®  exposition  hall  was  filled  to  over- 


We  have 
methods. 


MYERS’ 

CircMlatio»  Ortanisation 
415  E.  Tliircl  St.,  Waterloo,  Iowa 


make  the  start  although  this  handful  did 
not  by  any  means  warrant  Baker  going 
ahead  with  his  plans.  At  least  others 
would  not  have  felt  justified  in  going  as 
far  as  he  did. 

The  dealers  had  been  approached  but 
had  not  warmed  up  to  the  show  idea  and 
were  still  mulling  it  over,  when  the  Jour¬ 
nal-Xews  announced  on  its  own  responsi¬ 
bility  that  for  three  nights  immediately 
preceding  Thanksgiving  it  would  hold 
“Ithaca’s  First  Radio  Show”;  that  tickets 
could  be  had  of  “any  radio  dealer”  and 
that  “all  the  latest  in  radio  equipment  and 
accessories  would  be  on  exhibition,”  plus 
a  fine  musical  program  and  speeches  and 
stunts  which  would  be  broadcasted  from 
the  stage  of  the  hall. 

Dealers  who  read  the  newspaper’s  five 
column-fifteen  announcement  had  no  time 
to  click  tongues  and  voice  misgivings. 
The  Journal-News  appeared  on  the  streets 
at  3  P.  M.  At  4  P.  M.  people  were  call¬ 
ing  upon  dealers  for  Radio  Show  tickets. 
That  dealers  did  not  warm  up  to  the  idea 
at  first  is  no  reflection  upon  them.  For 


NATIONAL 

LEADERSHIP 


CLEVELAND,  OHIO 


The  Morning 
Telegraph 


During  the  first  six  months  of  192S, 
The  Cleveland  News  (Evening)  pub¬ 
lish^  a  greater  volume  of  National  Ad¬ 
vertising  than  was  published  during  the 
same  period  by  the  other  evening  news¬ 
paper  in  Cleveland. 

When  compiling  your  next  schedule, 
ewsider  this  continued  leadership  in 
National  Linage  on  the  part  of 


Is  the  giant  influence  on 
the  Turf,  in  Society,  Music, 
Theatre,  Motion  Picture 
and  Finance,  having  the 
largest  circulation  of  any 
Daily  in  the  United  States 
at  a  ten-cent  Price. 


The  Qeveland  News 


DAILY  AND  SUNDAY 
OHIO^  GREATEST  NEWSPAPER 
Represented  by 

GEO.  A.  McDEVITT  COMPANY 

2SS  Park  Ava..  New  York 
tl4  Peopia’a  (iaa  Bldg.,  Chicago 


Circulated  in  every  State 
in  the  Union  and  the  prin¬ 
cipal  capitals  of  Europe. 
An  exclusive  market  for  its 
advertisers. 


SlfE  Morning  QErlrgratilf 

50th  St.  ft  8th  Ave.,  N.  Y.  City 


Each  diner  received  a  copy  of  ” 
Illustrated  Overset,  the  World  suffi*,* 
nual  publication,  issued  this  yen-  ^ 
tabloid  newspaper  and  purporting  to 
tain  exposes  of  various  members  of  -i, 
staff. 


Alumni  and  Staff  Gather  in  New  York 
and  Miami 


While  130  New  York  World  men  and 
alumni  gathered  in  New  York,  Feb.  20,  a 
Florida  edition  of  the  yearly  spread,  minus, 
however,  the  music  of  the  World’s  staff 
orchestra  and  the  revue  of  World  affairs, 
was  held  in  Miami.  At  the  latter  din¬ 
ner  were  Herbert  Bayard  Swope,  John 
J.  Leary  Jr.,  William  T.  Bliss,  in  charge 
of  the  special  Miami  edition  of  this 
newspaper,  and  others  to  a  total  of 
Uventy.  Special  entertainment  had  been 


C/se  the 

COMBINATION  RATE 


The  Gazette  Tima 

(Morning  and  Sunday) 


AND 

Chronicle  Telegraph 

(Evening) 

in  order  to  cover  Pittsburgh  al 
Western  Pennsylvania  thoroogUr 
at  the  lowest  cost. 

Member  A.  B.  C. 


URBAN  E.  DICE,  Ngt.  Adv.  Mr 
GAZETTE  SQ..  PITTSBURGH,  Pi 
National  RepiMenutiv*: 

£.  M.  BURKE,  Inc. 

4Snd  and  Broadway,  N.  T. 

ISS  B.  Hiehigan  Bird.,  CUeac*. 
Constitution  Bldg.,  Atlanta,  6a. 

B.  J.  BIDWELL  CO. 

741  Xarket  Bt..  Ban  Franciicc,  CtL 
Times  Bldg.,  Los  Angslas,  OsL 
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WHAT  THEY  ARE  SAYING 

extending  the  reading  public 

£  are  learning  to  make  newspapers  better  and  better  year  by  year.  If 
you  will  cast  your  thoughts  back,  you  will  have  the  conception  of  the 
j  reader  as  being  the  old  man,  the  head  of  the  family;  that  was  his 
and  his  distinction.  For  years  we  have  been  extending  our  reading 
t  We  have  the  women  reading  the  newspapers  now,  especially  the 
columns.  The  old  newspaper  confined  itself  largely  to 

^lad  the  personalities  of  its  few  readers.  How  many  of  your  acquaint- 
a  tie  deeply  interested  in  politics?  I  will  guess,  not  over  20  per  cent.  The 
Lni  editor  is  seeking  to  interest  not  only  all  his  readers,  but  those  who  may 
-s  readers.” — Col.  R.  R.  McCormick,  co-publisher,  Chicago  Tribune. 
*  ♦  * 

THE  CHEMISTRY  OF  ADVERTISING 

LRING  the  past  20  years,  advertising  has  been  taken  to  college,  and 
jjycated — it  has  been  psycho-analyzed,  tabulated,  put  through  class- 
oercises  and  ghen  all  the  degrees  of  army  mentality  tests.  Y et,  the  most 
.d  miversity  professor,  or  the  most  brilliant  advertising  agency  executive. 

but  little  more  of  the  force  back  of  paid  publicity,  than  the  proprietor 
j  Tillage  comer  grocery  who  laboriously  writes  his  ad  for  Saturday  specials 
^back  of  a  piece  of  wrapping  paper.  And  yet  advertising  through  its 
KT  to  reduce  the  cost  of  a  publication  to  the  reader  and  through  its  own 
g  u  an  educational  factor,  has  done  more  to  advance  the  cause  of  civiliza- 
I  ibin  any  other  one  thing  unless  it  be  the  invention  of  printing  itself." — 
T.  Carroll,  advertising  director,  Indianapolis  NeVfs. 

r  y 

ERRORS  IN  NEWSPAPERS 

lRRORS,  typographical  and  otherwise,  are  the  bugbears  of  publishers. 
M  The  doctor,  it  is  said,  buries  his  mistakes,  the  lawyer  digs  them  up  and 
^  that  they  were  not  mistakes.  The  business  man  hides  his  mistakes  in  the 
jik  section  of  his  books.  Every  error  the  newspaper  man  makes,  whether  it 
lithe  composing  room  or  the  newsroom,  is  flaunted  before  the  public  for 
^  to  see.  The  newspaper,  as  a  business,  has  about  ‘as  much  privacy  as  a 
Therefore,  when  you  think  that  your  favorite  newspaper  is  making 
■uy  mistakes,  stop  and  think  how  much  more  worried  are  the  newspaper 
k"— Walter  S.  Ball,  editor.  Providence  (R.  I.)  Sunday  Journal. 


SIDNEY  R.  CLARKE 

Announces 

A  PERSONALLY  SUPERVISED 

Service  For  Travelers 
In  Europe 

Mr.  Clarke  is  widely  known  throughout  American 
publishing  and  advertising  interests.  His  newly 
established  service  with  headquarters  in  Paris  assures 
every  convenience  sought  by  those  who  contemplate 
*  trip  to  Europe. 

Every  facility  for  Dc  Luxe  or  moderate  priced  trip. 
Finest  automobiles  and  chauffeurs 
Special  knowledge  of  hotels 

Paris  Office:  11  bis  Rue  Scribe 

Repretented  in  United  Suta  by 

FRANK  C.  NESBIT 

THE  henry  tours  SbS  RPTH  AVE. 

Telephone  Murray  Hill  2405 


BUSINESS  IN 

ILLINOIS 

HAS  GOOD  OUTLOOK 


Conditions  in  the  mercantile  trade  and  steel 
industry,  the  latter  with  dry  goods  being 
considered  as  trade  barometers,  are  most 
healthy,  with  indications  of  a  good  business 
this  year,  based  on  the  present  outlook. 

There  was  an  unusually  good  opportunity 
of  investigating  and  determining  general 
sentiment  on  present  business  conditions 
and  future  prospects  early  this  month  as 
there  were  more  than  1,600  merchants  in 
Chicago  in  attendance  at  the  convention  of 
the  Interstate  Merchants’  Council.  Their 
reports  on  business  were  almost  unan¬ 
imously  good. 

Retailers  had  a  good  year  in  1925  with 
satisfactory  profits  and  backed  up  their  re¬ 
port  on  the  latter  by  making  large  purchases 
of  goods.  This  is  the  best  evidence  that 
ran  be  had. 

Agricultural  implement  makers  shipped 
52.8  per  cent  more  implements  to  dis¬ 
tributors  in  December  than  in  the  same 
time  last  year. 

You  will  find  products  that  have  been 
advertised  through  the  Illinois  daily  news¬ 
papers  leading  the  list  of  sales  record  | 
producers. 

Were  you  a  leader?  Or,  did  you  drift  along  j 
with  the  tide? 

Get  up  with  the  leaders.  j 


Use  This  List  of  Illinois  Newspapers 
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REPORTER  FOR  EVERY  HUNDRED  PEOPLE 
IN  MISSOURI  UNIVERSITY  TOWN 


Columbia  Students  Thoroughly  Comb  City  for  News  for  Daily 
Newspaper — Stories  Written  for  General  Circulation 
— 650  Graduates  from  Oldest  School 


By  ROBERT  S.  MANN 

Associate  Professor  of  Journalism,  School  of  Journalism,  University  of  Missouri 


pROBABLY  few  cities  in  the  world 

are  so  tlioroughly  combed  for  news 
as  is  Columbia,  Mo.  -A  reporting  staff  of 
100  young  men  and  women,  and  a  copy 
reading  staff  of  50,  come  near  setting  a 
record  for  towns  of  that  size — 13,000 — 
or  for  towns  of  any  size. 

The  earnest  workers  who  make  up 
these  staffs  are  students  in  the  School  of 
Journalism  of  the  L'niversity  of  Missouri, 
the  oldest  school  of  journalism  in  the 
world.  Six  days  a  week  they  are  busy 
at  least  a  part  of  the  time  with  their 
newspaper  work.  .-\nd  six  days  a  week 
the  results  of  their  efforts  are  read,  not 
only  by  students  and  professors,  but  also 
by  business  men,  housewives,  factory  em¬ 
ployes,  negro  laborers,  laundresses,  farm¬ 
ers  and  all  the  other  classes  of  persons 
who  live  in  Columbia  and  Boone  County. 

A  daily  newspaper,  with  weekly  maga¬ 
zine  section,  and  a  country  weekly  make 
up  the  laboratory  of  the  School  of  Jour¬ 
nalism.  The  daily  and  its  mag^azine  are 
controlled  directly  by  the  school  through 
a  corporation  of  alumni ;  the  country 
weekly  is  owned  by  a  Columbia  publish¬ 
ing  house,  which  turns  over  the  entire 
editorial  department  to  classes  in  country 
newspaper  work  and  their  professor. 

One  of  the  major  advantages  of  such 
laboratories,  according  to  members  of  the 
faculty,  is  that  they  are  all  of  general 
circulation,  and  not  mere  campus  publica¬ 
tions.  The  student  writer  is  forced  to 
consider  the  news  interests  and  viewpoints 
of  other  classes  than  his  own  small  circle. 
He  is  forced  to  realize  that  it  is  not  suf¬ 
ficient  merely  to  publish  the  things  that 
interest  him,  and  that  sarcasm  directed  at 
some  class  is  bound  to  be  resented  and 
protested.  A  mistake  means  not  merely 
a  professor’s  reproof,  but  real  damage 
done.  He  is  brought  face  to  face  with 
the  fact,  sometimes  to  his  own  surprise, 
that  it  really  matters  whether  he  does  his 
work  well  or  not. 

One  should  not  gain  the  impression  that 
the  students  in  this  school  spend  all  their 
time  at  reporting  and  copy  reading,  or 
even  at  newspaper  work  in  general. 
broad  education  is  demanded  as  the  pri¬ 
mary  essential  of  a  journalist,  and  each 
student  who  receives  the  degree  of  Bach¬ 
elor  of  Journalism  must  have  had  prac¬ 
tically  three  years  of  general  college 
studies.  Many  of  the  best  graduates  take 
four  years  of  academic  work  in  addition 
to  their  professional  courses,  obtaining 
two  degrees.  Bachelor  of  Arts  and  Bach¬ 
elor  of  Journalism.  Others  spend  an  ad¬ 
ditional  year  in  study  after  graduation 
and  obtain  a  master's  degree. 

The  student’s  course  will  usually  fol¬ 
low  this  plan:  The  first  two  years  are 
spent  in  the  College  of  .\rts  and  Science, 
either  at  the  University  of  Missouri  or 
at  some  other  recognized  school.  He 
then  enters  the  School  of  Journali^  for 
a  two-year  course,  during  which  time  he 
will  spend  about  half  of  his  time  on  pro¬ 
fessional  courses  and  about  half  on  ad¬ 
vanced  academic  courses. 

During  his  first  semester  in  the  School 
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cf  J(>urnali.sm.  he  will  usually  take  intro¬ 
ductory  classroom  courses.  In  the  sec¬ 
ond  semester  he  usually  gets  into  active 
reporting.  In  the  senior  year  he  will  con¬ 
tinue  active  reporting  for  at  least  a  sem¬ 
ester,  and  get  actual  desk  practice  in  copy 
reading.  One  year  must  be  spent  in 
studying  the  History  and  Principles  (or 
ideals)  of  Journalism,  a  course  taught  by 
Dean  Walter  Williams.  The  advanced 
student  also  has  the  opportunity  to  study 
feature  writing,  editorial  writing,  literary 
and  dramatic  reviewing,  newspaper  and 
magazine  departments,  etc. 

The  student  who  plans  to  enter  small¬ 
town  journalism  finds  a  series  of  courses 
dealing  with  country  newspaper  work. 
The  student  whose  taste  runs  to  adver¬ 
tising  may  take  an  advertising  course  or 
courses  every  semester.  The  art  depart¬ 
ment  of  the  university  offers  a  similar 
series  of  courses  in  newspaper  illustra¬ 
tion.  Most  of  the  courses  are  conducted 
on  the  laboratory  plan,  with  the  student’s 
editorials,  advertisements,  illustrations 
and  the  like  coming  off  the  press  daily. 

Academic  courses  taken  include  those 
most  likely  to  be  of  value  in  later  life — 
English,  logic,  sciences,  modern  languages, 
economics,  history,  psychology,  phi¬ 
losophy,  political  science  and  public  law, 
and  sociology.  Some  students,  who  plan 
to  specialize  as  writers  on  some  one 
topic,  seize  the  opportunity  to  take  sev¬ 
eral  courses  in  that  field. 

The  school  has  more  than  650  grad¬ 
uates,  most  of  whom  are  working  in  some 
phase  of  journalism. 

A  glance  through  the  latest  directory 
of  graduates  and  other  former  students 
shows  men  and  women  working  as  edi¬ 
tors,  managing  editors,  news  editors,  city 
editors,  Sunday  editors,  advertising 
managers,  business  managers,  editorial 
writers,  press  association  correspondents 
at  home  and  abroad,  magazine  writers, 
teachers  of  journalism,  writers  for  and 
editors  of  agricultural  and  trade  journals, 
copy  writers  for  advertising  agencies, 
editors  of  women’s  pages  and  other  de¬ 
partments,  free  lance  feature  writers,  car¬ 
toonists,  illustrators,  sport  writers,  etc. 
A  number  are  proprietors  of  newspapers. 

There  has  been  a  steady  demand  for 
the  school’s  graduates.  Two  messages  re¬ 
ceived  within  a  few  days  of  each  other 
recently  asked  for  12  to  14  workers,  but 
only  a  few  could  be  supplied.  A  dozen 
students  had  completed  their  requirements 
at  the  end  of  the  first  semester  a  few 
days  previously,  but  nearly  all  of  them 
had  already  obtained  work. 

(This  is  the  ninth  of  a  series  of  articles 
obtained  by  Editor  and  Publisher  to  in- 
terprei  the  Schools  of  Journalism  to 
editors  of  the  nation.) 


N.  W.  Ayer  and  Soo,  164  West  Jackson 
iKulcvard,  Chiensn.  Preparing  a  list  of  news¬ 
papers  and  advertising  on  Campfire  Marsh¬ 
mallows  (Campfire  Company).  A.  R.  (Jlson, 
formerly  of  Olson  ft  KnziiKer  is  the  contract 
man  and  is  located  at  8U4  Main  street,  Cam¬ 
bridge.  Mass. 

Beringer  A  Meyers,  22  West  Munroe  street, 
Chicago.  Placing  a  limited  campaign  in  Ohio 
on  K.  I..  .MeWethy  Company  of  Marshall, 
Michigan. 

Thomas  M.  Bowers  Advertising  Agency,  304 

South  Wabash  avenue,  Chicago.  Sending  out 
orders  anil  contracts  for  lllauer-Goldstone  Com¬ 
pany  of  Chicago,  111. 

Critchfield  and  Company,  14  East  Jackson 
boulevard,  Chicago.  Sending  out  copy  schedules 
to  newspaiTrs  in  the  south  on  Cieneral 
Phonogra|ih  Company. 

John  H.  Dunham  Company,  431  North  Michi¬ 
gan  avenue,  Chicago.  Planning  a  campaign  on 
the  .Vrmour  Com|>any  soap  campaign.  It  is 
reported  this  Agency  will  handle  the  Luxor 
products  hut  this  is  not  confirmed  yet. 

Erwin,  Waaey  and  Company,  844  Rush  street, 
Chicago.  Sending  out  a  general  campaign  on 
the  Northern  Pater  Mills  of  Green  Bay,  Wis. 
Sending  out  schedules  on  Cioodyear  Tire 
timi'any. 

Farlow  Adsrertising  Company,  6  North  Michi¬ 
gan  avenue,  Chicago.  Planning  a  limited  adver¬ 
tising  campaign  on  the  C-Y  Candy  Bar  of 
Chicago. 

Charles  Daniel  Trey  Company,  30  North 
Michigan  avenue,  Chicago.  Placing  general 
contracts  on  the  Crane  Company  of  Chicago.  111. 

Phil  J.  Gray  Company,  327  North  Michigan 
avenue,  Chicago.  Sending  out  contracts  to  a 
small  list  of  papers  on  the  Pink  n-white  Company. 

Green,  Fidton  A  Cunningham,  360  North 
Michigan  avenue,  Chicago.  Macing  contracts  in 
nietrapolitan  papers  on  Lakeside  Peas.  .\lso 
sending  out  schedules  for  February,  March  and 
April  on  Nash  Motor  Company. 

Gundladi  Adsrertising  Agency,  400  North 
Michigan  avenue,  Chicago.  Sending  out  copy 
to  newspapers  on  C.  11.  S.  (Face  Bleach)  to 
middlewest  papers  as  rapidly  as  they  can  secure 
distribution. 

H.  W,  Kjwtor  and  Sons,  14  East  Jackson 
hr  ulevard,  Chicago.  Sending  out  copy  to  papers 
in  the  southwest  on  Mad.ome  Gerda  (Bath  salts). 

Kling-Gihson  Company,  310  South  Michigan 
Imulevard.  Chic.sgn.  Preparing  a  list  cf  papers 
for  the  Williams  Oil-O-Matic  Heater  Company. 

H.  K.  McCann,  6  North  Michigan  avenue, 
Chicago.  Arranging  a  li.st  of  newspapers  on 
Cleveland  Metal  Products  Company. 


Insurance  Against 
Rising  Feature  Costs 


Five  pages  of  exclusive 
newspaper  features,  includ¬ 
ing  Editorial,  Women’s, 
Sports,  Comics,  News  Fea¬ 
tures  and  New's  Photos 
each  dav. 


Serial  fiction  by  Beatrice  Burton, 
author  of  “The  Flapper 
Wife,’’  “Love  Bound,’’  etc. 


Editors’  Feature  Service,  Inc. 

1819  Broadway,  New  York 


is  the  time 
to  sell 


NEW  YORK  STATE 


Northern  Ohio 


Westchester  County’s 


San  Francisco 
Chronicle 


-concentration,  at 
ONE  cost  means  a 


Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 


has  resumed  our  Smiles 
comics,  used  1  1  years  ago 


greater  impression. 
Follow  the  National 
advertisers  who  use  the 
Plain  Dealer  ALONE  to 
do  it. 


Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 


The  iDlernatioDal  Syndicate 


ONE  Siedium  -  ONE  Cost 


Her 

hmUseUit 


THE  STANDARD  STAR 

of 

New  Rochelle 


Both  Momhort  of  A*  B.  C. 


Westchester  Newspapers,  Inc. 


Baltimore,  Md. 


J.  B.  Woodward 
110  E.  42d  St. 
New  York 


Woodward  A  Kelly 

360  N.  Mkh.  Ava. 
Chkago 


Franklin  A«  Marriaaa,  Praa. 
Mount  Vamofr-^Now  Roehalla 


Mitcfaell-Fau*t  Advertoiag  r 
.'South  Uearboi-n  strevt,  Chicago 
the  sdvertiMtig  campaign  for  U, 

(o.,  (G.  M.  r.  l  ight  Truck) 
come  through  for  several  weeks 
MitcAeB-Fauat  Advectfaiig 
South  Dearborn  .street.  Chicago 
copy  to  several  «e,tem  towns'™^ 
for  Armour  &  (  omraiiy.  \o 
tional  territory  to  b,e  consider^  • 

Osten  Advertising  Corporalioa.  x  r  ' 
son  teulevard.  thiiago.  PlCnf,^ 
cn  Marvel  (osmefios  Company  to  u  L 
list  of  1  apcrit.  . 

Fred  M.  Randall  Company,  Book  it 
Detroit.  Has  securrd  account  of  tfc  to: 
V  alley  Canning  Crmpar.y,  U  Soenr 

West  Madi*,: 

Chicago.  Pluuninv  on  using  a 
pai  ers  on  Peruna  Coiiioration  of  (SJ 
St.  Paul  AdvertUing  Coinp»  i 
Minn  Sending  out  four  time 
200  lines  to  a  few  middle  wen 
Minnesota  Macaroni  Company. 

Sterrett  Advertising  Service,  m  i 
liuibiir.g.  Eric.  Pa.  Now  handlint  mJ 
ihe  Spa  Health  l.ahoratbries,  Int. 
Springs,  Pa.  ^ 

Frank  B.  White  Company,  76  Wot  H 
street.  Cliicago.  Has  secured  acc»! 
.Northland  Blue  Fox  Farms,  ManitoI« 
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J 


ilosangeles  %h 


California’s 
Great  Newspaper 


Cleveland  Metal  I'roducts  Company.^ 

MacManus,  Incorporated,  Pershing  Square 
lUiiidinar.  New  York.  Has  secured  account  of 
the  Great  Atlantic  &  Pacific  Tea  Company, 
lersey  City.  N.  J. 


More  news,  readiii| 
matter  and  advertisinj 
than  any  other  P«iit 
Coast  newspaper. 

Circulation  96%  how 
delivered  and  95%  con¬ 
centrated  in  the  Los  An¬ 
geles  metropolitan  market 


Do  You  Know? 


that  Washington,  D.  C,  hu  a  hrp 
population  than  nine  entire  itato-ni 
is  so  concentrated  that  you  cu  o* 
pletely  cover  the  purchasing  pdk 
wtih  ONE  newspaper. 


^I)c  ^betting  M 


with  Sunday  mornfaif 


Washingtonians  are  gainfully  mpM 
— and  can  afford  to  spend. 


New  York  office— 1 10  L  42si% 
D>n  A.  Carroll 

Chicago  office — ^Tower  BdUk 
J.  E.  Lutz 
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rTER-SLEUTH  FINDS 

when  police  fail 


Lj  Cb«ck-Kiter  Nabbed  in  Chi- 
Information  Furnished  by 


Larine  of  Los  Angeles 


Examiner 


a’s 

pap«r 


readi]^ 
Ivertisni 
r  Pac& 


%  hooM 
5%  CM- 
Los  Aa- 
1  marled 


low? 


hu  i  Ini' 
ire  itita-ei 
you  cu  cos 
hsiing  pibic 


f  tditiai. 
fullr  empM 


)L42sfSL 

roU 

rer  Boilig 


-i;  Lavine,  star  reporter  for  the 
Melts  Examiner,  is  being  given 
•for  the  capture  of  John  K.  Fronk, 
allegerl  super- 
kiter  of  checks, 
for  whom  police 
had  been  search¬ 
ing  in  vain. 

r  o  n  k  .  the 
head  of  seven 
businesses  and  a 
well  know  n 
broadca  s  t  e  r  in 
lx>s  .\ngeles,  be¬ 
came  short  of 
money  at  local 
banks.  He  owned 
and  controlled  a 
bank  ,  among 
other  things.  In¬ 
vestigation  was 


Ikuis  Lavine 


]ij  the  bank  examiner,  leading  to 
iijicunent  on  27  counts. 

r  the  officers  had  searched  and 
ri  to  find  Fronk,  George  G.  Young, 
'he  of  the  Examiner,  decided  to  as- 
;  Lavine  to  the  task  of  bringing  about 
i.s  arrest. 

-  nto  weeks  Fronk  was  under  ar- 
1  n  Chicago,  through  information 
i-  Lavine  furnished  the  Chicago 
!  md  Examiner,  l-avine  told  the 
a  of  the  hotel  in  which  Fronk  was 
::  Hotel  Morrison,  also  the  name 
was  going  to  use — John  K.  F  rank- 
How  he  found  this  out  in  advance 
Fronk’s  arrival  is  one  of  Irvine’s 
r  secrets.  Fronk  is  now  in  Los 
: awaiting  trial. 

,  has  other  feats  to  his  credit. 
s  the  reporter  who  located  Clara 
Lp'in  Honduras.  He  brought  about 
(otfession  of  Herbert  Wilson,  result- 


b  the  arrest  of  29  others  for  mail 
’:t>.  He  also  exposed  a  plot  t(> 
Tiil  “Fatty”  .\rhuckle.  .Ml  of 
were  exclusive  stories. 


A.  P.  BUREAU  IN  CHEYENNE 


^  of  Denver  Named  Correspondent 
—Office  Requeited  by  Members 


i!  the  request  of  Wyoming  members 


the 

the 


been  established  at  Cheyenne, 

;  new  branch  headquarters  in 
iy  Mountain  division. 

7c,ing  of  the  Cheyenne  office  is  in  line 
■  expansion  policies  of  the  .X.  P., 
t;.  were  signalized  recently  by  the 
If  n  of  the  Rocky  Xfountain  division, 
:  hea^uarters  at  Denver.  States  in¬ 
ert:  in  this  new  grouping  are  col- 
i‘  Wyoming,  Montana,  New  Mexico 
•Arizona. 

B^nd  C.  Davies,  A.  P.  tiling  editor  at 
•vfr  and  a  newspaper  man  of  exten- 
Mperifiicc,  has  been  appointed  cor- 
•rint  at  Cheyenne,  his  headquarters 
ip  the  editorial  offices  of  the  Chey- 
Leader. 


'  radio  and  the  padlock  are  con- 
!  tis  into  a  home-loving  people.— 
Jbee  Journal. 


WHAT  IS  THIS  YELLOW 
JOURNALISM? 


(Continued  from  page  9) 


the  Social  Register  was  searched,  and 
Wainwright  was  decided  upon. 

The  next  morning  at  about  8  o'clock 
a  Packard  car  drew  up  and  parked  near 
the  Gould  home  on  Fifth  avenue.  A 
young  member  of  the  American  staff 
had  hired  it  and  was  waiting  in  it. 
Winkler  was  to  remain  in  the  office  to 
get  the  story  by  telephone,  if  there  was 
a  story,  and  write  it.  Of  course  neither 
family  knew  anything  about  the  possibil¬ 
ity  of  elopement. 

At  quarter  to  nine  a  very  pretty  girl 
walked  down  the  front  steps  on  the  arm 
of  George  Gould,  carrying  a  satchel  that 
evidently  contained  school  books.  Edith 
looked  perfectly  composed.  Perhaps  they 
had  picked  the  wrong  girl.  Together  the 
girl  and  her  father  stepped  into  the 
Gould  roadster  and  started  away  with 
the  Packard  trailing  behind.  Edith  got 
off  at  a  mid-town  private  school,  and 
went  inside.  The  Packard  and  the 
American  reporter  waited. 

The  father  was  barely  out  of  sight 
when  the  school  door  opened  again,  and 
Edith  ran  down  lightly  to  hail  a  taxi. 
When  she  sped  away,  if  she  had  looked 
behind,  she  would  have  noticed  a  Pack¬ 
ard  following.  At  the  corner  of  46th 
street  and  Sixth  avenue  she  left  her  taxi 
to  join  a  tall  slender  boy  waiting  be¬ 
side  a  Yellow  cab.  Edith  and  Carroll 
were  on  their  way  towards  a  secret 
matrimony,  unaware  tliat  a  man  to  write 
the  story  when  it  happened  was  not  very 
far  behind.  They  went  to  the  Pennsyl¬ 
vania  station,  and  took  a  train  to  Phila¬ 
delphia.  They  were  unable  to  get  Pull¬ 
man  seats,  and  the  reporter  sat  directly 
beluTHl  them.  In  front  was  an  Italian 
mother  feeding  bananas  to  her  child. 
.\t  Philadelphia  they  went  to  the  mar¬ 
riage  license  bureau.  Still  they  didn’t 
tell  their  names.  Edith  had  given  her 
age,  and  they  had  been  told  that  in  that 
State  she  must  have  her  parent’s  con¬ 
sent.  As  they  left  the  -Xmerican  re- 
jNirter  stepped  in  and  questioned  the 
clerk  quickly.  He  told  him  they  had 
gone  to  Elkton,  Md.,  a  famous  Gretna 
Green. 

The  reporter  caught  up  with  the  pair 
on  the  street  just  in  time  to  see  them 
get  into  a  touring  car  from  the  wind¬ 
shield  of  which  the  driver  was  removing 
a  "For  Hire”  sign.  He  engaged  a  cab 
and  followed  after.  But  here  luck  failed 
him.  Close  to  the  Pennsylvania  and 
Maryland  border  his  car  had  a  blow-out. 
The  Gould- Wainwright  car  vanished  in 
a  cloud  of  dust.  But  he  arrived  five 
minutes  after  the  marriage  and  by  six 
o’clock  had  the  story  (Complete  with 
hundreds  of  interesting  details  over  the 
telephone  to  Winkler. 

Other  New  York  papers  confirmed  the 
facts  for  later  editions,  but  no  other 
could  claim  as  did  the  American  a  “per¬ 
sonally  conducted  Gould  elopement.” 

Winkler  came  to  New  York  from 
South  Carolina.  John  Temple  Graves 


Invest  in 
Pennsylvania' 


Advertising  space 
in  the 

Norristomn 

pays  big  dividends 
in  sales 


National  Representattva 
Paul  Block,  Inc. 

PhUadolphla,  New  lork,  Chlcafo, 
Boston.  Detroit. 


noted  Hearst  editor  was  a  friend  of  the 
Winkler  family.  Young  Winkler  was 
fascinated  by  the  headlines  of  the  New 
York  Journal.  When  he  decided  to  go 
into  newspaper  work  he  had  the  choice 
of  one  of  two  jobs — in  the  real 
estate  department  of  the  New  York 
Herald  or  on  the  news  department  of  the 
American.  This  was  in  1909.  He  chose 
the  American  and  remained  with  that 
paper  15  years. 

One  of  the  early  adventures  he  had  was 
in  1913  when  he  went  to  Canada  with 
other  reporters  on  the  famous  tour  with 
Harry  K.  Thaw,  after  the  latter’s  escape 
from  Matteawan  in  1913. 


Reporter  Finds  Missing  Child 

Irving  Lieberinan,  young  reporter  for 
the  Brooklyn  Times,  this  week  located  a 
missing  nine-year-old  girl  one  hour  after 
being  assigned  to  the  story,  and  returned 
her  to  her  parents  while  police  were  con¬ 
ducting  a  fruitless  search.  The  child, 
missing  from  home  all  night,  was  said 
to  have  been  kidnapped  by  “a  man  in  an 
automobile.”  Lieberman  interviewed  the 
girl’s  playmates  and  finally  found  her 
playing  in  a  school  yard  not  far  from 
her  home.  She  had  spent  the  night  with 
a  chum.  Lieberman  had  the  story 
“cleaned  up”  for  the  last  edition,  and  then 
notified  the  police  to  discontinue  the 
search. 

A.F.L.  CHIEF  REFUSES  INTERVIEW 


Green  Won’t  Talk  When  Boston  Re¬ 
porters  Can’t  Show  Union  Cards 

(By  Tclrgrafk  to  Editos  &  Publishes) 
Boston,  Feb.  24. — Because  reporters 
and  photographers  representing  Boston 
newspapers  failed  to  show  credentials  of 
membership  in  the  Boston  Newswriters 
Union,  President  William  Green  of  the 
-American  Federation  of  Labor,  upon  his 
arrival  in  Boston  today  in  connection 
with  labor  matters,  refused  to  allow  them 
to  interview  or  photograph  him. 

Other  members  of  his  party  also  re¬ 
fused  to  be  interviewed.  Green  was  met 


Do  you  know  what  per¬ 
centage  of  errors  are 
made  in  your  Com¬ 
posing  Room? 

We  sufigest  you  go  there  and  take 
fifty  oriffinat  proofs.  Count  up  the 
number  of  lines  and  the  number  of 
errors.  Get  the  percentage  of  errors 
to  lines. 

It  takes  twice  as  long  to  correct  an 
error  as  it  does  to  make  it,  so  multiply 
this  percentage  by  three. 

Take  this  resultant  percentage  and  apply 
it  to  your  total  Composing  Room  pay¬ 
roll  for  the  year.  See  how  much  money 
errors  are  costing  you. 

When  you  find  out  what  they  cost 
you  write  and  tell  us  the  amount. 
We  will  show  you  a  source  of 
profit  you  have  never  heard  of. 

Matrix  Contrast  Corp. 

33  W.  42d  St.,  New  York  City 


MICHIGAN 

and  the 

BOOTH  NEWSPAPERS 

THE  LEADING  NEWSPAPER  IN 
GRAND  RAPIDS— THE  ONLY 
DAILY  IN  SEVEN  OTHER 
CITIES 

The  Grand  Rairfds  Praea 
The  Flhit  Daily  Jonmal 
The  Saginaw  Newa  Cesntar 
The  Kalaaaaioe  Gaxette 
The  Jackaen  CMxan  Patriot 
The  Bay  City  TiaaM  TrftiaM 
Tha  Muskagon  Chraniela 
The  Aim  Arhor  Tfanae  Newe 

Sational  Advertinug  RepresentuHvet 

I.  A.  KLEIN  J.  E.  LUTZ 

M  Eaat  Otd  St.  Tower  Bolldag 
New  York  Clly  CUaga,  IS. 


at  South  Station  by  newspaper  men  and 
as  a  result  of  his  attitude  evening  papers 
carried  no  interviews  or  photos. 

A  few  years  ago  the  Boston  News- 
writers  Union,  affiliated  with  the  Ameri¬ 
can  Federation  of  Labor,  was  rather 
strong  and  had  a  large  membership,  but 
in  recent  years  has  been  inactive. 


Invitations  Iiiued  for  Newspaper  Ball 

Invitations  for  the  dance  and  enter¬ 
tainment  of  the  New  York  Newspaper 
Women’s  Club  at  the  Ritz-Carlton  March 
12  have  been  issued.  Patrons  for  the  af¬ 
fair  include  Mr.  and  Mrs.  Cyrus  H.  K. 
Curtis,  Mr.  and  Mrs.  William  T.  Dewart, 
Mr.  and  Mrs.  William  R.  Hearst,  Mr. 
and  Mrs.  Bernarr  Macfadden,  Mr.  and 
Mrs.  Adolph  S.  Ochs.  Mr.  and  Mrs. 
Joseph  M.  Patterson,  Ralph  Pulitzer  and 
.Mr.  and  Mrs.  Ogden  Reid.  Miss  Theo¬ 
dora  Bean  is  in  charge  of  the  committee 
arranging  the  program.  Karl  K.  Kitchen 
will  be  stage  manager  for  the  entertain¬ 
ment. 


'These  two  newspmpert  of¬ 
fer  the  most  powerful  all¬ 
day  service  in  New  York 
available  as  a  unit  under  a 
single  contact  The  650.000 
Daily  World  —  Evkninc 
Woau>  readers  constitnte  a 
highly  concentrated  force  to 
be  reckoned  witli  in  any 
campaign  designed  to  effect 
distribution  in  Greater  New 
York. 

Cfic  SaortO 

PoBtasr  Balldbg,  N«w  York 
TribinM  Towrr,  CUeago 


Say  the  word — 
and  we'll  ma\e 
it  our  business 
to  increase  your 
business, 

'8? 

THE  BASIL  L  SMITH  SYSTEM,  lac. 

Qatiifitd  Advgrttoinf 
C»iini«Ilor». 

Packard  Building  Philadelphia 


Uho 

CAPITAL 

Completely  corerg 
Daa  Moinaa*  entire 
trade  territory  for 
you  et  a  rate  of  14c 
per  line. 

It  b  the  best 
Advartiaing 
buyinthemid- 

waaL 


O'Maraft  OrnsbeR 

Special  Raprosaatatives 


The 

DES  MOINES 
CAPITAL 

LA£iy«cw  Young 
AobliMlMr 
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LETTERS  FROM  OUR  READERS 


Limitinc  S«rvic«  cxecutivt  that  his  newspaper  had  been  mos 

unjustly  treated.  Glarini;  at  me,  he  exclaimed 
I  tried  to  sell  a  small  town  department  "Not  a  d -  bit  of  it!  That  man  had  gon 


"Furthermore,  if  there  is  any  local  condi¬ 
tion  that  comes  up  and  you  are  an  advertiser 
ID  DDArhDDC  and  a  customer,  die  editor  will  always  protect 

VyUK  KJCsAJL/EJO  you,  as  his  customer.” 

These  were  two  very  interesting  points  brought 
—  I  out  anent  the  newspaper  business  by  a  large 

,  .  ...  advertising  agency  of  the  West.  Such  is  the 

executive  that  his  newspaper  had  been  most  way  newspapers  are  used  (or  abused,  would  yotl 


Pays  $10  for  Curtis  As 


say)  by  the  agency. 


Store  proprietor  in  New  York  State  news-  e'^poie® 


paper  advertising  for  several  months.  He  I  agree  with  you  that  such  exposures  serve  TV  cem  A  .juwwBv 

always  turned  me  down  with  “I  have  "9  /“bhe  purpose,  no  good  purpose  of  any  ,,  .  .  . 

ennnoli  hneiness  as  miirli  as  I  ran  take  *“'•*  occasioned  More  man  $1UU  m  trade  was  re 

enougli  pusmess,  as  *pt*cn  as  i  can  taxe  j^y  .evelations  cannot  tie  successfully  de-  turned  m  less  than  five  days  on  every  dol- 
sullied  on  request.)  fend^  eithe^r  upon  the  ground  of  truth  or  of  igr  <,£  ^  budgetary  investment  of  $12,500 

was'te  Str  t1me"’nfl  ‘dS’"'  ’  servle'^  Td^r^o%r t'jormenf  of  made  by  the  Wholesale  Merchants  Asso- 

>\aste  >our  time  on  ^  .  defenses.  But  I  can  sympathize  with  the  young  ciation  of  the  Cincinnati  Chamber  of 

In  your  issue,  Jan.  9,  Mr.  Ochs  states,  man  who  wrote  the  story  that  is  the  basis  of  Commerce  as  the  result  of  their  Market 
1  hope  to  live  to  see  the  day  when  I  can 

say  how  much  advertising  we  are  going  me  in  my  cub  days.  Fortunately,  my  awakening  week  at  the  Hotel  Gibson.  The  show 
to  carry  and  w'hen  that  space  is  engagedi  came  early,  and  ever  since  I  have  had  consid-  attracted  more  than  800  countrv'  mcr- 

sc-  vto  •MSS.^U  «sta>  swnn  **  emfinn  fnr  thp  #>vnn<Lrfl  a«  ae  th^  ^vnrkc^r  .  >  .  .  %  .  . 


Market  Week  a  Success 


always  turned  me  down  with  I  have  "o  public  purpose,  no  good  purpose  of  any 
•no„c,li  hiicinocc  ac  tniirli  as  I  ran  take  *‘'"d.  More  than  this,  libel  suits  occasioned 
enougli  pusmess,  as  mwn  as  l  can  taKC  J^y  .evelations  cannot  tie  successfully  de- 


What  is  probably  the  high*e 
paid  for  a  single  number  of  a 
issue  of  the  Saturday  Evnini  fl 
collected  recently  at  a  mrriL_* 
Kiwanis  Qub  of  Pasadena/S' 
Charles  H.  Prisk,  editor  of  theS 
Star-Ncus,  exchanged  $10  for 
bore  the  autograph  of  Cyrus  R  f 
tis,  newspaper  and  magazine 
who  was  the  guest  of  honor  of  tk 
and  was  put  up  at  auction  th.^ 
bidders  being  Mr.  Prisk  aiid  F  tt 
logg,  publisher  of  a  string  of’s- 
California  newspapers,  inclmba 
Pasadma  Evening  Post. 


that  is  as  much  as  we  can  take.” 

Do  modern  business  ideals  of  service 
call  for  expansion  and  increased  facilities 
or  restriction?  Does  the  physician  say, 
“I  can’t  operate  on  this  patient  for  1  have 


eration  for  the  exposed  as  well  as  the  exposer. 

Tom  Finty,  Jr., 

Dallas  Journal. 


chants  from  a  dozen  states  to  the  Market 
Week  and  the  aggregate  of  their  pur¬ 
chases  on  this  market  was  more  than  $1,- 
250, (XX).  Newspaper  advertising  is  given 


or  restriction.  L'oes  the  physician  say,  Converted  to  “Linage”  250, 0(X).  Newspaper  advertising  is  given 

I  can  t  O^rate  on  this  patient  for  1  have  To  Editor  &  Publisher:  Yours  was  a  very  credit  for  the  success  of  the  meeting  by 
^11  1  c3n  dor'  Docs  Henry  bord  ssy,  X  sensible  serv’ice  to  newspspers  when  you  Hownrd  S  Greene  m&nHging  director  of 
have  as  much  as  I  can  handle,  we  will  not  ^'■°^^tnown‘’as '“iinea«°“‘  the  Wholesale  Department  of  the  Cham- 

try  to  increase  or  expand  another  nickel  s  J;ii  ;♦  h^r  nf  rnmmx^rrn 


Salamanca  Paper  Cli«ii|„  k. 

The  Salatnanca  Press  has  chfc 
name  to  the  Salamanca  (N  vv 
tican  Press.  ' 


try  to  increase  or  expand  another  nickel’s  Hereafter  we  will  rifir  to  the  word  as  it  her  of  Commerce, 
worth.''  And  so  on  in  an  endless  chain,  should  be  spelled— LINAGE.  The  word  is  used 

Should  we  boost  our  business  all  we  frequently  in  connection  with  our  classified  - 

can.  providing,  of  course  that  cerUin  slr^^rwi.r.lii^rpfnlli^  d'etantn".  Two  OkI.l 

hard  and  fast  rules  are  observed  in  so  of  our  business,  we  will  spell  it  thus. 

doing?  Should  we  try  to  improve  our  Yours  sincerely,  „  The  Tulsa  (Ok 

C?IHON.  LortOO.  itS  OUbllSl 


Two  Oklahoma  Libel  Suits 


doing?  Should  we  try  to  improve  our 
present  standards  of  service  to  advertiser 
and  reader  both? 

G.  E.  Comstock,  Jr., 
Marion,  Ohio. 


Why  Papers  Get  So  Much  Publicity 


To  Editor  &  Publisher;  In  selling  an  adver- 


The  Tiilsa  (Okla.)  World  and  Eugene 
Lorton,  its  publisher,  have  been  sued  for 
$50,(X)0  in  a  libel  action  brought  by  State 
Senator  W.  M.  Gulager  of  Muskogee, 
Okla.,  who  cites  an  editorial  commenting 


Fair  Treatment  in  News 


lising  service  to  a  convention  of  business  men,  l;  h;,™:,—']  tav  ferret  nf  Tulsa 

manufacturers,  or  dealers  in  the  various  in-  O"  'V  dismissal  as  tax  turret  Ot  iulsa 
dustries  of  the  country,  does  the  representative  county.  Ed  Boyle,  chief  mine  inspector 


f  the  advertising  agency  not  only  arrange  for  of  Oklahoma  and  a  candidate  for  gover- 


To  Editor  &  Publisher;  The  editorial  en-  iruriafls  "O''-  ^as  sued  the  McAlcster  (Okla.) 


titled  “One  Human  Interest  Story,”  in  your  Ooes  he  not  promise  to  put  across  the  adver-  Meii'S-Capital  for  $5,0(X),  charging  libel  in 

?A  t  tising,  and  tcfl  the  representatives  of  the  articles  Seeking  to  fix  responsibility  for 

/T  ,  c",  "  rntr7harrn‘d!;;trT'lo“lre  ?JJ^1  ^p^^lfs Wilhtirtoll, 

discmered  and  identifier  a  man  ^  ^  convention  recently,  one  of  the  advertis-  Okla. 


discovered  and  identified  a  man  ^  ^  convention  recently,  one  of  the  advertis- 
who  had  been  in  hiding,  earning  his  living  in  finns  at  this  meeting  described  the  three* 

a  menial  capacity,  .16  years  after  a  tram  on  f^ld  service  which  it  performed  on  a  recent 
which  this  man  was  the  li^omotive  engineer  had  contract  for  boosting  an  industry  which  I  shall 
run  into  an  open  drawbridge.  killing_l.l  persons  mention,  but  which  touche,  the  life  of 


which  this  man  was  the  li^omotive  engineer  had  contract  for  boosting  an  industry  which  I  shall 
run  into  an  open  drawbridge,  killing  1.1  persons  mention,  but  which  touche,  the  life  of 

This  reporter  wrult  the  story  of  his  find  and  every  reader  of  Editor  &  Publisher  at  some 
it  WPS  published  as  a  page  one  smash.  \  ou  j^oint 

commend  the  enterprise,  but  you  ask,  “What  fhe  prejiaration  of  “live”  copy  was  mentioned 
pub  ic  puriipse  w.as  served  in^ex^s.ng  and  ex-  fi„t,  as  perhaps,  the  major  element  of  the 
ploitin^  .his  mans  misery.  What  purpose  advertising  agencies’  service.  But  considerable 


Daily  to  Pick  Best  Fiddler 

The  Elmira  (N.  Y.)  Slar-Gascite  has 


every  reader  of  Editor  &  Publisher  at  some  The  Elmira  (N.  Y.)  Slar-Gosctte  has 

’’“The  preiiaration  of  “live”  copy  was  mentioned  "lade  arrangements  for  the  conducting  of 
first,  as  perhaps,  the  major  element  of  the  a  series  of  old  fiddlers’  Contests  in  Elmira. 


indeed? 

1  am  sharply  reminded  of  two  incidents  that 
transpired  early  in  my  newspaper  career. 

I  turned  in  a  racy  account  of  a  habeas 


stress  was  laid  on  the  fact  that  publicity  stories  *  •  .-it  r 

were  prepared  and  ’'cnt  to  the  papers  for  use  pnzcs  DC  av 

as  news  stories.  Papers  printed  these,  the  please  the  judges, 
head  of  this  advertising  firm  told  me,  when  X 


.\  vaudeville  contract  and  numerous  cash 
prizes  will  be  awarded  those  who  be.st 


cori, us  hearing  for  pOTsession  of  a  child.  The  questioned  him  later  as  to  whether  he  found  the 
proceeding  was  instituted  by  a  husband  . ^nd  average  editor  averse  to  running  such  copy. 


wife,  a  very  young  woman.  It  was  resisted  j  ^^^ed  if  the  newspapers  did  not  usually 


by  a  welfare  club  that  had  possesion  of  the  ,ake  the  position  that  they  sold  advertising 


infant.  It  was  shewn  and  admitted  that  the 
child  was  born  out  of  wedlock.  The  welfarers. 


lace,  and  could  not  give  space  to  the  publicity. 


-  .  1  j  .L  .  .u  ,1.  .  **v  informed  me  l.iat  the  "copy"  was  irresistible, 

therefore,  contended  that  the  mother  was  not  inasmuch  as  it  was  alway"  of  definite  newi 


“The  Three  Musketeers’* 


a  fit  person  to  rear  it.  But  it  was  shown  that  prepared  by  cracker-jack  news- 

the  mother  had  gone  to  a  distant  ,  city  where  pa  nien  in  the  most  approved  newspaper 
she  had  marrieo  a  worthy  mechanic  after  ap-  He  left  me  with  the  remark  that  80 

prising  him  of  her  past,  that  both  of  them  were  p^^  ^^nt  of  the  papers  used  the  publicity  stuff 


living  a  normal,  decent  life,  ^d  that  he  joined  jo  them  by  his  advertising  agency, 

her  whole  heartedly  in  her  effort  to  obtain  pos*  a  nhnea.  «  il«; 


,  ^  Aff  au  w  ui-  L  1  A  third  phase  of  his  work  was  lining  up 

sMsion  of  the  infant.  All  that  was  .^blishH  „  „,e  ,he  men  in  the  industry  who  came 


‘h'  consumer  by  sending  them 


John  and  Mirinie  Doe,  for  I»ssession  of  child;  -peppy”  letters,  or  sales  talks  that  would  en- 
^ild  awarded  to  relators.  ,  The  managing  ^ble  them  to  become  better  salesmen.  With 


‘GREAT  MYSTERY  AND 
ADVENTURE  SERIES” 


^itor  informed  me  that  “This  paper  stands  special  talks  there  would  be  included 


for  giving  a  woman  an  equal  chance  with  a 
man  to  retrieve  her  error.  The  court  has  found 
that  this  little  woman  is  fit  to  rear  her  child: 
we  shall  not  throw  an  obstacle  in  her  way,”  I 
took  off  mv  hat. 

Shortly  thereafter  a  newspaper  executive  told 


conies  of  the  ads  being  run  in  the  papers  at 
well  as  copies  of  the  press  agent  stories 
which  were  sent  to  the  newspapers,  and  which, 
according  to  his  own  testimony,  were  used  by 
80  per  cent  of  the  papers. 

In  the  talk  which  he  gave  to  the  members 


"The  Most  Beaulifullxj  Drawn 
Newspaper  Strip  in  America" 


me  .if  the  settlement  made  by  him  in  an  „f  the  industry  assembled,  he  said: 


unusual  lil>el  suit.  His  paper  had  published  :i 


“Every  industry  of  any  size  using  news- 


feature  ^ory,  reviewing  lef^l  executions  in  a  pai>er  si»ace  gets  a  certain  amount  of  publicity, 

certain  erty.  Among  other  things  it  was  related  estate  men,  automobile  men,  etc. 

that  when  Federal  Union  trMps  occupied  that  -your  newspaper  editor  is  perfectly  willing 


Write  or  wire  for  samples  and  the 
exceedingly  low  prices  for  your 
territory. 


city  in  the  time  of  the  war  between  the  states.  ,be  — - industry  some  publicity. 

the  general  freed  the  prisoners  then  in  jail.  He  js  wjHing  to  run  articles  but  he  does  not 
among  them  six  men  charged  with  murder,  have  time  to  dig  up  the  facts  and  write  them. 

The  names  of  these  were  given.  This  might  say  to  you  that  if  you  will  write  up 

story  was  printed  some  30  years  after  the  close  some  interesting  article,  he  will  run  it. 
■)f  the  war.  One  of  these  men  instituted  suit  for 


Wheeler-Nicholson,  Inc. 


373  4th  Aye.  New  York  City 


libel,  alleging  that  after  his  release  from  jail 
he  had  pone  to  the  western  frontier  and  estab 
lished  himself  as  a  cattle  raiser  and  farmer; 
•hat  he  had  lived  in  that  community  for  30 
years  and  enjoyed  the  esteem  of  his  neighbors 
iptil  this  newspaper  had  paraded  his  past.  His 
allepatii.iis  were  fully  proven,  and  he  recovered 
judgment  for  a  large  sum.  The  Supreme  Court 
reversed  the  deci-ion,  whereupon  the  newspaper 
comiironilsed  the  case,  paying  a  very  substantial 
sum  to  end  the  litication. 

Ill  my  youthiul  I  iimnticusness  I  told  the 


Loa  Angelas,  Calif. 

Gained  7,$W  Dally  Avaraga  Clrailatian 

Sworn  fiovemment  Statement,  Six  UonttiR 
Bnding  Sept.  30.  1924.  174.280  Dally.  Six 
Months,  Bnding  Sept.  30.  1926.  181.785  Dally, 
laeresse  In  Dally  Average  CIrenIntlon,  7,5'B. 


rr  COYEBB  THE  FIELD  COMPLETELY 


REPHE8ENTATIVE8: 

H.  W,  Kolaaey,  604  TImM  Bldg.,  Hew  York. 
O.  Logaa  Payna  Co.,  401  Tower  Bldg.,  6 
Hnrtli  Klehigan  Ave.,  CUeago. 

A  I.  Herrit  HIU.  710  Hearet  Bldg.,  Baa 
Franeieee.  Calif. 


T  N  some  cities,  the  “leading” 
^  newspaper  may  have  merely  a 
few  hundred  more  circulation 
than  its  competitor.  The  Press 
has  40,000  more  net  paid  circu¬ 
lation  in  Pittsburgh  than  the 
other  two  evening  newspapers 
combined — and  35,000  more  net 
paid  circulation  in  Pittsburgh 
than  the  other  two  Sunday  news¬ 
papers  combined. 


The  New  York  Times 
Advertising  Standards 


THE 

PITTSBURGH 

PRESS 


A  Scrip ps-Hoicard  Newspaper 

Member  of  the  A.  B.  C. 


To  protect  readers  of  The  New 
York  Times,  every  advertisement 
offered  for  publication  is  subject 
to  censorship  and  must  conform  to 
The  Times  standards  and  concep¬ 
tion  of  a  newspaper’s  obligation 
to  the  public. 

The  New  York  Times  takes  more 
pride  in  the  high  quality  of  the 
advertising  in  its  columns  than  in 
its  unequaled  volume.  ' 

The  Times  declines  all  advertising 
that  is  fraudulent,  misleading  or 
doubtful  or  that  is  detrimental  to 
the  public  welfare.  It  withholds 
all  announcements  that  may  cause 
loss  of  confidence  in  reputable  ad¬ 
vertising  and  honorable  business. 


MARKE1 

NEWS 


Plus  TABLE 


An  unusual  financial  Mg| 
that  places  emphasis 
news  that  influenca 
course  of  security  and  e» 
modity  prices. 
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^  of  America 
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—always  ahead  at 


Department  Stores  and  Won 
Wear  Stores  showed  their  i 
erence  in  1925  for  the 


Waco,  Texas,! 


ill  the  following  figures: 


Waco  Times-Herald. .. 
Other  Waco  paper. . 
Timec-Herald  Lead... 


In  IVaco,  it’s  the 

WACO 
TIMES- 


The  Old  Substantial  Paper,  i 
in  its  thirty-fifth  year. 
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UR  OVN  VORi£> 

or  LetTbRS 


tained  upon  application  to  Walter  Wil¬ 
liams,  Dean  of  the  School  of  Journalism, 
University  of  Missouri,  Columbia,  Mis¬ 
souri. 


By  JAMES  MELVIN  LEE 

i^YLORD  M.  fuller  holds  a  as  being  petrified  by  Philadelphia  sclerosis 
’  ***  pel;  dinic  on  the  American  press  in  the  while  several  others  are  suffering  from 
?  A/rrcwry  for  February.  After  sleeping  sickness.  But  worst  of  all  he 

the  fungous  and  parasitic 


gofsJ^' 


■1 

nets  || 
and 


IN  PAS! 
WIU 


NE% 


c« 

1114 

York  Cl; 


“I  atbi 


line  its  circulatfon  pulse  and  examining  mentions  the  fungous 
advertising  coating  on  the  tongue  he  growth  of  the  tabloids. 


t  jumped  to  the  conclusion  that  the 
wican  press  is  suffering  from  par- 


But  one  searches  through  the  article  in 
vain  for  suggestions  for  a  therapeutic 
treatment  or  a  proper  disinfectant  on  the 
supposition  that  the  author’s  diagnosis  of 
the  American  press  is  correct 
«  «  « 

'T'HE  current  issue  of  Oregon  Ex¬ 
changes — a  magazine  for  the  news¬ 
paper  folk  of  the  state  of  Oregon — is  put 
out  as  an  annual  directory  of  the  Oregon 
periodical  press. 


he  puts  the  New  York  papers  on 
las  daA  operating  table  he  has  no  hesitation  in 
N.  YlaF^ng  that  the  knife  ought  to  be  applied, 

^srite  of  many  complications  and  cardiac 
)les.  Here  is  a  cutting  from  the 
licle: 

Pe  newspapers  of  New  York,  indeed,  all  ex- 
b  narked  symptoms  of  a  complication  of 
*HS  and  cardiac  enfeeblement.  The  infection 
•nsperity  has  not  only  softened  their  moral 

^  h  has  weakened  their  hearts,  so  that  the  w  »  » 

f  i"onv'rcti“o^‘*‘a"!fd  E.  just  mailed  his  sub- 

fss  of  purpose,  its  heart  is  faithful  and  scribers  the  December  issue  of  his 

s  reporting.  There  can  be  no  real  news-  monthly — devoted  to  indignation  and  in- 
without  news,  and  there  can  I*  no  news  formation 
t  reporters  to  Rather  it.  Ckxxl  reporting  lormation. 

.  nw  fast  becoming  as  obsolete  as  liberty, 
jlm  is  not  the  obvious  but  the  true,  and 
lies  at  the  bottom  of  a  well.  It  is  the 
10  ind  the  delight  of  a  first-rate  reporter  to 
iicwrr  it  and  bring  it  to  the  surface — but  in 
gee  davs  the  reporter  is  content  to  sit  on  the 
gj,  tad  speculate  as  to  what  lies  in  the  nether 
without  risking  the  dangers  of  the 
imp  descent. 


Hr.  Fuller  has  a  paragraph  or  two 
|iii^  “handouts”  which  the  Lazarian  re- 
lers  take  from  the  rich  magnate’s  table 


This  latest  issue  has  considerable  in¬ 
dignation  for  newspaper  workers  (see 
page  2)  but  wants  information  alxiut  ad¬ 
vertising  men  in  general  and  one  in  par¬ 
ticular. 

Here  is  what  Mr.  Howe  prints  on  page 
four,  for  example; 

Who  is  the  man  who  writes  the  advertising 
for  Colgate’s  shaving  soap?  He  is  a  genius, 
and  I  want  to  know  his  name. 

This  fellow  teaches  as  well  as  amuses  me. 
I  learn  from  him  that  Scipio  Africanus  was 


A  CLOSE-UP  of  Arthur  Brisbane  ap- 
pears  in  Collier's  IV eekly  for  Feb. 
20.  Samuel  Crowthcr  is  responsible  for 
it. 

This  close-up  shows  the  following  back¬ 
ground  of  Brisbane’s  desk : 

At  four  o’clock  in  the  afternoon  the  late 
newspapers  reach  the  desk  of  Arthur  Brisbane 
in  the  offices  of  the  Evening  Jcmrnal — just  as 
the  homeward  crush  starts  across  the  Brooklyn 
Bridge  above.  These  newspapers  do  not  really 
reach  the  Brisbane  desk — nothing  has  reached 
that  desk  for  years.  For  on  it  are  newspapers, 
books,  letters,  drawings,  and  memoranda  two 
feet  high.  The  top  layers  are  fresh  looking. 
The  bottom  ones  are  yellowing. 

Whether  the  desk  is  a  flat-top  or  a  roll-top 
and  what  it  is  made  of  are  things  for  the 
archeologist  to  determine.  An  arm’s  length 
back  from  the  desk  rises  another  paper  moun¬ 
tain,  and,  in  the  narrow  canyon  between,  Mr. 
Brisbane  has  a  chair,  a  dictating  machine,  and 
a  telephone. 

The  caption  for  this  close  up  of  Mr. 
Brisbane  is  “The  Richest  Hired  Man.” 
The  following  “flash”  gives  Brisbane’s 
answer  to  the  question,  “What  is  the 
purpose  of  a  newspaper?” 

It  is,  first,  to  stimulate  thought;  that’s  the 
only  really  important  thing  that  anybody  does. 

^cond,  to  give  information  and  direct  the 
mind  of  the  reader  in  a  useful  path. 

The  daily  newspaper  should  work  as  nature 
works  in  irrigation.  Nature  drops  the  water 
one  drop  at  a  time.  Even  the  weakest  root 
can  absorb  it.  Newspapers,  if  they  did  their 
duty  would  drop  information  in  millions  of 
drops  every  day,  suited  to  the  tired  brain,  or 
the  lack  of  brain.  A  newspaper  with  a  million 
circulation  ought  to  contain  a  million  facts. 

Mr.  Brisbane  also  states  a  few  facts 
about  his  financial  agreement  with  Mr. 
Hearst.  He  left  a  $15,000  a  year  job 


Brisbane’s  salary  for  each  10,0(X)  of  in¬ 
creased  circulation — paid  faithfully  and 
without  a  word  for  each  10,000  of  cir¬ 
culation  until  Mr.  Brisbane  quit  the  ar¬ 
rangement  himself. 

Among  the  other  interesting  facts 
shown  in  this  close-up  of  Mr.  Brisbane 
is  that  he  keeps  five  secretaries  constant¬ 
ly  on  the  jump,  that  one-third  of  the 
population  of  this  country  reads  his 
“Today”  column,  that  this  column  take; 
less  than  forty-five  minutes  to  prepare, 
and  that  he  once  wrote  forty  of  his  two 
column  Evening  Journal  editorials  in  a 
single  day  because  he  expected  to  be  away 
from  the  office  for  over  a  month. 


T  AWRENCE  F.  ABBOTT  has  a  new 
outlook  on  schools  of  journalism.  It 
will  be  found  in  the  current  issue  of 
The  Outlook  in  an  article  in  which  he 
takes  back  many  of  his  observations  made 
in  a  previous  issue  about  the  teaching  of 
journalism  in  .American  universities. 


fistribute  as  crumbs  to  the  patrons  of  the  first  man  who  adopted  the  custom  ot  shaving  with  Joseph  Pulitzer  and  went  to  the 


r  papers.  He  is  very  strong  in  his  as-  rvery  dy.  a  fact  heretofore  hidden  in  Pliny’s 
k.n5  that  these  handouts  are  not  bread  "’‘if^hi^'clever^d’vertisement  writer  works  for 
5Ct  boncoinbc.  N.  W.  Ayer  &  Son*  noted  advertising  agents, 

.liter  examining  the  news  symptoms  he  efforts  should  * 

-  not  find  that  the  newspapers  are  ^Z'e  isf.  ’  whatever  his 

There  are  so  many  men  of  genius  in  advertis- 


\ms:  as  well  as  could  be  e.xpected.  In 
30,  he  finds  this  critical  situation : 

WUe  lack  of  initiative  at  the  top  and  the 
A  \M  of  handouts  have  thus  destroyed  en- 

nd  W  in  news-getting,  another  influence  has 

d  their  praanifd  its  written  presentation.  The  telephone, 
spite  of  its  marvelous  aid  in  the  swift  collec- 
'  of  news,  has  been  poisonous  to  lively  and 
f’jl  repfirting.  It  has  separated  the  writer 
his  subject.  No  rewrite  man,  taking  the 
1^'  orer  the  telephone,  no  matter  how  brilliant 
ifid  ditlful  he  may  be,  can  possibly  give  to  a 
f")  the  same  flavor  of  reality  that  it  can  get 
fia  written  the  man  who  saw  it  with 


0 


utully  h 
I  Spccal 


ejts.  He  IS  serving 
.zj  no  garnishment  of 


warmed-over  victuals, 
rhetorical  parsley 


can  give  them  the  taste  of  freshness. 

24S.'«  In  examining  the  work  of  reporters  this 
littor  of  the  press  finds  that  they  have 
|anc:ed  a  terrible  relapse.  His  diagnosis 
8  expressed  as  follows : 


>n  &tr\l  ^  determined,  inquisitive  reporter 

.R  Al.lll*  to  a  newspaper  than  a  dozen 

**  pundits  in  the  editorial  room,  hut  what 

1  Paoer  distinguish  himself  in  a  day 

predi^«ted  news  and  editorial  paralysis? 
^rmerlv  New  York  was  the  gral  toward  which 
,  ambitious  young  reporter  in  the  provinces 

his  way.  To  work  on  a  New  York 
was  an  once  an  honor  and  an  op- 
^»^ity.  It  meant  higher  nayr  and  further 
ifwinjf  in  the  most  competitive  and  most 
satisfying  sert  of  journalism.  The  New 
tti|>eTs  profited  by  drawing  the  very  best 
from  the  interior — men  who  had  been 
in  the  splendid  school  of  the  small  paper 
"e  small  town.  Their  knowledge  was  prac- 
ud  experimental,  not  theoretical.  Now  alt 
of  the  past. 

I  conclusion  Mr.  Fuller  mentions  sev- 
leauses  of  decay  as  he  sees  them.  He 
l&gnosed  a  New  York  evening  paper 


lanaging  Editors  and 
advertising  Managers^, 

See  our  8  -  page  Easter 
Supplement  before 
PI  anning  your 
Spring  Fashion 
Edition 

IPAIRCHILD 

lewapaper  Servicas 
*«  Ewt  13lh  St.  New  York- 


'T’HE  latest  booklet  to  come  from  the 
School  of  Journalism  at  the  Uni¬ 
versity  of  Missouri  bears  the  title  “Re¬ 
cent  Books  for  Journalists”  and  is  from 
the  pen  of  Besse  B.  Marks,  B.  J. 

The  booklet  first  lists  the  volumes 
which  deal  with  the  business  office  and 
then  those  that  deal  with  the  editorial 
office.  One  of  the  most  valuable  sections 
is  that  which  lists  the  reference  books 
that  are  most  useful  in  newspaper  offices. 
Several  errors  are  noticed  in  the  “Pub¬ 
lishers’  Directory”  with  which  the  pamph¬ 
let  concludes.  That  list  should  have  been 
choked  a  trifle  more  carefully.  The 
chief  value  of  the  pamphlet,  however,  can 
be  found  in  the  other  lists  which  show 
careful  editorial  work. 

A  copy  of  this  pamphlet  may  be  ob- 


RADIO  interest 
IS  growing 
DAILY.  Is  the 
INTEREST  In 
YOUR  radio 
PAGE  growing 
AT  the  same 
RATE?  We  have 
THE  features 
THAT  will  bring 
YOU  radio 
CIRCULATION. 

AUDIO  SERVICE 
326  W.  Madison  St., 
Chicago 
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BELL  SYNDICATE 

With 

UNITED  FEATURES 

NOW  OFFERS  A  COM¬ 
PLETE  FRANCHISE  UN¬ 
DER  WHICH  WE  SUPPLY 
EVERYTHING  A  PAPER 
NEEDS,  EXCEPT  NEWS. 

WE  HAVE  ADDED 
FASHIONS.  NEWS.  PIC¬ 
TURES.  INTERIOR  DEC¬ 
ORATION  AND  BE.^UTY- 
HINTS  TO  THE  FIELDS 
WE  COVER. 

AN  ECONOMICAL  W.AY 
TO  BUY  FEATURES. 

THE  BELL  SYNDICATE,  Inc. 

JOHN  N.  WHEELER.  Fnii. 

154  Nassau  St.,  New  York  City 


PDITORIAL  RESEARCH 
REPORTS  supply  acetmte 
infomiRtion  upon  the  major  prob¬ 
lems  which  call  for  frequent  edi¬ 
torial  comment 

The  report!  are  for  the  informa- 
tion  and  revioto  of  editors  and 
publishers  rather  than  for  publica¬ 
tion. 

Th<7  are  in  use  by  the  leading 
American  newspapers  and  maga¬ 
zines. 

The  cost  of  this  service,  based 
uiran  circulation,  is  compatible 
with  every  moderately  liberal 
editorial  expense  budget 

EDITORIAL  RESEARCH 
REPORTS 
828— 18th  Streat 
Washington,  D.  C. 


Evening  Journal  for  $8,(XX).  The  Journal 
at  that  time  had  a  circulation  of  40,000. 
Mr.  Brisbane  suggested  that  when  its 
circulation  reached  a  half  a  million  he 
should  receive  $50,000.  But  Hearst  did 
not  like  that  arrangement  and  substi- 


iiiK  these  Hays  that  it  is  a  shame  for  them  to  tilted  an  agreement  which  added  $1,000  to 
liiile.  They  are  iray  deceivers,  but  we  are  all 
learning  to  applaud  that  in  this  liar  age.  No 
statesman  lies  as  agreeably  or  cleverly  as  do 
the  advertisement  writers. 

Are  you  tired  of  newspaper,  book  and  maga¬ 
zine  writing,  with  its  repetitions,  absurdities 
and  meanness  ?  Then  turn  to  the  advertisements 
for  something  new  and  clever. 


Regional  Advertising 

lit 

Regional  Rates 


The  Christian  Science 
Monitor 

An  International  Dally  Nesnpaper 
Pnbllshing  SBLBCTBD  ADTSHTISINO 

ATLANTIC,  CENTRAL  and 
PACIFIC  Edition* 

Rate*  and  Clrcnlatlon  Data 
Supplied  on  Reqneet 

advertising  OmCBS 

BoeU/n  New  York  Kansas  City 

Philadelphia  London  San  Francisco 

Chicago  Paris  Los  Angeles 

Clevelind  Florence  SeattI, 

Detroit  Portland 

“Buy  What  You  Can  Use” 


ONE-PAPER  HOMES 

Usually,  when  a  family  takes  only 
one  newspaper,  that  one  is  the 
EVENING  paper. 

In 

Charleston,  West  Virginia 
there  are 

5,464  HOMES 

where  the  only  paper  is 

THE  DAILY  MAIL 


Nathnial  Rspresentative 

The  Devine-MacQttoid  Co.,  Inc. 
New  York  Pittsburgh  Chicago 


21,544,376  Lines 

Dispatch  advertising  record  for  1925 
which  eras  the  greatest  year  in 
patch  history.  This  newspaper  led 
all  other  Columbus  newspapers  com¬ 
bined  by  3,680,065  lines  and  was 
first  in  the  sUte  of  Ohio  leading  the 
second  paper  by  2,648,383  lines. 

NET  PAID  ClRCULA’nON 

aTY  .  K« 

SUBURBAN  . tlASl 

COUNTRY  . 12JB8 

Total  Chvulathm . UMM 


(lolumlnirjllis^ntrh 
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HOTALING  ANNOUNCES  ; 
N.  E.  A.  ITINERARY 

_ _  n 

Delegate*  to  Annual  Convention  Will  ^ 
Meet  in  Kansas  City  June  26,  s 
According  to  Tentative  Program  t 
and  Proceed  West  Together  ^ 

I 

H.  C.  Uotaling,  executive  secretary  of 
the  National  Editorial  Association,  an-  o 
nounces  the  tentative  itinerary  for  the  r 
1926  convention  to  be  held  in  Los  i 
Angeles,  Cal.,  June  30-July  2,  as  fol-  r 
lows :  t 

Saturday,  June  26 — Arrive  Kansas  , 
City  8  A.  M.  Guests  of  Civic  &  Com¬ 
merce  Association  at  breakfast  and  trip 
about  city. 

Sunday,  June  27 — Arrive  at  El  Paso, 
Texas,  11  A.  M.  Guests  of  Civic  & 
Commerce  Association  and  visit  to 
Juarez,  Mexico. 

Monday,  June  28 — Arrive  El  Centro 
6:30  A.  M.  Breakfast,  guests  of  Asso¬ 
ciated  Qiambers  of  Commerce  Imperial 
\  alley.  Spend  three  hours.  Arrive  San 
Diego  3  ;30  P.  M.  Guests  San  Diego 
Chamber  of  Commerce  afternoon  and 
evening  with  banquet.  Leave  on  sleepers 
during  night. 

Tuesday,  June  29 — Arrive  in  Orange 
county  for  breakfast.  Spend  the  day  in 
Orange  county  visiting  the  Old  Missions, 
San  Juan  Capistrano,  Santa  Ana,  depart¬ 
ing  in  time  to  reach  Los  Angeles  for  the 
night. 

Wednesday,  June  30 — Convention. 
Luncheon  guests  of  Los  Angeles  county. 
.\djourn  3  :30  or  4  o’clock.  Take  buses 
through  Beverly  Hills  and  Westwood  to 
Santa  Monica.  Guests  of  Santa  Monica 
for  dinner  and  evening. 

Thursday,  July  1 — Convention.  Lunch¬ 
eon  guests  of  Auto  Club.  Adjourn  3:30 
or  4  o’clock.  Take  buses  through  Glen¬ 
dale  to  Pasadena.  Guests  of  Pasadena 
Chamber  of  Commerce  dinner  and  even¬ 
ing. 

Friday,  July  2 — Convention.  Luncheon 
guests  Los  Angeles  publishers.  Adjourn 
3  :30  cr  4  o’clock.  'Take  buses  San  Fer¬ 
nando  Valley.  Guests  dinner  and  even¬ 
ing. 

Saturday,  July  3 — Old  Home  State  Re¬ 
union  at  Park.  Auspices  Federated 
States  Societies. 

Sunday,  July  4 — Free  day. 

Monday,  July  5 — San  Gabriel  Valley 
Day.  Guests  of  San  Gabriel  Valley 
Chamber  of  Commerce. 

Tuesday,  July  6 — Motion  Picture  Day. 
Wednesday,  July  7 — Guests  lx>s  An¬ 
geles  Real  Estate  men  for  trip  through 
Harbor,  ending  at  Long  Beach  about 
2 :30.  Guests  of  Long  Beach  for  after¬ 
noon,  dinner  and  evening. 

Thursday,  July  8 — Trolley  trip  to  Riv¬ 
erside  for  lunch.  Redlands  in  afternoon. 
Dinner  joint  auspices  Redlands  and  San 
Bernardino. 

Friday,  July  9 — Catalina  Island. 
Saturday,  July  10 — Leave  for  Santa 
Barbara.  Ventura  enroute.  Afternoon 
and  night  at  Santa  Barbara. 

Sunday,  July  11 — Monterey,  Santa 
Cruz  and  the  Santa  Clara  Valley,  arriv¬ 
ing  San  Francisco  at  night  which  will 
be  headquarters  for  several  days  follow¬ 
ing. 

Monday,  July  12 — Seeing  San  Fran¬ 
cisco,  its  wonderful  park  system,  China¬ 
town,  etc. 

Tuesday,  July  13 — Oakland  and  Berk¬ 
ley. 

W’ednesday,  July  14 — Visiting  north¬ 
ern  countries,  Luther  Burbank  and  Jack 
London  homes. 

Thursday,  July  15 — San  Francisco, 
Pensula  and  Stanford  L'niversitv. 


DAILY  SPONSORS  RADIO  SHOW 

8,000  Attend  Danville  Commercial- 
News  Exposition 

More  than  8,000  people  attended  the 
first  radio  show  in  Danville,  Ill.,  stage<l 
recently  by  the  Commcrcial-Seu-s  of  that 
city. 

“The  paper  -ssued  a  special  radio  section 
with  the  opening  of  the  show  and  re¬ 
quired  the  exhibitors  to  take  advertising 


in  order  to  be  eligible  to  purchase  ex¬ 
hibit  space  in  the  show. 

A  feature  was  the  building  of  a 
mammoth  radio,  some  20  feet  long  and 
standing  7  feet  from  the  floor.  A  loud 
speaker  15  feet  high  was  constructed  be¬ 
side  the  radio  and  singers  and  other  en¬ 
tertainers  appeared  in  person  in  the  bell 
of  the  big  loud  speaker  while  an  orches¬ 
tra  was  mounted  on  the  top  of  the  radio 
proper. 

The  entire  venture  was  a  success  ac¬ 
cording  to  Arthur  E.  Price,  advertising 
manager  of  the  paper.  This  is  the  second 
industrial  exhibit  staged  by  the  Com¬ 
mercial-News  within  a  year,  the  first 
being  a  building  show  last  spring. 


RADIO  FOR  LEAGUE  WRITERS 

New  Assembly  Hall  at  Geneva  to  Have 
Latest  Broadcasting  Equipment 

Plans  of  the  I.x;ague  of  Nations  to  pro¬ 
vide  press  accommodations  for  the  forth¬ 
coming  deliberations  are  contained  in  a 
statement  made  by  Sir  Eric  Drummond 
to  Eric  H.  Palmer,  assistant  to  the  presi¬ 
dent  of  the  Freed-Eisemann  Radio  Cor¬ 
poration,  Brooklyn,  N.  Y.,  and  announced 
by  him  this  week. 

Sir  Eric  said : 

“One  problem  which  occupies  us  at 
the  moment  is  the  provision  of  proper 


- -  - ,,..5  idtiuiiej  igr; 

new  Assembly  Hall.  This  bd 
which  is  being  planned  for  a  ra-  ™ 
the  representatives  of  65  nati«3 
some  1,000  journalists,  will 
be  the  centre  of  some  of  the 
portant  of  international  debates.  ■ 
effort  is  to  be  made,  therefore  to  m 
thoroughly  modern  in  all  respecS 
ticularly  as  regards  loud  speakm^ 
tics  and  radio.’’ 

Seattle  Daily  Issuing  Alm^ 

.\  700-page  Almanac  and  Year  Bd 
now  being  put  out  by  the  .ycatujl 
fnfcINgcitccr.  1 


Supplies  and  Equipment 


Fastest,  most  easily  operated, 
tDost  accurate  and  durable  flat 
casting  box  you  can  buy.  Per- 
feedy  balanced*  New  design  lock¬ 
up  bar  allows  for  quick  change 
when  regulating  thickness  of  casts. 
Positive  quick  lock  -  up  at  four 
points  on  box  with  one  lever 
movement.  Write  for  complete 
catalog  of  Goss  Stereotyping 
Machmery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


GOSS  PRINTING  PRESS  CO. 

CHICAGO-NEW  YORK  -  LONDON 


Opportunities  fer  Buyer  and  Seller  are 
listed  on  our  Claasiflod  page.  Xf  you  don’t 
find  what  you  want  this  week,  insert  a 
small  advertisement  stating  your  needs. 

EDITOR  &  PUBLISHER 

has  a  record  as  a  result  producer. 


EVERY  PAPER 

reaches  the 
MAIL  SUBSCRIBER 

every  day,  on  time,  when  Speedau* 
matic  equipment  is  in  the  mail 
room  and  Circulation  Department. 

How? 

With  the  DIRECT  IMPRINT  and 
DAILY  UPKEEP  of  the  mail  list! 

Ask  for  the  rest  of  the  story. 

THE  SPEEDAU MATIC  CQ, 

jSpeetfdxxinaf 

ffMressinq  Machinery 

a023-a033  Wl  L-LOW  ST. 


MODERNIZE 

your 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  steel. 
Manufactured  by 

The  Hamilton  Mfg.Co. 

Two  Rivers,  Wis. 

For  sal.  by  .11  promhMDt  Typ. 
Foundn-.  and  DmIots  .wywhara. 


THE  Highest  StaNDAI® 

Write  for  Information  Concerning 

Wilke’s  Metal 
Insurance  Plan 

If  fVill  Save  You  Money 
Metals  Refining  Co. 

HamjTg}nd,  Indiana 

Warehouses  in  Principal  Cities 


Printing  Press  Com 

“The  Safest  System 
the  World’*  1 

For  Large  and  1 
Small  PlaiJ 

Consult  Our  Nearest  OMnjl 

The  Cutler-Hammer  Mf|,(A 

MILWAUKEE,  wisconn  > 

Mew  York  Cincinnati  ' 

Chicago  Boston  ClerdS? 

Pittsburgh  Detroit  Buffsle  ’ 

Philadelphia  St.  Louie  i 

H.  B.  SatnRES  CO _ ^Lee  AifdM 

San  Francisco,  Seattle,  ^ 

CUTLER-HAMNI 


Don’t  Pig”M 

It  Wastes 

Don’t  melt  your  metal  twin  Is 
it  once.  Write  for  trial  ol«. 
Monomelt  “Single  Meltui 
tem.“  References  gladly 


tW  MvSii  fmwm 

Printers  Mannfactoriag 

1109*17  Transportatioa  BUa 
Chicago  nm 

World  Bldg,,  New  York  Cl^ 


USED  NEWSPAPERl 


iScott 


16,  24  and  32 


GOSS  34  and  a-page  pressn  (sod  I 
or  color  work. 

HOE  Quadruple,  Sextuple, 

Octuple  and  Double  ^xti 
DUPLEX  Flat  Bad  Praas-Prinli 
Mgea.  Also  Duplex-Quadruple  Stersd 
Metropolitan  Pattern. 

POTTER— 16  page  stereotype  press  ' 
type  machinery.  Very  good  saa 
preai. 

Available  For  Early 

WALTER  SCOTT  flc 

Mala  Oflcc  A  Factacy  •  • 

New  Yark  Ofica  •  •  Brektw  Bld|n 

rhkag*  . . . 


p 


